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SUMMARY 
 

 The record in this proceeding conclusively demonstrates that the vast majority of 

broadcasters are serving their local communities, that the regulatory changes proposed by the 

Commission are unnecessary, and that, in fact, they would serve to diminish localism rather than 

enhance it.  Like the hundreds of broadcasters that have responded to the Commission’s inquiry 

regarding localism over the past four years, Entercom, one of the country’s largest radio 

broadcasters, provides concrete evidence to support the inevitable conclusion that there is no 

“localism crisis” in American broadcasting. 

 To the contrary, localism serves as the lifeblood of the industry and the means through 

which over-the-air radio and television distinguish themselves from an ever-increasing number 

of other media.  Those broadcasters that survive and thrive in today’s diverse and competitive 

media marketplace are those that best respond to the needs of their local listeners and viewers.  

The record contains thousands of examples of how broadcasters enhance their local communities 

through high quality programming and exemplary community service. 

 Entercom is no exception.  The Company is and always has been committed to becoming 

“a part of the neighborhood” in each and every market in which it operates.  Entercom’s stations 

offer a tremendous amount of diverse, locally-responsive programming, including local news 

and information, local public affairs, local political coverage, local sports, local music, and 

public service announcements.  Entercom’s local programming decisions are informed by the 

integral involvement of its station personnel in the community, whether through daily 

community interaction, charitable drives, remote broadcasts, interviews with community leaders, 

service on local boards, email and telephone communications and solicitation of feedback, 

personal appearances, the hiring of local employees or a host of other community outreach 
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activities.  Its stations have served as lifelines in times of crisis, as community forums, as the 

place to hear new music or old favorites, as the force behind fundraisers that save lives, and as 

the place to hear breaking news or in-depth investigative reports.  Entercom encourages the 

Commission to examine the extensive and comprehensive information about its station’s 

localism efforts provided in these comments. 

 Indeed, the thousands of comments submitted in this proceeding to date are remarkably 

one-sided and overwhelmingly counsel that the Commission should reject its proposals to 

impose a far-reaching “localism” regulatory regime on stations.  A large cross-section of the 

broadcast industry—ranging from some of the nation’s largest group owners to single station 

operators—oppose the FCC’s proposed approach.  The unusually high levels of participation and 

uniformity of positions advanced in this proceeding reflect broadcasters’ real-world concerns 

that compliance with the Commission’s proposals would prove incredibly costly and unduly 

burdensome.  These fears are particularly acute because of the intense competition that 

broadcasters face in today’s challenging media environment. 

On the other hand, only a very small number of commenters advocate the FCC’s 

proposals in this proceeding.  Tellingly, even those parties that typically take a pro-regulatory 

stance before the Commission recognize that wholesale adoption of the proposals would be 

unnecessarily onerous.  Further, those few parties that support additional regulation buttress their 

positions only with broad and unsubstantiated assertions which stand in stark contrast to the 

thousands of concrete examples of local service provided by broadcasters. 

The vast majority of commenters object to each of the specific proposals put forth by the 

Commission.  The record makes it abundantly clear that there is no need to revisit regulations 

akin to those the Commission correctly discarded more than a quarter-century ago after 
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thoughtful and extensive analysis.  Entercom agrees that renewal processing “guidelines” 

essentially would compel all stations to air minimum quantities of specified genres of local 

programming, would elevate quantity over quality, and would likely serve to diminish true local 

service.  Similarly, the opening comments resoundingly confirm that government-mandated 

community advisory boards are not needed and would prove unworkable.  In addition, 

commenters almost universally reject the idea that a stricter main studio rule would benefit 

localism.  The rationales behind the Commission’s decision to relax this rule more than two 

decades ago have proven valid, and there are even more justifications for deregulation today.  

The concomitant costs associated with compliance would divert resources away from high 

quality programming, without demonstrable benefit.  Finally, interested parties provide virtually 

no support for the FCC’s proposal to mandate 24/7 staffing.  Again, the record leaves little 

question that this requirement would result in unmanageable costs while offering no defensible 

public interest benefit. 

 In conclusion, the regulatory changes proposed by the Commission, if adopted, 

will resurrect rules substantially similar to and even more onerous than those that were discarded 

decades ago for sound policy reasons and based on an extensive factual record.  The vast record 

in this proceeding confirms that there exists no basis for reinstituting such rules policies in the 

name of localism.  It is incumbent upon the Commission to explain why the public would benefit 

from rules that the record overwhelmingly demonstrates would do more harm than good in local 

communities, are fraught with practical problems, and which effectively impermissibly regulate 

content and interfere with broadcasters’ editorial discretion.  Entercom submits that the record 

does not support the Commission’s conclusions and thus it urges the Commission to abandon the 

proposals set forth in this proceeding.
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Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C.  20554 

In the Matter of  
 
Broadcast Localism 

) 
) 
)     MB Docket No. 04-233 
)      
) 
)  
) 
) 
) 

REPLY COMMENTS OF ENTERCOM COMMUNICATIONS CORP. 

I. INTRODUCTION AND SUMMARY. 
 
 Entercom Communications Corp. (“Entercom”) hereby submits its reply comments in 

response to the Commission’s Report on Broadcast Localism and Notice of Proposed 

Rulemaking (the “Localism Report”).1  Entercom, one of the largest radio broadcasters in the 

country, is the parent of twenty-three licensee subsidiaries that collectively hold licenses for 115 

radio stations in medium and large markets.2 

As the record overwhelmingly demonstrates, radio broadcasters are committed to serving 

their local listening audiences and their communities of license.  Indeed, because its localized 

nature is one of the primary distinguishing characteristics of radio, stations must serve their 

communities of license and the surrounding areas where their signals are heard, or they risk 

becoming obsolete.  As former FCC Chairman Quello recently noted:  “The government 
                                                 
1 Broadcast Localism, Report on Broadcast Localism and Notice of Proposed Rulemaking, MB Docket No. 04-233, 
23 FCC Rcd 1324 (rel. Jan. 24, 2008).  On April 28, 2008, Entercom submitted comments in this proceeding in 
conjunction with a number of other station licensees.  See Joint Comments of Broadcast Licensees (April 28, 2008).  
Entercom also submitted a separate Supplement on April 28, 2008. 

2 See Exhibit 1. 



 

2 
12860057.3  

mandating localism for broadcasters is like the government mandating breathing for human 

beings.  Localism is the very life blood of broadcasting. . . . [N]ot only the success of 

broadcasters, but their very survival, relies on serving and attracting their local audiences.”3 

This, of course, has been Entercom’s experience.  Not only is Entercom an exemplary 

corporate citizen,4 but also, like the overwhelming majority of broadcasters participating in this 

proceeding, Entercom is and always has been committed to becoming “a part of the 

neighborhood” in each and every market in which it operates.  As will be demonstrated herein, 

Entercom’s stations offer a tremendous amount of diverse, locally-responsive programming, 

including local news and information, local public affairs, local political coverage, local sports, 

local music, and public service announcements.  Entercom’s local programming decisions are 

informed by the integral involvement of its station personnel in the community, whether through 

daily community interaction, charitable drives, remote broadcasts, interviews with community 

leaders, service on local boards, email and telephone communications and solicitation of 

feedback, personal appearances, the hiring of local employees or a host of other community 

outreach activities.  Its stations have served as lifelines in times of crisis, as community forums, 

as the place to hear new music or old favorites, as the force behind fundraisers that save lives, 

and as the place to hear breaking news or in-depth investigative reports.   

Regardless of format, at its core, owning a successful radio station is about making the 

station synonymous with and an integral part of the community it serves.  For Entercom, serving 

the public interest is the right thing to do.  At the same time, an increasingly competitive 

                                                 
3 James H. Quello, De-Regulate, Don’t Re-Regulate, Broad. & Cable, Mar. 17, 2008, p. 34. 

4 Forbes recently named Entercom one of America’s most trustworthy companies and Institutional Investor named 
Entercom’s CEO, David Field, one of America’s best CEOs.  See America’s Most Trustworthy Companies, Forbes 
(03/27/2007) (http://www.forbes.com/2007/03/26/companies-accounting-governance-lead-cx_pm_0327trusty.html) 
(last visited June 10, 2008);  The Best CEOs, Institutional Investor, January 2007 at 35. 
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marketplace dictates that responsiveness to local communities is the only means through which 

radio operators will survive and thrive.   

 Entercom respectfully submits, therefore, that adoption of regulations designed to 

improve “localism” are unnecessary.  Indeed, the lopsided record in this proceeding makes that 

plain.  The majority of proposals advanced by the Commission bear striking resemblance to 

burdensome regulations properly abandoned decades ago as counterproductive and 

constitutionally problematic.  Now, there is even less justification for these rules than there may 

have been before.  Localism is alive and well in American broadcasting, the media marketplace 

is vigorously competitive, programming formats have diversified, and the means through which 

listeners can interact with their local stations are many and even instantaneous.  Thus, there 

exists no problem in need of a regulatory solution.   

In fact, as Commissioner McDowell and a host of Senators and Congressmen have 

recognized, the Commission’s proposals are fraught with practical and legal problems and 

represent a step in the wrong direction.  Even many of the commenters supporting some form of 

regulation in the name of localism correctly recognize that many of the proposals would impose 

unnecessary burdens and crippling expenses on broadcasters, and deprive them of the requisite 

flexibility to best serve their audiences.  Entercom urges the Commission to carefully and 

deliberately review the record in this proceeding, with a particular eye toward the unintended 

consequences of its proposals, before it decides to impose additional regulatory obligations on 

broadcasters. 

II. ENTERCOM IS COMMITTED TO LOCALISM. 
 
 Because a local focus is an essential ingredient in a radio broadcaster’s formula for 

success, it is no accident that Entercom has been committed to localism since the company’s 
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inception.  Even in the wake of deregulation in this area, that commitment has been unwavering.  

Entercom did not change its policies regarding ascertainment, and has continued to operate its 

stations so as to deliver exceptional community service and the kinds of high quality 

programming its local audiences desire. 

Indeed, the detailed, comprehensive record in this proceeding makes clear that market 

forces are sufficient to ensure that the vast majority of broadcasters are engaged in and 

responsive to their local communities.  In 2004, in response to the FCC’s Notice of Inquiry in 

this proceeding,5 Entercom filed nineteen separate reply comments on behalf its licensee 

subsidiaries.6  These comments provided the Commission with real-world evidence 

demonstrating how one of the largest radio station owners in the country serves its local 

communities, with detailed documentation pertaining to local programming, community service 

activities, emergency programming, and local music initiatives.  That information is updated 

herein,7 and comports with that provided by a multitude of local broadcasters in this proceeding.  

Among other things, the information provided for the record serves to illustrate how 

interaction by Entercom stations with members of the local community translates into enhanced 

local programming.  For example, the staff of station KUDL, Kansas City, Kansas, participates 

in quarterly sessions with approximately 80 community and civic leaders who represent the 

                                                 
5 Broadcast Localism, Notice of Inquiry, 19 FCC Rcd 12425 (2004). 

6 See Comments of Entercom Portland License, LLC; Entercom Rochester License, LLC; Entercom Boston License, 
LLC; Entercom Gainesville License, LLC; Entercom Seattle License, LLC; Entercom Sacramento License, LLC; 
Entercom Kansas City License, LLC; Entercom Milwaukee License, LLC; Entercom Norfolk License, LLC; 
Entercom New Orleans License, LLC; Entercom Greensboro License, LLC; Entercom Buffalo License, LLC; 
Entercom Memphis License, LLC; Entercom Greenville License, LLC; Entercom Wilkes-Barre Scranton License, 
LLC; Entercom Wichita License, LLC; Entercom Madison License, LLC; Entercom Denver License, LLC; 
Entercom Indianapolis License, LLC, MB Docket No. 04-233 (filed Nov. 1, 2004).  Entercom Providence License, 
LLC; Entercom Austin License, LLC; Entercom San Francisco License, LLC; and Entercom Springfield License, 
LLC did not file comments because Entercom did not own stations in these markets at that time. 

7 See Exhibits 2-22. 
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business, government, and non-profit sectors in the area.  These sessions are designed 

specifically to ascertain the key issues of social and civic concern to the Kansas City community.  

Station staff gathers information and compiles a list of the “Top Ten” issues facing the Kansas 

City area.  They then tailor KUDL’s public affairs programming, public service announcements, 

and community service campaigns to address the designated areas of concern to the community.  

While each market customizes its efforts to suit its particular circumstances, as demonstrated in 

the exhibits that follow, the same types of exercises take place in Entercom markets across the 

country.  Entercom encourages the Commission to review the information provided for each of 

its market in the exhibits appended hereto.  Taken together with the hundreds of similar 

examples offered by broadcasters both large and small in this proceeding,8 this information 

makes clear that localism is in need of no regulatory repair. 

 One shining example of broadcasters’ dedication to local service is, of course, their 

responsiveness before and after Hurricane Katrina hit the Gulf Coast in September 2005.  Amidst 

the devastation and chaos, local broadcasters, including Entercom, took extraordinary steps to 

remain on-the-air in order to provide valuable and life-saving information to the public.  The 

Commission explicitly recognized broadcasters’ remarkable efforts at an open meeting in 

                                                 
8 E.g., Airen Broad. et al. Comments, at 3-4; APTS/PBS Comments, at 4-11; Bahakel Comments, at Exhibit B; Belo 
Comments, at 25-33; Broadcaster Coalition Comments, at 7-8; CBS Comments, at 8-12; Cox Comments, at 16-29, 
Apps. V and VII; Davis Comments, at 1-2; Disney Comments, at 13-19; Findlay Publishing Comments, at 2-3, 7-8; 
Fisher Comments, at 4-15; Florida Ass’n of Broad. Comments, at 2-4; Gainey Comments, at 2; Gray Comments, at 
30-32; ION Media Comments, at 6; Jensch Comments, at 1; Joint Public Broadcasters Comments, at 20-24; LIN 
Comments, at 12-16; Marantha Broad. Comments, at 2-6; Massaro Comments, at 1-2; Miller Comments, at 6-8; 
Minnesota Public Radio Comments, at 4-5; Morgan Murphy Media Comments, at 3-5; NAB Comments, at 30-34; 
NBC Comments, at 2-3, 20-23; Newschannel 5 Comments, at 4-5; North Carolina Ass’n of Broad. Comments, at 
15-18; NPR Comments, at 10-14; NRC Broad. Mountain Group Comments, at 4-6; Ohio Ass’n of Broad. 
Comments, at 16-17; Prettyman Comments, at 3-5; Religious Voices in Broad. Comments, 3-8; Robinson 
Comments, at 7-8; Saga Comments, at 4, 13-17; Sinclair Comments, at 12-14, Exhibits A and B; Schlossman 
Comments, at 2-3; Summit Comments, at 3; Virginia Ass’n of Broad. Comments, at 20-22; ZGS Communications 
Comments, at 3-4. 
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Atlanta, Georgia, approximately two weeks after Hurricane Katrina.9  As Chairman Martin 

stated: 

[t]he communications companies in the region undertook, and 
continue to undertake, Herculean efforts in formidable 
circumstances to rebuild, reconnect, and broadcast.  Service 
providers had to deal with extreme flooding, lack of power, 
dwindling fuel resources for generators, and security.  Despite 
these obstacles, three radio stations in New Orleans continued to 
operate throughout the storm, and a fourth resumed operations 
within several hours of losing power.10 
 

Commissioner Abernathy further observed: 

Not only have telecommunications companies risen to the 
challenge by deploying every resource available to restore service 
to New Orleans and the Gulf Coast, but even more impressively, 
these erstwhile competitors have put aside their normal rivalries 
and pooled their resources in creative responses to the catastrophe.  
Radio broadcasters like Entercom and Clear Channel, and TV 
broadcasters like Belo and Hearst-Argyle, devoted countless hours 
covering the onslaught of Katrina, and then shared their surviving 
facilities to assure that local coverage of the storm and its 
aftermath was available not just over-the-air, but also on the 
Internet and by satellite.11 

 
 Diane Newman, operations director of Entercom’s WWL(AM), also testified.  A copy of 

her remarks is attached as Exhibit 23.  As Ms. Newman detailed, Entercom’s ability to respond 

effectively to a crisis of the magnitude of Katrina was the result of clear and careful emergency 

planning, the availability of considerable resources, and the dedication of management and local 

employees to their community, even in the face of great risk and personal sacrifice:   
                                                 
9 See Chairman Kevin Martin, Commissioner Abernathy, Commissioner Copps, and Commissioner Adelstein, 
Statements at Federal Communications Commission Open Meeting at BellSouth Telecommunications Inc.’s 
Emergency Control Center (Sept. 15, 2005) (reproduced at 
http://www.fcc.gov/realaudio/presentations/2005/091505/ (last visited June 3, 2008)). 

10 Id. (reproduced at http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-261095A1.pdf) (last visited June 3, 
2008)). 

11 Id. (reproduced at http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-261097A1.pdf) (last visited June 3, 
2008)). 
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In addition to WWL, Entercom New Orleans operates four FM stations and one 
other AM station in the New Orleans Market.  All of these stations remained 
operational, as Hurricane Katrina raged through the city Sunday night and 
Monday; as levies broke from her fury; as New Orleans filled with water.  To 
conserve generator fuel we shut down two of the FM stations Tuesday and were 
forced to operate the stations remaining on the air at reduced power due to 
generator capacity and to conserve fuel.  Knowing the threat that hurricanes posed 
to the City, Entercom New Orleans had developed and followed a detailed 
emergency preparedness plan that worked.  Throughout the crisis our staff was 
committed to doing whatever was necessary to serve our community in this time 
of crisis.  At one point on Monday during the storm, WWL’s emergency 
generator shut down and could not be restarted remotely.  Knowing that WWL 
was the lifeline to the community, Dave Cohen, our News Director, and Dominic 
Mitchum, one of our engineers, - who were stationed at the Jefferson Parish 
Emergency Operations Center where WWL maintained an emergency studio – 
drove several miles to the WWL transmitter site, which is outside the levy system, 
wadded through a snake and alligator infested swamp to restart the generator and 
get WWL back on the air. 

As Hurricane Katrina tore the city apart and the subsequent flooding unfolded, 
WWL and our sister Entercom stations became one of the few and at times 
possibly the only reliable means of communication throughout the City.  Local 
authorities, including the Mayor of New Orleans and the President of Jefferson 
Parish, relied on WWL to get critical information out to their own staffs as well as 
to their citizenry.  Mayor Nagin made his passionate plea for help during an 
interview on WWL … 

Meanwhile on the air, we were the stage…the platform…the lifeline for local 
officials, breaking news, live press conferences -…the voice of the voiceless…the 
voice of the authorities trying to reach them…the voice of family and friends 
worried about loved ones.  We brought in additional news reporters from other 
markets as far away as Seattle, Buffalo, Boston and Cincinnati to help.  The on-
site emergency responders were regularly monitoring WWL.  Ultimately, WWL 
became a form of a backup 911 system for New Orleans.  In many ways Radio 
became a “first responder.” 

All of this was done by the extremely dedicated and brave group of people who 
placed the needs of the community above their own personal needs.  Many of our 
radio family members lost everything they owned.  Many didn’t know the fate of 
their parents, brothers, sisters, friends.  But, we did the work.  We do the work.  
Local radio was an invaluable connection for listeners throughout Greater New 
Orleans, the Gulf South and cities across America.  We are the touchstone for the 
community during the hurricane and the devastation that followed.  We are the 
connection as the story continues to unfold.  Our close working relationship with 
people like New Orleans Mayor Ray Nagin; Jefferson Parish President Aaron 
Broussard; NOPD Chief Eddie Compass; Sheriff Harry Lee; Emergency 
Managers – Dr. Walter Maestri & Terry Ebert & Tab Troxler; St. Tammany 
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Sheriff Jack Strain; St. Bernard Parish President Junior Rodriguez; Plaquemines 
Parish President Benny Roussell; Senators David Vitter and Mary Landrieu; 
Congressman Bobby Jindal and William Jefferson; and so many more – 
relationships developed through the years – proved invaluable during this – the 
worst natural disaster in the history of America.  We – WWL and United Radio 
Broadcasters – believe our efforts helped save many lives.12 

 
Entercom is proud of its response to Hurricane Katrina, and the company’s efforts both during 

and after the storm have been acclaimed.  See Exhibit 24.  But the ability of Entercom and other 

local broadcasters to rise to the occasion as they did in the case of Katrina was not unusual, and 

its foundation lies in the work broadcasters do on a micro level in their local communities each 

and every day. 

 Each Entercom station is committed to the community it serves.  Station KISW in Seattle 

recently helped a local resident after she had been robbed.  The woman was cleaning her 

windshield after her shift at a local restaurant when four attackers beat and robbed her.  They 

stole her car, purse, keys, laptop, cell phone, and some personal items.  KISW’s “The BJ Shea 

Morning Experience,” a locally-produced program, collaborated with businesses in the local 

community to provide the resident a new car, laptop, cell phone, and some money.  Entercom 

Boston partners with the Jimmy Fund to raise money for Boston's Dana-Farber Cancer 

Institute.13  Since 2002, Station WEEI has held a Radiothon to raise money for the Institute, 

which to date has raised over $12 million.14  The station also regularly promotes the Fund on-

                                                 
12 Id. (reproduced at http://www.fcc.gov/realaudio/presentations/2005/091505/newman.pdf) (last visited June 3, 
2008)). 

13 See http://www.jimmyfund.com/ (last visited June 4, 2008).  Appropriately, the Jimmy Fund was started because 
of a live radio broadcast.  “The Jimmy Fund started in 1948 when the Variety Club of New England (now the 
Variety Children's Charity of New England) and the Boston Braves baseball team joined forces to help a 12-year-old 
cancer patient dubbed "Jimmy." On a national radio broadcast, millions heard the boy visit with his heroes from the 
Braves as they stood by his hospital bed. Contributions poured in from people everywhere, launching an effort that 
continues to bring hope to thousands of children and adults facing cancer throughout the world.”  See id. 

14 See Exhibit 25, which is a letter from the Chairman of the Jimmy Fund. 
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the-air and assists with other fundraising initiatives throughout the year.  These are but two of the 

thousands of examples of how Entercom stations are connected and committed to their local 

communities.  Entercom is “local” in every sense of the word in the 23 markets where it holds 

licenses, as highlighted below and as further detailed in the Exhibits attached hereto.15  Attached 

as Exhibit 26, are letters from community leaders in many of the communities Entercom serves 

attesting to the fact that Entercom is committed to localism. 

Entercom Portland License, LLC16 

• Station KNRK is a market leader in championing and exposing local Northwest music.  
The station broadcasts several programs that highlight local music.  They include:  “Get 
Local,” “The Chill Show,” “Passport Approved Import Show,” and “Cocktail Mix.”  It is 
also the station’s policy to play local music in regular rotation and hire local bands to 
open for national/label acts when they play in the Portland area. 

 
Entercom Rochester License, LLC17 

• Entercom Rochester is committed to broadcasting local music on 98.9 The Buzz 
(WBZA).  The station recruited the head music writer from City Newspaper to produce 
two weekly segments. The first is “The Sunday Night Shakedown,” which airs from 8 
p.m. to 11 p.m. on Sunday nights.  The program features music, interviews, and in-studio 
performances from local musicians.  The host also brings in one band every week o 
appear on the Thursday morning show in a segment called “Unsigned Talent.”  
Shakedown and Unsigned Talent can also be heard on podcasts at rochesterbuzz.com. 

 
• Entercom Rochester conducts regular community ascertainment through interviews with 

local and regional community and political leaders and tailors its public affairs 
programming accordingly.  In addition, Entercom Rochester regularly receives email and 
telephone input from the community about its programming. 

 
 
 
 
 

                                                 
15 The Entercom Providence and Springfield markets are not included as exhibits.  Entercom holds one license in 
each of these markets and both stations largely simulcast WEEI(AM). 

16 See Exhibit 2. 

17 See Exhibit 3. 
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Entercom Boston License, LLC18 

• Station WMKK administers a locally focused program called “Random Acts of 
Kindness.”  Each week, the station highlights local events and causes that the station 
learns about through ascertainment.  Listeners are encouraged to donate their time and 
money to local charities.  The program has been very successful and the number of 
organizations that benefit from the station’s promotions continues to grow.  Causes 
addressed in 2008 include Cystic Fibrosis, Avon Walk for Breast Cancer, Boston Shines, 
Big Brothers/Big Sisters, Juvenile Diabetes, and the MSPCA. 

 
• Station WRKO broadcasts a number of talk shows that address local issues.  All of the 

programs broadcast on the station on weekdays between 6:00 a.m. and 7:00 p.m. are 
locally produced (with the exception of Rush Limbaugh (noon through 3:00 p.m.). 

 
Entercom Gainesville License, LLC19 

• Entercom Gainesville conducts regular community ascertainment and produces 
programming in response to listener feedback.  In May 2007, for example, WSKY aired 
21 shows regarding the possible loss of Marion County's largest employer, E-One.  On 
air guests included: County Commissioners Jim Payton and Charlie Stone, Ocala Mayor 
Randy Ewers, City Councilman Kyle Kay and, Ocala-Marion County Economic 
Development Director Peter Tesch.  As a result of these on-air forums, both the Ocala 
City Council and the Marion County Commission meetings were attended by concerned 
citizens and employees whose jobs were being held in the balance.  In December 2007, 
listeners told Entercom Florida that a proposed state constitutional amendment to cut 
property taxes was confusing.  As a result, from December 2007 through January 2008, 
WSKY's Bob Rose Show dedicated 6 programs to the issue.  Guests included Alachua 
County Commissioner Lee Pinkosson, County School Board member Tina Pinkosson, 
State Senator Steve Oelrich, and Gainesville City Commissioner Ed Braddy.  In April 
2008, listeners told Entercom Florida that a proposed city ordinance relating to 
transgender identity was confusing.  Accordingly, in April 2008, WSKY's Bob Rose 
devoted 4 programs to the issue.  Guests included City Commissioner Rick Bryant, 
concerned citizen Barbara Fuller, and community activist Cain Davis 

 
• WSKY has implemented a number of measures to permit listeners to access local 

programming at anytime.  WSKY first developed and implemented podcasts for the Bob 
Rose Show, Jay Anderson Show, Drive Time Happy Hour, Doug Clifford Show and 
Police Beat in October 2005.  WSKY later started streaming via the internet in September 
2007, making the local radio station available world-wide. 

 
 
 

                                                 
18 See Exhibit 4. 

19 See Exhibit 5. 
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Entercom Seattle License, LLC20 

• Entercom Seattle holds monthly ascertainment meetings where local residents and 
organizations are invited to talk in 15-minute segments.  The public affairs director 
maintains a list of the issues and the speakers who appear at these meetings.  The public 
affairs director also has a questionnaire that is completed by guests regarding what they 
perceive to be the most pressing issues of the day. 

 
• “Conversations” is a weekly, 30-minute program that airs on Entercom Seattle stations.  

Entercom Seattle’s Public Affairs Director/PSA Coordinator locally hosts and produces 
the show.  The program includes interviews with local residents on topics including the 
economy, family and youth, crime, education, environment, government, health, aging, 
minorities, and gender-specific issues.  Subjects for “Conversations” are chosen from a 
list of ascertained community needs developed through conversations and interviews with 
local residents.  “Conversations” is an award-winning public affairs program and is 
currently the highest rated Sunday morning show in the State of Washington. 

 
Entercom Sacramento License, LLC21 

• Station KWOD plays the music of small label/no label local artists in regular rotation. 
The station also airs two separate programs, “The Sounds of Sacramento” for local 
artists, and “The Buzz Bin” for small-label artists.  Station KRXQ airs “Local Licks,” a 
weekly half-hour program dedicated to local artists, and “Ear Whacks,” which spotlights 
small label/no label artists.  In addition, the station annually produces and distributes a 
CD entitled “Sac Rocks,” which is a compilation album featuring local artists. 

 
• Entercom Sacramento stations air newscasts twice an hour during the morning drive, 

beginning at 5:50 a.m. and running until 8:50 a.m., for a total of approximately 375 
newscasts per quarter per station.  The newscasts, which are approximately 2 minutes in 
length, include national and local news as well as local traffic information and a check on 
weather by the local ABC television affiliate’s meteorologist.  The content of the news 
stories ranges from major national headline issues to topics that directly and specifically 
concern the greater Sacramento area, including the following: education, economy, 
government, health, environment, energy, transportation, crime, drug abuse, minorities, 
women, aging, youth, and family.  On average, each newscast is comprised of six stories 
covering over 2,300 issues per quarter. 

 
 
 
 
 

 
                                                 
20 See Exhibit 6. 

21 See Exhibit 7. 
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Entercom Kansas City License, LLC22 

• Every weekday morning from 5:00 to 9:00 a.m., Station KMBZ airs a live, local news 
program called Kansas City’s Morning News.  The broadcasts consist of news headlines, 
local, national and international stories, weather, traffic, sports, & business.  Kansas 
City’s Morning News also airs regular special features with newsmakers and events.  
These special reports consistently win awards from the Kansas & Missouri Broadcast 
Associations. 

 
• Station KUDL is a two-time winner and four-time nominee of the National Association 

of Broadcasters Crystal Award for excellence in community service over the past five 
years.  Station KUDL is also the recipient of the Rose Brooks Center for Abused Women 
and Children anti-violence award, the Jackson County Parks & Recreation excellence for 
community commitment award, and the Media Wise Award from the Kansas City 
Coalition for non-violent programming. 

 
Entercom Milwaukee License, LLC23 

• Station WMYX-FM broadcasts locally-produced and anchored newscasts on weekdays 
every half-hour from 5:30 a.m. to 8:30 a.m.  These newscasts include the top two to three 
local or state news stories of the day, one to two national stories, and weather forecasts.  
Each newscast runs about two minutes in length.  There are seven newscasts per morning, 
for a total of 70 minutes of news coverage each week.  Station WXSS-FM also 
broadcasts daily locally-produced and anchored local topics of discussion in morning 
drive on weekdays.  These local subject matter discussions occur once per hour from 6:00 
a.m. to 9:00 a.m. and include the top one to two local or state news stories of the day, one 
to two national stories and weather forecasts.  Each segment runs about 1.5-3.0 minutes 
in length.  There are three segments per morning, for a total of 40 minutes of news 
coverage each week. 

 
• “99 Kids” is an annual community outreach program that is in its 12th year.  During the 

holiday season, a local school/community service group provides the names of 99 kids 
under ten from Milwaukee’s most impoverished areas.  Every hour, from 9:00 a.m. to 
5:00 p.m., the first name of the child is read on-air along with the child’s age and a few 
items on their holiday wish list.  The first person to call the studio line and offer to buy 
those items is that child’s “volunteer Santa.”  The volunteers buy and wrap the presents 
and deliver them to the radio station for distribution to the children by the service group. 

 
 
 
 
 

                                                 
22 See Exhibit 8. 

23 See Exhibit 9. 
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Entercom Norfolk License, LLC24 

• Entercom Norfolk produces and broadcasts “Hampton Roads Perspectives” on all 
Norfolk market stations.  Recent topics included:  Metropolitan Art Auction & Gala – As 
part of this fundraiser supporting the Norfolk SPCA, the executive director of the shelter 
discussed the short and long term goals of the shelter for the next five years.  Dwelling 
Place – The director of Dwelling Place discussed the mission of the shelter, which is to 
help local families become more self-sufficient and eliminate homelessness.  Boys and 
Girls Club of South Eastern Virginia – The President of the Board of Directors discussed 
the five core areas of the club, which include education & career development, arts & 
crafts, sports, fitness & recreation, health & life skill, and character & leadership.  Af’ram 
Festival – This program discussed the Af’ram Festival, a local celebration of African 
American culture and heritage.  Chesapeake Redevelopment & Housing – The program 
discussed ways to acquire housing and to rebuild older local communities. 

 
• All Entercom Norfolk stations produce and broadcast local news on weekday mornings. 

Entercom New Orleans License, LLC25 

• Station WWL broadcasts “First News: Early Edition” from 5:00 a.m. to 6:00 a.m. 
weekdays, which includes local news, sports, weather and interviews with community 
leaders and newsmakers.  “WWL First News with Bob DelGiorno & Monica Pierre” airs 
from 6:00 a.m. to 10:00 a.m. weekdays, “Garland Robinette’s Think Tank” airs from 
10:00a.m. to 1:00 p.m. weekdays, “The Spud Show with John ‘Spud’ McConnell” airs 
from 1:00 p.m. to 4:00 p.m. weekdays, “The Bob Mitchell Show” airs from 7:00-
10:00pm weeknights, and “The Tommy Tucker Show” airs from 10:00 p.m. to 12:00 
midnight weeknights.  These programs feature talk programming with listener call-ins on 
topics of concern to the community and locally relevant news stories.  “Saturday Morning 
News” airs from 7:00 a.m. to 9:00 a.m. and provides a recap of the local news and 
interviews with community leaders and newsmakers.  The subjects for the programs on 
station WWL are determined through daily feedback from the public received via talk 
show programming, a listener opinion poll on the station’s website, letters, and e-mails. 

 
• Station WWL’s news coverage has received a variety of awards, including the regional 

Edward R. Murrow and Louisiana Associated Press awards for outstanding news 
coverage, as well as recognition from local groups such as Victims and Citizens against 
Crime.  In addition, in 2007, station WWL received the industry’s most prestigious 
honor, winning the Marconi Award for “Medium Market Station of the Year,” “News-
Talk Station of the Year,” and “Legendary Station of the Year.”  It was the first time in 
history a station won three Marconi awards in the same year. 

 
 

                                                 
24 See Exhibit 10. 

25 See Exhibit 11. 
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Entercom Greensboro License, LLC26 

• Station WEAL locally produces “Kingdom Wealth” which airs on Mondays at 12:30 p.m. 
and is hosted by Mr. Rod Brown, vice-president of investments for Wachovia Securities, 
and Mr. Tyrone McLaughlin, C.E.O. of Wealth Strategies.  This interactive hour engages 
the audience with insightful conversations about money matters.  Whether it is about 
retirement, the stock market, educational funding, credit, etc., Brown and McLaughlin 
look to educate the African American community regarding these subjects.  The station 
also locally produces “Real Life,” which airs Fridays at 12:30 p.m. and is hosted by 
Vince Hairston, BS/MS in public administration from North Carolina A&T, and pastor of 
the Calvary Christian Center.  Real Life focuses on hot button topics.  The audience is 
welcome to call in and ask questions during this lively 30-minute discussion and respond 
to the comments of the hosts. 

 
• Station WPAW welcomes representatives from local charity and community groups to 

appear on the “Wake up with the Wolf Show” to discuss upcoming events or special 
areas of need.  These appearances include local sheriffs from the surrounding community, 
who discuss issues such as gang problems, jail overcrowding, and seat belt enforcement 
campaigns.  Local community groups appear to promote fundraising events for the 
American Cancer Society, Juvenile Diabetes Research Foundation, Make A Wish 
Foundation and the Pediatric Brain Tumor Foundation.  The City of Thomasville sends 
representatives each year to discuss North Carolina’s only Memorial Day celebration.  
Station WPAW serves as grand marshal for this annual parade. 

 
Entercom Buffalo License, LLC27 

• Station WBEN produces and broadcasts a number of locally-focused programs.  The 
“Buffalo’s Early News” is a four-hour daily local news program that informs listeners of 
various current news and issues of local concern.  WBEN also produces and broadcasts a 
three-hour daily local talk program called “The Tom Bauerle Show” that discusses news 
and issues of local concern.  “Sandy Beach & Co.” is a a three-hour daily talk program 
that discusses news and issues of local concern. 

 
• Entercom Buffalo also addresses the needs of the community through Radiothons.  For 

example, when Entercom learned that the Women & Children’s Hospital of Buffalo 
needed to purchase medical equipment, Station WKSE started hosting a Radiothon from 
the hospital to make the community aware of the hospital’s needs.  This annual radiothon 
has raised over $1.6 million to keep the hospital in Buffalo.  Another example is 
Entercom’s Radiothon for the local SPCA, which was on the verge of closing.  Stations 
WBEN, WTSS and WWKB started hosting a 3-day Radiothons to raise funds to keep our 
SPCA open.  Since the Radiothons began nearly 5 years ago, the stations have raised over 
$713,000. 

                                                 
26 See Exhibit 12. 

27 See Exhibit 13. 
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Entercom Memphis License, LLC28 

• Every Sunday night at 10:00 p.m., Station WMBZ airs a locally-produced show featuring 
local music artists.  The show is entitled “Homegrown” and features un-labeled local 
music artists.  Ingram Hill is a band that appeared on the show.  They are now on a 
national label, Hollywood Records, and are receiving airplay nationwide. 

 
• Station WRVR airs local news Monday through Friday at the top and bottom of the hour 

from 5:00 a.m. to 8:00 a.m. for a total of 35 weekly newscasts or approximately 150 
newscasts per month.  Each newscast is 2 minutes in length.  The newscasts are locally-
produced by the News Director. 

 
• Station WSMB airs local news Monday through Friday at the top of the hour from 5:00 

a.m. to 8:00 a.m. for a total of 20 weekly local newscasts, or approximately 85 per month.  
Each newscast is 2 minutes and 30 seconds in length.  The newscasts are locally 
produced by the News Director. 

 
Entercom Greenville License, LLC29 

• Station WORD, in a local initiative called “WORD On The Town,” broadcasts its 
morning and afternoon drive programs from remote locations all over the broadcast area.  
The station interviews local civic leaders including mayors, police chiefs, fire chiefs, and 
community organization spokespersons, who discuss areas of concern to people in the 
community.  These broadcasts totaled more than 100 hours over a one-month period. 

 
• Entercom Greenville stations broadcast a number of locally produced programming.  

“Movers and Shakers” is a locally-produced 30-minute show hosted by WFBC’s news 
director.  “Focus on the Upstate” is a locally-produced 30-minute show hosted by 
WORD/WYRD’s news director.  Topics for both shows are obtained through 
ascertainment.  Entercom Greenville asks for listener feed back and complies a list of top 
ten concerns in the community. 

 
Entercom Wilkes-Barre Scranton License, LLC30 

• “The Morning News with Nancy and Kevin” is a morning talk show on station WILK 
AM/FM that airs from 6:00 a.m. to 9 a.m. every weekday.  During the program, local, 
state and national news topics are discussed with listeners.  The show is locally-produced 
and features local talent, local news and traffic reports. 

 
                                                 
28 See Exhibit 14. 

29 See Exhibit 15. 

30 See Exhibit 16. 
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• “The Steve Corbett Show” is an afternoon talk show on WILK AM/FM that airs 
weekdays from 3 p.m. to 7 p.m.  Corbett’s background includes 18 years as an 
investigative reporter for a local newspaper, and he draws on that experience to identify 
and explore the issues of interest to local communities.  The program is focused on 
topical issues that include local, state, and national politics as well as anything else that 
affects the lives of people living in the  listening area.  The show is locally-produced. 

 
• “Outlook On Northeast Pennsylvania” is a weekly one-hour public affairs/information 

program featuring area guests from a myriad of occupations and walks of life - all in 
some way serving the needs of the broadcast market.  The program airs on all stations 
Wilkes-Barre Entercom stations.  Over the past 3-years, the program has covered topics 
ranging from fundraising programs/walks for such charities as the Leukemia Society, the 
American Red Cross and the American Lung Association, to public service catering to 
the needs of vacationers (Pocono Travel Bureau/Williamsport Travel Bureau), Penndot 
(State Department of Highways) by broadcasting advance information/warnings of 
thoroughfares under construction, new structures and improvements within 
Pennsylvania's infrastructure as well as a quarterly update from the State's Safety Press 
Officer on such ever-changing topics of DUI checkpoints, seat belt safety and aggressive 
driving.  Three local Pennsylvania State Police Troops are also utilized per year 
(especially pre-holiday travel) with the spokesperson from the local barracks speaking on 
law enforcement, the ramifications of drunk driving and even radar, speed traps, and the 
ever-changing 'points' system within the Commonwealth. 

 
Entercom Wichita License, LLC31 

• Station KDGS broadcasts a weekly program entitled “Empower Wichita,” a sixty minute 
program which highlights local issues and offers a weekly forum of guests from various 
city, county, political and social organizations in the City of Wichita and the State of 
Kansas.  Kevin Andrews, Vice President of The Urban League of Kansas, and KDGS 
program director, Greg Williams, host the program, which airs at 10 a.m. on Sunday 
mornings.  This popular program has been running on KDGS since July 2000.  Local 
news organizations have twice nominated “Empower Wichita” as best local issues 
program.  The topics discussed on the program are selected by the hosts and have 
included gang intervention, civil rights/race relations in Wichita, fair housing, Mayor’s 
initiative on building bridges, education, AIDS in African-American women, increasing 
travel and tourism in Wichita, local elections, Black History Month, Get Out the Vote 
activities, dead beat dads, and the need for minorities to give blood. 

 
• Station KNSS produces a 3 hour block of news every weekday morning entitled “The 

Morning NewsWatch.”  Local newscasters host this program providing traffic, weather, 
sports and business updates in addition to local and national news.  The Kansas 
Association of Broadcasters has named the program Best Newscast in the State of 
Kansas.  KNSS invites many of Wichita’s local government and community leaders to 

                                                 
31 See Exhibit 17. 
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appear on its Morning NewsWatch program.  Listeners are encouraged to interact with 
the hosts regarding issues being discussed.  In addition, listeners are invited to a focus 
group annually where they have the opportunity to provide feedback to the management 
of Station KNSS. 

 
Entercom Madison License, LLC32 

• For the past seven years, Station WMMM has helped organize and administer 
“Pantrython.”   Each year, through an on-air radio auction and by selling musical 
requests, the station raises money for area food pantries.  Pantrython was started when the 
Atwood Community Center needed to build a new facility.  In the first year, Station 
WMMM raised money for their new facility.  In years since, the station raised money to 
help stock the shelves.  The station’s efforts have also helped make the food pantry much 
more visible in the community.  The pantry recently outgrew the facility that the station 
help build several years ago, and local philanthropists have donated money for a new 
facility. 

 
• Station WMMM provides ongoing support of local music through its website, by playing 

local music on-air, and by inviting local artists to play in Studio M.  Studio M is a full 
recording studio where musicians come to tell their stories and sing in front of local 
listeners.  Station WMMM includes local artists in its “Live From Studio M” in-house 
produced CDs and during its “Live From Studio M” sessions where an artist performs in-
house.  The show is promoted and replayed on the weekend. 

 
Entercom Denver License, LLC33 

• Stations KALC, KOSI and KQMT determine local programming subject matter through a 
number of means, including ascertainment interviews with local community leaders.  
Listeners are also invited to share their thoughts, opinions and experiences on pertinent 
local issues.  As part of her regular duties, the Public Affairs Director for the stations 
conducts the ascertainment interviews, tabulates issues raised, and produces 
programming responsive to the issues.  Station KQMT also receives listener feedback 
through its web-based “Mountain Community,” e-mails to station managers, and phone 
calls.  Station KEZW selects subjects for its local affairs programming based on listener 
requests and quarterly ascertainment. 

 
• Station KEZW broadcasts “Neighborhood News” weekdays on the half-hour.  This 

locally-produced program is a 60-second feature that highlights events administered by 
churches, service organizations, clubs and other groups for the benefit of their 
neighborhoods.  The station has received tremendous response from the local community 
regarding its “Neighborhood News” segment. 

 
                                                 
32 See Exhibit 18. 

33 See Exhibit 19. 
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Entercom Indianapolis License, LLC34 

• One of the morning show hosts on Station WXNT has a professional relationship with the 
Mayor of Indianapolis, Greg Ballard.  In a number of discussions, the Mayor shared his 
concern about a rising crime rate in Indianapolis.  As a result, Entercom Indianapolis 
started a “Peace in The Streets” public service campaign with messages delivered directly 
by Mayor Ballard. 

 
• In March 2008 an Earthquake struck Southwest Indiana.  All three Entercom Indianapolis 

stations immediately ceased regular programming within minutes of the quake, which 
struck at 5:38 a.m.  The stations broadcast safety information, news from the most 
severely affected region, and made experts available to answer listener questions on the 
air.  Additional information was posted to the stations’ websites and sent via email to 
listeners.  News and safety information continued throughout the day to alleviate fears of 
aftershocks.  Follow-up news reports continued for several days following the quake. 

 
Entercom Austin License, LLC35 

• Stations KAMX, KJCE and KKMJ all broadcast local public affairs programming.  The 
environment is a huge local issue and the stations each run a 60 minute public affairs 
show about environmental issues and ways that residents can “go green.”  Each 
individual station also airs a 60 minute public affairs show focusing on the needs of the 
local communities.  Each show features interviews with community leaders about topics 
ranging from public service events, care for children, new community projects, schools, 
and safety. 

 
• Entercom Austin runs a campaign to help women create balance in their lives through on-

air messages, online messages, and local events.  The program’s website, 
www.balanceaustin.com, includes tips on how to create balance with family, career, diet, 
and fitness.  Every month, the stations send a newsletter focusing on topical issues and a 
prominent local female talks about how she creates balance on a podcast.   The stations 
also organize the Balance 5K – benefiting the National Ovarian Cancer Coalition. 

 
Entercom San Francisco License, LLC36 

• Entercom San Francisco conducts ascertainment to help determine programming on its 
stations.  For example, Station KOIT convenes advisory panels twice a year to solicit 
feedback on programming and discuss issues of importance to the community.  Station  
KDFC also convenes listener advisory panels that discuss programming and how the 
station is serving the community.  The members are selected through an online 

                                                 
34 See Exhibit 20. 

35 See Exhibit 21. 

36 See Exhibit 22. 
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application on the station website.  In addition, KDFC has conducted lunches with 
community leaders to help understand their needs, which has resulted in partnerships for 
various local causes. 

 
 

III. THE RECORD IN THIS PROCEEDING OVERWHELMINGLY SHOWS THAT 
ADDITIONAL LOCALISM REGULATION IS UNNECESSARY. 
 
The opening comments were overwhelmingly unified in their opposition to the regulatory 

proposals advanced in this proceeding.37  A remarkably large and diverse sector of the broadcast 

industry—ranging from some of the nation’s largest group owners,38 to mid-sized station 

groups,39 to single station operators40—voiced strong and consistent concerns about the agency’s 

tentative conclusion that there exists a localism “problem” in today’s marketplace that would be 

solved by resurrecting a regulatory regime that the FCC discarded decades ago after thoughtful, 

comprehensive analysis.  Firm opponents to the agency’s suggested approach in this proceeding 

include a wide variety of both commercial41 and noncommercial broadcasters,42 numerous 

                                                 
37 Approximately 200 formal comments submitted in this proceeding opposed the regulations proposed in the 
NPRM.  Commenters include radio and television broadcasters, trade associations, private citizens, and other 
groups.  See generally, e.g., Comments of Buckeley Broadcasting Companies, et al.; Comments of CBS Corp; 
Comments of Findlay Publishing; Comments of Belo Corp.; Comments of Community Broadcasters Association; 
Comments of Cord Blomquist for the Competitive Enterprise; Comments of Monticello Media; Comments of 
Western States Public Radio. 

38 See, e.g., CBS Comments at 24-26; NBC Universal Comments at 15; Cox Comments at 29-31; Gray Television 
Comments at 34-35; ION Media Comments at 3-7; Saga Communications Comments at 5-6; Sinclair Broadcast 
Group Comments at 2-3.   

39 See, e.g., Fisher Communications Comments at 16-17; Four Seasons Comments at 8-9; Findlay Publishing 
Comments at 1-3; Monticello Media Comments at 3. 

40 See, e.g., East Kentucky Broadcasting Comments at 2-3; Sunflower Broadcasting Comments at 2-3; KSAT-TV 
Comments at 1-2. 

41 See, e.g., Belo Comments at 1-4, Clear Channel Comments at 47-48; Cohn and Marks Comments at 1-3; Findlay 
Publishing Comments at 3-4; Fisher Communications Comments at 16-17; Morgan Murphy Media Comments at 1; 
Red River Broadcast Comments at 15-16; Saga Communications Comments at 1-4. 

42 See, e.g., Cornerstone Community Radio Comments at 2-4; Educational Media Foundation Comments at 12-14; 
Life on the Way Communications Comments at 10-11; Minnesota Public Radio Comments at 6-7; Redeemer Radio 
Comments at 4-10. 
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religious broadcasters,43 foreign language stations,44 college stations,45 low power broadcasters,46 

trade associations,47 and others.48  Commenters representing each of these interests explained in 

detail why additional regulation is wholly unnecessary and why adoption of the Commission’s 

proposals would be destructively burdensome to broadcasters as well as counterproductive to the 

agency’s public interest objectives.  These formal comments are supplemented by thousands of 

letters from individuals who likewise believe that the proposals would saddle broadcasters with 

significant regulatory costs without any offsetting benefits.49 

Notably, members of Congress also have voiced concerns about the substantial 

constitutional and other legal problems inherent in the FCC’s localism proposals.50  Similarly, 

                                                 
43 See, e.g., Alpha & Omega Broadcasting Comments at 2-5; Calvary Chapel of Twin Falls Comments at 3-5; 
Christian Broadcasting System Comments at 1-5; Defenders of Faith Comments at 5-10; Holy Family 
Communications Comments at 4-10; Radio Apostolates Comments at 4-10. 

44 See, e.g., KASA Radio Hogar Comments at 7-12; La Cristiana Network Comments at 4-10; Paulino Bernal 
Evangelism Comments at 4-9. 

45 See, e.g., Inter Mirifica Comments at 4-5; KRUI 89.7 FM Comments at 1-4; Nicholas L. Schlossman Comments 
at 1-4; Richard Gainey Comments at 1-4; University of California Comments at 5. 

46 See, e.g., Community Broadcasters Association Comments at 3-4; Defenders of Faith Comments at 5-10; United 
Communications Comments at 7-9. 

47 See, e.g., Catholic Radio Association Comments at 3-5; Community Broadcasters Association Comments at 3-4; 
National Association of Media Brokers Comments at 1-6. 

48 See, e.g., Cord Blomquist for the Competitive Enterprise Comments at 5-6; Florida Association of Broadcasters 
Comments at 14-17; Named State Broadcasters Association Comments at 4-5; North Carolina Association of 
Broadcasters Comments at 30-32; Ohio Association of Broadcasters Comments at 3-4. 

49 More than 2000 commenters submitted informal comments in this proceeding opposing the Commission’s 
proposals.  These commenters include private citizens, employees of broadcasters, and a broad range of 
organizations demonstrating support for their local broadcasters. See, e.g., Kim Donaldson Comments at 1; Genie 
Chadwick Comments at 1; Steven Cheshko Comments at 1-2; Sherwood Conservatory of Music Comments at 1; 
East Oakland Youth Development Center at 1.   

50 See, e.g., 4/15/08 Letter from Mike Ross, et al. (123 members of the United States House of Representatives agree 
that a proposal “effectively forc[ing] broadcasters to air programming that fits pre-ordained categories creates clear 
constitutional concerns”); 4/24/08 Letter from Pat Roberts, et al. (23 United States Senators express concerns about 
the proposed “redundant and burdensome requirements for license renewal” and note the “clear” constitutional 
issues these proposals raise); 5/6/08 Letter from Mike McIntyre (noting that the FCC’s proposed return to a “bygone 
era” when broadcasters “were the only game in town” puts broadcasters at a competitive disadvantage, and stating 
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Commissioner McDowell has questioned why the FCC is “dusting off decades-old regulations” 

and “considering placing these proverbial albatrosses around the necks of traditional media 

precisely at this ‘tipping point’ in history when they can least afford a regulatory disadvantage 

vis-à-vis unregulated platforms like the Internet.”51  When combined with proposed enhanced 

disclosure requirements, the proposals advanced in the Localism Report represent “government’s 

not-so-subtle attempt to exert pressure on stations to air certain types of content,”52 “foist upon 

local stations [the Commission’s] preferences regarding categories of programming,” and, 

accordingly, place the FCC on “on a collision course with the First Amendment rights of 

broadcasters.”53   

On the other hand, only a small handful of parties support the new requirements proposed 

by the Commission or other regulatory alternatives.54  Notably, even parties that favor some 

additional regulation recognize that wholesale adoption of the FCC’s proposals would be 

impractical and unduly onerous to broadcasters.  For example, although the Minority Media 
                                                                                                                                                             
that the processing guidelines are “in effect, programming quotas that give certain types of speech the government 
stamp of approval”); 5/21/08 Letter from Joe Barton and Cliff Stearns (arguing that “[r]esurrecting [] outdated 
obligations” would “shackl[e] broadcasters with costly and unnecessary rules that do not apply to their competitors,” 
and the processing guidelines would “create a perverse incentive to air programming aimed at satisfying the 
government, and not local communities,” thus raising First Amendment concerns); see also, e.g., 4/10/08 Letter 
from Gene Green and Charles Gonzales; 4/11/08 Letter from Bob Goodlate; 4/11/08 Letter from John M. McHugh; 
4/30/08 Letter from John Ensign. 

51 Keynote Address of FCC Commissioner Robert M. McDowell, 2008 Quello Communications Law and Policy 
Symposium (Apr. 23,2008), available at http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-281772A1.pdf. 

52 Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest 
Obligations, Report & Order, 23 FCC Rcd 1274 (2008) (Statement of Commissioner Robert M. McDowell, 
Concurring in Part, Dissenting in Part).   

53 McDowell Quello Symposium Speech, at 4. 

54 See, e.g., Common Frequency Comments at 5-6; Cumberland Broadcasting Comments at 3; National Association 
of Black Owned Broadcasters Comments at 3-9 (supporting CAB proposal and license renewal processing, but 
opposing main studio rule and 24/7 staffing requirements); Prometheus Radio Project Comments at 2-6 (supporting 
alternatives to the FCC proposals that would impose less regulatory burdens on small broadcasters); PIPA Coalition 
Comments at 1-4, 18-20, 26 (supporting license renewal processing requirements, flexible CAB requirements and 
shorter license terms).   
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Telecommunications Council and the Independent Spanish Broadcasters Association 

(“MMTC/ISBA”) state that mandatory CABs potentially “could promote diversity and 

localism,” these groups caution that a station-by-station CAB obligation would not be affordable 

for many broadcasters and the same parties strongly oppose reinstatement of the former main 

studio rule.55  Similarly, while Common Frequency supports, with some modifications, the 

Commission’s CAB and renewal processing proposals,56 it believes that reinstating the previous 

main studio rule and requiring 24/7 staffing would be unnecessary and would achieve “no added 

benefit.”57  The Public Interest Public Airwaves Coalition (“PIPA Coalition”) backs the FCC’s 

proposal to subject stations to renewal processing guidelines and believes that the agency’s CAB 

proposal “merits further consideration;” however, it recognizes that “it may not be feasible or 

desirable for the Commission to mandate a ‘one-size-fits-all’ CAB requirement for all 

broadcasters.”58 

As discussed above, the record in this proceeding makes apparent that broadcasters with 

widely divergent resources are significantly engaged in localism efforts in markets throughout 

the country.  On the flip side, the few proponents of additional regulation provide almost no 

evidence to support their positions.  While these parties suggest that the Commission must 

substantially increase its oversight of stations’ localism efforts, they provide scant, if any, data 

suggesting that there is a lack of locally-oriented broadcast programming or that the marketplace 

                                                 
55 MMTC/ISBA Comments at 4-5; MMTC/ISBA Supplemental Comments at 4-6. 

56 Common Frequency Comments at 54, 58. 

57 Id. at 46-47. 

58 PIPA Coalition Comments at 23; see also NABOB Comments at iii-iv (supporting renewal processing and CAB 
proposals but opposing reinstatement of former main studio rule and 24/7 staffing proposal). 
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is failing to satisfy the demands for locally-oriented content.59  The few parties that champion a 

return to the FCC’s prior regulatory regime suggest regulations that are detached from 

marketplace realities, riddled with practical and legal problems, and would pose a significant 

threat to the ability of broadcasters to remain viable and relevant in today’s intensely competitive 

media marketplace. 

IV. THE TYPES OF GOVERNMENT-MANDATED SOLUTIONS ADVANCED IN 
THE LOCALISM REPORT ARE DEVOID OF ADEQUATE JUSTIFICATION, 
UNNECESSARY, AND WILL PROVE COSTLY AND INEFFECTIVE. 
 

 The Commission initiated this proceeding to ensure that broadcasters “are serving the 

needs of [their] communities” by offering a sufficient amount of community-responsive 

programming (such as news, political material and disaster warnings) and to assess the state of 

broadcast service to traditionally “underserved” audiences.  Entercom understands that broadcast 

licensees bear certain responsibilities as public trustees, and that the Commission is charged with 

ensuring that broadcasters fulfill their obligations.  As demonstrated above, Entercom takes these 

responsibilities seriously.  Given the number of radio stations licensed in the United States,60 

there are, of course, some that may not be doing all they can to further localism.  On the whole, 

however, as the record demonstrates, broadcasters have been and will continue to serve their 

                                                 
59 For example, Capitol Broadcasting Company, Inc. (“Capitol Broadcasting”) simply asserts that it “can be readily 
assumed from comments made at the Localism hearings that many [broadcasters] do not” provide significant 
amounts of locally oriented programming.  Capitol Broadcasting Comments at 2-3.  Common Frequency baldly 
proclaims that “[m]any stations lack . . . community-specific programming,” without quantifying this statement or 
offering any examples of the programming line-up of any specific station.  Common Frequency Comments at 45.  
Although Common Frequency does provide an eight-market survey of NCE radio stations in its Comments, this 
survey concerns the stations’ physical location and ownership and does not analyze the program offerings of any 
specific station.  See id. at 8-19.  Likewise, the National Association of Black Owned Broadcasters (“NABOB”), 
which supports several of the Commission’s regulatory proposals in this proceeding, offers no facts to buttress its 
claim that “broadcast industry consolidation has resulted in many stations being operated as ‘broadcast jukeboxes’” 
that provide “no local service to their communities.”  NABOB Comments at iii. 

60 As of December 31, 2007, there were 13,997 licensed radio stations.  See Broadcast Station Totals as of December 
31, 2007, available at http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-280836A1.pdf (last visited June 3, 
2008). 
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local communities in the absence of taxing government regulation such as that proposed in the 

Localism Report.  Moreover, as a practical matter, the proposals, if adopted, will not further the 

goals the Commission seeks to achieve, but will turn localism efforts upside down by imposing 

huge and meaningless new costs on broadcast stations, diverting resources away from true local 

service, and forcing broadcast stations to base programming decisions on the FCC’s “private 

notions of what the public ought to hear” rather than the desires of the audiences they are 

licensed to serve. 

A. The Proposed Community Advisory Boards Would Be Impractical, 
Inefficient, Impossible to Enforce, and Unnecessary. 

In the Localism Report, the Commission tentatively concludes that the best means 

through which to “ensure that licensees regularly gather information from community 

representatives to inform the stations’ programming decisions”61 is to require licensees to create 

and regularly convene “permanent advisory board[s] made up of officials and other leaders from 

the service area of its broadcast station.”62  As the record demonstrates, however, the 

Commission has shown no need to re-impose government-mandated ascertainment procedures 

upon broadcasters.63  Based on its own considerable experience, Entercom concurs with the 

majority of commenters that the creation and maintenance of CABs will necessarily prove to be 

a difficult and resource-draining exercise, and one which is unlikely to result in any community 

benefit whatsoever. 

As with the previous ascertainment requirements, it is unlikely that CABs will serve to 

further localism.  In addition to inherent logistical problems, the formation of CABs assumes that 

                                                 
61 Localism Report at ¶ 25. 

62 Id. at ¶ 26. 

63 See supra, Section III. 
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a local community can be divided into segments that, when combined, will provide a 

representative cross-section of the overall community.  Such a goal would prove highly 

subjective and politically charged, if not unattainable.  Moreover, the CAB requirement assumes 

that the programming wants and needs of any identified community segment are necessarily the 

same.  For instance, if a broadcaster’s community had a sizeable population of a particular 

ethnicity, the CAB requirement presumably would have the broadcaster identify one individual 

to represent the entire ethnic community’s views.  Obviously, then, the requirement may have 

the unintended consequence of reinforcing damaging stereotypes.   

Moreover, because each licensee would be required to convene its own separate CAB, 

the Commission assumes that there are multiple individuals who are willing, able, and available 

to represent an entire segment of a community.  In theory, the same individuals could serve on 

each licensee’s CAB, but that would both obviate the need for multiple CABs and dramatically 

increase the likelihood that broadcast programming in any given community would become 

homogeneous.  In fact, it is Entercom’s experience that community leaders often task surrogates 

with this responsibility, or simply do not show up at all.   

Further, despite broadcasters’ best efforts to pull together a diverse CAB, it is inevitable 

that certain groups and individuals will feel “left out.”  Broadcasters will then be confronted with 

a litany of complaints focused on CAB mechanics, some of which could turn into the same kinds 

of “litigation over trivia” that the Commission found to be an undesirable consequence of the 

former ascertainment procedures.64 

                                                 
64 The Revision of Programming and Commercialization Policies, Ascertainment Requirements, and Program Log 
Requirements for Commercial Television Stations, Report and Order, 98 FCC 2d 1075, ¶ 52 (1984) (“TV 
Deregulation Order”). 
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The Commission’s tentative conclusion also assumes that CABs will be capable of 

making recommendations that can meaningfully assist broadcasters in improving local 

programming.  Even assuming that a CAB could be formed that fairly represented a particular 

community, the individual members of any CAB are likely to have divergent viewpoints and 

irreconcilable agendas.  While a typical board, such as a corporation’s Board of Directors or 

local school board, must operate based on consensus or, at the very least, majority rule, the 

multitude of viewpoints represented within a CAB will make it difficult for a consensus or even 

a working majority to develop.  It is not, therefore, speculative to suggest that individual 

members of the CAB could attempt to circumvent the board and take their concerns directly to 

the station so as to individually influence programming decisions.   

The Commission should be wary of using the isolated examples of a few broadcasters to 

impose a uniform requirement on all broadcasters, particularly one that interferes so directly with 

the exercise of their editorial discretion, especially when the record unequivocally demonstrates 

that the vast majority of stations are voluntarily and effectively conducting ascertainment and 

making programming decisions accordingly.   

Entercom is no exception.  In the Portland market, for example, in order to accomplish 

outreach and ensure that programming reflects key demographic segments, the stations consult 

with local community organizations.  In fact, several managers are members of community 

boards.65  Additionally, in the past year, Entercom Portland has launched two outreach endeavors 

that were created because of strong community feedback from multiple sources.  “1thing” is an 

                                                 
65 Active board participation and outreach includes organization such as: the Citizens Crime Commission (public 
safety issues); Albertina Kerr Centers (at risk youth); Oregon Partnership (youth substance abuse/suicide 
prevention); Children’s Cancer Association; Doernbecher’s Hospital (hospital for children with life threatening 
health issues); Portland State University Advisory Board; Boys & Girls Clubs of Oregon; Children’s Heart 
Foundation advisory board; SMART Program (Start Making a Reader Today school reading program); Susan G. 
Komen Foundation (breast cancer awareness/prevention).  See Exhibit 2. 
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initiative in the Entercom Portland, Sacramento, and Seattle markets designed to bring additional 

awareness to the issues relevant to the environment.  The goal is to provide the listening public 

with “approachable, relevant ways to start living green—from hints about energy efficient 

appliances to action to support sustainability, like remembering to turn the water off when you 

brush your teeth.”66  Similarly, Entercom’s “Balance” initiative seeks to provide relevant ways to 

live a balanced life.67  These are fully-integrated programs that include daily on-air 

programming, a dedicated website that is updated weekly, and community outreach programs 

and local events  

 Entercom Portland’s annual Kidsgiving charity drive also had its genesis in community 

feedback and has been held each November for the past eight years.  Through its involvement 

with local boards, Entercom Portland learned that children's charities in the Portland area were in 

need of more funding and help from the community.  Now, every Entercom Portland station 

(with the exception of KWJJ, which conducts its own drive for Doernbecher Children's Hospital) 

has created special programming around the Kidsgiving platform. 

 As discussed above, Station KUDL in Kansas City regularly connects with community 

and civic leaders to ascertain issues of local importance and creates a list of “Top Ten” issues in 

the market.  Appendix 1 to Exhibit 8 details the local programming and community service 

activities KUDL has launched in response to these issues over the past year.   

 Another Entercom Kansas City station, WDAF-FM, works closely with the local military 

community.  In December 2007, several hundred Kansas National guardsmen and women were 

granted leave for the holidays from their base in Texas before being stationed in Iraq.  Most, 

                                                 
66 See http://www.1thingus.com/ (last visited June 4, 2008). 

67 See http://balancepdx.com/ (last visited June 4, 2008). 
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however, could not afford to make the trip home to the Kansas City area.  After learning about 

their plight, WDAF-FM partnered with state and local officials and hosted "Home for the 

Holidays" on-air and online, which encouraged listeners to donate to a fund to help defray travel 

costs.  In addition, WDAF-FM staff members were on-site at local business locations for two 

days collecting donations.  The drive was a huge success and, with the station’s help, the 

campaign raised approximately $60,000, which was used to bring the guardsmen and women 

home for the holidays. 

 In the Sacramento market, ascertainment is also conducted through interaction with 

community leaders.  For example, Entercom Sacramento’s annual Radiothon event is in its ninth 

year.  It was started as a direct result of conversations Entercom staff had with community 

leaders, who explained the need to create a much greater level of awareness for the pediatric 

emergency facilities at the U.C. Davis Children's Hospital.  After additional meetings with the 

hospital's management, Entercom Sacramento started the Radiothon.  To date, the Radiothon has 

raised more than $3,000,000 for the hospital.  More recently, Entercom Sacramento’s interaction 

with community leaders led to two programming initiatives.  First, in June of 2008, a major 

reconstruction project on one of the primary downtown freeways will begin, which has the 

potential to create significant traffic problems.  When city managers reached out for help, 

Entercom Sacramento responded with a commitment to broadcast information about alternative 

routes and traffic updates for the duration of the project.  Second, because of successive winters 

with deficient rainfall, drought concerns in the area are heightened.  Working with community 

leaders, Entercom Sacramento has undertaken a campaign to raise awareness of the need to 

conserve water. 
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 Simply put, like the majority of broadcasters, Entercom is keenly aware of the 

importance of understanding first-hand and responding to community issues through 

programming and community service events, and its stations successfully utilize a variety of 

informal and formal mechanisms to ensure that local needs are met.  Entercom’s programming 

reflects the needs of the local communities it serves.  These facts—coupled with the reality that 

any broadcaster who does not serve the needs of its local listeners will fail at the hands of the 

marketplace—obviate any conceivable need for government regulation of how stations solicit 

information for use in making programming decisions. 

B. The Commission Should Not Require Broadcasters to Staff Stations 24 
Hours A Day. 

 
The Localism Report references the Digital Audio Broadcasting proceeding and asks 

whether the Commission should require licensees to maintain a physical presence at all stations 

at all times.68  The Commission states: 

Requiring that all radio stations be attended can only increase the 
ability of the station to provide information of a local nature to the 
community of license.  Particularly in the event of severe weather 
or a local emergency, such a requirement that all operations be 
attended may increase the likelihood that each broadcaster will be 
capable of relaying critical life-saving information to the public.69 

The Commission indicates that remote station operation has a “perceived negative impact . . . on 

licensees’ ability to serve local needs.”70  This perception is far removed from reality. 

Broadcasters take advantage of remote operation while serving their communities with 

the same local programming and emergency information they provide when stations are 
                                                 
68 Localism Report at ¶¶ 29, 87.  See also, Digital Audio Broadcasting Systems and Their Impact on the Terrestrial 
Broadcast Service, Second Report and Order First Order on Reconsideration and Second Further Notice of Proposed 
Rulemaking, 22 FCC Rcd. 10344, ¶ 5-7. 

69 Localism Report at ¶ 29. 

70 Localism Report at ¶ 87. 
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attended.  In fact, remote operation serves localism by permitting broadcasters to provide 24 

hour, seven days a week service to their communities when costs might otherwise compel them 

to go off-the-air.71  Reinstating a physical presence requirement would be an unnecessary step 

backward and would ignore technological advances in the industry.  Therefore, Entercom 

opposes such a requirement and the overwhelming majority of commenters, including Common 

Frequency,72 MMTC/ISBA, 73 NABOB, 74 and Prometheus, 75 do as well.76  The record is replete 

                                                 
71 The Entercom Sacramento market, for example, estimates that it need to hire 14 new employees at a cost of 
approximately $500,000 to meet the Commission’s proposed staffing requirements.  Instead of absorb these costs, 
some stations would consider going dark.  Certainly, when a station is off-the-air, the Commission can be sure that 
no emergency information, or local programming, will be disseminated. 

72 Comments of Common Frequency, Inc.. 

73 Comments of MMTC/ISBA. 

74 Comments of NABOB. 

75 Comments of Prometheus. 

76 E.g., Airen Broadcasting, et al. Comments, at 15-23; Alan W. Harris Comments, at 5; Alaska Broadcasters Ass’n 
Comments, at 1-2; Alpha & Omega Broadcasting Comments, at 5-6; Ass’n of Public Television Stations & Public 
Broadcasting Services Comments, at 17-22; Blakeney Communications, Inc. Comments, at 5; Bonneville 
International Corp. Comments, at 8-10; Broadcast Co. of the Americas Comments, at 3-4; Broadcast 
Communications, Inc. and McMurray Communications, Inc. Comments, at 2-5; Buckley Broadcasting Companies, 
et al. Comments, at 17-24; Calvary Chapel of Twin Falls, Inc. Comments, at 3-4; Catholic Radio Ass’n Comments, 
at 8-10; CBS Corp. Comments, at 48-54; Cherry Creek Radio, LLC Comments, at 3-4; Christian Broadcasting 
System, Ltd. Comments, at 2-4; Specified Clients of Cohn & Marks Comments, at 4-5; College Broadcasters, Inc. 
Comments, at 13-16; Cornerstone Community Radio, Inc. Comments, at 3-4; Defenders of Faith, et al. Comments, 
at 3, 8-9; Don Davis Comments, at 3; East Kentucky Broadcasting Comments, at 3-4; Educational Media 
Foundation Comments, at 9, 15-18; Edward De La Hunt Comments, at 7-8; Evelyn Massaro Comments, at 2-3; 
Findlay Publishing Company Comments, at 4, 5; Florida Ass’n of Broadcasters Comments, at 16-17; Forever 
Broadcasting, LLC Comments, at 5-6; Four Seasons Media, Inc. Comments, at 5-6; Gray Television, Inc. 
Comments, at 25-29; Great Eastern Radio, LLC Comments, at 5; Guenther Marksteiner Comments, at 5; Holston 
Valley Broadcasting Corp. Comments, at 4-5; Holy Family Communications Comments ,at 8-10; Houston Christian 
Broadcasters, Inc. Comments, at 13-14; IHR Educational Broadcasting Comments, at 15-16; Inter Mirifica, Inc. 
Comments, at 8-10; International Broadcasting Network Comments, at 3; International Media Group, Inc. 
Comments, at 2-4; ION Media Networks, Inc. Comments, at 25-26; James P. Wagner Comments, at 7-10; Joe Jindra 
Comments, at 3; Joint Television Broadcasters Comments, at 28; KASA Radio Hogar Comments, at 10-12; Kevin 
Oswald Comments, at 3-4; KRUI 89.7 FM Comments, at 3; La Promesa Foundation, et al. Comments, at 15-16; La 
Radio Christiana Network, et al. Comments, at 8-10; LaSEA Broadcasting Corp. Comments, at 6-7; Mikki 
Hofferber Comments, at 1; Miller Communications, Inc. Comments, at 4-5; Minnesota Public Radio Comments, at 
6-7; Moody Bible Institute Comments, at 15; Morgan Murphy Media Comments, at 7; Named State Broadcasters 
Ass’n Comments, at 10-14; National Ass’n of Broadcasters Comments, at 45-56; National Ass’n of Media Brokers 
Comments, at 5; National Public Radio, Inc. Comments, at 26-28; Nicholas Schlossman Comments, at 3-4; North 
Carolina Ass’n of Broadcasters Comments, at 22-26; NRC Broadcasting Mountain Group, LLC Comments, at 8-10; 
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with descriptions of the burdens that a 24/7 staffing requirement would impose on broadcasters 

and why such a requirement would fail to improve either emergency communications or local 

responsiveness.77  Moreover, given that Commission and, indeed, society as a whole, have 

embraced digital and technical solutions and efficiencies, the proposal to prohibit remote 

operation is outmoded. 

The Commission’s primary motive for a 24/7 staffing requirement appears to be concern 

regarding a remote operator’s ability to disseminate emergency information.  In doing so, 

Entercom respectfully submits, the Commission is relying on an isolated instance as indicative of 

the practice of broadcasters across the nation.  As the Commission noted when it permitted the 

remote operation of stations, the currently operating Emergency Alert System (EAS) was 

“specifically designed for unattended operation and does not require human involvement.”78  

Therefore, in situations where a remotely operated “spoke” station is operated by a “hub,” the 

spoke station has automatic EAS forwards to the hub station to ensure that emergency 

information is broadcast. 

                                                                                                                                                             
Nuehoff Family Limited Partnership Comments, at 2-3; Ohio Ass’n of Broadcasters Comments, at 2-3; Ondas de 
Vida Network, Inc. Comments, at 10-11; Paulino Bernal Evangelism Comments, at 8-9; Pollack/Belz Broadcasting 
Co., Inc. Comments, at 5-6; Prettyman Broadcasting Co. Comments, at 5-7; Radio Apostolates Comments, at 8-10; 
Red River Broadcast Co., LLC Comments, at 14-15; Red Rock Radio Corp. Comments, at 14-15; Redeemer Radio 
Comments, at 8-10; Robinson Corporation Comments, at 5-6; Saga Communications Comments, at 18-22; Small 
Broadcasters Comments, at 12-16; Summit Media Broadcasting LLC Comments, at 2; Sunbelt-South 
Telecommunications LTD Comments, at 2; Taconite Broadcasting Comments, at 3; Ted W. Austin Jr. Comments, at 
6-7, 8-9; The Broadcaster Coalition Comments, at 30-32; The Cromwell Group Comments, at 4; Trinity Christian 
Comments, at 37-39; United Communications Corp. Comments, at 12; Virginia Broadcasters Ass’n Comments, at 
36; WDAC Radio Company Comments, at 8-10; WFCR Comments, at 10, 11, ZGS Communications, Inc. 
Comments, at 14.   

77 E.g., Airen Broadcasting, et al. Comments, at 18-23; Educational Media Foundation Comments, at 17-18; Edward 
De La Hunt Comments, at 7-8; Fisher Communications, Inc. Comments I, at 1-5; Florida Ass’n of Broadcasters 
Comments, at 17; Named State Broadcasters Ass’n Comments, at 10-14; National Ass’n of Broadcasters Comments, 
at 54-56; Small Broadcasters Comments, at 12-16.  

78 Amendment of Parts 73 and 74 of the Commission’s Rules to Permit Unattended Operation of Broadcast Stations 
and to Update Broadcast Station Transmitter Control and Monitoring Requirements, 10 FCC Rcd. 11479, 11481 
(1995). 
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In addition to participating in EAS, every Entercom market has detailed procedures in 

place to ensure that critical public safety information is broadcast quickly to those at risk, even 

during times when stations are operated remotely.  These procedures include training multiple 

employees in each market to operate stations remotely and on-site; compiling and updating lists 

of local emergency personnel; and providing home and cell phone numbers of Entercom staff to 

local emergency and governmental officials.  In most markets, station personnel can be on-the-

air broadcasting emergency information within minutes after receiving notification of an 

emergency.  In the Wilkes-Barre/Scranton market, for example, the market has compiled a list of 

local emergency personnel with the names and numbers of all radio and TV stations, as well as 

local community leaders, police, fire, and administrative offices.  This file is updated several 

times a year.  Contact information for Entercom staff in the Wilkes-Barre/Scranton market has 

also been provided to local emergency personnel and other relevant organizations.  In most 

cases, Entercom turns station WILK into a centralized information center and emergency 

broadcasts from this station can be simulcast on other Entercom stations.  These procedures were 

utilized twice in the last two years.  The first was during the Wyoming Valley floods in the 

Spring of 2006.  WILK went commercial-free and dedicated 100 percent of programming 

content to coverage of this emergency for 12 straight hours.  The same procedures were followed 

in February 2007 for six consecutive hours during a Valentines Day snow storm. 

The emergency procedure implemented in Wilkes-Barre/Scranton market is just one of 

the many examples that demonstrate why a requirement to staff broadcast stations at all times is 

unnecessary.  The plans that Entercom has in place work.  The truth is, the overwhelming 

majority of broadcasters mobilize every available resource to timely notify the public before, 

during, and after emergencies that occur across the country each year, and local officials rely on 
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them to do so.  The Commission should not burden broadcasters with additional, unnecessary, 

and counterproductive staffing requirements based on theoretical, isolated instances.  The 

Commission should preserve broadcasters’ ability to utilize remote operations as necessary. 

C. The Commission Should Not Alter the Main Studio Rule. 

The Localism Report seeks comment on whether the Commission should reinstate its pre-

1987 main studio rule, which required stations to locate their main studios within their 

community of license.79  The Commission asks what impact re-locating main studios would have 

on the production of locally-originated programming and the interaction between broadcasters 

and their communities.80   

Entercom opposes making the main studio rule more restrictive and, as with the 

Commission’s 24/7 staffing proposal, the overwhelming majority of commenters, including 

Common Frequency,81 MMTC/, 82 and NABOB, 83 do as well.84  Many broadcasters, including 

Entercom, have tailored their operations in reliance on the relaxation of the rule in 1987.  To re-

regulate now will cause havoc.  Not only would changes to the rule prove prohibitively 

expensive, but also result in a flood of waiver applications to the Commission, something the 

FCC has discouraged in recent years and, practically speaking, which most licensees have not 

pursued given the flexibility of the existing rules.  Most importantly, from a policy standpoint, 

                                                 
79 Localism Report at ¶ 41. 

80 Id 

81 Comments of Common Frequency, Inc.. 

82 Comments of MMTC/ ISBA. 

83 Comments of NABOB. 

84 See supra Section III. 
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changes to the rule serve no purpose, because the physical location of a main studio bears no 

relation to communications between a licensee and the audience(s) it serves. 

The emergency procedures implemented in the Entercom Wichita market, for example, 

demonstrate how the relaxation of the main studio rule has benefited the public.  Entercom 

operates six stations in this market, all from the same main studio.  The studio is staffed 24 hours 

a day and is engineered so that it takes only two to three minutes from receipt of an emergency 

alert for local staff to broadcast emergency information on all six Entercom Wichita stations.  

These procedures were successfully utilized to broadcast six tornado warnings on all six 

Entercom stations during the past two years. 

As the record conclusively demonstrates, there simply is no legitimate basis for 

rescinding the flexibility afforded broadcasters by changes to the main studio twenty years ago.  

In fact, it appears the Commission’s main studio proposal stems from the testimony of one 

person.85  The Commission’s reasons for eliminating the requirement that the studio be located 

within the community of license remain valid.86  First, the Commission found that improvements 

in transportation and mass transit made studios located outside the community of license 

virtually as accessible, or in some cases more accessible, as studios located within the 

community of license.87  Second, the Commission found that residents of the community 

“generally communicate with a station by telephone or mail, neither avenue dependent on 

                                                 
85 See Localism Report at ¶ 39 n 99 (citing the testimony of Blanca Zarazua, Chair, Hispanic Chamber of Commerce 
of Monterey, California from the Monterey localism hearing). 

86 See Amendment of Sections 73.1125 and 73.1130 of the Commission’s Rules, the Main Studio and Program 
Origination Rule for Radio and Television Broadcast Stations, 2 FCC Rcd. 3215, ¶¶ 29-37 (1987). 

87 Id. at ¶ 32. 
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locale.”88  Third, the Commission recognized that locally-oriented programming does not 

necessarily have to be locally-produced.89   

Further, the Commission realized that broadcasters have the ability to provide coverage 

of events without reliance on the main studio: 

Competitive marketplace forces compel stations to utilize a 
diversity of programming sources and formats to meet the interests 
and needs of their communities.  Mobile units and remote studios . 
. . are used to offer programming that includes live feeds from 
distant points covering events of national or regional significance 
as well as immediate reporting of local city counsel meetings.90     

Today, transportation sources have only improved and proliferated.  More significantly, 

and particularly in stark contrast to the early 1980s, the Internet has made obtaining station 

information and contacting station personnel easier than ever.  In addition, stations usually 

provide e-mail contact information, both on-air and on their websites, to members of the public.  

Program schedules and descriptions are constantly updated and available at the click of a mouse.  

Listeners are able to comment to most stations, whether across town or across the country, 

instantaneously regarding programming or other issues of import to them.  In fact, it has been 

Entercom’s experience that members of the public very rarely visit the studio site, but 

communicate with stations by phone, e-mail or regular mail. 

Broadcasters continue to take advantage of technological advances to provide remote, on-

site, coverage of events in and around their communities.  They also air a variety of non-locally 

produced programming that is relevant to their local audiences.  Thus, it remains clear that 

                                                 
88 Id.   

89 Id. at ¶ 31. 

90 Id. at ¶¶ 30-31. 
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“localism” is not dependent upon, or enhanced by, the location of a station’s main studio.  The 

record offers no justification for re-imposition of the more restrictive main studio rule.   

While offering no tangible benefit, mandating that main studios must be located within a 

station’s community of license will have far-reaching financial and practical ramifications for 

broadcasters.  Broadcasters have expended sizable amounts of capital constructing studios in 

reliance on the existing rule.  Certain broadcasters have chosen to consolidate operations, or to 

take advantage of lower lease rates and tax breaks available outside the confines of their 

community of license.  Many have long-term leases and could be forced to pay dual rent or incur 

substantial penalties for early termination of their agreements.  For some, there may be no space 

available within the community of license in which to build a studio.  Others may face restrictive 

zoning requirements that would prohibit a studio site with necessary equipment such as satellite 

dishes and news trucks.  Even if formal zoning restrictions are not implicated, community 

residents may protest having a broadcast operation next door.   

Nationwide, Entercom would be required to construct and operate approximately 49 new 

studio facilities in order to comply with the Commission’s proposed rule.  The construction, 

maintenance, and operation costs would amount to tens of millions of dollars, which does not 

include costs associated with breaking a number of long-term leases.  Entercom Wilkes-

Barre/Scranton, for example, operates stations in the market from a common studio in Pittston, 

Pennsylvania, the community of license of one of the stations.  Were each station required to 

operate from a main studio within its designated community of license, a total of seven new 

studios would have to be established at a total cost of approximately $1,780,000.  Additionally, 

annual operating costs for studio operation would increase by approximately $640,000.   
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These costs are similar to those that would be incurred by Entercom Kansas City, which 

operates stations in the market from a common studio in Mission, Kansas.  Were each station 

required to operate from a main studio within its designated community of license, at least four 

new studios would have to be established at a total cost in excess of $1,000,000, not including 

annual increases in staffing and operational costs. 

The same holds true for the Entercom Madison market.  Entercom owns and operates 

three stations in the Madison market from one main studio, which is not located in any of the 

stations’ community of license.  Entercom estimates that it would cost approximately $150,000 

to relocate each station to a new main studio for a total one-time cost of $450,000.  In addition, 

Entercom Madison is in the second year of a 10-year lease at the current main studio site and the 

company would pay a significant termination fee if it breaks the lease.  Entercom Gainesville 

would be in the same position.  It operates two stations from one main studio which is not 

located in either station’s community of license.  Entercom Gainesville has a lease for the main 

studio that does not expire until the end of 2013.  In addition, Entercom Gainesville estimates 

that it would cost approximately $500,000 to relocate both stations to a new main studio. 

These monumental costs are not justified by the record, and will serve only to divert 

resources from station efforts to provide high quality local programming.  It could even force 

certain smaller stations off-the-air.  In short, re-regulation with regard to the main studio location 

will unquestionably result in a net loss of locally-oriented programming.  Moreover, nothing has 

changed since the main studio rule was liberalized that would justify reinstituting it now.  In fact, 

the one major market change—near ubiquitous access to the Internet (whether at home, at work, 

or at the public library), which translates into near ubiquitous access to station websites and a 

ready means of communicating with them—weighs in favor of maintaining the current policy. 
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D. The Commission Should Not Adopt A Local Programming Renewal 
Application Processing Guideline. 

 
 The record already amassed in this proceeding overwhelmingly demonstrates that 

Entercom and other broadcasters air substantial amounts of high-quality news, public affairs, and 

other local programming.91  As the FCC recognized in the Localism Report, many of today’s 

broadcasters air significant amounts of local news programming relevant to their communities—

including programs covering politics, community events, sports, crime, weather, health, 

consumer advocacy, and myriad other topics92—as well as an abundance of local public affairs 

programming.93  As discussed in Section II above, and further detailed in the Exhibits attached 

hereto, each Entercom station takes seriously its role as a public trustee and its ability to enhance, 

educate, entertain, and inspire the local community it serves.  Localism guides the programming 

and operational decisions of all of Entercom’s stations.  The attached exhibits demonstrate how 

Entercom stations are serving the specific needs and interests of their local audiences by offering 

various types of local programming, including news, public affairs, political, and sports 

programming and targeted public service announcements (“PSAs”).   

 Decades ago, the FCC regulated broadcast programming, albeit indirectly, through a 

series of arduous requirements, including formal community ascertainment rules, program log 

requirements, commercial guidelines, and non-entertainment programming processing 

guidelines.  The agency’s former programming guidelines required action by the full 

                                                 
91 See supra Section III; see, e.g., Comments of Entercom Licensee subsidiaries, supra at note 6; see also, Cox 
Comments, at 16-29, Apps. V and VII; Davis Comments, at 1-2; Findlay Publishing Comments, at 2-3, 7-8; Gainey 
Comments, at 2; Massaro Comments, at 1-2; Miller  Comments, at 6-8; Minnesota Public Radio Comments, at 4-5; 
NPR Comments, at 10-14; NRC Broad. Mountain Group Comments, at 4-6; Prettyman Comments, at 3-5; Robinson 
Comments, at 7-8; Saga Comments, at 4, 13-17; Schlossman Comments, at 2-3; Summit Comments, at 3  

92 See Localism Report at ¶¶ 31-32, 61, 83. 

93 Id. at ¶ 33. 
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Commission on any commercial broadcaster’s renewal application proposing to air:  i) for AM 

and FM radio, less than eight and six percent non-entertainment programming, respectively; or 

ii) for television, less than five percent local programming, five percent informational (news and 

public affairs) programming, or ten percent non-entertainment programming.94   

 These burdensome regulations quite properly met their demise in the early 1980s, first for 

radio95 and then for television.96  In 1981, the Commission eliminated the non-entertainment 

programming processing guidelines for radio licensees, concluding that the guidelines had 

“limited effect” and “no substantial utility.”97  Seeking to afford licensees flexibility in serving 

their communities, the agency instead imposed a generalized obligation on broadcasters to offer 

programming responsive to public issues, which endures—and which, as shown above, the 

record shows that stations take seriously—today.98  The Commission correctly concluded that:  

[G]iven conditions in the radio industry, it is time . . . to reduce the 
regulatory role played by Commission policies and rules, and to 
permit the discipline of the marketplace to play a more prominent 
role.  It is our conclusion that the regulations that we are retaining 
and the functioning of the marketplace will result in service in the 
public interest that is more adaptable to changes in consumer 
preferences and at less financial cost and with less regulatory 
burden. 

* * * 

                                                 
94 See Amendment to Section 0.281 of the Commission's Rules: Delegations of Authority to the Chief, Broadcast 
Bureau, Order, 59 FCC 2d 491, 493 (1976).  Applications meeting or exceeding these prescribed minimum 
percentages were routinely processed by FCC staff pursuant to delegated authority.   

95 Deregulation of Radio, Report and Order, 84 FCC 2d 968 (1981) (“Radio Deregulation Order”).   

96 TV Deregulation Order, supra note 64. 

97 See Radio Deregulation Order, ¶ 24; see also TV Deregulation Order, ¶ 7 (eliminating the processing guidelines 
for television stations). 

98 See Radio Deregulation Order, ¶ 26.   
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. . . [I]n most instances we believe that generalized requirements 
that permit licensees to respond to market forces within broad 
parameters are warranted in radio broadcasting.  Simply stated, the 
large number of stations in operation, structural measures, and 
listenership demand for certain types of program[s] (and for 
limitations on other types of programming . . .) provide an 
excellent environment in which to move away from the 
content/conduct type of regulation that may have been appropriate 
for other times, but that is no longer necessary in the context of 
radio broadcasting to assure operation in the public interest.99 

 Indeed, more than a quarter-century ago, the Commission found that, “given the 

competition and number of stations now present in the radio broadcasting field, there is even less 

of a need now than there was twenty years ago . . . to articulate any ‘rigid mold or fixed formula 

for station operation.’”100  In other words, the FCC rightly concluded that market forces would 

ensure that licensees would provide programming responsive to community needs and desires, 

thus obviating the need for quantitative programming guidelines.101 

 Accordingly, now, “the Commission does not require licensees to present any specific 

quantity of overall issue-responsive programming, to address any particular topic, or to cover 

every aspect of a topic addressed.”102  Consistent with this deferential approach, the FCC will not 

interfere with a broadcaster’s judgment “without a showing that the broadcaster was 

unreasonable or discriminatory in its selection of issues or that the licensee has offered such 

                                                 
99 Id. at ¶ 117-18. 

100 Id. at ¶ 34 (emphasis added). 

101 See, e.g, Radio Deregulation Order, ¶ 26 (anticipating that market forces would “assure the continued provision 
of news programs in amounts to be determined by the discretion of the individual broadcaster guided by the tastes, 
needs, and interests of its listenership”); TV Deregulation Order, ¶¶ 2, 19 (concluding that “existing marketplace 
forces, not [the] guidelines, [were] the primary determinants of the levels of informational, local and overall non-
entertainment programming provided on commercial television,” and thus “market incentives will ensure the 
presentation of programming that responds to community needs”). 

102 License Renewal Applications of Certain Commercial Radio Stations Serving Philadelphia, Pennsylvania, 8 FCC 
Rcd 6400, 6401 (¶ 7) (1993). 
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nominal levels of responsive programming as to have effectively defaulted on its obligation to 

contribute to the discussion of issues facing its community.”103  Thus, in meeting their general 

obligation to air locally-responsive programming, broadcast licensees “may address community 

issues with whatever types of programming they determine to be appropriate to respond to those 

issues.”104 

What was apparent in the early 1980s is even more true today—marketplace incentives 

ensure that broadcasters will continue to offer programming that is responsive to community 

needs and interests.  The broadcast radio industry is more robust and competitive than ever 

before, with communities today served by far more local radio stations than they were decades 

ago when the programming guidelines were previously eliminated.  Since 1970, the number of 

free, over-the-air radio stations in the United States has skyrocketed from 6,751 to 13,939 as of 

December of 2007—an increase of more than 106%.105  Moreover, in addition to free, over-the-

air radio, audiences now have access to satellite radio; Internet radio; iPods and other MP3 

players; subscription-based cable, DBS, and IPTV platforms; and numerous other audio 

programming sources that did not exist before.  Indeed, the record in the FCC’s localism and 

media ownership proceedings is replete with examples of existing and emerging alternatives to 

free radio, demonstrating an explosion in the variety of sources of programming, including local 

content. 

                                                 
103 National Broadcasting Co, Inc.; For Renewal of License of Station WNBC(TV), New York, NY, 14 FCC Rcd 
9026, 9031 (¶ 19) (1999) (citations omitted). 

104 Id.  

105 See Broadcast Station Totals for January 1969, available at 
http://www.fcc.gov/mb/audio/totals/pdf/19690131.pdf; see Broadcast Station Totals as of December 31, 2007, 
available at http://fjallfoss.fcc.gov/edocs_public/attachmatch/DOC-277449A1.pdf.  
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 Against this competitive media landscape, it would be unnecessary and irrational for the 

Commission to change course by requiring all broadcasters to air prescribed amounts of local 

programming.  In the early days of broadcasting, when there were only a few broad-based radio 

stations serving a given community and local residents had access to limited sources of news and 

information, requiring all broadcasters to air particular amounts of particular types of 

programming might have made sense.  In this vibrant, ever-growing media marketplace, 

however, with competition from other free radio operators and alterative platforms abound, 

localism enables broadcasters like Entercom to differentiate themselves by garnering the interest 

of increasingly fractionalized audiences and, indeed, the competition they face requires them to 

do so.  Notably, as the record shows, the localism efforts of today’s broadcasters bear this out.106 

Long before alternative media entered the competitive mix, the FCC acknowledged that 

the media marketplace functions in a manner that dictates that broadcasters be responsive to the 

local communities they serve.  In its decision to substantially deregulate the radio industry, the 

Commission quoted the remarks of Congressman Free of California during a Congressional 

debate on what was to become the Radio Act of 1927: 

I think there is one monopoly in this thing and I think it is the 
individual listener.  The minute he turns off his set and refuses to 
listen, just that minute the radio is gone so far as the sellers of sets 
are concerned.  Because of that fact they [broadcasters] must put 
on good programs; they must maintain the public interest because 
the public is their asset.  When they sell time to an advertiser they 
have got to show that you and other people are listening, and if 
they cannot show that they cannot get money for broadcasting.107 

This statement is all the more true today, because of competition that broadcasters face from 

multimedia alternatives.  Entercom and other broadcasters do—and, indeed, must—appreciate 

                                                 
106 See supra Section III.  

107 Radio Deregulation Order, ¶ 116 (footnotes omitted). 
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the reality that, unlike satellite radio and other national programming platforms, free over-the-air 

radio is uniquely positioned to serve local communities and that, in fact, broadcasting must 

remain a local medium in order to survive.  If broadcasters fail to serve local interests, the 

marketplace will force the out of business.   

 Moreover, those who claim that “local broadcasters are fixated on ratings and revenues at 

the expense of locally-oriented programming”108 miss the mark.  Ratings are a measure of 

localism, not a goal to be attained at the expense thereof.  The local community casts its vote 

daily through ratings, thereby directing the programming choices of Entercom and other 

broadcasters.  In order to attract advertising dollars—broadcasters’ sole source of revenue—

stations must maintain and increase their ratings, which only measure local audiences.  Indeed, 

stations’ very survival is measured by how often local audiences who listen to their programming 

choose to tune in.  If a station fails to be responsive to local needs and interests, it will lose its 

audience, and therefore its business.   

As demonstrated herein, Entercom seeks to serve the needs and interests of its stations 

audiences not only through airing local programming, but also programming that is of interest to 

its local listeners.  Whether or not locally-produced, all programming must be considered in the 

“localism” debate, as the goal of the FCC and radio broadcasters alike—and the very same 

measure that ratings are based on—is to provide listeners with the mix of programming that they 

want to hear.    Because the marketplace naturally provides the requisite discipline, a 

government edict concerning local responsiveness is plainly unnecessary. 

Further, given the structure of the radio industry, it would be irrational to require an 

owner to broadcast a set percentage of local programming on each station it owns in a market.  

                                                 
108 Localism Report at ¶ 37. 
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When eliminating the prior programming guidelines, the Commission emphasized that the public 

is served by the totality of stations in a market and that, therefore, imposition of arbitrary 

guidelines on individual stations is inappropriate.109  The FCC explained why a market-based 

localism focus is more fitting: 

[T]here may be individual stations that are not meeting the 
guidelines with respect to all of the programming categories.  We 
do not believe that such an occurrence is inconsistent with the 
public interest since the overall data demonstrate that, on average, 
stations are performing well above the guidelines.  It appears, 
therefore, that the failure of some stations to provide programming 
in some categories is being offset by the compensatory 
performance of other stations.  In this respect, market demand is 
determining the appropriate mix of each licensee’s programming. 
For example, a licensee may find it competitively appropriate to 
emphasize one type of programming within the guidelines rather 
than presenting programming in all categories. At the same time, 
other stations in the market may elect to present other types of 
programming. The net result of this shifting in the programming 
mix is that overall performance will exceed the guidelines even 
though individual stations are not presenting required amounts in 
all program categories.  

* * * 

We believe that licensees should be given this flexibility to 
respond to the realities of the marketplace by allowing them to 
alter the mix of their programming consistent with market 
demand.110 

Reflecting this notion in its 1981 Radio Deregulation Order, the FCC concluded that “because of 

the growth of radio and other informational and entertainment services available to the public, 

we do not believe that it is necessary for the government to continue to assume, albeit indirectly, 

                                                 
109 See Radio Deregulation Order, ¶ 26 (guiding radio broadcasters to “take into account their listenership and its 
interests, and the services provided by other radio stations in the community to groups other than its own 
listenership” when deciding which issues to cover); TV Deregulation Order, ¶¶ 22-23 (focusing on overall market 
programming performance). 

110 TV Deregulation Order, ¶ 22-23. 
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that every radio station broadcast a wide variety of different types of programming.”111  The 

Commission previously has found, further, that “quantity, in and of itself, is not necessarily an 

accurate measure of the overall responsiveness of a licensee’s programming.”112   

Despite this clear precedent advocating a broader concept of localism and the inability of 

quantitative guidelines to accurately measure local service, the Commission now tentatively 

concludes that each individual broadcast station should be subject to local programming 

processing guidelines.  This makes no sense: not only are there more radio stations today overall 

but, under the current media ownership rules, radio station owners also are permitted to own 

more stations in a market than they could in 1981.  Radio has become a “cluster” business, 

giving common owners the ability to serve the public by spreading their programming across 

multiple stations to reach a wider audience.  Particularly in the context of radio broadcasting, 

where stations with different program formats actively compete for audience share, no one 

station is, or should be, all things to all listeners.  For instance, in a market where a broadcaster 

owns multiple stations and one is a news/talk station that provides abundant local programming, 

it makes no sense to require that broadcaster (or, indeed, perhaps others) to air a specified 

amount of local programming on each station it owns.   

Entercom’s WWL(AM), for example, is a news/talk station in New Orleans, and 

broadcasts live news twenty-four hours a day, seven days a week, including local talk shows and 

local news programming.  WBEN(AM) in Buffalo, WORD(AM) in Greenville, and 

WXNT(AM) in Indianapolis also are news/talk stations that devote much of their schedule to 

providing news and information of interest to local listeners.  Given that this particular need has 

                                                 
111 Radio Deregulation Order, ¶ 24. 

112 TV Deregulation Order, ¶ 52. 
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been fulfilled in the market place, there may be little listener demand for Entercom to include 

expanded local news coverage on the other stations that it owns in the area.  Listeners tune in to 

particular stations based on their needs and preferences at any given time of day, and abundant 

information about program offerings is available on the stations themselves, on their websites, 

and in local publications. 

As the D.C. Circuit has aptly observed, the FCC’s “purported goal of making a single 

station all things to all people makes no sense” and “clashes with the reality of the radio market, 

where each station targets a particular segment:  one pop, one country, one news radio, and so 

on.”113  The Commission itself previously has acknowledged this reality, renouncing any interest 

in forcing “each station [to] present ‘well-balanced’ or ‘something for everyone’ programming” 

and finding instead that “more issues can be addressed through . . . specialized programming.”114  

Stations serve different needs in the community, not all of which demand the same homogenous 

mix of “local” versus “non-local” programming, and the Commission’s rules should continue to 

reflect this.   

 Along these lines, by placing restrictions on licensees’ freedom to respond to their 

communities in a manner consistent with market demand, quantitative local programming 

guidelines would prevent stations from serving local needs with specialized programming that 

does not meet the government’s predetermined standards.115  The guidelines proposed in the 

Localism Report would interfere with licensees’ editorial discretion to determine which of their 

stations should be, for example, all-news or all-music stations as a result of listener preferences.  

                                                 
113 Lutheran Church-Mo. Synod v. FCC, 141 F.3d 344, 355-56 (D.C. Cir. 1998). 

114 Radio Deregulation Order, ¶¶ 47-48. 

115 Cf. TV Deregulation Order, ¶ 23. 
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As the marketplace continues to expand and more choices become available to listeners, 

licensees should have even more freedom to target particular segments with niche programming, 

not less.116  The extant regulatory regime thus appropriately provides broadcasters with the 

requisite flexibility to meet their local listeners’ needs.117  Imposition of arbitrary quantitative 

requirements, by contrast, will have the serious but unintended consequence of decreasing local 

service, and thus would not only fail to serve, but would in fact directly impede, accomplishment 

of the FCC’s purported goal to promote localism.  Similarly, by promoting a homogenous 

approach by all stations in all markets, it would stand directly at odds with diversity. 

The proposed processing guidelines would define a licensee’s service to its community 

entirely on quantitative terms, which is at odds with Commission precedent118 and the D.C. 

Circuit’s finding that quantity of programming is not an accurate measure of a licensee’s overall 

responsiveness to its community.119  Indeed, the FCC acknowledged the dangers of a quantitative 

approach in 1981 when eliminating the radio programming guidelines: 

A station with good programs addressing public issues and aired 
during high listenership times but amounting to only 3% of its 
weekly programming may be doing a superior job to a station 
airing 6% non-entertainment programming little of which deals in 
a meaningful fashion with public issues or which is aired when the 
audience is small.120 

 Regardless of how the guidelines would be specifically crafted, any quantity-based 

measure inherently poses the risk that the quality of local programming may suffer.  Faced with 

                                                 
116 See, e.g., TV Deregulation Order, ¶ 34. 

117 Cf. id. 

118 “The Commission’s traditional policy objectives with respect to programming have never been fulfilled by the 
presentation of mere quantities of specific programming.”  TV Deregulation Order, ¶ 29. 

119 See Office of Commc’n of United Church of Christ v. FCC, 707 F.2d 1413, 1437 (D.C. Cir. 1983). 

120 Radio Deregulation Order, ¶ 52. 
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providing “minimum percentages” of prescribed program types, a station with limited resources 

may choose to invest in more local programming but may not focus its efforts on the quality of 

such programming.  Airing hour upon hour of “local” programming of limited utility or 

relevance, simply for the sake of meeting prescribed minimums, would not serve either the 

public interest in general or the goal of localism in particular. 

 Further, it is well-established that government interference with the news and editorial 

judgments of broadcasters has significant Constitutional implications.121  In light of long-

standing precedent and guiding Constitutional principles, the proposed processing guidelines 

cannot withstand First Amendment scrutiny.  The guidelines, which would “prescribe[] 

minimum percentages” of “locally-oriented programming,”122 purportedly measure stations’ 

“localism programming performance,”123 and seek to increase the amount of locally-responsive 

programming that broadcasters air, clearly express a preference for “local” content over other 

content.  The Localism Report suggests, moreover, that the guidelines might measure 

programming in specific subcategories, “such as local news, political, public affairs, and 

entertainment.”124  The FCC’s articulated interest in imposing such guidelines is “to ensure that 

all broadcasters . . . provide some locally-oriented programming.”125  As such, the guidelines are 

content-based and pose significant First Amendment concerns.126 

                                                 
121 See, e.g., Comments of Clear Channel Communications, Inc. 

122 Localism Report, ¶ 40. 

123 Id. ¶ 124.  

124 Id. 

125 See id. ¶ 40.  

126 See, e.g., Comments of Clear Channel Communications, Inc. 
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E. The Commission Should Not Limit Broadcasters’ Use Of “Voice Tracking.” 
 

 The Localism Report seeks comment on the practice of “voice tracking,” defined by the 

Commission as “stations import[ing] popular out-of-town personalities from bigger markets to 

smaller ones, customizing their programming to make it appear as if the personalities are actually 

local residents.”127  The Commission postulates that voice tracking “may diminish the presence 

of licensees in the communities,” thereby limiting stations’ ability to assess local needs and 

interests.128  Contrary to the Commission’s conclusion, however voice tracking is not always 

used to “import popular out-of-town personalities from bigger markets to smaller ones.” 

Entercom, for example, does not voice track on a national level, but uses voice tracking 

on a local level to permit local talent to record programming for broadcast at a later time.  In the 

Kansas City market, voice tracking has allowed Entercom to truly localize the content it 

provides.  Station KRBZ produces three shows (Homegrown Buzz, Sonic Spectrum, Black 

Clover Radio) each week that feature local musicians and interviews that would not be possible 

unless some segments were voice tracked.  Voice tracking permits the market to pre-record 

interviews and performances around varied schedules, and play them back with host interaction 

that would be impossible live.  In the Indianapolis market, voice tracking affords stations the 

flexibility to replay local programming at different times during the day.  Station WXNT, for 

example, a news/talk station, voice tracks one hour of programming a day during the 9:00 p.m. 

hour weeknights.  This hour includes segments from that day’s local morning show hosted by 

Abdul Hakim-Shabazz, which addresses various issues of local interest.  The nightly replay 

                                                 
127 Localism Report, at ¶ 101. 

128 Id. at ¶ 111. 
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allows the most important segments to reach a local audience that may not have been able to 

listen to WXNT during morning hours. 

 In the Seattle market, Station KKWF has implemented voice tracking on weekends in 

order to utilize the station’s weekday talent.  The result is better, higher caliber talent on-air 

throughout the weekend. 

 Finally, there is no legal basis for limiting, requiring disclosure of, or otherwise 

regulating voice tracking.  Indeed, regulations prohibiting or limiting the practice could not 

withstand First Amendment scrutiny.  The Commission’s interest in requiring broadcasters to air 

live, locally-generated content cannot be considered compelling, important, or substantial 

enough under any potentially relevant First Amendment analysis.  The record does not 

demonstrate that voice-tracked programming fails to serve local listeners, or serves them any less 

than live local content.  So long as broadcasters’ overall programming is responsive to the needs 

and interests of the community, the government has no place dictating that such programming be 

aired live from local studios. 

V. THE COMMISSION SHOULD NOT ADOPT ENHANCED DISCLOSURE 
REQUIREMENTS FOR RADIO 

 
The Localism Report alludes to several regulatory changes under consideration in other 

dockets, such as enhanced disclosure requirements for radio.129  To the extent that a very small 

minority of commenters argue in favor of such requirements for radio in this proceeding, their 

                                                 
129 Id. at ¶¶ 20-23.  
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contentions are more properly addressed in the context of the DAB Second FNPRM.130  In any 

event, their assertions lack substantive merit.131  

 Apart from the substantial constitutional infirmities of the proposed enhanced disclosure 

requirements, they raise substantial practical problems.  Because of the nature of radio, it would 

be nearly impossible to accurately record the amount of programming aired in each enumerated 

category without having a full-time employee whose job consisted of nothing but to record the 

number of seconds that a radio announcer, caller, or studio guest discussed, for example, a “local 

issue” (whatever that means), and what that issue was.  Unlike television stations, apart from a 

very small portion of their broadcast schedules, radio stations do not run individual “programs” 

that are more likely than others to include discussion of, for example, “local issues.”  Rather, 

announcers (and oftentimes callers and guests) engage in a dialogue, and routinely touch on 

issues of local concern or politics, among many other topics, as they communicate with their 

audiences.  This dialogue undoubtedly adds to the local service that radio broadcasters provide, 

                                                 
130 Digital Audio Broadcasting Systems And Their Impact on the Terrestrial Radio Broadcast Service, Second 
Report and Order, First Order on Reconsideration, and Second Further Notice of Proposed Rulemaking, 22 FCC 
Rcd 10344 (2007). 

131 Two commenters, in particular, propose that the Commission require radio broadcasters to provide, on a 
standardized form, wide-ranging information including specifics regarding the amount of programming provided in 
designated content-based categories, efforts taken to ascertain local interests and programming aired in response, 
and whether programming is produced by the licensee or independently.  PIPA Comments, at 19-20; Family Life 
Communications Incorporated Comments, at 1 & Appendix A.  Similarly, a number of commenters (all represented 
by the same counsel) suggest that the FCC require broadcasters to post quarterly information on both their individual 
websites and the FCC’s website as to the extent of their local content and community efforts, but without requiring 
the degree of specificity of the FCC Form 355 Enhanced Disclosure Form or, only require compilation of the 
information required by the FCC Form 355 for discrete periods of time, i.e., once for only one month during every 
license term.  See, e.g., ADX Communications Comments, at 8-14, 28; Big Thicket Broadcasting of Wyoming, Inc. 
Comments, at 7-13, 25; CrossTexas Media, Inc. Comments, at 7-13, 25; De La Hunt Broadcasting Corp. Comments, 
at 8-14, 28; Enlightment, LLC Comments, at 7-13, 25; Fannin County Broadcasting Co., Inc. Comments, at 7-13, 
26; Fox Radio Network Comments, at 8-13, 27; Georgia Eagle Broadcasting, Inc. Comments, at 8-13, 27; Hispanic 
Christian Community Network, Inc. Comments, at 7-13, 25;  Jabar Communications, Inc. Comments, at 8-14, 26; 
JCL Licenses, LLC Comments, at 8-14, 26; KERM, Inc. Comments, at 1-7, 16; La Favorita Broadcasting, Inc.  
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but mandating that stations document it would be exceedingly resource- and time-intensive.  

These burdens would multiply exponentially if imposed on multiple HD programming streams, 

and if adopted, would serve to markedly decrease the incentives that radio broadcasters have to 

provide local programming on those streams, contravening the Commission’s stated interests 

with respect to HD radio.132 

VI. CONCLUSION. 

 The regulatory changes proposed by the Commission in the Localism Report, if adopted, 

will resurrect rules that were eliminated decades ago for sound policy reasons and based on an 

extensive factual record.  The extensive record in this proceeding confirms that nothing has 

changed to provides a basis for reinstituting these rules.  Thus, it is incumbent upon the 

Commission to explain why the public would benefit from rules that raise policy and 

constitutional doubts.  Entercom submits that the Commission has not done so within the context 

of this localism proceeding.  As the record in this proceeding conclusively demonstrates, 

broadcasters are local and are committed to localism.  Further, many of the proposals in the 

Localism Report, if implemented, would impose unnecessary burdens and crippling expenses on 

broadcasters, and deprive them of the requisite flexibility to best serve their audiences.  

Entercom urges the Commission to carefully and deliberately review the record in this 

proceeding, with a particular eye toward the unintended consequences of its proposals, before it 

decides to impose additional regulatory obligations on broadcasters.  

 

                                                 
132 DAB Second FNPRM, 22 FCC Rcd at 10358 (¶ 37) (“We strongly encourage digital audio broadcasters to use 
their additional channels for local civic and public affairs programming and programming that serves minorities, 
underserved populations, and non-English speaking communities”); Allison Romano, Local Stations Multiply, 
Broadcasting & Cable Comments, at 16-18 (Mar. 10, 2008) (discussing television broadcasters’ increased use of 
multicasting to provide “homegrown services” and target niche audiences)). 
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EXHIBIT 1 



ENTERCOM COMMUNICATIONS CORP. is the ultimate parent company of the 
following entities which hold the broadcast interests listed below: 

ENTERCOM PORTLAND LICENSE, LLC, licensee of the following stations: 

KGON(FM), Portland, OR 
KNRK(FM), Camas, WA 
KTRO(AM), Vancouver, WA 
KYCH-FM, Portland, OR 
KRSK(FM), Molalla, OR 
KKSN(AM), Salem, OR 
KWJJ-FM, Portland, OR 
KFXX(AM), Portland, OR 

ENTERCOM ROCHESTER LICENSE, LLC, licensee of the following stations: 

WROC(AM), Rochester, NY 
WBEE-FM, Rochester, NY 
WBZA(FM), Rochester, NY 
*WFKL(FM), Fairport, NY 
WCMF-FM, Rochester, NY 
WPXY-FM, Rochester, NY 
*WRMM-FM, Rochester, NY 
*WZNE(FM), Brighton, NY 
(*Applications for assignment pending (FCC File No. BALH-20080415ABS and 
BALH-20080506ABA)) 

ENTERCOM BOSTON LICENSE, LLC., licensee of the following stations: 

WEEI(AM), Boston, MA 
WRKO(AM), Boston, MA 
WVEI(AM), Worcester, MA 
WMKK(FM), Lawrence, MA 
WAAF(FM), Westborough, MA 
WKAF(FM), Brockton, MA 

ENTERCOM GAINESVILLE LICENSE, LLC, licensee of the following stations: 

WKTK(FM), Crystal River, FL 
WSKY-FM, Micanopy, FL 



ENTERCOM SEATTLE LICENSE, LLC, licensee of the following stations:

KMTI(FM), Tacoma, WA
KNDD(FM), Seanle, WA
JUSW(FM), Seanle, WA
KKWF(FM), Seanle, WA

ENTERCOM SACRAMENTO LICENSF:. LLC, licensee of the following stations:

KDND(FM), Sacramento, CA
KSEG(FM), Sacramento, CA
KRXQ(FM), Sacramento, CA
KCTC(AM), Sacramento, CA
KSSJ(FM), Fair Oaks, CA
KWOD(FM), Sacramento, CA

ENTERCOM KANSAS CITY LICENSE, LLC, licensee of the following stations:

KMBZ(AM), Kansas City, MO
KBLV(FM) Kansas City, MO
KCSP(AM), Kansas City, MO
KUDL(FM), Kansas City, KS
KQRC-FM, Leavenworth, KS
WDAF-FM, Liberty, MO
KRBZ(FM), Kansas City, MO
KYVS(AM), Kansas City, KS
KXTR(AM), Kansas City, KS

ENTERCOM MILWAUKEE LICENSE, LLC, licensee of the following stations:

WSSP(AM), Milwaukee, WI
WMYX-FM, Milwaukee, WI
WXSS(FM), Wauwatosa, WI

ENTERCOM NORFOLK LICENSE, LLC, licensee of the following stations:

WPTE(FM), Virginia Beach, VA
WWDE-FM, Hampton, VA
WVKL(FM), Norfolk, VA
WNVZ(FM), Norfolk, VA
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ENTERCOM NEW ORLEANS LICENSE, LLC,licensee of the following stations:

WWWL(AM), New Orleans, LA
WWL(AM), New Orleans, LA
WEZB(FM), New Orleans, LA
WLMG(FM), New Orleans, LA
WWL-FM, Kenner, LA
WKBU(FM), New Orleans, LA

ENTERCOM GREENSBORO LICENSE, LLC, licensee of the following stations:

WPAW(FM), Winston-Salem, NC
WJMH(FM), Reidsville, NC
WEAL(AM), Greensboro, NC
WQMG-FM, Greensboro, NC
WPET(AM), Greensboro, NC
WSMW(FM), Greensboro, NC

ENTERCOM BUFFALO LICENSE, LLC, licensee of the following stations:

WBEN(AM), Buffalo, NY
WTSS(FM), Buffalo, NY
WWKB(AM), Buffalo, NY
WKSE(FM), Niagara Falls, NY
WGR(AM), Buffalo, NY
WWWS(AM), Buffalo, NY
WLKK(FM), Wethersfield Township, NY

ENTERCOM MEMPHIS LICENSE, LLC. licensee of the following stations:

WMC(AM), Memphis, TN
WMC-FM, Memphis, TN
WMFS(FM), Bartlett, TN
WSNA(FM), Germantown, TN
WSMB(AM), Memphis, TN
WRVR(FM), Memphis, TN

ENTERCOM GREENVILLE LICENSE, LLC, licensee of the following stations:

WFBC-FM, Greenville, SC
WSPA-FM, Spartanburg, SC
WYRD(AM}, Greenville, SC
WORD(AM}, Spartanburg, SC
WGVC(FM), Simpsonville, SC
WROQ(FM), Anderson, SC
WTPT(FM), Forest City, NC
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ENTERCOM WILKES-BARRE SCRANTON, LLC,licensee of the following stations:

WBZU(AM), Scranton, PA
WGGI(FM), Benton, PA
WKRZ(FM), Freeland, PA
WILK-FM, Avoca, PA
\Vl<ZN(AM), We't Hazleton, PA
WDMT(FM), Pin'ton, PA
WILK(AM), Wilkes-Barre, PA
WGGY(FM), Scranton, PA
WKRF(FM), Tobyhanna, PA

ENTERCOM WICHITA LICENSE, LLC,licensee of the following stations:

KEYN-FM, Wichita, KS
KFH(AM), Wichita, KS
KNSS(AM), Wichita, KS
KFBZ(FM), Haysville, KS
KFH-FM, Clearwater, KS
KDGS(FM), Andover, KS

ENTERCOM l\1ADISON LICENSE, LLC.licensee of the following stations:

WOLX-FM, Baraboo, WI
WCHY(FM), Waunakee, WI
WMMM-FM, Verona. WI

ENTERCOM DENVER LICENSE, LLC, licensee of the following stations:

KALC(FM), Denver, CO
KQMT(FM), Denver, CO
KOSI(FM), Denver, CO
KEZW(AM), Aurora, CO

ENTERCOM PROVIDENCE LICENSE, LLC. licensee of the following station:

WEEI-FM, Westerly, RI

ENTERCOM INDIANAPOLIS LICENSE, LLC.licensee of the following stations:

WZPL(FM), Greenfield, IN
WNTR(FM), Indianapolis, IN
WXNT(AM), Indianapolis, IN
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ENTERCOM AUSTIN LICENSE, LLC, licensee of the following stations:

KAMX(FM), Luling, TX
KJCE(AM), Rollingwood, TX
KKMJ-FM, Austin, TX

ENTERCOM SAN FRANCISCO LICENSE, LLC.licensee of the following stations:

KDFC-FM, San Francisco, CA
KOlT-FM, San Francisco, CA
KBWF(FM), San Francisco, CA

ENTERCOM SPRINGFIELD LICENSE, LLC, licensee of the following station:

WVEI-FM, Easthampton, MA
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

All Entercom Portland stations air a locally produced program called “Metroscope.”  This 
locally produced program includes segments and interviews with various community 
leaders and newsmakers and airs one hour per week on each station.   

Entercom Portland has also developed several series of shows focusing on local issues.  
“9/11-Local Security” aired weekly and focused on how the state of Oregon and the city 
of Portland are protecting and defending against terror attacks.  “School Funding Crisis” 
was a series of shows that aired for several weeks detailed the funding crisis facing 
Oregon Schools.  “Forests on Fire” was a series that detailed how forest maintenance 
policy affects fire safety and habitat in Oregon forests.  “Oregon Election 2004” was a 
series of shows leading up to the November 2004 elections, and gave access to both sides 
of several issues that will be decided in this election.  KNRK also created a "Vote" 
campaign around the presidential election to encourage younger voters in the community 
to make a choice for both local and national candidates.  This grass-roots campaign 
involved hundreds of yard signs placed throughout the city of Portland and listener's front 
lawns. 

All of the Entercom Portland stations air local PSAs on a regular basis.  These PSAs run 
on both our streaming signals and main terrestrial signals.  

Entercom Portland’s annual Kidsgiving charity drive has been held each November for 
the past eight years.  Kidsgiving was created through community feedback that Children's 
Charities were in need of more funding and help from the community.  Every Entercom 
Portland station (with the exception of KWJJ which conducts its own drive for 
Doernbecher Children's Hospital) has created special programming around the 
Kidsgiving platform each November. 

Two Entercom Portland stations (KNRK and KRSK) have created a Pet of The Week 
feature that includes an on-air and on-line segment with a representative from the Oregon 
Humane Society.  A new pet available for adoption is featured each week in an on-air 
segment and a picture is posted to the station websites.  The community has a major 
problem with stranded pets having to be euthanized because of the lack of available 
homes for these pets.  This program has close to a 100% success rate placing the pet in a 
local home in the community. 

KFXX has worked with the Oregon Sports Authority (OSA) (a not-for-profit 
organization) on many local events to help attract marquis sporting events to the region.  
This idea was created after meeting with representatives from the OSA and other 
community leaders asking for Entercom Portland’s assistance. 

Currently, all of Entercom Portland’s station websites are adding a Community Page 
where any charity may post their information regarding upcoming events.  This page will 
be regularly promoted on-air. 

KYCH and KFXX feature a daily web poll on their websites, providing consistent 
feedback to Entercom Portland’s program directors on issues important to listeners.  In 
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addition, many stations conduct periodic polls through listener database programs 
(200,000+ members among Entercom Portland stations) and conduct listener panel 
meetings to provide consistent listener input. 

In the past year, Entercom Portland has launched two community initiatives that were 
created because of strong community feedback from multiple sources.  These initiatives 
are “1thing” and “Balance.”  Both these programs are fully integrated programs that 
include daily on-air messaging, a dedicated website that is updated weekly, and various 
community outreach programs. 

COMMUNITY SERVICE ACTIVITIES 

The Entercom Portland stations contribute many hours on and off air to provide support, 
and in many cases, manpower, for non-profit events and fundraisers.  Some of these 
events include: 

• Hoopla basketball tournament to benefit Salem-Keizer youth basketball 
programs  

• NBA/NFL Charity Golf Tournament for Providence Child Center 

• Schoolhouse Supply Drive  

• The Bite of Oregon (a food tasting event benefiting the Special Olympics ) 

• March of Dimes Walk America and Reading Champions  

• Neil Lomax Quarterback Shootout (benefiting Young Life, Fellowship of 
Christian Athletes, and the Joey Harrington Foundation) 

• Freddy Jones Summer Slam (benefiting Big Brothers and Big Sisters of 
Portland) 

• Hawgs & Dawgs Ride (benefiting the SW Washington Humane Society) 

• Showcase of Wine and Cheese (benefiting the Boys and Girls Club of 
Portland) 

• Mattress World Golf Tournament (raising money for the Portland Police 
Sunshine Division) 

• Ron Tonkin Golf Tournament (benefiting the Make A Wish Foundation) 

• Relay for Life (run benefiting the American Cancer Society) 

• Vancouver Cast for Kids (a free fishing event for underprivileged kids) 

• Albertina Kerr’s Race for the Roses  
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• Hometown for the Holidays (concert to benefit the Oregon Food Bank) 

• Kidsgiving Radiothon (two day on-air event in November that raises money 
for local charities for children) 

• Lottery Scratch-It Game benefitting the Oregon Schools fund 

• Sand in the City benefitting Kids on the Block 

• Joey Harrington Challenge benefitting Boys and Girls Club of Oregon 

KGON has also participated in other community service events on its own, including: 

• “Iris Gives Back” for Children’s Cancer Association 

• Motorcycle Ride benefitting Multiple Sclerosis Society of Oregon 

KFXX has also participated in other community service events on its own, including: 

• FAN Golf Fest (benefiting the Make A Wish Foundation) 

• Platt Golf Challenge benefitting Cystic Fibrosis of Oregon 

• Caddies for Cure benefitting Multiple Sclerosis Society of Oregon 

KNRK has also participated in other community service events on its own, including: 

• Alcohol Awareness PSA campaign with Art Alexakis of Everclear 

• Local High School Grad Night Parties (participated in 3 local high school 
graduation parties to help promote a no drinking graduation) 

• Music Fest NW (3 day live concert event to help promote Portland music 
scene) for 4 years 

• Pet Aid Concert (4th year) benefitting Oregon Humane Society and Dove 
Lewis  

• Rock for the Cure benefitting the Susan Komen Breast Cancer Foundation 

KRSK has also participated in other community service events on its own, including: 

• Nelson and Terry’s “Best of” CD (benefiting the Children’s Cancer 
Association)  

• Valentines Day for CCA Radiothon (benefiting the Children’s Cancer 
Association) 
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• Benefit to build a home for a local injured police officer 

KYCH has also participated in other community events on its own, including: 

• Drug and alcohol awareness program for High Schools 

• Doug and Skippy support of Cerebral Palsy Poker Night 

KWJJ has also participated in other community service events on its own, including: 

• The Wolfs Hunt for a Cure Radiothon (KWJJ created event for Doernbecher 
Children’s Hospital) 

• Morning Drive Radiothon (benefiting the Portland Rescue Mission) 

• Tim McGraw Concert (station sold tickets to benefit the American Cancer 
Society’s Relay for Life) 

• Susan  Komen Breast Cancer Walk/Clay Walker Concert (benefiting 
Doernbecher Children’s Hospital) 

• Toy and Joy Drive (collected toys for area underprivileged children) 

In addition to participating in the above listed community service events, KGON, KFXX, 
KNRK, KRSK, KYCH and KWJJ have also raised money, donated production costs of 
PSAs, broadcast from events and donated money to several charities and charitable 
events.    

EMERGENCY PROGRAMMING 

Besides the occasional weather emergency, the only significant news event which 
warranted on-going updates and interruptions in regular programming was 9/11/01.  Each 
Entercom Portland station monitored news events and broke into regular programming 
every time conditions warranted.  Entercom Portland has also developed an emergency 
plan that includes a remote broadcast facility to simulcast all stations in the case of a 
catastrophic emergency in our community. 

LOCAL MUSIC INITIATIVES 

KNRK is a market leader in championing and exposing local Northwest music.  The 
station carries several music features which highlight local music.  They include:  “Get 
Local,” “The Chill Show,” “Passport Approved Import Show,” and the nightly “Cocktail 
Mix.”  It has also become a station programming policy to play local music in regular 
rotation and hire local bands to open for national/label acts when they play Portland. 

Through KNRK listener polls, the station determined local listeners would love to hear 
even more local music. Because of this feedback, the station created “94/7too,” the HD2 
channel for KNRK.  It is an extension of the stations local music commitment.  KNRK 
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has also provided a stream of the station on the main KNRK website while HD radios 
ramp up in market sales. 
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EXHIBIT 3 

ENTERCOM ROCHESTER’S 
COMMITMENT TO LOCALISM  



COMMUNITY SERVICE PROGRAMMING  

Public Affairs Programming:  Entercom Rochester broadcasts programming that 
addresses or responds to matters of concern to its listeners. 

Station WBEE  
Inside Rochester Country (Locally produced) airs on Sunday nights from 10:00 
p.m. to 10:15 p.m. 
Rochester Forum (Locally produced) airs on Sundays from 10:15 p.m. to 
10:30 p.m. 
Capitol Connections (New York State) airs on Sundays from 6:00 a.m. to 
6:30 a.m. 
The City (Locally produced) airs on Sundays from l0:30 p.m. to 11:00 p.m. 
 
Station WROC  
Inside Rochester Country (Locally produced) airs on Sunday from 7:30 
a.m. to 7:45 a.m. 
Rochester Forum (Locally produced) airs on Sundays from 7:45 a.m. to 8:00 a.m. 
Capitol Connections (New York State) airs on Sundays from 6:00 a.m. to 
6:30 a.m. 
The City (Locally produced) airs on Sundays from 6:30 p.m. to 7:00 p.m. 
 
Station WBZA  
Inside Rochester Country (Locally produced) airs on Sunday from 7:30 a.m. to 
7:45 a.m. 
Rochester Forum (Locally produced) airs on Sundays from 7:45 a.m. to 8:00 a.m. 
Capitol Connections (New York State) airs on Sundays from 6:00 a.m. to 
6:30 a.m. 
The City (Locally produced) airs on Sundays from 7:00 a.m. to 7:30 a.m. 
 
Station WPXY 
Inside Rochester Country (Locally produced) airs on Sunday from 6:45 
a.m. to 7:00 a.m. 
Rochester Forum (Locally produced) airs on Sundays from 6:30 a.m. to 
6:45 a.m. 
Capitol Connections (New York State) airs on Sundays from 10:30 p.m. to 
11:00 p.m. 
The City (Locally produced) airs on Sundays from 6:00 a.m. to 6:30 a.m. 
 
Station WCMF 
Inside Rochester Country (Locally produced) airs on Sunday from 6:45 
a.m. to 7:00 a.m. 
Rochester Forum (Locally produced) airs on Sundays from 6:30 a.m. to 
6:45 a.m. 
Capitol Connections (New York State) airs on Sundays from 10:30 p.m. to 
11:00 p.m. 
The City (Locally produced) airs on Sundays from 6:00 a.m. to 6:30 a.m. 



In order to determine the subjects of the public affairs programming, Entercom Rochester 
conducts regular community ascertainment through interviews with local, and regional 
community and political leaders.  In addition, Entercom Rochester regularly receives 
email and telephone input from the community on its programming. 

Entercom Rochester Operations Manager, Entercom Rochester News Director, WBEE 
Morning Show Host, Station WPXY Morning Show Host and Entercom Rochester 
Executive Assistant dedicate roughly 1000 hours per year to the planning, guest booking 
and production of these pre-recorded public affairs programs. 

Public Service Announcements:  Entercom Rochester broadcasts public service 
announcements. Station WROC runs approximately 155 minutes of public service 
announcements per week, station WCMF runs approximately 35 minutes of public 
broadcasting a week, station WPXY typically runs 90 minutes per week, station 
WBZA runs approximately 141 minutes per week and station WBEE runs approximately 
140 minutes per week. The average monthly value of airtime contributed is $189,252.00. 
 
COMMUNITY SERVICE ACTIVITIES  

Entercom Rochester developed the following local campaigns: 

Go Red For Women.  A program created in conjunction with The Local Chapter 
of The American Heart Association, Go Red For Women seeks to educate women 
about the specific dangers to women of heart disease and stroke.  The program 
includes interviews with local women who are heart attack and stroke survivors 
and how to get more information on the number one killer of women — heart 
attack and stroke.  The campaign runs in all time periods, on all 4 stations. 

Alternatives for Battered Women. In 2004 WPXY did a billboard campaign for 
Alternatives for Battered Women in Rochester.  Our relationship with ABW 
stemmed from interviews conducted during our "Rochester Speaks" public affairs 
program. Morning show host Sandy Waters interviewed members of ABW along 
with survivors of domestic abuse.  We recognized the enormity of this issue in our 
community and came up with a campaign to raise awareness.  As a station, we 
worked with Lamar, the local billboard company to donate a visible billboard 
where we could get our message across to a large amount of Rochesterians.  The 
billboard worked similarly to a puzzle, where each week another section of the 
billboard was unveiled.  We wrapped up the campaign by broadcasting from the 
billboard as the final piece was placed, reading, "You Shouldn't Fear The Ones 
You Love."  Throughout the campaign we featured stories of domestic abuse 
survival on our morning program Spezzano and Sandy. 

Entercom Rochester participated in the following events: 

Make A Difference Day. On October 31, 2007, Entercom Rochester employees 
volunteered their time to plan and execute a Halloween party for the residents of 
CDS, The Center for Disability Services. On June 13th of 2008 Entercom 



Rochester will volunteer their time with the Veterans’ Outreach Center and the 
Rochester Open Door Mission. 

Local Studio Tours. Weekly Tours of Entercom Rochester’s facilities are 
provided to schools, boy scouts and girl scouts and local charitable organizations. 
The purpose of the program is to encourage children to look at the First 
Amendment, understand “Freedom of The Press” and examine possible careers in 
broadcasting. 

The Radiothon to Benefit The Ronald McDonald House. From May 2004 
through May 2008, station WBEE aided an all day fundraiser to benefit the house 
that love built, including live and silent auctions, live entertainment and on-air 
radiothon. The event raises between $40,000 and $50,000 annually. 

Gilda’s Gala To Benefit Gilda’s Club. September 2003 through September 
2008. Fundraiser to benefit Gilda’s Club, which is a part of the Rochester Cancer 
Action Network. 

American Heart Association Heart Walk. March 2003 through March 2008. 
Created teams of walkers from Entercom Rochester’s stations to participate and 
encourage participation of the community to raise monies for The Heart 
Association Local Chapter. The 2008 Heart Walk raised approximately $557,000. 

The Haunted Hayrides of Greater Rochester. October 2002-October 2007.  
The Haunted Hayrides is an event run through Entercom Rochester annually for 
the entire month of October. Portions of the proceeds go to benefit the March of 
Dimes, an organization which helps to improve the health of babies by preventing 
birth defects, premature birth, and infant mortality. 

Fat Tuesday Celebration. February 2002-February 2008.  Entercom throws an 
annual “Fat Tuesday” celebration to help raise money for the March of Dimes. In 
2008 the six hour concert raised over $35,000. 

Chiefs of Police Benefit. July 2007. Entercom Rochester works in conjunction 
with the Chiefs of Police committee to host a benefit concert. The 2007 event 
raised $16,000 for the Chiefs of Police. This money is distributed through 
scholarships for criminal justice students. 

EMERGENCY PROGRAMMING   

Entercom Rochester has interrupted regular programming to carry extended news and/or 
special emergency coverage of the following events: 

April 2003:  Local Ice Storm.  Due to a heavy ice storm in western New York, 
power was interrupted for most of Entercom Rochester’s listening area.  Starting 
at 11:00 p.m. on the day of the storm, Entercom Rochester aired coverage of the 
storm on all four of its stations.  Programming during the overnight hours 
included regular news and information updates at least twice per hour on all 



stations.  In addition, listener calls were put on all stations overnight.  Starting at 
6:00 a.m. on the day following the storm, station WROC went to “wall to wall” 
coverage for 12 hours with interviews and stories on food storage, power 
management and shelters and updates on power restoration efforts from Rochester 
Gas and Electric.  Each of the three Entercom Rochester FM stations aired local 
updates and interviews four times per hour.  The following evening and night, 
Entercom Rochester reverted to somewhat regular programming with 2 updates 
per hour.  The coverage outlined above continued through the following day. 

August 2003:  Northeast Blackout.  Entercom Rochester’s emergency coverage 
began immediately upon the loss of power, reverting to live, local non-music 
programming within minutes of the outage.  Entercom Rochester took listener 
calls, reported information as it came in, cancellations and dispatched reporters to 
Rochester Gas and Electric and around town.  Entercom Rochester teamed with 
WROC TV, whose, over-the-air signal was off, and utilized their reporters as 
resources to cover the story as it unfolded.  Entercom Rochester returned to 
regular programming when power was restored to most of the Greater Rochester 
area. 

LOCAL MUSIC INITIATIVES  

Station WBEE broadcasts “Upstate onstage” every Sunday evening at 9pm.  The one 
hour program features music produced by artists from the Western New York region. 
WBEE also provides stage time for local acts. The Colgate Country Showdown is a talent 
contest which starts local and culminates with the winner being crowned champion at 
Disney World. WBEE also features local acts prior to national artists during our 
“Random acts of country” shows that happen several times per year. This year, WBEE 
will begin providing entertainment for the 3 summer “East end festivals” which regularly 
attract 30,000 people each. Again, local acts will open for the national artists. 

Entercom Rochester’s commitment to local music on 98.9 The Buzz (WBZA Rochester 
NY) is demonstrated in a few ways.  The station recruited the head music writer from 
City Newspaper to head up two weekly segments. The first is The Sunday Night 
Shakedown 8p-11p Sunday nights. It features music, interviews, and in studio 
performances from local musicians.  He also brings in one band every Thursday morning 
to appear on the morning show in a segment called Unsigned Talent.  Both the 
Shakedown and Unsigned Talent can both be heard on podcasts at rochesterbuzz.com. 

Entercom Rochester also produces weekly segments called Buzzworthy that highlights a 
show coming up in the area. Some of these feature local acts as well. 

12856390.1  
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ENTERCOM BOSTON’S  
COMMITMENT TO LOCALISM 



 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

WAAF airs local newscasts in morning drive weekdays at 6:00 a.m., 7:00 a.m., 8:00 a.m., 
and 9:00 a.m..  These newscasts vary in length, from five to fifteen minutes, including 
panel discussion of topics.  The newscaster is locally based. 

WAAF airs the program “Q & A” for an hour weekly on Sundays and maintains a 
community calendar updated weekly for the program “Commonwealth Journal.”  Also, 
on each weekday, the Hillman Morning Show, broadcast from 5:30 a.m. to 10:00 a.m., 
addresses daily topics of local import including local news, politics, and controversy.  
The Hillman Morning Show has featured as past guests Boston Mayor Tom Menino, 
Former Massachusetts State Governor Mitt Romney, Former Massachusetts Governor 
William Weld, Congressman John Kerry, the Reverend Al Sharpton, Former Lieutenant 
Governor and Gubernatorial Candidate Kerry Healey, and Presidential Candidate John 
McCain. 

WAAF conducts blood drives multiple times per year, as well as an annual food drive, 
and hosts a radiothon where listeners donate money to the Greater Boston Food Bank.  
These are supported by locally produced PSAs that are aired around the clock.  During a 
campaign, these can run as many as 40 times per week. 

Through the station's involvement with Homes for Our Troops and Mistress Carrie's 
work with other local military charities, WAAF was well positioned to execute "Boston 
to Baghdad" in September 2006 - coinciding with the five year anniversary of 9/11.  
Carrie and her producer were embedded with our troops.  She reported on-air live and on 
tape on both our morning and afternoon programs.  Before and since this event, both 
shows regularly brought in organizations and leaders to discuss issues affecting our 
military, with a focus toward local people who are serving the country. 

WEEI’s morning program broadcasts a fifteen-minute news headline segment each 
weekday. 

WEEI runs a minimum of two to four PSAs each day, ranging in length from 15 to 60 
seconds, although most are 60 seconds in length. 

WMKK airs “Q & A,” (same as WAAF) which airs for an hour on Sunday mornings. It is 
a locally produced public affairs program focusing on issues of importance to WMKK’s 
audience.  Topics are determined by the host and the Program Director based on current 
events. 

All public affairs programming on WMKK is locally produced.  WMKK accepts 
comment from local government and civic leaders on its public affairs programming and 
the station often invites such leaders to participate on the show. 

WMKK receives donations for songs as part of the “Request for Help” to benefit the 
Franciscan Hospital for Children.   



 

23 times per week, WMKK airs "Random Acts of Kindness" PSAs.  This program has 
taken on a life of its own, as the station highlights local events and causes that we seek 
out (via web searches, ascertainment) and that approach the station.  The program has 
been very successful and the volume of organizations continues to grow.  Causes 
addressed in 2008 include Cystic Fibrosis, Avon Walk for Breast Cancer, Boston Shines, 
Big Brothers/Big Sisters, Juvenile Diabetes and the MSPCA.  

As part of October's Breast Cancer Awareness Month and WMKK's association with The 
Ellie Fund, WMKK turned over the air and the website in order to raise awareness and 
funds for breast cancer within the community.  The station had members of the 
organization on the air fund raising throughout the day. 

WMKK airs four or five PSAs per day on average.  These run across all dayparts. 

WRKO airs a total of 16.67 hours a week of regularly scheduled newscasts.  This breaks 
down to 900 minutes Monday through Friday, and approximately 100 minutes on the 
weekend, depending on the amount of live programming. 

WRKO has many topic-driven talk shows that deal with issues that are at the forefront of 
the news, and that impact the lives of its audience.  All of the shows between 6a-7p on 
Monday through Friday are locally produced programs, with the exception of Rush 
Limbaugh (M-F 12N-3P). 

WRKO has been at the forefront of helping to change or impact issues in Boston and 
Massachusetts.  WRKO talent have been leading advocates for such issues as seat belt 
legislation and stricter sexual abuse legislation in Massachusetts.  Government officials 
have recognized the station’s involvement in these issues. 

WRKO produces local PSAs on a regular basis.  The station invites spokespersons from 
Boston area non-profits who appeal to the widest possible public support.  The station 
also uses national PSAs when they are important, like National Guard, Red Cross, 
Salvation Army, Family Communication, etc.  WRKO has developed numerous PSA 
campaigns, for Mass Bicycle Coalition, METCO and The Red Sox Foundation. 

WRKO airs PSAs seven days a week at a minimum of 4 times a day all dayparts.  The 
station continues to air a mix of local and national PSAs.  Local causes include “The 
Scooper Bowl” (Jimmy Fund), Mini-Fenway Park Project and The Red Sox Foundation. 

Our AM stations are frequently in the community.  WEEI and WRKO have broadcast 
live from Fenway Park and WRKO was in New Hampshire for the New Hampshire 
primary within the last six months. 

COMMUNITY SERVICE ACTIVITIES 

WAAF conducts blood drives multiple times per year. The Homes for Our Troops 
Motorcycle Ride was on August 4, 2007 and raised money to pay for homes/home 
improvement needs for local disabled veterans returning from the war.  On November 14-
16, 2007 WAAF ran their annual Walk and Rock for Change to benefit the Greater 



 

Boston Food Bank.  Two morning show personalities walked many miles over three days 
and slept outside in order to help raise money.  WAAF also sponsored and promoted 
Comics Come Home on November 10, 2007 to benefit Denis Leary’s Firefighters charity. 

WEEI does a tremendous amount for local charitable organizations.  On August 17-18, 
2007, WEEI produced The Jimmy Fund Radiothon, benefiting the Jimmy Fund, a local 
charity supporting children with cancer.  The event takes place at Fenway Park and 
includes interviews with various sports starts and Hollywood celebrities, a live and a 
silent auction and numerous online activities as well.  Over the past seven years, the 
radiothon raised more than $10 million for the Dana- Farber Cancer Institute.  The station 
also produces a charity bowling tournament to benefit different local charities that 
support children and research for cures to children’s diseases.  On April 3, 2008, WEEI 
held the 6th Annual Whiney Awards at the CitiCenter for the Performing Arts. This year’s 
beneficiary was Citi Performing Arts Public Programming, a group that brings the arts to 
low income and at-risk communities. Past beneficiaries included The Shamrock 
Foundation and the Red Sox Foundation.  On April 14-18, WEEI raised over $20,000 for 
Good Sports, a local organization that benefits community sports programs. On April 21, 
2008, WEEI promoted and supported Tedy Bruschi’s Night of Inspiration, a gala to 
benefit the American Stroke Association. Over the course of the year, WEEI also holds 
auctions and hosts events to benefit Curt’s Pitch for ALS.   

On July 7, 2007, WMKK sponsored of the Life is Good Festival, to benefit Project Joy.  
The festival is a family-friendly event with games, food and fun, and Project Joy benefits 
and promotes the emotional, physical and mental health of kids from all walks of life.  
Promotional support for the event ran from 5/14 to 7/7. On December 14, 2007, WMKK 
sponsored the Request for Help to benefit the Franciscan Hospital for Children. In 
addition to raising money through on-air donations, WMKK threw a party for the 
children and coordinated the participation of the mascots of Boston’s sports teams. The 
event was promoted from 11/23-12/14. In addition to all of the above, WMKK also 
promoted and helped raise money for The Jimmy Fund, American Cancer Society and 
The Red Sox Foundation.  

Among many others, here are examples of two recent events held by WRKO: 

• Pitching In For Kids Comedy Event, April 20, 2008 – WRKO ran a full 
promotional campaign supporting this event. Pitching in for Kids, Inc is The 
Boston Red Sox Jason Varitek and Tim Wakefield’s charity.  PIFK is a nonprofit 
organization dedicated to providing specifically earmarked grants designed to 
improve the lives of children across the New England region. 

• Pitching In For Kids Golf Tournament, April 28, 2008 – WRKO ran a full 
promotional campaign supporting this event. (See above for description of the 
charity.) 

 

Entercom Boston will donate more than $1.8 million in airtime and $800,000 in digital 
assets between January and August 2008.   



 

EMERGENCY PROGRAMMING 

WEEI broke into regular local programming to carry long form coverage of the war in 
Iraq.  The station produced local inserts into its network coverage provided by CNN.  
WEEI carries Amber Alerts, and for example, on one occasion WEEI was notified by 
local police of a situation that occurred where a child had been taken from her mother 
about 25 miles outside of Boston.  The station immediately ran the emergency alert that 
was provided and every fifteen minutes ran a drop to keep the public informed.  The 
missing girl was found in a matter of hours unharmed and returned to her family. 

WRKO has interrupted its regular programming for coverage of the war in Iraq.  The 
station covers local weather emergencies and carries Amber Alerts when they are 
initiated.  For example, on one occasion WRKO was notified by local police of a 
situation that occurred where a child had been taken from her mother about 25 miles 
outside of Boston.  The station immediately ran the emergency alert that was provided 
and every fifteen minutes ran a drop to keep the public informed.  The missing girl was 
found in a matter of hours unharmed and returned to her family.  WRKO covers breaking 
news of any major story or event that may impact the lives of our listeners. 

WAAF and WMKK givs special attention with extra airtime to broadcast pertinent 
information regarding all weather related emergencies-hurricanes, tornadoes, storm 
warnings, blizzards, floods, etc. 

All local, police, fire and other emergency offices have studio numbers and can contact 
the station at any time if they need to inform us of an emergency.  The stations can get a 
pre-recorded message on the air immediately upon being notified during a live program. 
With a recorded or syndicated program, it would take just a few minutes to have the 
notice recorded and inserted into our system to be played on the air.  

LOCAL MUSIC INITIATIVES 

WAAF airs local and independent musicians both in special programming and selectively 
in regular rotation in all dayparts.  For example, the station has spun “I’m Shipping Up to 
Boston” by the Dropkick Murphys, as well as local bands like Killswitch Engage, Staind, 
Seamless and others more than 1,000 times in regular rotation.  The station is known 
nationally for having played Godsmack and Ra before they were signed to major labels.  
The station airs a program called “Bay State Rock” weekly, Sundays at 10:00 p.m. for 
two hours, which is made up of 100% unsigned, local music, and features live 
performances and interviews with these musicians. 

12861445.1  
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

WKTK broadcasts “North Central Florida Focus,” an hour-long live locally produced 
show hosted featuring national and local news and events of importance to WKTK’s 
listeners.   

WSKY’s morning and afternoon drive live-local programs discuss issues of local interest 
and act as community sounding boards, engaging in discussion and taking calls from the 
listeners.  WSKY delivers the same issues-oriented local content and interaction on the 
weekends Saturday afternoons and Sunday morning.   

WSKY airs a weekly local feature called Police Beat with host Sgt. Kevin Kameg with 
the Gainesville Police Department and guests from several other local public safety 
agencies.  The program addresses public safety and police department happenings.  
Listeners are encouraged to call in with their questions and opinions.   

WSKY delivers extensive disaster/hurricane coverage, offering continuous coverage to 
its listeners with reporters embedded at the Emergency Command Centers and reporters 
in the field.  WSKY’s hurricane coverage has earned it a special proclamation from the 
Marion County, Florida Board of Commissioners.   

WSKY airs four minutes of national news and six minutes of local news each hour on 
weekday mornings in addition to airing national and local news throughout the rest of the 
day and on weekends.   

WKTK and WSKY run PSAs during every day of the week.  In an average week WKTK 
will air 75 PSAs and WSKY will air 50 that rotate through every day part.  The stations 
also interview representatives of Public Service organizations.  In addition, the stations 
have an initiative for all employees to be involved with public service and they frequently 
will volunteer or emcee charity events or programs.   

In response to listener inquiries, WSKY implemented a number of measures to permit 
listeners to access local programming at anytime.  WSKY first responded with the 
development and implementation of podcasts for the Bob Rose Show, Jay Anderson 
Show, Drive Time Happy Hour, Doug Clifford Show and Police Beat in October 2005.  
WSKY later started streaming via the internet in September of 2007 making the local 
radio station available world-wide wherever a computer could be connected with the 
internet. 

In May 2007, WSKY aired 21 shows that investigated the possible loss of Marion 
County's largest employer, E-One, and the possible economic breaks proposed to keep 
the plant in Ocala.  On air guests included: County Commissioners Jim Payton and 
Charlie Stone; Ocala Mayor Randy Ewers; City Councilman Kyle Kay and; Ocala-
Marion County Economic Development Director Peter Tesch.  As a result of these on-air 
forums, both the Ocala City Council and the Marion County Commission meetings were 
filled with concerned citizens and employees whose jobs were being held in the balance. 
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In December 2007 listeners told Entercom Florida that a proposed state constitutional 
amendment to cut property taxes was confusing.  Thus, from December 2007 through 
January 2008, WSKY's Bob Rose Show dedicated 6 programs to the issue.  Guests 
included Alachua County Commissioner Lee Pinkosson, County School Board member 
Tina Pinkosson, State Senator Steve Oelrich and Gainesville City Commissioner Ed 
Braddy. 

In April 2008, listeners told Entercom Florida that a proposed city ordinance relating to 
transgender identity was confusing.  Thus, in April, 2008, WSKY's Bob Rose aired 4 
shows about the issue.  Guests included City Commissioner Rick Bryant, concerned 
citizen Barbara Fuller and community activist Cain Davis. 

COMMUNITY SERVICE ACTIVITIES 

When Hurricane Charley and Ivan hit other areas of Florida, WKTK and WSKY were the 
first to organize shipments of supplies to FEMA, the Red Cross, and the United Way.  
For each storm the stations had at least three trucks of supplies on the road in a matter of 
days to the affected areas.   

Each year WKTK and WSKY sponsor over 50 charity events or programs on the national 
and local level.  Station employees contribute time and the stations promote events with 
on air giveaways or interviews with individual groups.  Air time is donated to raise 
awareness and station presence at events is donated.   

WKTK and WSKY are involved with the Children’s Miracle Network’s Radiothon.  
Both stations have raised a significant amount of money for a local Children’s Hospital 
through the Radiothon.  The Radiothon is a four day event in August from 6:00 am to 
7:00 pm in which the stations air stories and interviews with families, doctors, and 
patients to share their experiences.  Listeners are urged to call in and make a “12x12” 
pledge that will charge $12 per month to their credit card for twelve months. 

EMERGENCY PROGRAMMING 

Recently Florida has been hit by four hurricanes.  Two hurricanes came through the 
stations’ listening area.  In each case, both stations went to continuous coverage.  This 
means station staff went to work in providing up to date information and the last lifeline 
to areas with no power.  The stations placed 24 staff members into teams that rotated on 
6-hour shifts (some working double shifts) which provided the latest information on the 
storms and their aftermath with the use of two embedded reporters each placed at the 
Emergency Management Command Centers in the stations’ metro survey area—one in 
Alachua County and the other in Marion County.  Each team consisted of two anchors, 
two embedded reporters, a news anchor, a producer, a call taker in the newsroom and one 
person to centrally process the massive amount of information and place it into hourly 
files of one-sheets for each specific category (i.e. shelter information, power outages, boil 
water orders, street closures, school closures, water and ice distribution centers...etc.).  
Most homes in the area have a battery-powered radio and were tuned in for updates and 
warnings.  During Hurricane Frances, where local communities suffered the most 
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damage, WKTK and WSKY were the only stations on the air through the storm.  Station 
staff was “hunkered down” at the station making sure the stations stayed on the air, 
because the stations knew there were people depending on their broadcasts. 
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ENTERCOM SEATTLE’S 
COMMITMENT TO LOCALISM  



NEWS AND COMMUNITY SERVICE PROGRAMMING  

Public Affairs Programming: 

Substantial details of each public affairs program aired on Entercom Seattle stations 
covers specific categories as determined through interviews with local residents and 
others in the community.  These categories represent a wide range of issues including the 
economy, government, education, health, crime, transportation and the environment. 
‘Conversations’ is an Entercom-produced program that aims to cover all of these issues 
each Quarter. 

Local ascertainment meetings are held in Seattle monthly where local residents and 
organizations are invited to come and talk in 15-minute segments to tell local radio 
stations what their main concerns are.  The public affairs director keeps a list of the 
monthly meeting schedules and the speakers who appear at these meetings.  The public 
affairs director also has a questionnaire that is completed after a minimum of two guests 
each quarter are questioned as to their comments about what they view to be the most 
pressing issues of the day.  This is kept on file along with the Quarterly Ascertainment 
meeting schedule. 

Station KMTT: 
“Conversations” is a weekly 30-minute program.  Station KMTT airs the show on 
Sunday mornings at 6:00 a.m. and the station airs two segments.  The program 
includes interviews with local residents and others on topics including the 
economy, family and youth, crime, education, environment, government, health, 
aging, minorities and gender-specific issues.  Subjects for “Conversations” are 
chosen from a list of ascertained community needs developed through 
conversations and interviews with local residents.  Entercom Seattle’s Public 
Affairs Director/PSA Coordinator locally hosts and produces “Conversations” in 
Seattle.  “Conversations” is an award-winning public affairs program and is 
currently the highest rated Sunday Morning show in the state of Washington.  
Listeners, potential guests and government officials respond to the 
“Conversations” host via e-mail, phone or postal mail with any inquiries, or 
topics.  Topics are listed each week in the Seattle P.1. and the Everett Herald 
Newspapers. 

“Etown” is a weekly 60 minute program running from 7am to 8am Sunday 
mornings.  By featuring diverse music and interviews with a wide variety of 
authors, poets and policy makers, Etown creates a constantly expanding 
“community on the air.” Etown  is a place where respect for each other and our 
natural environment go hand-in-hand. 

“1 Thing” airs as a 60 second PSA segment every day at 12 noon and 4:40pm and 
features environmental living tips on areas including the home, work, school on 
the go, in the community and green spaces. 
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Station KKWF: 
“Conversations” is a weekly 30-minute program.  Station KKWF airs the show on 
Sunday mornings at 6:00 a.m.  The program includes interviews with local 
residents and others on topics including the economy, family and youth, crime, 
education, environment, government, health, aging, minorities and gender-
specific issues.  Subjects for “Conversations” are chosen from a list of ascertained 
community needs developed through conversations and interviews with local 
residents.  Entercom Seattle’s Public Affairs Director/PSA Coordinator locally 
hosts and produces “Conversations” in Seattle.  “Conversations” is an award-
winning public affairs program and is currently the highest rated Sunday Morning 
show in the state of Washington.  Listeners, potential guests and government 
officials respond to the “Conversations” host via e-mail, phone or postal mail with 
any inquiries, or topics.  Topics are listed each week in the Seattle P.1.  and the 
Everett Herald Newspapers. 

“Inside Olympia” is aired every Sunday morning at 5am and is a sixty-minute 
public affairs program produced by the state of Washington and is hosted by 
David Ammons.  The show features in-depth discussions with state governmental 
leaders on issues that affect the citizens of Washington state. 

 
Stations KISW: 
Conversations” is a weekly 30-minute program.  Station KISW airs the show on 
Sunday mornings at 6:00 a.m.  The program includes interviews with local 
residents and others on topics including the economy, family and youth, crime, 
education, environment, government, health, aging, minorities and gender-
specific issues.  Subjects for “Conversations” are chosen from a list of ascertained 
community needs developed through conversations and interviews with local 
residents.  Entercom Seattle’s Public Affairs Director/PSA Coordinator locally 
hosts and produces “Conversations” in Seattle.  “Conversations” is an award-
winning public affairs program and is currently the highest rated Sunday Morning 
show in the state of Washington.  Listeners, potential guests and government 
officials respond to the “Conversations” host via e-mail, phone or postal mail with 
any inquiries, or topics.  Topics are listed each week in the Seattle P.1.  and the 
Everett Herald Newspapers. 

The “BJ Shea Morning Experience” airs from 5:00 a.m. to 10:00 a.m. weekdays.  
The show discusses issues of concern to local Seattle area listeners.  In addition, 
the BJ Shea Show is open to any and all political candidates for a discussion of 
local issue topics.  The hosts and their producers choose topics and ensure that 
issues from a list of ascertained community needs are covered.  The show is 
produced locally in Seattle.  Listeners, guests and government and civic leaders 
can provide input to the producers of the respective shows via the station’s web 
site, by phone or by mail. 

Station KNDD: 
“Conversations” is a weekly 30-minute program.  Station KNDD airs the show on 
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Sunday mornings at 7:00 a.m.  The program includes interviews with local 
residents and others on topics including the economy, family and youth, crime, 
education, environment, government, health, aging, minorities and gender-
specific issues.  Subjects for “Conversations” are chosen from a list of ascertained 
community needs developed through conversations and interviews with local 
residents.  Entercom Seattle’s Public Affairs Director/PSA Coordinator locally 
hosts and produces “Conversations” in Seattle.  “Conversations” is an award-
winning public affairs program and is currently the highest rated Sunday Morning 
show in the state of Washington.  Listeners, potential guests and government 
officials respond to the “Conversations” host via e-mail, phone or postal mail with 
any inquiries, or topics.  Topics are listed each week in the Seattle P.1.  and the 
Everett Herald Newspapers. 

In addition to regular features throughout the day supporting local music related 
events (concert calendar, club calendar, music news), including all-ages events 
produced by the non-profit organization The Vera Project and other community 
related music events (EMP’s Sound Off, Bumbershoot, etc.), station KNDD airs a 
weekly local music show, “The Young & The Restless,” two weekly half-hour 
public affairs programs, “Conversations” and “Radio Health Journal,” which 
discuss a variety of health, familial, governmental and societal issues, and 
“Loveline,” a call-in talk show dedicated to sexual issues and drug addiction, that 
airs Sunday through Thursday from 10:00 p.m.  to 12:00 a.m.  “Radio Health 
Journal” airs on Sundays at 7:00 a.m., and “The Young & The Restless” airs on 
Sundays from 8:00 p.m.  to 10:00 p.m.  “The Young & The Restless” is produced 
in-house. 

Local Newscasts: 

Station KMTT:  Station KMTT broadcasts 8 newscasts per weekday, at 5:20 
a.m., 5:50 a.m., 6:20 a.m., 6:50 a.m., 7:20 a.m., 7:50 a.m., 8:20 a.m. and 8:50 a.m.  
These newscasts are approximately 4 minutes in length.  Station KMTT spends 
roughly $100,000 per year for news services and staffing.  Additionally, station 
KMTT broadcasts traffic reports in both weekday mornings and afternoons.  
These reports serve the local community with information regarding traffic 
congestion.  The reports are roughly 1 minute long and air at 5:20 a.m., 5:50 a.m., 
6:05 a.m., 6:20 a.m., 6:35 a.m., 6:50 a.m., 7:05 a.m., 7:20 a.m., 7:35 a.m., 7:50 
a.m., 8:05 a.m., 8:20 a.m., 8:35 a.m., 8:50 a.m., 3:20 p.m., 3:50 p.m., 4:20 p.m., 
4:50 p.m., 5:20 p.m., 5:50 p.m., 6:20 p.m. and 6:50 p.m.  The expense to provide 
this service is covered in the form of bartered spots, and is approximately 
$150,000 annually. 

Public Service Announcements: 

KISW, KNDD and KMTT broadcast public service announcements 7 days a 
week.  The stations receive the announcements vial mail, email and phone calls.  
The public service announcements are both locally produced and pre-produced.   
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COMMUNITY SERVICE ACTIVITIES  

Entercom Seattle has received overall achievement awards and recognition for its 
community service efforts and has participated in numerous community service activities, 
including: 

AIDS Walk:  Station KMTT sponsors the “AIDS Walk” each fall, with a 5-week 
promotional campaign leading up to the event.  The station organizes a team of 
walkers and KMTT presence at the event.  The event generally takes place in 
September or early October.  Promotion of this event includes on-air 
announcements (live and recorded) and information inclusion on the station’s web 
site and in weekly e-mails to the station’s database. 

Winter Warmth Concert:  Station KMTT sponsors a “Winter Warmth Concert” 
each December, which benefits First Place, a school for homeless children and 
their families.  Station KMTT gives First Place a cash donation, along with 
needed goods (that are donated by listeners).  Promotion of this event is extensive 
and includes on-air announcements (live and recorded) and information inclusion 
on the station’s website and in weekly e-mails to the station’s database. 

Food Lifeline:  Station KMTT holds an on-air auction during its Morning Show 
each December.  The proceeds of this annual auction benefit “Food Lifeline,” a 
local food bank in Washington.  Each dollar raised provides 6 meals for local 
people affected by hunger.  Promotion of this event includes on-air 
announcements (live and recorded) and information inclusion on the station’s 
website and in weekly e-mails to the station’s database.  Station KMTT 
broadcasts the auction live on a sidewalk in downtown Seattle from 6:00 a.m.  to 
10:00 a.m.  Listeners are encouraged to bid on hourly auction items and to stop by 
the broadcast to donate to Food Lifeline directly. 

Dine out for Life:  Station KMTT participates in “Dine out for Life” 1-2 times 
per year.  Station KMTT drives listeners to eat out at participating restaurants in 
the community over a series of dates.  The proceeds from each meal benefit the 
Lifelong AIDS Alliance and go to provide food and assistance to those in the 
community who are HIV positive. 

Spring Concert:  Station KMTT produces a Spring Concert each year that 
benefits The Wilderness Society.  The Spring Concert often takes place in April 
each year and is promoted extensively via on-air announcements (live and 
recorded) and information inclusion on the station’s website and in weekly emails 
to the station’s database.  In addition, the station helps The Wilderness Society 
throughout the year with publicity for various public information initiatives. 

ZooTunes:  Station KMTT is the sole radio sponsor of the annual ZooTunes 
concert series at the Woodland Park Zoo.  This family-focused concert series 
benefits the Seattle-based zoo’s conservation, preservation and educational efforts 
at the zoo and within the community.  This concert series takes place July through 
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August.  Promotion of this series includes on-air announcements (live and 
recorded) and information inclusion on the station’s website and concert calendar 
and in weekly e-mails to the station’s listener database.  Station KMTT was onsite 
for each concert. 

Northwest Folklife:  Station KMTT supports Northwest Folklife, a large-scale 4- 
day community festival supporting folk music and art based at the Seattle Center.  
This event takes place at the end of May each year.  Promotion of this event 
includes live on-air announcements and inclusion on the station’s website and in 
e-mails to the station’s listener database. 

Day in the Park:  Entercom Seattle sponsors “Day in the Park,” a local day-long 
event that encourages area residents to volunteer for one day to help clean up 
some of Seattle’s beautiful area parks.  The event culminates in a music concert 
for all of its participants.  This event took place on June 12th in 2004.  Promotion 
of this event includes live on-air announcements and information inclusion on the 
station’s website and in an e-mail to the station’s listener database.  Station 
KMTT was on-site at this event. 

Fremont Fair:  Station KMTT is an annual sponsor of the Fremont Fair that takes 
place over one weekend.  This community event asks festival-goers to donate $1 
or more to support the Fremont Public Association, an association that fights 
poverty in King County.  Promotion of this event includes live on-air 
announcements and information inclusion on the station’s website and in an email 
to the station’s listener database.  Station KMTT was on-site at this event. 

Dog-A-Thon:  In 2004, station KMTT was a media sponsor of Dog-A-Thon, a 
one-day event that supports the Tacoma Humane Society.  Attendees are asked to 
make donations to the local Humane Society.  Station KMTT encourages listeners 
to attend, and was on-site throughout the event.  Promotion of this event includes 
live on-air announcements and information inclusion on the station’s website and 
in an e-mail to the station’s listener database. 

Live from The Mountain Music Lounge Compact Discs:  Station KMMT’s 
largest charitable event each year is the production of a compact disc, which is 
made up of live performances by artists who visit the station.  “Live from The 
Mountain Music Lounge” is in its 10th year.  Proceeds benefit The Wilderness 
Society, with the funds earmarked to remain in Washington state to directly 
benefit the station’s community.  Station KMTT has donated over $800,000 to 
date and hope to pass the one million dollar mark this year.  The compact discs 
are sold through Starbucks and the campaign receives a huge promotional push 
October-November. 

The Robin and Maynard Golf Tournament:  Station KKWF participated in 
The Robin and Maynard Golf Tournament, which benefited the City of Hope.  
The total on-air and off-air value is about $150,000. 
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Entercom’s “Make a Difference Day”:  Entercom Seattle participates in “Make 
a Difference Day,” a national effort to get businesses to encourage their 
employees to volunteer at a local non-profit of Entercom’s choice during a 
designated workday.  Of Entercom Seattle’s nearly 330 employees, about half 
take time from their workday to help out.  In 2004, Entercom Seattle sorted and 
packaged several thousand pounds of food for the hunger relief agency Northwest 
Harvest. 

Food Drive:  Station KISW has planned an all day food drive for November 
2004.  1000 KORN concert tickets will be given out, one by one, in exchange for 
one bag of groceries at a time.  This food drive will benefit the Northwest Harvest 
food bank.  Station KISW will promote the food drive on-air and hopes to collect 
5 tons of food.  The on-air promotional and support value is approximately 
$150,000. 

Seattle Seahawks Tailgate Party:  Station KISW’s tailgate parties with the 
Seattle Seahawks is a 16 week program through which the station expects to help 
raise thousands of dollars to support the Puget Sound Blood Center.  Total on-air 
and off-air support value is about $300,000. 

The St.  Patty’s Day Bash:  Station and KISW participated in The St. Patty’s 
Day Bash, which helps benefit The City Of Hope.  The on-air and off-air 
promotional activities associated with this annual program are valued at $200,000. 

The End’s Deck The Hall Ball:  Station KNDD’s annual holiday concert, The 
End’s Deck The Hall Ball, benefits a local, music-related charity (e.g., The Vera 
Project), with a portion of the proceeds of the concert going directly to the charity.  
Station KNDD also promotes concerts regularly for The Vera Project.  A portion 
ofthe proceeds from the sale of station KNDD’ EndSessions” compact disc series 
also benefit Northwest AIDS Foundation, American Red Cross and Students 
Against Violence Everywhere. 

Various Station KNDD Activities:  Station KNDD’s street team has collected 
donations for disaster relief from earthquakes.  Station KNDD has also sent music 
on compact discs to U.S.  troops serving in Afghanistan and Iraq.  Station KNDD 
has promoted several concerts benefiting Youthcare, a local non-profit 
organization working to supply homeless youth with sanitary health care 
products.  Station KNDD’s street team has also helped to collect donations for 
Youthcare. 

Cystic Fibrosis ‘Hold ‘Em Tournament & Casino Night: On February 9, 2008, 
members of the ‘BJ Shea Experience’ Morning Show promoted and took part in 
the event to raise funds for the Cystic Fibrosis Foundation. Numerous live on-air 
mentions were made as well as an invitation to the public to come out and take 
part in the Tournament. All proceeds from the evening went to the Cystic Fibrosis 
Foundation. 
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Northwest Harvest ‘Rock Out Hunger’ Food Drive: On October 11, 2007, for 
the second year in a row, KISW-FM helped Northwest Harvest set the record for 
a single day/single location food drive. Northwest Harvest is the only statewide 
hunger relief agency in Washington feeding people in 37 of Washington’s 39 
counties. KISW-FM listeners contributed 38,336 pounds of food for 
Washington’s hungry during this event.  KISW-FM on-air talent was on site to 
meet listeners plus Ozzy Ozborne and Rob Zombie concert tickets were given 
away.  As a result of the event, Northwest Harvest said they will be able to feed 
more than 11,617 families a full meal. 

Northwest Harvest 3rd Annual KISW Rock Out Hunger Food Drive: On 
September 21, 2006, KISW listeners were asked to bring a bag of non-perishable 
food items to donate to Northwest Harvest. In exchange, they received a free 
concert ticket to see a rock show at the White River Amphitheater. KISW 
broadcast live the entire day beginning at 6:00 a.m. with the BJ Shea Morning 
Experience.  KISW aired 80 (:30) promotional announcements highlighting the 
event.  KISW collected over 28,000 pounds of food to feed Northwest families 
through Northwest Harvest. NW Harvest trucks were on site along with a giant 
scale throughout the entire event. 

Northwest Harvest Rock Relief Canned Food Drive: On November 3, 2005, 
KISW held a canned food drive and live broadcast where we collected non-
perishable food donations from listeners and in exchange gave each donor a single 
ticket to see Staind on November 8th. KISW provided 120 pre-recorded 
promotional announcements, 40 live promotional announcements, a Live 7-hour 
broadcast the day of the event.  KISW.com, Home Page exposure, including 
direct link to Northwest Harvest site for 3 weeks, inclusion in two Triple 9 
Transmissions. We also donated our labor to the cause including 3 Jocks, 6 Rock 
Girls, and various part-time promotional staff. 

Pakistan Earthquake Relief: On December 8, 2005, KISW-FM sponsored a 
high school ‘Battle of the Bands’ at Skyline High School.  Tickets were $6 to get 
in and all the money raised went to the Pakistan Earthquake Relief effort.  KISW 
provided 28 pre-recorded promotional announcements, one week online at 
KISW.com, inclusion in one Triple 9 Transmission, as well as the time of our 
local music host, Pnut and our part-time promotional staff. 

Make A Wish Foundation: KKWF and Make a Wish Foundation had their 2nd 
Annual Radiothon on February 7-8.  The total raised at this year’s event was 
$150,247. The event took 202 pledges over the course of the two days. The 
station also donated an autographed guitar and a day with our Morning Show, 
which auctioned off the guitar for $4,500 at the Make A Wish Gala. The station 
aired 65 pre-recorded and 60-live promotional announcements for this event, plus 
intermittent coverage during the two-day event. 

Starlight-Starbright Children’s Foundation ‘Fitzmas Wishes’: In December 
2007, the entire KKWF staff along with ‘Fitz in the Morning’ and The Wolf P1 
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Pack and help from its partners were able to raise $16,000 to grant ‘Fitzmas 
Wishes’ to help some families in the Puget Sound area have a happier holiday.  
Some of the Wolf partners included AMC Theaters, Seattle Seahawks, Seattle 
RV, Northwest Comfort Systems. 

Susan G. Komen Foundation Breast Cancer 3 Day Walk: On March 21, 2006, 
KKWF’s ‘Fitz in the Morning’ Show talked about breast cancer awareness with 
on-air guest Megan Neill in a segment called ‘Tell a Friend’ where listeners were 
encouraged to talk about cancer awareness, breast exams, etc. with their friends.  
Guest Megan Neill, a breast cancer survivor talked about her experience and 
encouraged listeners to take part in the ‘Breast Cancer 3 Day Walk’ and visit their 
website, www.the3day.org. 

Union Gospel Mission, Seattle: On June 6, 2006, from 5:30 a.m. to Midnight, 
KKWF focused on National Hunger Awareness Day. On-air, it consisted of 
homeless peoples’ stories airing 2x per hour.  On-air Jock live mentions (i.e. 
Introductions and closing of each story) were made as well as timely live 
mentions of hourly meal goals, company and individual gift matches. 

Special Olympics of Washington State Copstock 2006: On June 17, 2006, 
KKWF promoted a charity country concert to help raise money for the Special 
Olympics of Washington state.  Local cop and country star Chris Ward played 
live.  There was a charity auction and all ticket sales and profits benefited the 
Special Olympics of Washington State.  Special Olympics received approximately 
25 live mentions during all day parts and 28 recorded mentions running during all 
day parts. 

Washington State Colleges/Community Colleges: In October 2007, KNDD-FM 
held their annual Campus Tours supported heavily in ‘Where It’s At’, where the 
station welcomed students returning to college with Campus Tour Bags (survival 
kits). KNDD visited 15 state or community college campuses during the month of 
October. 

Various children/teen charities: In May/June 2007, KNDD-FM sponsored 
‘Noise For the Needy’, an annual music festival to benefit children and teens 
affected by HIV and AIDS. The event featured the best in local music for a good 
cause at venues all over Seattle, featuring bands like Key Note Speaker, The 
Cops, and Thee Emergency. www.noisefortheneedy.org. 

Various ‘green’ charities and environmental organizations”  On July 2, 2007, 
KNDD-FM broadcast the biggest music event of the year ‘Live Earth’ featuring 
live music from Foo Fighters, Smashing Pumpkins, Beastie Boys, Bloc Party, 
Snow patrol, Red Hot Chili Peppers and more.  The concert was held to raise 
funds for climate control. 

Various environmental organizations: From September 16-22, 2007, KNDD-
FM’s annual End Fest urged festival-goers to visit the huge midway and take part 
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in the U.S. Marines Pull-Up Challenge, the Divers Institute booth, and the Green 
Up booth to learn about renewable energy conservation. 

Earthshare ‘Day in the Park’: On September 29, 2007, KMTT-FM supported a 
‘Day in the Park’ which promoted a day devoted to park clean-up in the area to 
benefit the charity Earthshare. 

Humane Society of Tacoma: On July 21, 2007, KMTT-Fm supported a local 
event, Dog-a-Thon, which raised funds to support the Humane Society of 
Tacoma. 

The Wilderness Society:  On April 20, 2007, KMTT-FM promoted the Earth 
Day concert Carbon Neutral, beneftting The Wilderness Society. The promotion 
supported public transportation, carpooling, education on calculating personal 
carbon footprints, with on-air mentions, Mountain Mail and Web presence. 

Lifelong AIDS Alliance:  On April 26, 2007, KMTT-FM promoted ‘Dine Out for 
Life’ where eating out at selected local restaurants meant a portion of all the meal 
proceeds that day went to the Lifelong AIDS Alliance with on-air mentions and 
Mountain Mail. 

EMERGENCY PROGRAMMING 

Stations KMTT, KNDD, KISW and KKWF interrupt regularly scheduled programming 
with reports and updates when there is urgent breaking news. 

LOCAL MUSIC INITIATIVES 

Station KMTT plays local music, unsigned bands and small label artists.  The station 
plays all of these artists in regular rotation, when appropriate, as well as features them in 
specialty shows.  Station KMTT also features a local band each month on its web site, 
www.kmtt.com, and airs promotional announcements directing people to its web site to 
find out more about the local artist.  Additionally, the station includes local, unsigned and 
small label artists in many of the station events, and broadcasts the artists’ music live on 
the air in “The Mountain Music Lounge.” 

Station KISW has an open door policy with respect to local music and bands.  If the 
station deems the music at a quality for the audience, the music gets played in regular 
programming.  Station KISW airs the music of these local artists 3-5 spins per week. 

Station KISW also books local bands for all of its shows and events, which results in 
approximately 20 local band appearances per year.  Station KISW broadcasts “Loud and 
Local,” a one hour show dedicated to local unsigned artists Sunday nights at 11pm. 

In addition to playing local artists as part of its regular music programming, station 
KNDD airs a weekly, hour-long local music program, “The Young & The Restless,” 
every Sunday night from 8:00 p.m.  to 10:00 p.m., and a daily local music feature, 
Northwest Underground, weekdays at 4:30 p.m.  Moreover, every Friday morning, The 
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Morning Alternative with DJ No Name features a local band live in the studio.  Station 
KNDD also produces and promotes “The Young & The Restless” concert series 
showcasing local artists once a month in local clubs and includes local artists in its major 
music events, including EndFest, Deck The Hall Ball and EndSessions.  Finally, station 
KNDD’s quarterly new music sampler always includes a track from a local, unsigned (by 
a major label) band. 

12856396.1  



EXHIBIT 7 

ENTERCOM SACRAMENTO’S 
COMMITMENT TO LOCALISM  



 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

Entercom Sacramento airs a variety of public affairs programs each week: 

Radio Health Journal is a radio magazine that keeps tabs on the latest in the 
world of medicine, including medical breakthroughs and advances and other 
news. On-air since 1992, the program is an upbeat, in-depth public affairs 
program that satisfies local compliancy issues such as economics, education, 
poverty, domestic & child abuse, urban/rural problems, food safety & labeling, 
government reform, substance abuse and consumerism. Radio Health Journal airs 
on station KSEG on Sundays at 6:00 a.m., on station KSSJ on Saturdays at 6:00 
a.m., on station KWOD on Sundays at 6:00 a.m., on station KRXQ on Saturdays 
at 6:00 a.m. and on KCTC on Saturdays at 10:30 p.m. 

Viewpoints is an energetic, entertaining, highly-produced, contemporary radio 
magazine with two major stories weekly, giving the audience news they can use 
while satisfying local compliancy issues such as crime, environment, housing, 
schools, poverty taxes, economic development, urban sprawl, and consumerism. 
Viewpoints airs on station KRXQ on Saturdays at 6:30 a.m. and on KCTC on 
Saturdays at 10:00 p.m. 

The Health Show is a nationally syndicated public radio program produced by 
the National Productions unit at Northeast Public Radio. The program covers all 
aspects of modern health, including prevention, treatment, research and 
administration. Each week The Health Show breaks the issues down so listeners 
can be better informed patients or care-providers. The Health Show airs on station 
KSSJ on Sundays at 6:00 a.m. 

51% is a weekly half-hour of illuminating features and interviews focusing on 
issues of particular concern to women.  The program is produced by 
WAMC/Northeast Public Radio’s National Productions in Albany, New York in 
cooperation with Russell Sage College in Troy, New York. The President of The 
Sage Colleges and station WAMC’s Mary Darcy host the program. Helen 
Desfosses, Associate Provost at the Rockefeller College of Public Affairs and 
Policy at the State University of New York at Albany, and President of the 
Albany Common Council, is a frequent political and social commentator on 51%. 
51% airs on station KDND on Sundays at 7:00 a.m. 

The Public File 1 and 2: Two half hour weekly programs produced in house at 
Entercom Sacramento. Local interviews address a wide variety of topics, 
including education, the economy, government, health, the environment, energy 
and transportation, crime, minorities, women, aging, crime, drug abuse, housing, 
youth and family. Public File 1 airs on station KSEG on Sundays at 6:30 a.m., 
station KSSJ on Saturdays at 6:30 a.m., station KCTC on Sundays at 10:00 p.m., 
station KDND on Sundays at 6:00 a.m. and station KWOD on Sundays at 6:30 
a.m. Public File 2 airs on station KSEG on Saturdays at 6:30 a.m., station KSSJ 
on Sundays at 6:30 a.m., station KCTC on Sundays at 10:30 p.m., station KDND 



 

on Sundays at 6:30 a.m., station KWOD on Sundays at 6:30 a.m. and on station 
KRXQ on Sundays at 6:30 a.m. 

The Best of Our Knowledge: Every day, faculty members at schools and 
universities throughout the world are making discoveries that shape our ways of 
thinking and redefine our understanding of today’s knowledge-driven society. 
Since 1990, The Best of Our Knowledge has highlighted breakthroughs across 
disciplines and across the globe, putting you in touch with the men and women at 
the front of their fields. Each week, co-host Dr. Karen R. Hitchcock examines 
some of the issues unique to college campuses, looks at the latest research, and 
invites commentary from experts and administrators from all levels of education. 
The Best of Our Knowledge airs on station KSEG on Saturdays at 6:00 a.m., on 
station KRXQ on Sundays at 6:00 a.m., on station KDND on Sundays at 7:30 
a.m. and on station KWOD on Saturdays at 6:00 a.m. 

Local Newscasts: Entercom Sacramento stations air newscasts twice an hour during the 
Morning Drive, beginning at 5:50 a.m. and running until 8:50 a.m., for a total of 
approximately 375 newscasts per quarter per station. The newscasts, which are 
approximately 2 minutes in length, include national and local news as well as local traffic 
information and a check on weather by the local ABC television affiliate’s Meteorologist. 
The content of the news stories range from major national headline issues to those that 
directly and specifically affect the greater Sacramento area, including the following: 
education, economy, government, health, environment/energy/transportation, crime, drug 
abuse, minorities/women/aging and youth/family. On average, each newscast is made up 
of six stories for a total of over 2,300 topics per quarter. 

Public Service Announcements: Stations KCTC, KDND, KRXQ, KSEG, KSSJ and 
KWOD rotate public service announcements at a rate of at least one per air shift. Each 
public service announcement is in rotation for approximately two weeks. The 
announcements are received from community organizations by fax and mail. Among the 
groups whose announcements have aired are: National Ovarian Cancer Coalition, 
Healing Hands, Healing Hearts, Roseville Active 20/30 Club, Sacramento County 
Therapeutic Rec Services, Elk Grove Chamber of Commerce, Placer County SPCA, 
Women’s Civic Improvement Club, BloodSource, City of Sacramento Summer Food 
Services, Discovery Museum, Sacramento Works, Cure Breast Cancer, Sacramento 
Horsemen’s Association, Molina Health Care, Pink Ribbon Classic, Riata Ranch Cowboy 
Girls, Glen Edwards Middle School, Sacramento Zoological Ed. Program, Breast Cancer 
Research Foundation, Brad Shuder Scholarship Fund, Women’s Peace Event, 
Sacramento Valley AIDS Walk, Another Choice, Another Chance, Camp Ross Relles, 
National Night Out, Sacramento Food Bank, Arthritis Foundation, Roseville Chamber of 
Commerce, Muscular Dystrophy Association, Alzheimer’s Aid Society, Northern 
California, Placer Child Abuse Prevention Council, Greater St. Stephen’s Baptist Church, 
Sacramento Career Quest, Make-A-Wish Foundation, Summer Job Fair 2004, 
Celebration Arts, Recovery Happens, 3rd Annual Call for Unity, Ronald McDonald 
House, Court Appointed Advocate Program, California Coastal Clean-Up Day, Placer 
County Animal Shelter, St. Anthony’s Parish, U.C. Davis Cancer Center, El Dorado 
Women’s Center and Mother Lode Rehabilitation Enterprises. 



 

Through public service announcements and other community contributions, including the 
money raised for charities, needy individuals, disaster relief funds, etc., the production 
costs of fundraising programs and appeals, the dollar value of in-kind contributions, 
production services, public affairs programming, and off-air community service, 
including the dollar value of on the job employee community contributions, the Entercom 
Sacramento stations have made annual community service contributions in the amount of 
$5,208,000. 
 
Entercom Sacramento stations attend Sacramento Valley Broadcaster Association, which 
conducts ascertainment interviews in order to stay in touch with community leaders and 
to stay informed about issues that should be reported in news and public affairs programs. 
During an ascertainment interview, station representatives take notes on speakers’ 
comments, which are then used to generate ideas for news and public affairs programs. 

Other ascertainment is conducted through interaction with community leaders.  For 
example, historically, Entercom Sacramento’s annual Radiothon event was a direct result 
of conversations Entercom staff had with community leaders. They had explained the 
need to create a much greater level of awareness for the incredible pediatric emergency 
facilities at the U.C. Davis Children's Hospital in Davis.  That led to a meeting with the 
hospital's management, which morphed into Radiothon, now in its 9th year. 

More recently, there are two examples of how Entercom Sacramento’s interaction with 
community leaders lead directly to programming. First, there is going to be a major 
reconstruction project on one of the primary downtown freeways beginning in early June 
2008, which has the potential to create significant traffic problems. When city managers 
reached out for help, Entercom Sacramento responded with focused information on 
alternative routes and traffic updates during the duration of the project. Secondly, as 
Northern California has now had a couple of successive winters with deficient rainfall, 
drought concerns have been heightened. Working with community leaders, Entercom 
Sacramento has undertaken a campaign to raise awareness of the need to conserve water. 

COMMUNITY SERVICE ACTIVITIES 

Entercom Sacramento participates in and supports numerous service events in the local 
community by donating the time of on-air talent, on-air promos and mentions, as well as 
various compact discs, t-shirts, DVDs, movie passes, hats and other promotional 
merchandise. Ongoing community service activities include on-air personalities 
emceeing numerous fundraisers, tours of the radio stations, internships and job 
shadowing. Examples of events in which Entercom Sacramento participates include: 
 

 Annual Radiothon benefiting the U.C. Davis Children’s Hospital… more than 
$3,000,000 raised to date. 

 Entercom’s Make A Difference Day 
 Clothing drive for the WIND Youth Center for Homeless Teens (over $11,000 in 

cash and $3,000 in gift cards was donated by listeners and over three 50 foot 
trucks were filled with donations) 



 

 Annual “Race for the Cure” benefiting the Susan G. Komen Breast Cancer 
Foundation 

 Golf tournament benefiting homeless veterans 
 Frequent concerts benefiting the St. Patrick’s Home for Children 
 Firefighters Fill the Boot for Burns drive 
 Blood drives 
 Fundraiser for Zack’s Place SIDS Organization (raised a total of $11,500) 
 Sac Rock’s compact disc benefiting the Mustard Seed School for homeless 

children (helped raise $4,000) 
 News 10 Coats for Kids Drive (25,000 coats donated annually) 
 Annual golf tournament benefiting Families First 
 Ride for the Kids benefiting the Pediatric Brain Tumor Foundation 
 10-mile Emigrant Bike Trek benefiting the American Lung Association 
 Golf tournament benefiting the Hemophilia Foundation of Nevada 
 Singles event benefiting the U.C. Davis Children’s Hospital 
 Doggy Dash benefiting the Sacramento SPCA 
 Get Wet Event, which is a free family-oriented event that educates people as to 

the importance of the American River and encourages responsible water safety 
 Creek Week 
 Club Live benefiting the after school program 
 Special Olympics 3 on 3 Basketball Tournament 
 John Barrett Middle School Jog-O-Thon 
 DMV/March of Dimes charity event 
 Maidu Park Walk-A-Thon 
 Bell Coolidge Library summer reading program event 
 Safenight at Waterworld USA, which is an anti-smoking, anti-drinking 

alternative entertainment night for teens 
 Various events at local schools 
 Third Thursday at the Crocker, where the station hosts an art and music event for 

community outreach  
 
EMERGENCY PROGRAMMING  

Entercom Sacramento interrupts regular programming to carry extended news and/or 
special emergency coverage pertinent to its local area occurs when necessary. As an 
example, when a sudden storm debilitated Blood Source, which supplies blood to 40 
hospitals in 18 counties, all Entercom Sacramento stations aired special requests for 
desperately needed blood donations and for assistance in repairing the facility. 

LOCAL MUSIC INITIATIVES  

Station KWOD plays the music of small label/no label local artists in regular rotation. 
The station airs two separate shows – the Sounds of Sacramento for local artists and The 
Buzz  Bin for small label artists. 
 



 

Station KRXQ airs Local Licks, a weekly half-hour program dedicated to local artists, 
and Ear Whacks, which spotlights small label/no label artists. In addition, the station puts 
out an annual CD entitled “Sac Rocks,” which is a compilation album featuring local 
artists. 
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

Every weekday, KMBZ airs a live, local news program called Kansas City’s Morning 
News.  Topics consist of news headlines, local, national and international stories, 
weather, traffic, sports, & business.  Kansas City’s Morning News also airs regular 
special features with newsmakers and series as events warrant in the news or the 
community.  These special reports consistently win awards from the Kansas & Missouri 
Broadcast Associations.  The nice thing about this program is that because of its heritage 
and reputation, community leaders (including senators, representatives, governors, 
mayors, councilmen and other religious and other community leaders) consistently come 
on the air and speak to the market.  KMBZ has a large news staff that “fill the 
information bucket” throughout the day and morning to prepare for show content. 

Each Sunday, KMBZ airs a long-form issues-oriented news format in which many 
community topics are discussed. 

KMBZ airs 22 hours per week of news, with 6 minutes of headlines and updates on the 
top of every hour and when time is available, at least one minute at the bottom of every 
hour.  KMBZ has a full service news staff, which includes anchors, reporters and field 
reporters.  Information gathering includes the use of wires, the station’s network 
affiliation, newspapers, the Internet, scanners, and local contacts with political and law 
enforcement organizations in the market. 

KQRC carries a weekly hour-long Sunday morning show that deals with community 
issues and problems.  The show is produced in house. 

KUDL participates in quarterly sessions with 80 community and civic leaders 
representing the business, government and non-profit sectors to ascertain key  
issues of social and civic concern to the Kansas City community.  The information  
gathered at each session is compiled and a list of the TOP TEN ISSUES facing the  
Kansas City metropolitan area is created.  KUDL then tailors its public affairs  
programming, public service announcements, community service campaigns, and  
Cause-marketing promotions to address the designated areas of concern to the  
Community.  These sessions lead to programming on the station.  Additionally, attached 
hereto as Appendix 1 is a sampling of promotions and events that resulted from these 
sessions. 

KUDL is a two-time winner and four-time nominee of the National Association of 
Broadcasters Crystal Award for excellence in community service over the past five years.  
KUDL is also the recipient of the Rose Brooks Center for Abused Women and Children 
anti violence award, recipient of the Jackson County Parks & Recreation excellence for 
community commitment, and recipient of the Media Wise Award from the Kansas City 
Coalition for NON-Violent programming. 

In December 2007, several hundred Kansas National guardsmen and women were 
granted leave for the holidays from their base in Texas before being shipped off to Iraq, 
but could not afford to make the trip home. WDAF-FM (The WOLF) hosted "Home for 
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the Holidays" on air, online and on site by encouraging listeners to donate to the cause. 
On air promos and live talk were run along with several online elements. WOLF street 
team members were on site at local Hen House locations for two days collecting 
donations as well. The drive was a huge success and with our help, Governor Kathleen 
Sebelius met the $60,000 goal and all Kansas National Guard were able to go home for 
the holidays.  

The WOLF has also participated in several patriotic activities/initiatives in 2008 that have 
lead to programming changes. In April 2008, The WOLF promoted a 
RecruitMilitary.com Career Fair that helped recently returning troops, other veterans and 
service members, and their spouses find jobs by hosting a 4-hour remote to promote 
awareness of the event. The Friday before Memorial Day weekend, The WOLF also 
spent a day encouraging listeners to donate to the U.S. Troop Support Foundation 
through on air promos and live talk along with online donation opportunities and a street 
team on site at Gail's Harley Davidson. 

In 2004, KRBZ addressed the deficit in 18-24 year-old voter registration in Kansas City 
by hosting a 3-month campaign that included over 30 live events and a Free Concert 
featuring several senators and the Missouri Lieutenant Governor, with over 8,000 in 
attendance.  In 2008, the stations expanded its programming and will be performing 
broadcasts on a larger scale. 

COMMUNITY SERVICE ACTIVITIES 

KUDL listeners made an estimated 20,000 valentines for sick children at Children’s 
Mercy Hospital.  The KUDL Morning Show delivered the cards and set them up on 
display tables at the hospital.  Additional valentines were delivered to area nursing homes 
and children’s wards at other area hospitals. 

A KUDL personality broadcast live from the Missouri Repertory Theatre to collect 
needed items for the Salvation Army in conjunction with the opening of GUYS & 
DOLLS at the Rep. 

KUDL promoted area businesses that signed on to donate a portion of business sales to 
provide food and shelter for Kansas City’s homeless. 

KUDL encouraged listeners to TELL-A-FRIEND to get a mammogram during the month 
of October.  Listeners faxed in the name of their “bosom buddy” to win one of three trips 
to Cancun from Funjet Vacations.  More than two thousand women scheduled 
mammograms through the promotion. 

A significant number of KUDL listeners come out to open the holiday season with a 
spectacular fireworks display choreographed to Christmas music to open Christmas in the 
Park which benefits a dozen Kansas City area children’s charities through donations at 
the park exit. 

Afternoon host Russ Johnson is the catalyst for KMBZ’s “Coats for Kids,” which started 
last year and is continuing this year, in which KMBZ has a holiday drive for listeners to 
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contribute coats that they no longer use or their kids have grown out of.  These coats are 
cleaned, fixed, and delivered to the Kansas City, Missouri school district for distribution 
to the kids who can really use them. 

In 2004, KMBZ had an event called Operation: American Pastime in which it partnered 
with the Veterans of Foreign Wars Foundation.  The station collected calling cards 
through the VFW for troops at military bases abroad and distributed them to the troops.  
And this year, the station is working with the Sertoma Club so some monetary 
contributions for KMBZ’s Coats for Kids can go to Goodwill in exchange for more coats. 

KMBZ also promotes a number of community events and activities on-air and online.  A 
list of the more recent promotions is attached hereto as Appendix 2. 

Some of KQRC7s largest and most valuable community events are Bikers for Babes, 
raising more than $450,000 for March of Dimes and the Marine Corp Toy drive 
collecting more than $200,000 in toys for kids, in addition to the station’s annual blood 
drives. 

KYYS is involved in many annual events for charity.  Rock and Read Book Drive, 
Trailers for the Troops and Cars for Christmas to name just a few.  Each event, sponsored 
by KYYS receives a minimum of 200 promotional announcements. 

Recognizing a deficit in sports facilities at some public schools in the Kansas City area 
KCSP held a contest allowing listeners to nominate local high schools with baseball 
facilities in disrepair for a “Dream Field” make over. After multiple nominations and tens 
of thousands of votes, Truman High School of Independence Missouri, a school that went 
decades with out its own baseball facilities, was awarded a new baseball field. KCSP, it 
sponsors, and dozens of individuals and business donated nearly half a million dollars in 
labor and materials to build Truman High School a brand new state of the art baseball 
field. 

KQRC’s Hope for the Holidays is supported through 450 promotional announcements 
each year.  In 2007, this event raised a more than $30,000 in goods and services, 
including help for organizations providing transportation/mechanical work as needed, 
help with overdue bills, groceries, even the small basics such as providing Christmas 
trees, gift cards for toys for the kids.  Over 50 letters were answered, or about 1 or 2 a day 
over a month’s time frame, helping families in need of everything from a car to clothes to 
helping to provide much needed relief to families in need over the holidays. 

WDAF-FM also promotes a number of community events and activities on-air and 
online.  A list of the more recent promotions is attached hereto as Appendix 2. 

EMERGENCY PROGRAMMING 

For weather emergencies, KMBZ has a system called Operation:  Storm Watch, in which 
the station will break into regular programming should severe weather create the 
possibility of damage, injury, or death. 
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KUDL airs emergency programming and extended news coverage for various reasons as 
needed:  tornado season twice per year, ice storms, Amber Alerts and major news stories. 

Entercom Kansas City stations are designed so that each has a full time employee on site 
at all times.  The stations have systems in place to cover emergencies of local and 
national concerns including but not limited to terrorism, spree killings, hostage events or 
even extreme weather conditions.  If necessary, the stations emergency plan can instantly 
take all eight stations to a full time news report delivered from KMBZ or a national feed 
if appropriate. 

LOCAL MUSIC INITIATIVES 

Local bands are a KQRC station feature on Sunday nights and small label artists are 
played in other day parts. 
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APPENDIX 1 

The following is a listing of KUDL promotions and events addressing the key issues of  
concern to the community that have been identified through meetings with community 
leaders.   
 

1) WOMEN/HEALTH 
 

EVENT: WEAR RED FOR WOMEN,  Jan 20–Feb 2 
TO BENEFIT: The American Heart Association 
ON-AIR: 50+ promotional announcements, Interview on Sunday Magazine 
ON-LINE: Feature and link on kudl.com 
ON-SITE: Promo Crew & KUDL personalities to host Luncheon 
STAFF TIME: Eight (8) staff hours were donated to this event 
RESULT: Fifty women won the opportunity to attend this free luncheon and 

awareness event featuring University of KS Heart Center speakers  
 

EVENT GIRLS NIGHT IN, Jan 12-Feb 11 
TO BENEFIT: The University of Kansas Hospital Heart Center 
ON-AIR: 75x promotional announcements; Morning Show interview with 

Dr. Oz  
ON-LINE: Feature story and link on kudl.com 
ON-SITE: KUDL promo crew and personality to emcee 
STAFF TIME: Six (6) staff hours were donated to this event 
RESULT: 600 attended to raise $40,000 

 
EVENT: GO RED FOR WOMEN, April 1-19 
TO BENEFIT: American Heart Association 
ON-AIR: 100x promotional announcements, Morning Show interview 
ON-LINE: Feature story and link 
ON-SITE: Promo Crew, Call-ins,  Personality to host/emcee Luncheon 
STAFF TIME: Twelve (12) staff hours were donated  
RESULT: More than 600 attended and raised $207,000  

 
EVENT: KANSAS CITY FESTIVAL OF WINE & EATS, July 15 – Aug 

26 
TO BENEFIT: The American Heart Association 
ON-AIR: 200x promotional announcements 
ON-LINE: Feature story with weblink 
ON-SITE: KUDL promo staff on-site,  Personalities to emcee & host auction 
STAFF TIME: Twenty-five (25) hours donated 
RESULT: $600,000 raised for the American Heart Association 

 
EVENT: GIRLS NIGHT OUT at THE K July 1-26 
TO BENEFIT: American Heart Association 
ON-AIR:       100x promos 
ON-LINE: Feature story with weblink 
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WOMEN/HEALTH continued 
 
ON-SITE: Personality to emcee, Remote Broadcast 
STAFF: Ten (10) staff hours donated 
SUMMARY: $17,500 was raised for Heart Association; Sell out event 

 
EVENT: PUT ON THE PINK Breast Cancer Awareness Kick-Off Event 
ON-AIR: 50x Promotional Announcements 
ON-LINE: Feature story and links on website 
ON-SITE: KUDL van, music, promo crew and emcee 
STAFF: Eight (8) staff hours were donated to this event 
RESULT: 300 attended this kick-off event at The Breast Center of Menorah 

to tie pink ribbons around the campus and launch pink balloons of 
dedication 

 
EVENT BACK IN THE SWING Retail Therapy 
TO BENEFIT:  Local Breast Cancer Survivor Programs 
ON-AIR : 150+ promotional announcements 
ON-LINE: Feature story with link 
ON-SITE: Three (3) remote broadcasts to sell cards; Two (2) broadcasts from 

Kick-Off event and Wrap Party; Personalities to host all 
STAFF TIME: Sixty (60) staff hours were donated to this promotion 
RESULT: More than $500,000 was raised by selling discount shopping cards  

with proceeds  benefiting local breast cancer survivor programs.   
 

CAMPAIGN: THE BREAST CANCER SITE 
TO BENEFIT: Free Mammograms 
ON-LINE: Web link over 4 weeks 
RESULT: More than 1000 free mammograms were funded through this web 

program 
 

2) YOUTH 
 

EVENT:: KUDL’s VALENTINE CARD SHOWER  FOR CHILDREN’S 
MERCY HOSPITAL January 23 – February 14 

ON-AIR: 75x on-air promotional announcements 
ON-LINE: Feature story, weblink 
ON-SITE: Personalities to host event 
STAFF TIME: Twenty (20) hours were donated 
RESULT: 50,000 valentines were delivered to  children’ hospitalized over 

Valentine’s Day and to nursing homes in the Kansas City area; 
KUDL staff helped kids decorate bags to collect their valentines  
during the Card Shower.  

 
EVENT: KIDS NIGHT OUT with QUEEN LATIFAH         Jan 26-Feb 28 
TO BENEFIT: Boys & Girls Clubs of Greater Kansas City 



 

8 

YOUTH, continued 
 
ON-AIR: 100 promotional announcements,  Morning Show interview 
ON-LINE: Logo and link on kudl.com 
ON-SITE: Personality to emcee event 
STAFF TIME: Four (4) staff hours were donated  
RESULT: Event raised more than $100,000 for the Boys & Girls Clubs 
 
EVENT: OSCAR NIGHT AMERICA Feb 15 – Mar 6 
TO BENEFIT: Variety Club Children’s Charities 
ON-AIR:   75x promos 
ON-LINE: Logo and link on kudl.com, email blast 
ON-SITE: KUDL personalities to host/emcee event 
STAFF TIME: Six (6) hours were donated 
RESULT: Event raised more than $25,000  

 
EVENT: LUNCH WITH AN OLD BAG  August 17-Oct  6 
TO BENEFIT: The Love Fund for Children 
ON-AIR: 100 live/recorded promos 
ON-LINE: Feature story, weblinks 
ON-SITE: KUDL van, Promo Crew ; Personality to Host event 
STAFF: Twelve (12) staff hours were donated 
RESULT: More than 600 attended this auction of new and “gently loved”  

handbags hosted by Hallmark’s “Maxine” and our own Darcie 
Blake to  raise more than  $75,000 for the Love Fund for Children. 

 
EVENT: SHAWNEE MISSION’S THE THEATRE IN THE PARK   Jun-

Aug 
TO BENEFIT: The Theatre In The Park 
ON-AIR: 200x promotional announcements 
ON-LINE: Image, weblink and eblasts  
ON-SITE: Five remotes, personality to host opening night of each show  
STAFF: Thirty (30) staff hours were donated   
RESULT: 50,000 attended throughout the season 
 
EVENT: KUDL CHRISTMAS IN THE SKY November 1-23  
TO BENEFIT: Kansas City area children’s charities 
ON-AIR: 200x promotional announcements 
ON-LINE: Feature story, weblinks, eblast 
ON-SITE: Live broadcast from event;  KUDL personalities to host/emcee 
STAFF: Fifty (50) staff hours donated 
RESULT: An estimated 75,000 KUDL listeners  came out to kick off  the 

holiday season with a holiday stage show and spectacular  
fireworks display choreographed to KUDL Christmas music.   
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YOUTH, continued 
 
EVENT: CHRISTMAS IN THE PARK  Nov 23-Dec 31 
TO BENEFIT: Kansas City Area Children’s Charities 
ON-AIR: 100x promotional announcements 
ON-LINE: Feature story, weblinks, eblast 
ON-SITE: KUDL Van, Music, Promo Crew 
RESULT: Voluntary exit donations from more than 100,000 cars at the park 

totaled more than $30,000. 
 

3) HEALTH 
 

EVENT: HEALTHY KIDS TRAINING DAY May 16-June 16 
ON-AIR:      100x promotional announcements 
ON-LINE: Feature story, weblinks, ,email blast 
ON-SITE: Promo Team, Remote, Personalities to Host   
STAFF: Twenty (20) staff hours were donated  
RESULT: 150 kids grades K-6 participated in fitness  activities and obstacles. 

All took the Healthy Kids Pledge to walk 10,000 steps per day 
throughout the summer.   

 
EVENT: ALEX’S LEMONADE STAND  June 5-13 
TO BENEFIT: Pediatric Cancer Research 
ON-AIR: 25x promotional announcements, Morning Show interview 
ON-LINE: Event info and links on kudl.com; eblast 
ON-SITE: Personality to host and provide call-ins from participating locations 
STAFF: Two (2) staff hours donated to this event 
RESULT: Raised $84,000 

 
EVENT: ABBY GLASER RUN FOR THE HEART            October 1 - 14 
TO BENEFIT: Abby Glaser Heart Foundation 
ON-AIR: 75x live/produced promos,  
ON-LINE: Web links, eblast 
ON-SITE: Van, promo crew, personality to emcee;   Remote broadcast 
STAFF: Ten (10) staff hours donated to this event  
RESULT: Raised $84,000 
 
EVENT: KANSAS CITY MARATHON  October 5-21 
TO BENEFIT: Leukemia Lymphoma Society & KC Rotary Youth Camp 
ON-AIR: 50x promotional announcements 
ON-LINE: Web links, eblast 
ON-SITE: Van, music & promo crew 
STAFF: 6 hours donated 
RESULT: Record-setting 5000+ runners and raised $40,000 
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HEALTH, continued 
 
PROMOTION: DIABETES WALK  October  1-13 
TO BENEFIT: Diabetes Foundation 
ON-AIR:      75 live/produced promos 
ON-LINE: Weblinks, eblast 
ON-SITE: Station van, music, promo crew and personality to emcee  
STAFF:   Eight (8) staff hours were donated to this event 
RESULT:  Event raised $117,000  

 
4) CHARITY 

 
EVENT: EARTH FEST/EARTH WALK  March 22-April 21 
TO BENEFIT: Bridging the Gap 
ON-AIR : 100x promotional announcements 
ON-LINE: Weblink & eblast 
ON-SITE Remote broadcast; Personality to emcee 
STAFF:   Six (6) staff hours were donated 
RESULT: Nearly 3000 attended and raised $20,000 
 
NEED: Charity 
EVENT: FORKS & CORKS  April 3-May 3 
TO BENEFIT: Harvesters-The Community Food Network 
ON-AIR: 100x live and produced promos,  
 Morning Show interviews 
ON-LINE: Feature image and links, eblast 
ON-SITE: KUDL personalities to host/emcee event; Remote call-ins 
STAFF TIME: Eight (8) staff hours were donated to this event 
RESULT: Raised more than $250,000 for The Community Food Network 
 
NEED: Charity 
EVENT: SALVATION ARMY COMMUNITY PICNIC  May 10-16 
TO BENEFIT: Salvation Army 
ON-AIR : 30x promotional announcements; personality to host 
STAFF: Four (4) staff hours were donated  
RESULT: More than 1000 attended; $5000 was raised thru voluntary 

donations 
 

CAUSE: GREENSBURG, KS TORNADO RELIEF May, 2007 
TO BENEFIT: Families devastated by the Greensburg, KS tornado 
ON-AIR: Morning-Show Drive to collect KUDL CARE KITS to be sent to 

families devastated by the tornado through Heart to Heart 
International 

RESULT: Two truckloads of supplies were delivered 
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CHARITY, continued 
 
EVENT: TASTE OF PARKVILLE  September 1 – 6 
TO BENEFIT: Christmas On The River 
ON-AIR: 30x promotional announcements 
ON-LINE: Weblink, Email blast 
ON-SITE: Remote broadcast, Personality to host 
STAFF : Six (6) staff hours were donated  
RESULT: 5000 attended to raise funds for  Parkville’s Christmas On The 

River 
 
EVENT: KUDL ADOPT A FAMILY RADIOTHON  November 1 – 

December 1 
ON-AIR: 150 promotional announcements 
ON-LINE:   Adoption requests were received on-line at kudl.com beginning 

November 1st.  After the request was received by the Station, the 
listener was matched with a family from one of the five 
participating social service agencies. On-Air promos were mirrored 
on the Stream 

ON-SITE: KUDL conducted the three-day Radiothon from the KUDL  
studios with live broadcasts from our Salvation Army Volunteer 
Phone  Center.  Through the help of  AT&T Mobile, we were 
provided with 20 cell  phones for  listeners to call in and be 
matched with a needy family during the three-day Radiothon.       

STAFF TIME: More than 500 hours of staff time were devoted to the Radiothon 
RESULT: KUDL listeners “adopted” more than 2,800 needy families for the 

holiday season by purchasing gifts and a holiday meal for each 
family member.  Total value of contributions equaled more than 
one-quarter million dollars. 

 
EVENT: SALVATION ARMY TREE LIGHTING  November  1 - 15 
TO BENEFIT: The Salvation Army 
ON-AIR:       50x promotional announcements 
ON-LINE: Feature story, weblinks, eblast 
ON-SITE: KUDL van & music, personalities to  emcee;  Remote Broadcast 
STAFF: Ten (10) staff hours were donated 
RESULT: 2000 came out to break the Guiness  Book of World Records for 

the largest gathering of Salvation Army Bellringers 
 
EVENT: CHRISTMAS ON THE RIVER  November 15 – 30 
TO BENEFIT: Toys for Tots 
ON-AIR: 50 live/produced promos 
ON-LINE: Story &  weblinks, eblast 
ON-SITE: KUDL Promo Crew, Remote & Personality to Host 
STAFF: Six (6) staff hours were donated  
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CHARITY, continued 
 
RESULT: More than 20,000 attended.  Final  donations to Toys for Tots still 

pending.  
 
EVENT: KUDL’S WORLD’S LARGEST OFFICE PARTY  December 1 – 

18 
TO BENEFIT: Quickstart: The Eddie Kennison Foundation for Lupus 
ON-AIR : 100 live/produced promos 
ON-LINE: Feature story, weblink, eblast, promos mirrored on streaming site 
ON-SITE: Live broadcast; Personalities to host/emcee 
STAFF: Twenty (20) staff hours were donated  
RESULT: 1000 attended the event to raise $8000  

 
5) VIOLENCE/Women 

 
NEED: Self-Defense for Women  May 2008 
 KUDL partnered with the Ali Kemp Education Foundation and the 

Kansas City Royals to provide FREE self-dense classes to Kansas 
City area women  

ON-AIR: 60x Promotional Announcements 
ON-LINE: Story and weblink, eblast 
ON-SITE: KUDL personality to host event 
STAFF: 10 staff hours were donated 
RESULT: More than 500 women signed up to take the first free training 

class…more classes are scheduled to take place later in the year 
 
NEED: New Grill for Newhouse Shelter for Battered Women  May 2008 
ON-AIR: The KUDL Morning Show responded to a plea from the Newhouse  
RESULT Shelter and  raised over $2000 in just a few hours  for shelter 

operations, including  a grill, meat, diapers, toilet paper, etc.  
During that time, Dr. Diane Gonzalez, business and community 
liaison for  the Excelsior Springs Job Corps heard the plea.  She 
shared the  message with students and staff who all agreed that 
they wanted to  custom design and build a grill for Newhouse.  
They wanted the women and children at Newhouse to be able to 
enjoy barbeque – and even more important – parts of a normal life 
while they were in  shelter.  

 
6) BUSINESS/JOBS 

 
EVENT: WOMEN OF INFLUENCE DINNER & AUCTION  Aug 15-Sept 

12 
TO BENEFIT: Kansas Women’s Business Center 
ON-AIR: 100x promotional announcements; Morning Show interview with 

Linda Ellerbee 
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BUSINESS/JOBS, continued 
 
ON-LINE: Story and weblink, email blast 
ON-SITE: Personality to emcee; Promo staff onsite 
STAFF: Six (6) staff hours were donated to this event 
SUMMARY: 500 women attended and raised  $75,000+  

 
7) GOVERNMENT 

 
EVENT: FEDERAL CAMPAIGN KICK OFF EVENT    September 19 
ON-SITE:  KUDL Van, Music, Promo Crew  and Personality on site to host 

event  
STAFF: Four (4) staff hours were donated 
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APPENDIX 2 
Recent KMBZ Promotions 

 
EVENT: Forks and Corks 
PROMO SUPPORT: 66:30 recorded promos & 20 live mentions  4/17 - 5/3; 

Logo and Link on website 4/17 -5/3; E-mail blast to 10,000 
loyal listeners 4/23/07 

PROMO DATES: May 3, 2007 
RESULT: 2007 was one of the best events...Net proceeds over 

$170,000 to directly benefit   Harvesters.  Total Value:  
$13,400 

 
EVENT: Rally for a Cure Golf Tournament to benefit the  Susan G 

Komen Breast Cancer Research 
PROMO SUPPORT: 60 :30 recorded promos and 30 live  4/16 - 5/4; Logo and 

Link on website 4/16 - 5/11/07 
PROMO DATES: May 11, 2007 
RESULT: Total Value:  $13,000 
 
EVENT: Theatre in the Park   
PROMO SUPPORT: 30 :30 recorded promos June 1 - 8, 2007; Website module 

6/1 through 6/30 (on going promotion of Theatre in the 
Park); Ticket giveaway - 10 live promos; 4 live call ins 
from event 6-7pm 

PROMO DATES: June 8, 2007 
RESULT: Total Value:  $8,500 
 
EVENT: “TAKE” - Take Defense Training Classes 
PROMO SUPPORT: 25 :30 recorded promotional announcements plus 25 :30 

live including within KMBZ News reports.  Remote with 
Darla Jaye at the location June 21, 2007 from 5-7pm. 

SUMMARY: Following the kidnapping of Kelsey Smith, KMBZ 
promoted the defense classes held at Shawnee Mission East 
High School on June 21, 2007. 

PROMO DATES: June 21, 2007 
RESULT: approximately 1,000 people came to the classes that night; 

Total Value:   $10,000 
 
EVENT: Theatre in the Park 
PROMO SUPPORT: 60 :30 recorded announcements 7/1 - 6 and 7/14 – 20; 

Website module with logo and link on KMBZ website page 
7/1 – 20; Ticket giveaway  20 live promos 

PROMO DATES: July 6 and July 20, 2007 
RESULT: Total Value:  $12,000 
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EVENT: Susan G. Komen Race for the Cure 
PROMO SUPPORT: Wellness Van - 20 :30 Recorded announcements 
PROMO DATES: 8/12/07 at Union Station 
RESULT: Total Value:  $3,000 
 
EVENT: Sister to Sister Foundation - Heart Health Fair at Union 

Station 
PROMO SUPPORT: 31 :30 recorded announcements 8/14 – 20; Website module 

with logo and link on KMBZ website front page 8/14 – 20 
PROMO DATES: 8/21/07 
RESULT: Total Value:  $5,150 
 
EVENT: Kansas City Wine and Food Festival to benefit the 

American Heart Association 
PROMO SUPPORT: 77 :30 recorded announcements 8/1 – 26; Ticket giveaway  

8/20 – 22; E-mail blast to 9,600 loyal listeners on 8/13; 
Module with information and logo and link on KMBZ 
website front page 7/26- 8/26 

SUMMARY: Ellen Schenk emcee event on 8/25 
PROMO DATES: 8/25 & 26/07 
RESULT: Total Value:  $13,850 
 
EVENT: Treads and Threads to benefit the University of Kansas 

Hospital, Kansas Speedway 
PROMO SUPPORT: 100 :30 live and recorded announcements 6/18 - 7/20; 

Module with information and logo and link on KMBZ 
website front page 6/1 - 9/6; E-mail blast to 9,600 loyal 
listeners on 6/18; Interview on KMBZ Morning News 

PROMO DATES: 9/7/07 
RESULT: Total Value:  $20,000 
 
EVENT: Women of Influence 
PROMO SUPPORT: 35 :30 recorded announcements 8/27 - 9/11; 20 live 

announcements plus ticket giveaway during 8/27 - 9/7; 
Module with information and logo and link on KMBZ 
website front page 8/15 - 9/12 

PROMO DATES: September 18, 2007 
RESULT: Total Value:  $9,250 
 
EVENT: Greater Kansas City Chamber of Commerce Business to 

Business Expo 
PROMO SUPPORT: 40 :30 recorded announcements 9/7 – 27; 13 Live Business 

Reports 9/17 – 27; Module with information and logo and 
link on KMBZ website front page 9/7 – 27; Shanin and 
Parks Show, 4-7pm, live from the Overland Park  Center 
during the B2B 
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PROMO DATES: 9/27/07 
RESULT: Total Value  $13,300 
 
EVENT: Solace House - "On The Upswing" Golf Tournament 
PROMO SUPPORT:  60 recorded and live announcements 9/26 - 10/5; Logo and 

Link on KMBZ website connecting to tournament 
registration page 9/17-10/05; Participation at the event with 
the Wellness Van and KMBZ personalities playing in the 
tournament 

PROMO DATES: October 8, 2007 
RESULT: Total Value:   $9,000 
 
EVENT: American Royal Business Kick Off Luncheon 
PROMO SUPPORT: 48 recorded announcements 9/26-10/16; 36 live 

announcements  10/8-16 (Business Reports in Morning 
News); Event information with logo and link to the 
luncheon registration on kmbz.com website  9/26 - 10/17 

PROMO DATES: October 17, 2007 
RESULT: Total Value:  $11,800 
 
EVENT: Coats for Kids 5th Annual Campaign 
PROMO SUPPORT: 150 recorded and 120 live announcements; 10 2- hour call 

in remotes; 1 day long live shows and call in on 12/7 from 
7am - 7pm; Campaign information and location drop off 
information on kmbz.com 11/5 - 12/7; 3 e-mail blasts to 
9,000+ KMBZ loyal listeners 

PROMO DATES: November 5, 2007 - December 7, 2007 
RESULT: Total Value  $130,000
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APPENDIX 3 
Recent WDAF-FM Promotions 

 
EVENT:  Wake Up With the WOLF Salutes Our Troops 
PROMO SUPPORT: Online, on air 
PROMO DATES:  February 2008 – present 
SUMMARY: Wake Up With the WOLF, 106-5 The WOLF’s morning 

show, encourages listeners to send in stories of their loved 
ones in the military and then those stories are reviewed on-
air and the man or woman in uniform thanked/honored. 

RESULT:  Kansas City military are honored on air daily. 
 

EVENT:  Healthy Kids Training Day 
PROMO SUPPORT:   100x promotional announcements, 2 e-mail blasts, web 

links, personalities to host/emcee 
PROMO DATES:         June 8 - June 16 
SUMMARY: 150 kids grades K-6 participated in fitness activities and 

obstacles.  All took the Healthy Kids Pledge to walk 10,000 
steps per day throughout the summer.   

RESULT: 150 kids grades K-6 participated in fitness  activities and 
obstacles. All took the  Healthy  Kids Pledge to walk 
10,000 steps per day throughout the summer.   

 
Charity: 
EVENT:  Diabetes Walk 
PROMO SUPPORT:    Pre-Party promotion/Walk promotion 
PROMO DATES:         August –October 2007 
SUMMARY: Pre-promoted Diabetes Walk Pre-Party at George Brett’s 

on the Plaza via the web site and through recorded 
promotional mentions (15 total) two days prior to the event. 
Street team was on-site for event on 8/30, 5:30-7p. 
Included in 1 e-blast, 8/30. Walk included in 15 recorded 
promos and street team on-site. 

RESULT:   Combined with Walk event raised $117,000  
 
EVENT: Bikers for Babies 
PROMO SUPPORT:    Web, On-air, On-site 
PROMO DATES:         September 2007 
SUMMARY: Logo/link on “Paws for a Cause” page on 

1065thewolf.com, pre-promoted event with 15 recorded 
promotional mentions that aired two days prior to event. 
Street Team and on-air personality, Shotgun Jaxon, were 
on-site for event on Sunday, 9/16. Included in 1 e-blast, 
9/13. 

RESULT: Drew more than 8,500 bikers in 2007 and raised more than 
$650,000 for the March of Dimes 
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EVENT: 106-5 The WOLF Fall Pet Adopt-A-Thon 
PROMO SUPPORT:    Web, On-Air, On-site 
PROMO DATES:         September 2007 & April 2008 
SUMMARY: 106-5 The WOLF partnered with Wayside Waifs on its first 

annual Pet Adopt-A-Thon the weekend of September 7-9. 
106-5 The WOLF was on-site broadcasting all day Friday, 
9/7 and all day Saturday 9/8. The Adopt-a-Thon was 
featured on the 1065thewolf.com homepage and promoted 
on-air 9/1 through 9/8. All adoptions were ½ price.  

RESULT: In September ‘07, 226 of the 300 animals were adopted, 
and in  April ‘08, 237 of 280 animals were adopted. 

 
EVENT: Abby’s Run 
PROMO SUPPORT:    Web link and on-site participation 
PROMO DATES:         October 2007 
SUMMARY: Logo/link on “Paws for a Cause” page on 1065thewolf.com 

promoting the run along w/ inclusion in a minimum of 15 
Howlin’ Fun promotional announcements encouraging 
listeners to attend the walk at Town Center Plaza. 

RESULT: Event drew 2,400 walkers and raised $100,000 for the 
Abby Glaser Heart Fund. 

 
EVENT: KC Beerfest 
PROMO SUPPORT:    Web link, on-air giveaways and Promo inclusion 
PROMO DATES:         October 2007 
SUMMARY: Logo/link on “Paws for a Cause” page on 

1065thewolf.com, two weeks of on-air giveaways in Pocket 
Change Trivia with Shotgun Jaxon along with inclusion in 
a minimum of 15 Howlin’ Fun promos and 1 e-blast, 
10/11/07. 

RESULT: Event had 2,000 attendees and raised over $50,000 for the 
Kansas City Free Health Clinic and the AIDS Service 
Foundation of Greater Kansas City. 

 
EVENT: Home for the Holidays 
PROMO SUPPORT: On-air mentions, web support, on-site support 
PROMO DATE: December 5-6, 2007 
SUMMARY: 106-5 The WOLF along with Hen House helped to raise 

money to bring Kansas National Guard members home for 
the holidays.  

RESULT: 106-5 The WOLF raised almost $4,000 over a span of two 
days at local Hen House stores and helped Governor 
Sebelius meet the $60,000 goal. 
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EVENT: Santa Paws 
PROMO SUPPORT:   Web and on-air support 
PROMO DATES:         December 10-14, 2007 
SUMMARY: 106-5 The WOLF’s Morning Show, Wake Up With the 

WOLF, helped Kansas City families in need by matching 
them with other Kansas citizens that can help. Listeners 
submitted their need online and the Morning Show 
discussed it on-air and matched them with someone who 
can take care of their need. 

RESULT: 106-5 The WOLF helped 10  Kansas citizens in need 
during the 2007 holiday season by matching them up with 
other Kansas citizens who could provide them with what 
they were in need of . Donations included a holiday dinner, 
new furnace, money for Christmas presents, dental work, a 
new car and more! 

 
EVENT: Parents University 
PROMO SUPPORT:   Online, on site & on air promotion 
PROMO DATES:         January – March 2008 
SUMMARY: Logo/link on “Paws for a Cause” page on 

1065thewolf.com. Inclusion in a minimum of 48 recorded 
promotional announcements and 1 e-blast to more than 
14,500 WOLF Pack members, 2/28/08. Donation of 50 
WOLF Pack shirts to Parents University staff. 

RESULT: Nearly 300 Kansas City parents attended event to learn 
about how to keep their children safe in today’s society. 

 
EVENT: Polar Bear Plunge 
PROMO SUPPORT:   Online, on site & on air promotion  
PROMO DATES:         January – February 2008 
SUMMARY: Logo/link on “Paws for a Cause” page on 

1065thewolf.com, inclusion in a minimum of 63 recorded 
promotional announcements, WOLF personality, van and 
street team on site for event, 2/2/08. 

RESULT: Event raised $100,000 for Special Olympics of Missouri 
 
EVENT: RecruitMilitary.com Career Fair 
PROMO SUPPORT: Online, on air  & on-site promotion 
PROMO DATES: April 2008 
SUMMARY: 106-5 The WOLF promoted a RecruitMilitary.com Career 

Fair at the American Royal Center that helped recently 
returning troops, other veterans and service members, and 
their spouses find jobs by hosting a 4-hour remote to 
promote awareness of the event. 

RESULT: Hundreds of Kansas City Veterans, service members and 
their family members found jobs. 
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EVENT: U.S. Troop Support Foundation Fundraiser 
PROMO SUPPORT: Online, on air & on-site promotion 
PROMO DATES: May 2008 
SUMMARY: 106-5 The WOLF ran liners/live mentions on Friday May 

23rd to encourage donations to the U.S. Troop Support 
Foundation to send care packages to the troops overseas. 
Donations could be made online and on-site at Gail’s 
Harley Davidson  that day as well. 

RESULT: Nearly $400 was raised for the charity. 
 
 
EVENT: Christmas in the Park   
PROMO SUPPORT: Online and on air 
PROMO DATES: September– December 2007 
SUMMARY: 106-5 The WOLF promoted Christmas in the Park that 

benefited Kansas City area children’s charities through on 
air promotional mentions, and online elements including an 
e-blast, 9/15 

RESULT: Voluntary exit donations from more than 100,000 cars at 
the park totaled more than $30,000. 

 
EVENT: Rose Brooks Cabaret 
PROMO SUPPORT:   Online, on site & on air promotion 
PROMO DATES:         January – March 2008 
SUMMARY: On-air giveaway for Rose Brooks Center Cabaret tickets (2 

giveaways, 4 live mentions);  Cabaret included in a 
minimum of 56 recorded promotional announcements and 
1 e-blast to more than  14,500 WOLF Pack members, 
2/21/08. WOLF DJs emcee’d event on 2/24. 

RESULT: Cabaret raised $507,000 for the Rose Brooks Center for 
battered women. 
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

Public Affairs Programming:  Stations WMYX-FM, WXSS-FM and WSSP-AM 
broadcast at least 90 minutes of weekly public affairs programs after 6:00 a.m. on 
Sundays.  These programs cover a wide range of issues facing southeastern Wisconsin 
residents.  The following is a description of some of the regular programming and events 
Entercom Milwaukee stations provide to serve the local community.  The content of these 
programs is determined by Entercom Milwaukee local on-air talent and public affairs 
directors, under the supervision of Entercom Milwaukee’s in-house programming 
managers:  

Stations WMYX-FM and WSSP-AM – “Sunday Morning in Milwaukee.”  
“Sunday Morning in Milwaukee” airs on station WMYX-FM from 6:30 a.m. to 
7:30 a.m. on Sundays and on station WSSP-AM from 6:00 a.m. to 7:00 a.m. on 
Sundays.  The one-hour weekly, locally produced public affairs program deals 
with social issues that affect the greater Milwaukee community.  The program has 
been awarded the AIR Award four times and also received a special award from 
March of Dimes for a feature involving birth defects.  Each program features as 
many as three to six guests that are local leaders in government, non-profit 
organizations, or business, or citizens that are given air time to discuss an issue of 
importance facing the community.  The program is hosted by station WMYX-FM 
and WSSP-AM public affairs department 

Station WMYX-FM, WXSS-FM, and WSSP-AM- “Radio Health Journal.”  
“Radio Health Journal” airs Sundays at 6:00 a.m. on WMYX-FM, 7:00am on 
WXSS-FM, and 7:30am on WSSP-AM.  The program is a nationally produced 
half-hour weekly public affairs program that focuses on health-related issues and 
medical news stories.  A variety of national medical experts are featured as 
sources of information and discussion.  

Station WMYX-FM, WXSS-FM, and WSSP-AM- “Viewpoints” Airs 7:30am-
8:00am on WXSS, 7:00am-7:30am on WSSP-AM and 6:30am-7:00am, Sunday 
mornings. “Viewpoints” is a recorded, nationally produced program that tackles 
cultural issues such as pollution, violence, teen pregnancy in open discussions 
among opinion leaders in their respective fields of expertise. 

Station WMYX-FM - “Jane and Kidd’s Feature Creature of the Week.”  
“Jane and Kidd’s Feature Creature of the Week” airs on Mondays at 6:10 a.m.  It 
is a weekly ten minute feature in morning drive.  The Wisconsin Humane 
Communications Director discusses pet care tips and uses the air time to promote 
the adoption program and the needs of her agency.  The program is hosted by 
WMYX-FM’s morning show personalities.   

Station WMYX-FM - “Stuff The Bus.” Each year WMYX collects non-
perishable food items in advance of the Thanksgiving holiday, placing collection 
barrels in local super markets and partner locations.  Cash donations are also 
accepted at these locations and online.  The month long event culminates in a 



3 

twelve hour long live broadcast by the morning show team, who encourage last 
minute donations.  Since the event began in 1998, “Stuff the Bus” has raised over 
a million pounds of food for those families in need in the greater Milwaukee area. 

Station WMYX-FM - “Drive For Lives Blood Drive.”  “Drive For Lives Blood 
Drive” is an annual four-hour local, live remote broadcast in July staffed by the 
entire station roster of employees to help raise as many as 600 pints of blood for 
the Wisconsin Blood Center.  Experts discussed the importance of donating blood 
throughout the day.   

Station WXSS-FM - “Kiss Community.”  Airs on Sundays at 6:00 a.m-7:00am.  
This weekly one-hour locally produced program covers health, political, and 
social issues facing southeastern Wisconsin and is hosted by the station’s public 
affairs director.  

Local Newscasts:  Stations WMYX-FM and WXSS-FM feature local morning drive 
newscasts that cover a variety of local and national issues. 

Station WMYX-FM provides daily locally produced and anchored newscasts in 
morning drive on weekdays.  These newscasts occur every half-hour from 5:30 
a.m. to 8:30 a.m. and include the top two to three local or state news stories of the 
day, one to two national stories and weather forecasts.  Each newscast runs about 
two minutes in length.  There are seven newscasts per morning, for a total of 70 
minutes of news coverage each week.   

Station WXSS-FM provides daily locally produced and anchored local topics of 
discussion in morning drive on weekdays.  These local subject matter discussions 
occur once per hour from 6:00 a.m. to 9:00 a.m. and include the top one to two 
local or state news stories of the day, one to two national stories and weather 
forecasts.  Each segment runs about 1.5-3.0 minutes in length.  There are three 
segments per morning, for a total of 40 minutes of news coverage each week.   

In addition, Entercom Milwaukee regularly broadcasts information during the election 
season in morning drive news detailing how to register to vote.  This information is also 
posted on Entercom Milwaukee’s station web sites.  Moreover, election commission 
officials have been guests to discuss these details during Entercom Milwaukee’s Sunday 
morning public affairs programming.  Entercom Milwaukee has also aired replays of 
local election debates during its Sunday morning public affairs programming.  For 
example, debates featuring candidates for the mayor of Milwaukee and the U.S.  senate 
race aired on Entercom Milwaukee’s stations as provided by the Wisconsin Broadcasters 
Association. 

Public Service Announcements Free, live public service announcements to promote 
events by non-profit organizations are broadcast throughout the day.  Station WSSP-AM 
also airs numerous recorded public service announcements from national non-profit 
organizations.  For example, stations WMYX-FM and WXSS-FM both air live and 
recorded messages throughout the month of December to gather gifts for underprivileged 
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children during the holidays.  Over 200 families are given bicycles, toys and clothing 
donations from the community through a local Catholic Charities Association. 

COMMUNITY SERVICE ACTIVITIES 

Stations WMYX-FM and WXSS-FM personalities appear at and host various events 
throughout the calendar year for no fees.  

Station WMYX-FM – “Race For The Cure”:  Each year WMYX-FM supports 
the annual Susan G. Komen For The Cure event, called the “Race For The Cure.”  
The Race and the organization are heavily promoted in both live and recorded 
announcements, on the station website, and in live interviews.  The station 
morning show team forms their own team and encourages listeners to join their 
team.  Those listeners and all others help raise money for Susan G. Komen For 
The Cure, which helps fund the work and programs offered to women recovering 
from breast cancer.  Money donated goes toward finding a cure for this kind of 
cancer that effects 250,000 women each year, and kills 40,000 women in America 
every year. 

Station WMYX-FM – “99 Kids”:  “99 Kids” is an annual community outreach 
program over a dozen years old.  Just in time for the holidays, a local 
school/service group provides the names of 99 kids aged ten and under from 
Milwaukee’s most impoverished areas.  Every hour from 9:00 a.m. to 5:00 p.m., 
the first name of the child is read on-air along with the child’s age and a few items 
on their holiday wish list.  The first person to call the studio line and offers to buy 
those items gets to be that child’s “volunteer Santa.”  The volunteers buy and 
wrap the presents and deliver them to the radio station for distribution to the 
children by the service group. 

Station WXSS-FM – “Race For The Cure” and “Bowl For The Cure”:  
WXSS-FM participates as a media sponsor for the Susan G. Komen Foundation 
“Race For the Cure” event, to support the foundation’s mission “to save lives and 
end breast cancer forever by empowering people, ensuring quality care for all and 
energizing science to find the cures.”  In 2007, the “Race for The Cure” event 
involved over 10,000 participants and raised over $900,000, which set a 
Milwaukee record for most money raised for that event.  WXSS-FM also 
participates in the Susan G. Komen Foundation “Bowl For the Cure” event.  In 
2007, the “Race for The Cure” event raised $75,000 in a one day, setting a state 
record for most money raised in a single day. 

Station WXSS-FM – “Aids Walk Wisconsin”:  WKSS-FM provided 
participants for “AIDS Walk Wisconsin,” which was sponsored by KISS-FM, 
involved more than 2,500 participants and raised $383,000 for the AIDS Resource 
Center of Wisconsin and AIDS service agencies across the state. 

Station WSSP-AM – “Max McGee Juvenile Diabetes Golf Outing”:  In 
August 2007, WSSP-AM organized a Golf Outing to benefit the Max McGee 
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National Research Center for Juvenile Diabetes with Children’s Hospital of 
Wisconsin.  The event raised over $10,000 for the foundation. 

Station WSSP-AM – “Child Live Toy Drive”:  In November 2007, WSSP-AM 
ran a weeklong toy drive to benefit the Child Live Development Center with 
Children’s Hospital of Wisconsin.  Over 2,000 toys were collected, marking the 
largest single donation of it’s type to the hospital. 

EMERGENCY PROGRAMMING   

Entercom Milwaukee provides emergency news and weather information for both local 
and national events, such as a presidential address to the nation or an Amber Alert 
bulletin.  For example, Entercom Milwaukee stations broadcast an Amber Alert bulletin 
and local news updates provided by the Entercom Milwaukee news director on a 
Saturday afternoon for eight hours about the abduction of a woman and her two young 
children by her ex-husband.  Authorities credited the mother’s rescue to reports from 
participating media outlets like Entercom Milwaukee. 

LOCAL MUSIC INITIATIVES   

On station WXSS-FM local performing artists have been encouraged to participate in 
Milwaukee’s version of American Idol. The contest solicits recorded performances from 
all Milwaukee listeners, selected local artists are played on the air.  

On station WXSS-FM, local artists have been featured on its “KISS-FM Combat - New 
Music Challenge.”  Entercom Milwaukee local on-air announcers have also played on-air 
some local or novelty artists performing their music or recorded routines during their 
shows, about once a month, within guidelines provided by their programming supervisor. 

On station WMYX, local school choirs submit their recorded selections for on-air play to 
determine “Milwaukee’s Best Choir.” Winner is selected via popular listener vote.  

12858338.1  



EXHIBIT 10 

ENTERCOM NORFOLK’S 
COMMITMENT TO LOCALISM  



 

 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

Entercom Norfolk broadcasts programming that addresses or responds to matters of 
concern to its listeners on all four of its stations, including the following programs: 

“Hampton Roads Perspectives” (Show #1) airs on Sundays at 6:00 a.m. on station 
WNVZ, at 6:30 a.m. on station WPTE, at 7:00 a.m. on station WVKL, and at 7:30 
a.m. on station WWDE.  This program is approximately 25 minutes in length, and 
it is locally produced and hosted by Entercom Norfolk’s News Directors/Morning 
Show Co-Hosts. 

“Hampton Roads Perspectives” (Show #2) airs on Sundays at 6:30 a.m. on station 
WNVZ, at 7:00 a.m. on station WPTE, at 7:30 a.m. on station WVKL, and at 6:00 
a.m. on station WWDE.  This program is approximately 25 minutes in length, and 
it is locally produced and hosted by Entercom Norfolk’s News Directors/Morning 
Show Co-Hosts. 

Sample “Hampton Roads Perspectives” shows included the following topics: 

Petropolitan Art Auction & Gala – As part of this fundraiser supporting 
the Norfolk SPCA, the executive director of the shelter discussed the short 
and long term goals of the shelter for the next five years.  The Norfolk 
SPCA is the home of hundreds of abandoned animals and rescued wildlife. 

Dwelling Place – The director of Dwelling Place discussed the mission of 
the shelter, which is to help local families become more self-sufficient and 
eliminate homelessness. 

Boys and Girls Club of South Eastern Virginia – The President of the 
Board of Directors for this organization discussed the five core areas of 
the club, which include education & career development, arts & crafts, 
sports, fitness & recreation, health & life skill, and character & leadership.  

Af’ram Festival – This program discussed the Af’ram Festival, a local 
celebration of African American culture and heritage. 

Chesapeake Redevelopment & Housing – The program discussed ways to 
acquire housing and to rebuild older local communities. 

“51%” is a program that discusses women’s and family issues.  The program airs 
on Sundays at 7:00 a.m. on station WNVZ, at 7:30 a.m. on station WPTE, at 6:00 
a.m. on station WVKL, and at 6:30 a.m. on station WWDE. 

“The Best of our Knowledge” is a program that discusses issues on the latest 
research and invites commentary from experts and administrators from all levels 
of education.  The program airs on Sundays at 7:30 a.m. on station WNVZ, at 
6:00 a.m. on station WPTE, at 6:30 a.m. on station WVKL, and at 7:00 a.m. on 
station WWDE. 



 

 

Subjects for the public affairs programming are determined based on the timeliness of the 
content and the needs of the community.  In addition, Entercom Norfolk attempts to 
accommodate as many requests from community groups as possible.  The final decision 
is based on the following criteria:  (a) whether the request is from a non-profit group, (b) 
whether the group is local, and (c) how relevant the group is to Entercom Norfolk’s target 
audience. 

Entercom Norfolk receives input and positive feedback from listeners, hospitals, city 
managers, mayors, police and fire departments, and other community organizations 
regarding its public affairs programming. 

In addition, five (four full-time and one part-time) people are responsible for writing, 
voicing and producing Entercom Norfolk’s local public service shows, and all work 
occurs at Entercom Norfolk’s studio site. 

Local Newscasts: 

Station WNVZ: Station WNVZ airs one newscast per hour, Monday through 
Friday, from 5:30 a.m. to 8:35 a.m. for a daily total of five newscasts.  Each 
newscast is three minutes in length and is locally written and produced. 

Station WPTE: Station WPTE airs newscasts twice per hour, Monday through 
Friday, from 5:30 a.m. to 8:30 a.m. for a daily total of eight newscasts for a daily 
total of seven newscasts.  Each newscast is three minutes in length and is locally 
written and produced.  The newscasts air at :00 and :30 after the hour weekday 
mornings. 

Station WVKL: Station WVKL airs newscasts twice per hour, Monday through 
Friday, from 6:00 a.m. to 10:00 a.m.  Each newscast is three minutes in length and 
is locally written and produced.  The newscasts air at :13 and :44 after the hour 
weekday mornings. 

Station WWDE: Station WWDE airs newscasts twice per hour, Monday through 
Friday, from 5:30 a.m. to 8:30 a.m. for a daily total of seven newscasts.  Each 
newscast is three minutes in length and is locally written and produced.  The 
newscasts air at :25 and :55 after the hour weekday mornings. 

Entercom Norfolk’s morning show co-hosts are also its news directors, who prepare and 
deliver the news each weekday morning and during special news situations.  

Public Service Announcements:  Entercom Norfolk broadcasts public service 
announcements.  Entercom Norfolk is contacted by various public service groups who 
request our involvement or exposure on our stations.  Entercom Norfolk writes the 
announcements or transcribes them from compact disc or mp3 files. 

 

 



 

 

COMMUNITY SERVICE ACTIVITIES 

See attached “2004 Public/Community Service Commitment” and “2005-2008 
Public/Community Service Commitment” for a description of the community service 
activities within the local community performed by Entercom Norfolk in 2004 through 
2008.  Entercom Norfolk has received countless plaques recognizing the events and 
drives it has supported and sponsored. 

EMERGENCY PROGRAMMING 

Entercom Norfolk has a Hurricane Emergency Preparedness Plan in place and will 
address specific emergency needs as they arise.   

LOCAL MUSIC INITIATIVES 

Entercom Norfolk airs the music of small label, no label or local artists in regular rotation 
if its audience research warrants it.  Entercom Norfolk has also executed special 
promotions to highlight local artists that have received air play on its stations through 
events such as station luncheons and dinners. 

12856388.2  



2004 PUBLIC/COMMUNITY SERVICE COMMITMENT ENTERCOM NORFOLK

Station WNVZ

Event Month Charity On-Air Support Station Website Station Manhours Other

Chesapeake Beach January Fire Victims via I week - 50 promos I week 6 Food &

Fire Scream Red Cross 4 hours "live" Value = $1000 $ Raised
Broadcast
Value = $10,500

Don't Drink &
Drive-Response January Public Service 2 days - 25 promos I week after wi 8
To listencr death To Community 3 V2 hour broadcast pies
By intoxicated -MADD Value = $7,000 Value =$1000
Driver participated

Red Wagon January Success by 6 I month - 100 promos I month Books

Reader Getting books Value - $17,500 Value = $4000
To needy children

Benefit Skate February Monies Raised I week - 50 promos I week 8 $5000

For Joshua went to the family 5 hour broadcast Value = $1,000
Sechrist (listener Value = $13,500
and his grandmother
killed by intoxicated
driver)

Dress Down Day March Leukemia! 3 weeks - 120 promos 3 weeks $64,000

For Leukemia Lymphoma Society Value $18,000 Value = $3000 raised

Latitudes Fire
Victims Drive April Fire Victims I day - 15 promos I week after wi 8 Food, $

Via Red Cross 6 hr "live" broadcast pics raised
Value = $9,250 Value = $1000

Clean Commute May Environment 4 weeks - 200 promos 4 weeks Pledges

Day Value $35,000 Value = $4,000 to take
Public
Transp.

Kroger for the Ogre May Foodbank 6 days - 45 promos I week 20 Over a
2 days "live" Valuc=$looO ton of
broadcast food &

Value = $20,750 $ raised

Cardboard Boat
Regatta May Seatack Community 2 weeks - 40 promos 2 weeks 60 plus $ raised

Center Value = $6,000 Valuc = $2000

Hurricane Isabel August Hurricane Victims in 2 days - 40 promos I month after 48 plus hours $20,000

Relief Broadcast Florida via Red Cross 2 days "live" w/pics plus a
Broadcast Value = $4000 tractor

Hurricane Isabel August Educational with 2 days - "live" 3 months after 48 plus
Broadcast from Red Cross- Broadcasting wlpictures
Florida encouraged more Value = $21,000 Value $9,000

Monetary donations

Rock the Vote Sept/Oet Signing people 2 months 2 months 8
Up to vote 200 promos Value = $8,000
Democratic process Value = $30,000

205016: vi



Upcoming for WNVZ

Breast Cancer October Cancer Care 4 weeks - 400 promos 4 weeks 40 hours $&

Awareness Foundation Value =$70,000 Value =$4000 awarew

Month ness

Race for the Cure October Susan G. Komen 2 weeks - 80 promos 2 weeks 7 $

Foundation Value =$12,000 Value =$2000

Blood Drive October Red Cross 1 week - 50 promos 1 week 12
"live" broadcast Value =$1000
Value =12,500

Battle of the Bays November Food Banks 2 weeks l00promos 2 weeks 12
"live" broadcast Value =$2000
Value =$15,000

Red Wagon December Success by 6 1 month - 100 promos 1 month Books

Reader Getting books Value - $17,500 Value =$4000
To needy children

Total Promotional Value for Community/Public Service WNVZ 2004

$336, 500 on air

$52,000 - web

312 - Station manhours



2004 PuBLIC/COMMUNITY SERVICE COMMITMENT

Station WWDE

ENTERCOM NORFOLK

Event Month Charity On-Air Support Station Website Station Manhours Other

Red Wagon January Success by 6 I month 100 promos 1 month Books
Reader Getting books Value· $17,500 Value =$4000

To needy children

Parrot Head Party February Alzheimer's Assoc. 4 weeks - 100 promos I month 5 $
Value =$17,500 Value =$4000

Ches. Bay Wine
Classic February Foodbanks & others 4 weeks - 100 promos 1 month 8 $

Value =$17,500 Value =$4000

Bowl for Kids
Sake March Big Brothers/Big 3 weeks 75 promos 3 weeks 8 $

Sisters Value $13,125 Value =$3000

Cars for Cancer April Susan G Komen 2 weeks - 50 promos 2 weeks 4 $
Foundation Value =$8,750 Value =$2000

Clean Commute May Environment 4 weeks 200 promos 4 weeks Pledges
Day Value =$35,000 Value =$4,000 to take

Public
Transp.

Relay for Life May Am. Cancer Society 5 months - 1000 promos 5 months 40 $4.6
2 days "live" broadcast Value =$20,000 million
Value =$200,000 raised

Hero Games June Red Cross 6 weeks - 350 promos 6 weeks
Value =$61,250 Value =$6,000 18 $

IceCream Social July Make A Wish 2 weeks - 75 promos 2 weeks
Value =$13,125 Value =$2,000 8 $

Hurricane Isabel August Hurricane Victims in 2 days - 40 promos I month after 48 plus hours $20,000
Relief Broadcast Florida via Red Cross 2 days "live" w/pics plus a

Broadcast Value =$4000 tractor
Value =$21,000 truck of

Food

Hurricane Isabel August Educational with 2 days - "live" 3 months after 48 plus
Broadcast from Red Cross· Broadcasting w/pictures
Florida encouraged more Value =$21 ,000 Value =$9,000

Monetary donations

Breast Cancer Kick
Off October Cancer Care Foundation I week - 50 promos 1 week

"Live" broadcast Value =$1000 12 $&
Value =$15,750 Aware-

Ness
Upcoming for WWDE

Breast Cancer October Cancer Care 4 weeks - 400 promos 4 weeks 40 $&
Awareness Foundation Value =$70,000 Value =$4000 aware-
Month ness

Race for the Cure October Susan G. Komen 2 weeks - 80 promos 2 weeks 7 $
Foundation Value $12,000 Value =$2000

Zoo to Do October Va. Zoological Society 6 weeks - 400 promos 6 weeks 12 Money
Value 70,000 Value =$6000 Raised



Stories of Light Novemberl
December Make a Wish 2 months - 400 promos 2 months

Value =$70,000 Value =$8,000 12 $

Traus Siberian
Orchestra Concert November Make A Wish 2 months 300promos 2 months 8 $

Value =$52,500 Value =$8,000

Thanks for
Giving November FoodbankslAm Red 4 weeks - 200 promos 4 weeks 8 Food

Cross Value =$35,000 Value $4000 &Blood

Red Wagon December Success by 6 1 month - 100 promos 1 month Books
Reader Getting books Value - $17,500 Value =$4000

To needy children

Total Promotional Value for CommunitylPublic Service WWDE 2004

$768,000 - on air

$99,000 - web

286 - Station manhours



2004 PuBLIC/COMMUNITY SERVICE COMMITMENT

Station WVKL

ENTERCOM NORFOLK

All Men Are
Dogs

January SPCA

On-Air Support

1 week - 50 promos
Value = $8,750

Station Website

1 week
Value = $1000

Station Manhours

4 Dog &
Cat Food
Raised

Red Wagon
Reader

Health Expo

January Success by 6
Getting books
To needy children

February Educational

1 month - 100 promos
Value - $17,500

2 weeks - 60 promos
On-site broadcast
Value::: $15,500

1 month
Value = $4000

2 weeks
VaJue = $2000 8

Books

Something for
Something

Clean Commnte
Day

Hurricane Isabel
Relief Broadcast

Hurricane Isabel
Broadcast from
Florida

April

May

August

August

Red Cross

Environment

Hurricane Victims in
Florida via Red Cross

Educational with
Red Cross

encouraged more
Monetary donations

1 week - 50 promos
On-site Broadcast
Value $13,750

1 month - 60 promos
Valne = $10,500

2 days - 40 promos
2 days "live"

Broadcast
Value = $21,000

2 days - "live"
Broadcasting
Valne $21,000

1 week
Value =$1000

4 weeks
Valne - $4000

1 month after
w/pics

Value = $4000

3 months after
w/pictures
Value = $9,000

6

48 plus hours

48 plus

$ raised

Pledges
to take
Pnblic
Transp.
Or
Carpool

$20,000
plus a
tractor
truck of
Food

Ford Tough Golf
Tournament

JDRFWalk

Breast Cancer
Awareness
Month

Lutherobics

September Diabetes Foundation
Am Heart Assoc.

October Diabetes Foundation

October Cancer Care
Foundation

October Cancer Care
Foundation

2 weeks - 70 promos
1 day on-site broadcast
Value = S17,250

2 weeks 60 promos
Value = $10,500

4 weeks - 400 promos
Value = $70,000

3 weeks 80 promos
Value = $14,000

2 weeks
Value = S2000

2 weeks
Value $2000

4 weeks
Value = $4000

3 weeks
Value $3000

8 hours

6 hours

40 hours

15

$
Raised

$
Raised

$&
aware
ness

$&
aware
ness

Upcoming for WVKL

BK for Breast
Cancer

Comedy for the
Cure

Race for the Cure

October

October

October

Cancer Carc
Foundation

Cancer Carc
Foundation

Susan G Komen
Foundation

1 week - 30 promos
4 hr "live" broadcast
Value = S12,250

2 weeks - 80 promos
Value = $12,000

2 weeks - 80 promos
Value = $12,000

1 week 8
Value = $1000

2 weeks 4
Value = $2000

2 weeks 7
Value = $2000

$

$

$



Holiday Food November Foodbanks 2 weeks - 30 promos 2 weeks 8

Drive "live" broadcast Value =$2000
Value =$5,250

Red Wagon December Success by 6 I month - 100 promos I month

Reader Getting books Value - $17,500 Value =$4000
To needy children

Total Promotional Value for Community/Public Service WVKL 2004

$266,750 - on air

$47,000 - web

204 - Station manhours

Food

Books



2004 PuBLIC/COMMUNITY SERVICE COMMITMENT

Station WPTE

On-Air Support

ENTERCOM NORFOLK

Station Website Station Manhours

Pint to the Point
Blood Drive

Red Wagon
Reader

Firefighters
Auction

Clifford the Big
Red Dog Night

January

January

March

April

Am. Red Cross

Success by 6
Getting books
To needy children

Loeal Firefighters

CHKD

2 weeks - 60 promos
Value =$10,500

1 month - 100 promos
Value· $17,500

1 week - 25 promos
Value = $4,375

2 weeks - 100 promos
Value = $17,500

2 weeks
Value =$2000

1 month
Value =$4000

1 week
Value $1000

2 weeks
Value = $2000

8

4

4

Books

$

$

MSWalk April MS Society 6 weeks - 250 promos 6 weeks
Value $43,750

8
Value = $6,000

$

Clean Commute
Day

Hurricane Isabel
Relief Broadcast

Hurricane Isabel
Broadcast from
Florida

Pint to the Point
Blood Drive

May

August

August

August

Environment

Hurricane Victims in
Florida via Red Cross

Educational with
Red Cross

encouraged more
Monetary donations

Am. Red Cross

4 weeks - 200 promos
Value =$35,000

2 days 40 promos
2 days "live"

Broadcast
Value = $21,000

2 days - "live"
Broadcasting
Value = $21,000

2 weeks - 60 promos
Value = $10,500

4 weeks
Value = $4,000

1 month after
w/pics
Value =$4000

3 months after
w/pictures
Value = $9,000

2 weeks
Value =$2000

48 plus hours

48 plus

8

Pledges
to take
Public
Transp.

$20,000
plus a
tractor
truck of
Food

YMCA Mud Run August Armed Forces Services 3 weeks 80 promos
Value = $14,000

4 weeks 8
Value = $4000

$

Coats for
Everyone

August Salvation Army 3 weeks - 250 promos
Value = $43,750

3 weeks 40
Value $3000

Coats

Upcoming for W1'TE

Breast Cancer
Awareness
Month

Race for the Cure

October

October

Cancer Care
Foundation

Susan G. Komen
Foundation

4 weeks - 400 promos
Value = $70,000

2 weeks - 80 promos
Value $12,000

4 weeks
Value = $4000

2 weeks

40 hours

7

$&
aware

ness

$

Red Wagon
Reader

December Success by 6
Getting books
To needy children

1 month - 100 promos
Value· $17 ,500

1 month
Value = $4000

Books



Total Promotional Value for Community/Public Service WPTE 2004

$538, 375 - on air

$44,000 - web

304 - Station manhours



2005-2008 PUBLIC/COMMUNITY SERVICE COMMITMENT ENTERCOM NORFOLK

STATION EVENT DATE CHARiTY ON AIR SUPPORT Station Web Site Man Hours Money Raised Promotional Value

CLUSTER TSUNAMI 2005 Red Cross 50 promos each station Y" 40 I 125,315.64 $ 70,000,00

pius two full day broadcasts

CLUSTER HURRICAN KATRINA 2005 American Red Cross 50 promos each station ye, 40 I 250,000.00 $ 50,000,00

CLUSTER RACE FOR A CURE 2006 SUSAN G, KOMEN BREAST CANCER 400 promo$ each station YES 100 220,000,00 240,000.00

CLUSTER RACE FOR BREAT 2007 LUNG CANCER ALLIANCE 300 promos each station YES 60 100,000,00 180,000,00

CLUSTER ONE WARM COAT 2006-2007 SALVATION ARMY 400 promos each station YES 100 7,000 COATS 240,000,00

CLUSTER LIGHT THE NIGHT 2007 LEUKEMIA/LYMPHOMA 300 prom os each station YES 100 265,000,00 18,000.00

WNVZ VIRGINIA TECH 2007 Hokie Spirit Memorial Fund 100 promos YES 60 $ 21,000,00 $ 25.000.00

WNVZ MARINA SHORES APT FIRE 2008 American Red Cross 50 promos each YES 80 $ 30,000.00 $ 80,000.00

WNVl STUFF THE BUS 2007 TOYS FOR TOTS 300 prom os YES 250 30,000 TOYS 125,000.00

6 FULL DAYS OF BROADCASTING

WNVZ FAIRLY GOT MOTHER PROM DRESS 2007-2008 FAIRLY GODMOTHER OF VA INC 300 promos YES 40 Over 500 Prom Outfits 45,000.00

WPTE POINT RADIOTHON ONGOING CHILDREN'S HOSPITAL 300 promos per year (2005-2007) YES WOO 900,000,00 255,000.00

WVKL READING AND SUCCEEDING ONGOING 100 promos YES 1000 NfA 150,000.00

WVKL TIM REID CELEBRITY WEEKEND 2007 VA SCHOLARSHIP AND YOUTH FOUND, 300 prom os YES 60 60,000.00 45,000.00

WWDE!WVKL RELAY FOR LIFE 2006 AMERICAN CANCER SOCIETY 600 promos each station ye, aD 4,600,000,00 180,000.00

WWDE STORIES OF LIGHT 2006 MAKE A WISH FOUNDATION 300 promos WWDE Y" 60 187,485.00 45,000.00

WWDE PAWS FOR A CAUSE 2007 PENINSULA SPCA 300 promos YES 60 68,000.00 45,000.00



EXHIBIT 11 

ENTERCOM NEW ORLEANS’ 
COMMITMENT TO LOCALISM  



 

NEWS AND COMMUNITY AFFAIRS PROGRAMMING 

Public Affairs Programming: 

Station WWL:  “First News:  Early Edition” airs from 5:00 to 6:00am weekdays and 
includes local news, sports, weather and interviews with community leaders and 
newsmakers.  “WWL First News with Bob DelGiorno & Monica Pierre” airs from 6:00 
to 10:00am weekdays, “Garland Robinette’s Think Tank” from 10:00am to 1:00pm 
weekdays, “The Spud Show with John ‘Spud’ McConnell” airs from 1:00pm to 4:00pm 
weekdays, “The Bob Mitchell Show” from 7:00-10:00pm weeknights, and “The Tommy 
Tucker Show” from 10:00pm to 12:00 midnight weeknights.  These programs feature talk 
programming with listener call-ins on topics of concern to the community and locally 
relevant news stories.    “Saturday Morning News” airs from 7:00 to 9:00am, which 
provides a recap of the hottest local news from the week and interviews with community 
leaders and newsmakers.  The subjects for the programs on station WWL are determined 
through daily feedback from the public received via talk show programming, a listener 
opinion poll on the station’s website, letters and e-mails.  Station WWL talk 
programming typically involves up to four-six people including hosts, news 
anchors/reporters, engineers and call screeners. 

Station WWWL:  Station WWWL features “WWL On Demand” programming with 
time-shifted programming from station WWL.  The programs air at a later time in the day 
from their original broadcast on WWL.  “WWL First News:  Early Edition” airs from 
9:00 to 10:00am weekdays and includes local news, sports, weather and interviews with 
community leaders and newsmakers.  “WWL First News with Bob DelGiorno & Monica 
Pierre” airs from 10:00am to 1:00pm weekdays, “Garland Robinette’s Think Tank” from 
1:00 to 3:00pm and 6:00 to 7:00pm weekdays and “The Spud Show with John ‘Spud’ 
McConnell” airs from 7:00pm to 10:00pm weekdays.  The “WWL On Demand” format 
on station WWWL gives listeners an expanded opportunity to hear station WWL’s 
news/talk programming and increases exposure and interest for the topics and issues 
discussed on these programs. 

Stations WEZB/WLMG/WKBU:  Station WEZB airs Public Affairs Programming on 
Sundays between 6:00am and 7:30am.  This includes the “United Way and You” 
program from 6:00 to 6:30am, which highlights the organization’s efforts to improve the 
community through a variety of charitable and outreach programs.  A public affairs show 
entitled “Community Buzz” airs from 6:30am to 7:00am, and includes interviews with 
community leaders, civic organizations and charitable organizations regarding significant 
issues affecting the New Orleans area.  Both the public affairs and “United Way and 
You” programs are locally produced.  In addition, a program entitled “Viewpoints” airs 
from 7:00am to 7:30am which focuses on health, politics, women’s and children’s issues 
from a national perspective.   

Station WLMG airs Public Affairs Programming on Sundays between 6:00am and 
7:30am.  This includes the “Radio Health Journal” program from 6:00am to 6:30am, 
focusing on health issues from a national perspective.  The “United Way and You” 
program airs from 6:30 to 7:00am, which highlights the organization’s efforts to improve 
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the community through a variety of charitable and outreach programs.  A public affairs 
show entitled “Magic 101.9 Magazine” airs from 6:30am to 7:00am, and includes 
interviews with community leaders, civic organizations and charitable organizations 
regarding significant issues affecting the New Orleans area. Both the public affairs and 
“United Way and You” programs are locally produced.   

Station WKBU airs Public Affairs Programming on Sundays between 6:00am and 
7:30am.  This includes the “United Way and You” program that airs from 6:00 to 
6:30am, which highlights the organization’s efforts to improve the community through a 
variety of charitable and outreach programs.  A public affairs show entitled “Bayou 
Community Focus” airs from 6:30am to 7:00am and includes interviews with community 
leaders, civic organizations and charitable organizations regarding significant issues 
affecting the New Orleans area. Both the public affairs and “United Way and You” 
programs are locally produced.  In addition, a program entitled “Info-Trak” airs from 
7:00am to 7:30am, discussing a variety of issues including health, the economy, and 
politics from a national perspective. 

Stations WEZB/WLMG/WKBU employ a Public Affairs Director responsible for 
determining material for local public affairs programming.   

Local community leaders are very supportive and appreciative of the opportunities that 
Entercom New Orleans provides to them for direct access to the listeners via airwaves.  
In addition, listeners have expressed their appreciation for the opportunity to speak one-
on-one with community leaders and elected officials through Entercom New Orleans’ 
programming. 

Local newscasts: 

Station WWL:  Between 5:00am and 8:00pm weekdays, station WWL airs a formal 
newscast twice each hour.  Each newscast covers a wide variety of local stories gathered 
by the station WWL news team pertaining to the top local issues of the day.  Station 
WWL also airs CBS network news at the top of each hour featuring the latest national 
and international news.  The top hour newscasts contain three minutes of network news 
and five minutes of local news including news, sports, weather and traffic.  The bottom 
hour newscasts contain five minutes of local news including news, sports, weather and 
traffic.  From 9:00 to 10:00pm weekdays, station WWL airs newscasts at the top of each 
hour including three minutes of CBS network news and two minutes of local news.  From 
10:00pm to 5:00am, station WWL airs three minutes of CBS network news at the top of 
each hour.  Between 7:00am and 2:00pm on Saturdays and Sundays, station WWL airs a 
formal newscast twice each hour.  The top hour newscasts contain three minutes of CBS 
network news and five minutes of local news including news, sports and weather.  The 
bottom hour newscasts contain three minutes of local news including news, sports and 
weather. 

Station WWL has carried presidential, vice-presidential and runoff election candidate 
debates along with school board, sheriff, mayoral, city council, Congressional, 
gubernatorial and state legislative.     
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Station WWL’s news coverage has received a variety of awards including the regional 
Edward R. Murrow and Louisiana Associated Press awards for outstanding news 
coverage, as well as recognition from local groups such as Victims and Citizens against 
Crime.  In addition, in 2007 station WWL received the industry’s most prestigious honor  
- winning the Marconi Award for “Medium Market Station of the Year,” “News-Talk 
Station of the Year,” and “Legendary Station of the Year.”   It was the first time in 
history a station won three Marconi awards in the same year. 

Public Service Announcements:  

Each Entercom New Orleans station also features ongoing public service programming 
providing local civic and charitable organizations the opportunity to publicize events and 
activities benefiting the community.  These are typically 15-30 second live or recorded 
announcements that air throughout the day.  Announcements are solicited on-air from 
local, civic and charitable organizations and selected/aired based on importance of issue, 
relevance to individual station audiences and airtime availability.  In a typical week, 
individual stations carry an average of 30-40 public service announcements. 

COMMUNITY SERVICE ACTIVITIES 

Entercom New Orleans performs special community service activities within the local 
listening area on both a cluster-wide and individual station basis.  Entercom New 
Orleans’ goal is to use the collective power of the station cluster to make a difference in 
the local community, and over the past several years Entercom New Orleans has 
conducted major multi-station events and campaigns along with individual station 
initiatives and events.  The following is a listing of these campaigns and events: 

“Catches for CADA” - August-October 2004:  The Entercom New Orleans 
stations are partnering with the New Orleans Saints to benefit the Council for 
Alcohol and Drug Abuse.  CADA raises tens of thousands of dollars annually to 
fund drug prevention programs in Entercom New Orleans’ area.  Listeners are 
encouraged to pick up pledge cards and donate for every catch made by Saints 
receivers this fall.  Entercom New Orleans stations are airing a total of $59,000 in 
public service announcements for this initiative. 

“Hunger Awareness Day” - June 3, 2004:  The Entercom New Orleans stations 
joined with Second Harvesters Food Bank to promote awareness of the hunger 
problem in South Louisiana.  Each station broadcast live from the event held at a 
local mall, with station WWL dedicating a portion of its talk show programming 
to the topic and the other stations with personalities live on-site.  Over $50,000 in 
promotional airtime was provided across the cluster. 

“Cans for Kids Drive” - May 1-31, 2004:  The Entercom New Orleans stations 
broadcast a public service campaign to promote the local mail carriers food drive, 
also as a lead-in to the annual “Hunger Awareness Day.” $32,500 in public 
service announcement value provided. 
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Children’s Miracle Network Radiothon (2004, 2006, 2007):  The Entercom 
New Orleans stations broadcast live from Children’s Hospital over a period of 
several days in each year.  Station personalities interviewed physicians, parents 
and children in treatment to encourage donations to the hospital – to fund 
operations, services and research.  In addition, special pre-produced vignettes 
were featured.  Since 2004 our efforts have raised nearly two million dollars for 
Children’s Hospital of New Orleans. 

“Shoe Fund” Drive - December 2003:  Station WWL-FM conducted a “Shoe 
Fund” drive, raising funds for the local Salvation Army and increasing awareness 
of the needs of underprivileged children and families in Entercom New Orleans’ 
area.  In this first year of this campaign, a total of $3,400 was collected to provide 
underprivileged children with footwear.  The station aired over $20,000 in airtime 
support. 

“Christmas Wish” Campaign - December 2003:  Station WEZB conducted a 
“Christmas Wish” campaign collecting toys for less fortunate children in 
Entercom New Orleans’ area.  This effort was supported by over $10,000 in 
airtime support.  $1,000 worth of toys was collected. 

“Toys for Tots” - November-December 2003:  Station WWL partnered with the 
U.S.  Marine Corp. for their annual “Toys for Tots” drive.  A total of 13 live on 
location show broadcasts were conducted between Thanksgiving and Christmas 
encouraging listeners to bring by new, unwrapped toys and cash donations.  A 
total of $15,000 in cash and $10,000 in toys were collected. 

“Memory Bells” - September 11, 2003:  Entercom New Orleans supported an 
effort through the “Louisiana Cares” program to raise funds for families of local 
firefighters injured in the line of duty.  A total of $55,000 in airtime support was 
provided. 

“Hunger Awareness Day” - June 5, 2003:  Entercom New Orleans cluster-wide 
broadcast from the event to increase awareness of hunger problem in South 
Louisiana.  Over $50,000 in airtime support was provided. 

“Salute the Troops, Support their Families” - May 15, 2003:  Station WWL-
FM conducted an all day broadcast from a local mall, selling patriotic t-shirts to 
raise funds for military families.  A total of $8,500 was collected.  The station 
supplied $35,000 in airtime support. 

“Taste of the Town” - March 21, 2003:  Entercom New Orleans participated in 
a benefit for the Louisiana Restaurant Education Association, providing $50,000 
in airtime support. 

“Christmas Wish” - December 2002:  Station WEZB provided funds to help 
make holiday dreams come true for less fortunate families in the area.  Over 
$25,000 in cash gifts were distributed. 
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“Memory Bells” - September 11, 2002:  Entercom New Orleans supported an 
effort through the “Louisiana Cares” program to raise funds for families of local 
firefighters injured in the line of duty.  A total of $55,000 in airtime support was 
provided. 

“Fore Kids Radiothon” - June 19, 2002:  Entercom New Orleans conducted an 
all day radiothon to raise funds for the Fore Kids Foundation, which introduces 
underprivileged children to the sport of golf.  Each station broadcast live in a 
different location, donations were also collected through a phone bank and 
auction.  A total of $100,000 was raised in donations.  Collectively, Entercom 
New Orleans stations provided over $120,000 in airtime to support the event. 

HeartWalk/Walk at Work (2007, 2008):  The Entercom New Orleans stations 
served as official sponsors for the American Heart Associations “Walk at Work” 
and “HeartWalk” events, promoting awareness of the health benefits of walking 
and also raising funds for the Association’s research efforts. 

First Responders Fund (2007):  Station WWL partnered with Blaine Kern’s 
Haunted House to benefit First Responders in our area.  These people are vital to 
the community and they lost homes, facilities, equipment during the storm.   

Think Pink (2007):  Stations WLMG and WEZB created and promoted an event 
entitled “Think Pink” to raises funds and awareness for the fight against breast 
cancer, through the Susan G. Komen Foundation.  In addition, station WLMG 
served as radio sponsor for the annual Komen “Race for the Cure.” 

Katrina Krewe (2005, 2006, 2007):  Station WKBU sponsored a volunteer 
organization to remove debris from damaged areas in our community.   Over 
10,000 local/national volunteers were mobilized to remove over 250,000 tons of 
debris off streets in the New Orleans area. 

Eat Club (several times each year):  Station WWWL’s food critic Tom 
Fitzmorris hosts fundraising dinners to benefit Habitat for Humanity, the 
Restaurant Workers’ Relief Fund and the Louisiana Fisherman’s Relief Fund. 

EMERGENCY PROGRAMMING 

When hurricanes or tropical storms become an imminent threat to the greater New 
Orleans area, all six of the Entercom New Orleans stations suspend normal programming 
to carry continuous hurricane coverage.   

During Hurricane Katrina, all six stations suspended normal programming to carry 
continuous emergency information and coverage of the storm and the aftermath from 
August 28 to September 26, 2005.  In addition, station WWL’s coverage continued 
ultimately providing over 70 days of round the clock emergency programming.  

Storm coverage included news, weather and talk programming keeping listeners updated 
on the storm’s track and intensity, emergency measures, traffic information for 
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evacuation, contra flow, and segments with state and local leaders.  As storm landfall 
approached, Entercom New Orleans’ other five stations suspended programming to 
simulcast station WWL’s broadcast.  The stations continued to broadcast during the 
storm’s impact, and in the days and months after the storm.  Station WWL also provided 
programming to other in-market and area radio stations through the “United Radio 
Broadcasters of New Orleans” network. 

LOCAL MUSIC INITIATIVES 

 Station WEZB airs a program entitled “Face the Music” Sundays from 10:00pm to 12:00 
midnight.  This program spotlights new music from national and local signed and 
unsigned artists. 

12856385.1  
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ENTERCOM GREENSBORO’S 
COMMITMENT TO LOCALISM



 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

WSMW 

WSMW welcomes representatives from local charity and community groups to appear on the air 
at least once per week to discuss upcoming events or special areas of need.  These range from the 
Guilford County Sheriff’s department offering safety tips for mothers at home with children to 
Relay for Life team captains to the Lexington Youth Theater troupe performing live in studio. 

WSMW is the official radio partner for the Triad chapter of the Juvenile Diabetes Research 
Foundation, running hundreds of PSAs for the group’s efforts right here in Winston Salem to 
find a cure for diabetes.  WSMW air talent also hosts each of the JDRF’s charity walks, as well 
as charity lunches and galas for the organization. 

Victory Junction Gang Camp for children with special needs is one of the major benefactors of 
WSMW’s charity work.  Directors and children from the camp are regularly featured on the air, 
leading up to the annual “12 Hours of Christmas,” which has raised over $200,000.00 over the 
last three years to send needy kids to camp. 

When WSMW appears live in the community, it is called a “Random Act Of Simon.”  Each 
“Random Act” has a charity tie in.  Each event features 24 locally produced PSAs that run on the 
air.  Random acts have benefited everything from the Guilford County Animal Shelter to Second 
Harvest Food Bank, the Red Cross, the McKay Foundation and many more. 

WSMW has teamed with local banks and TV stations over the last three years to promote the 
“Stock The Schools” campaign.  This program collects school supplies for needy children in area 
schools who cannot afford items as small as pencils and as big as book bags. 

In addition, WSMW is the lead radio station for the city of Greensboro’s annual Fun 4th 
Celebration, highlighting local history and tourism.  This event also receives hundreds of locally 
produced PSAs.  

Local topics are discussed at length each week during WSMW’s hour long Triad Today 
program.  This locally produced program highlights local arts, charities, free family activities, 
and issues important to the community.  In one instance, a representative from the “Haw River 
Project” appeared on the program to shed light on the plans to develop one of the area’s most 
beautiful wildlife habitats.  As a result of the attention given to this plight, the plans for 
development have been scrapped and the park will remain. 

Local news headlines are handled daily during the morning show broadcast. 

WSMW also airs public service programming aimed at good health, the Radio Health Journal, 
and a program on how world news affects the individual, Viewpoints. 

WEAL 

WEAL produces the following local programs in house:   



 

Real Life – Fridays @ 12:30. Hosted by Vince Hairston, BS/MS in public administration 
from North Carolina A&T, and pastor of the Calvary Christian Center.  Like What’s The 
Answer, Real Life too hits the hot button topics that everyone is talking about…like the 
elections of 2004, it’s candidates, and issues like abortion and gay marriage, and more.  
The audience is welcomed to call in and ask questions during this lively 30 minute 
discussion and respond to the comments of the hosts. 

Kingdom Wealth – Mondays @12:30. Hosted by Mr. Rod Brown, vice-president of 
investments for Wachovia Securities, and Mr. Tyrone McLaughlin, C.E.O. of wealth 
strategies.  This interactive hour engages our audience with insightful conversations 
about money matters.  Whether it is about retirement, the stock market, educational 
funding, credit, etc., Brown and McLaughlin look to eradicate any ignorance that remains 
in the African American community regarding these subjects. 

Inside The Community- hosted by program director Joseph Level, this informative 30 
minute to one-hour program showcases national and community notables who share 
personal, yet relevant information about their life and work. 

In addition, 1510 WEAL also carries several other pre-produced ministry programs that deal 
with everyday topics, such as health, the elderly, marriage and family, divorce, homosexuality, 
economics, unemployment, etc.  Some of these programs are as follows: 

 Destiny Christian Center – Wednesday @ 12 Noon 

 Abundant Life – Wednesday @ 12:30pm 

 Strength For The Journey – Tuesday & Thursday @1:00pm 

 Beauty For Ashes- Fridays @12:30 

Every weekday morning at 8:45am, WEAL pauses to recognize a healthy “African American 
Marriage.”  After interviewing the couple about their life together, the stations shares with the 
audience tips and information about having a successful marriage and family.  WEAL is waging 
a war against the deterioration of 2-parent homes and the poverty that often accompanies single 
parent families. 

Every weekday morning, WEAL provides local and state news every hour, on the hour, and 
national news from the Associated Press at the bottom of each hour.  Weekdays after 9am, and 
on Saturday, a news update from AP in provided going into our :20 stop set for the remainder of 
the broadcast day.  Our local news is obtained via local newspapers, the internet, and by 
monitoring local TV new outlets. 

WEAL runs approximately 48 PSA’s per week.  About half are locally produced and the others 
are from relevant “Ad Council” campaigns.  1510 airs two (2) PSA’s per day-part, M-Sun, on 
average from 7a-7p.  As previously mentioned, our “Heartwise Wednesday” effort included a 
PSA campaign that included a locally produced spots that spoke of health, diet and fitness once 
an hour on Wednesdays. 



 

WJMH 

WJMH is a dependable, 24 hour a day, seven day a week source of local news and information to 
our listeners.   

Local news is covered hourly during each morning’s broadcast.  Our morning team focuses 
additional needed content on stories likely to have an effect on our listeners, providing 
educational information, background and enlightening interviews.   

A variety of opinions are sought out and aired on WJMH, from a broad spectrum of figures, 
including community leaders, newsworthy subjects and the varied opinions of a broad spectrum 
of our listeners.  Our local “Straight Talk” program provides a forum for community concerns 
and interests through live and local interaction with our listeners about matters of real concern to 
them.   

WJMH breaks from regular programming at any time, day or night, 365 days a year, to provide 
long form information and cover situations such as the recent late night tornado emergency in 
our area.  This information may include Amber Alerts and EAS Alerts, breaking news stories, 
information on emergency situations and updates that develop, weather alerts and coverage of 
local stories of interest or anything else that might raise audience concern or interest.   

The station regularly conduct on-air interviews with representatives of local charity and 
community groups to discuss community concerns, upcoming events or to provide needed 
information.  Our goal is to achieve dependable communication and to be seen as a trusted 
source of information. 

WPAW 

WPAW welcomes representatives from local charity and community groups to appear on the 
“Wake up with the Wolf Show” on a regular basis to discuss upcoming events or special areas of 
need.  These appearances include local Sheriffs from the surrounding community who appear to 
discuss issues like gang problems, jail overcrowding and seat belt enforcement campaigns. Local 
community groups stop by to promote fundraising events for the American Cancer society, 
JDRF, Make A Wish Foundation and the Pediatric Brain Tumor Foundation. The city of 
Thomasville sends representatives each year to discuss North Carolina’s only Memorial Day 
celebration and WPAW serves as grand marshal for the annual parade. In addition to spreading 
the word about the event, WPAW features video and photos from the parade on our website. 

WPAW frequently interviews members of the Petty family to raise awareness about the Victory 
Junction Gang camp (run by Richard Petty’s family). This camp offers summertime fun for kids 
with special needs. 

WPAW airs 5 ninety second news updates each morning Monday through Saturday. 

WPAW airs a 2 hour public affairs show called “Sunday Wake Up with the Wolf” each week. 
News director Leanne Petty interviews local newsmakers, politicians and community leaders on 
a range of local topics. Health issues are address each week in a 30 minute segment on the latest 
developments in health care. 



 

WPAW airs Public Service announcements each week (20) dealing with: Voter registration, seat 
belt awareness campaigns, and severe weather preparation. 

WPAW recently aired (and featured on our website) information about a major construction 
project that changed traffic patterns, affecting two interstate highways in our area. 

WPAW airs weather forecasts and temperatures for military bases around the world to remind 
the public of the sacrifice our troops make on our behalf. 

WPET 

WPET airs a weekly half-hour program called “Radio Health Journal” WPET carefully selected 
this program to appeal to the constant needs of our listeners, primarily middle-aged adults and 
senior citizens. 

WPET also airs a great, locally produced weekly half hour program (that airs twice per week) 
called “For the Record”, and again, it addresses issues of local concern, bringing great 
information about what is going on in the community, and around our area. 

WPET airs a network program (5 half hour installments) of “FOCUS ON THE FAMILY” with 
Dr. James Dobson. If it affects the family, and its well being. 

WPET airs a two minute feature (5 installments each week) called “THE EMPLOYMENT 
REPORT” where we make the community aware of the job market and jobs that are open. 

WPET airs between 30 and 50 (30 and 60 second) Public Service Announcements in prime time. 
These PSAs deal with a variety of issues, everything from health issues to the environment. 

WPET airs a great show, Saturdays at Noon called “KIDS CORNER” that deals with great 
information and entertainment for our youngsters, to deepen their Spiritual Walk, and to fully 
understand what good values are, and respect for others. It is a half hour show. 

WPET airs a little over 350 minutes per week of national, local, and state news, along with 
Traffic Reports and weather information, including Weather Bulletins, and other bulletins of 
local interest. EAS and Amber alerts are carried on WPET radio as well. 

 WPET devotes 5 hours per week, for a live show called “TRADIO” in which we allow the 
community to call in and sell (on a non-commercial basis) anything around the house. 

WQMG 

WQMG remains close to the community with its various efforts to bring community service 
programming to our listeners.  Throughout the Tom Joyner Morning show, WQMG airs local 
news twice an hour between 6am-10am. 

WQMG also airs a two minute, Community Focus segment in which we give the spotlight to 
local community organizations to discuss upcoming events.  This segment airs twice during the 



 

Tom Joyner Morning Show, between 6am-10am, five days a week.  This segment covers topics 
ranging from job fairs to women’s health to summer programs for kids. 

WQMG airs public service announcements six times a day between 6am and 12 midnight for a 
total of 42 each week.  These announcements are read live by the on-air announcers.  These 
announcements are provided by local civic groups and non-profit organizations. 

WQMG’s weekly Public Affairs program, “Community Focus,” airs from 6am-7am on Saturday 
and Sunday and covers various community issues ranging from Education, Politics, religion, 
finance and health to family, information/technology the economy and race relations and gives in 
depth information to the community on each of these topics. 

COMMUNITY SERVICE ACTIVITIES 

WSMW 

WSMW hosts many community service projects throughout the year.  In each instance, WSMW 
has responded to a need in the community.  For instance, JDRF, Second Harvest, Guilford 
County Animal Shelter, Make a Wish Foundation, and many others have reached out to the 
station for help with specific needs.  WSMW responded by building events around these needs 
with overwhelmingly positive results. 

Picnics In The Plaza has proven a very successful event, raising thousands of dollars for Make A 
Wish Foundation.  WSMW personalities host the event, which is promoted heavily with 
promotional announcements during the weeks leading up to each of the seven picnics. 

Farmer Appreciation Day at the Greensboro Farmer’s Curb market highlights local farmers and 
the plight they are faced with.  The event includes free food for farmers and is hosted by WSMW 
air talent. 

WSMW hosts two days of local culture during the Fun 4th Festival in downtown Greensboro.  
This free festival puts the spotlight on local history and pride.  Additionally, WSMW was asked 
to promote and host this year’s Heritage Festival, in celebration of Greensboro’s bicentennial.    

JDRF walks are the major fundraiser for the Juvenile Diabetes Research Foundation.  WSMW 
hosts each of the JDRF’s fundraising walks, as well as its gala, golf tournament, and kickoff 
events.   

WSMW personalities volunteer their time to meet the special kids at Victory Junction Gang 
Camp several times per year.  During these visits, interviews are conducted with children who 
count on the camp for a week of normalcy in a young life usually gripped by life threatening 
diseases or deformities.   These interviews are then played on the air to draw attention to the 
great work done at the VJGC. 

Second Harvest Food Bank has been the recipient of many WSMW live broadcasts, or “Random 
Acts of Simon.”  

 



 

WEAL 

WEAL’s Community Service activities respond to the needs of our community.  For the entire 
year of 2008, every Wednesday on 1510 WEAL was “Heartwise Wednesday.”  Partnering with 
the Moses Cones Heart and Vascular Center, we devoted 15 minutes every Wednesday morning 
at 9:30 am for a live interview with representatives of the Moses Cones Health system to discuss 
exercise and diet.  In addition, 1510’s Joseph Level made monthly visits to the Heart and 
Vascular Center where he was subjected to physical examinations and exercise routines.  Plus, 
WEAL had monthly blood pressure and cholesterol screenings in S.E. Greensboro and other 
HBD areas. 

The Guilford County Family Life Council recognized 1510 WEAL for its commitment to 
marriage and family and invited Joseph Level to join the board.  It also secured 1510 as the 
media partner for the 1st ever African-American Health Marriage Summit, September 10-11, 
2004.  Over 300 men and women attended. 

The North Carolina AARP and the National Congress on Civil Rights acknowledged the work of 
1510’s Joseph Level with the Voices of Civil Rights Project and Bus Tour.  Level was selected 
to host several local events from May through August of 2004 that brought national attention to 
Greensboro’s history in Civil Rights. 

Annually, each February, WEAL recognizes the significant contributions of those in our 
community with the Rhythms of Triumph, formerly known as the African-American 
Achievement Awards.  This gala awards recipients in the areas of Entrepreneur, Education, 
Entertainment, Community Service and Lifetime Achievement. 

For 18 consecutive years, WEAL has participated in Greensboro’s largest one-day outdoor 
festival, Fun Fourth, with well over 100,000 in attendance.  On that day, we also have our annual 
Gospel Talent Search.  Each year in April, WEAL sees over 25,000 people attend our Kid’s 
Carnival.  Plus, our quarterly Gospel Concert Series have bridged a generation gap in our 
community. 

WEAL spends hours in the community not only making free appearances, but working to further 
the cause.  WEAL is far from just talking about it, we live it in the way we give back to the 
community.  To a degree, it’s almost as if the community expects it from us, and at no cost 
because we do it, in their words, “for everyone else.”  We spend (and give) hours with the Sickle 
Cell Association of the Piedmont, raising awareness of AIDS/HIV and the lack of Sickle Cell 
research.  For the past 6 years, we have helped to raise thousands of pounds of food to fight 
hunger in the Triad walking with the US Postal Service, and participating in the Greensboro 
Crop Walk.  We annually team up with the Greensboro Pregnancy Care Center to raise money 
for young, single, expectant mothers.  Year after year, we partner with the Malachi House to help 
raise money in the fight against substance abuse.  1510, Greensboro clergy, and the Greensboro 
Police Department came together to work toward addressing Greensboro’s unusually high 
murder rate with a series of PSA’s regarding our collective efforts to put an end to the violence.  
Numbers of churches and non-profits have asked and received our assistance for health 
screenings, clothing giveaways, 1st time home buying seminars, blood drives, etc. 



 

Like most Greensboro Entercom stations, we have had an extremely aggressive “get out to vote” 
campaign.  We have reminded our listener about registering to vote.  Plus, our website has been 
used as a place of “debate” about the candidates.  We have used polls, such as, “When you vote, 
what matters most, your faith or your race?”  Presently, we are in discussions to host a debate 
within the Christian, African-American community.  Also, during the summer of 2006, our 
morning show held “town meetings” at a local coffee house called “Coffee at the Summit,” 
where our morning show broadcasted in front of a live audience. 

WJMH 

WJMH is directly involved with a great variety of charities and community organizations, 
addressing the needs of the community through special programming, Public Service 
Announcements, air-personality involvement and other efforts designed to raise public 
awareness and inspire involvement, action and reaction on the part of our listeners. 

Every week, WJMH airs “Straight Talk,” a two hour long, live, interactive broadcast, focused on 
community concerns and interests.  Local community leader and WJMH on-air alumnus Amos 
Quick updates activities, developments and occurrences of interest to our listening community, 
conducts interviews with local newsmakers, community leaders and educational figures, then 
takes listener calls, allowing a voice for the many divergent opinions and answers of those with 
issues and concerns of their own.  This commitment to live and local interaction with our 
listeners about matters of real concern to them is a source of regular positive feedback.   

WJMH recently presented a four hour long Financial Planning Seminar at North Carolina A&T 
University in conjunction with the Hip Hop Summit Action Network.  Financial planners from 
major corporations served on the panel, along with successful celebrities and others who had 
made financial planning errors they were willing to share.  A capacity crowd filled the larger 
NCA&T Gymnasium as important information was disseminated.  Audience members were 
invited to ask questions, which ranged from those of young people renting a first apartment 
through those starting businesses of their own and married couple with specific questions about 
wisely building an investment portfolio.  Regular programming was suspended while the entire 
proceedings were broadcast live and free of commercial interruption on a Saturday afternoon.  
Admission was free to all.  Detailed financial planning books and literature were given out to 
attendees.  This event was the singular promotional focus of WJMH for three weeks prior to the 
event.  Highlights were offered through our website to those needing more detail or a refresher 
on key points. 

Each year, for the last thirteen years, WJMH has partnered with Toys For Tots and the United 
States Marine Corps to collect toys for the needy children in our listening area.  The 102 JAMZ 
Stuff the Bus Toy Drive is a 24 hour a day, four day long commitment, with our afternoon 
personality on location and broadcasting regular updates, throughout.  Thousands of listeners 
participate by purchasing new Christmas gifts such as bicycles, clothing, dolls and riding toys 
with the stated goal of making sure that no child in the Triad wakes up without a new toy under 
the tree on Christmas morning.   

For six days, in late August and early September, 2005, the entire WJMH staff worked as a team 
to conduct a round the clock relief effort for the victims of Hurricane Katrina.  WJMH broadcast 



 

live day and night from a central location, soliciting non-perishable items for the victims along 
the Gulf Coast for Operation Katrina.  Air Personalities and the station Promotions Team worked 
through an overwhelming response.  Local companies were approached and agreed to donate 
semi-trucks which were loaded with bottled water, canned goods, diapers, baby formula, 
flashlights, batteries, clothing, blankets, trash bags, first aid kits, portable radios, etc.  Eight semi-
trucks were filled with supplies.  In addition, well over $5,000 in donations was collected, even 
though WJMH had never asked for, or even discussed donating money.  Following the packing, 
the WJMH Morning Show and promotions team escorted the trucks to Louisiana, speaking with 
victims on-air, calling in first hand reports from the area and assisting in the unloading to make 
sure victims received the items they needed. 

WJMH pairs up each year with Winston-Salem native Chris Paul, who, upon joining the NBA, 
sought opportunities to give back to the community that had been there for him in his youth.  
Each year, we present a weekend-long series of activities ranging from Habitat for Humanity 
service projects to a Charity Bowling event, a Sunday morning Church Service and a Basketball 
training camp and clinic for needy children.  The goal is to inspire the many young people for 
whom such things are out of reach, children for whom such role models mean so very much.  
WJMH works closely with Chris Paul to make this weekend event an uplifting outreach effort 
that impacts the community in a significant way.  

WJMH also recently presented an AIDS Awareness Forum at North Carolina A&T University in 
conjunction with BET.  Facts and myths were explored in a no holds barred, frank and 
informative presentation.  Considerable pre-event on-air discussion, along with Public Service 
Announcements, raised awareness of the event to the maximum possible level.  Air talent 
devoted their time and involvement to this forum, with the goal of significantly raising 
awareness of this powerful threat to the African American community. 

In late August each year, WJMH ties in with the NAACP to host a pre-school afternoon of fun 
and games.  Our personalities keep the entertainment alive, host activities and bring the 
afternoon to a close by providing needed school supplies to those for whom the expense might be 
prohibitive. 

WPAW 

WPAW is committed to addressing the needs of our community.  In response to those needs, 
WPAW has conducted ongoing fund raising and food drives for the Second Harvest Food band 
of North Carolina. Food drives on behalf of this organization have been held in Greensboro, 
Winston Salem, High Point and Oak Ridge. 

During a recent Tornado that touched down in our listening area, WPAW visited clean-up crews 
with food and drinks and provided photos of the destruction on our website. 

WPAW hosts an annual golf tournament/fund raiser for the Pediatric Brain tumor Foundation. 

WPAW hosts events for local animal shelters to raise awareness for the need to adopt pets. 

WPAW welcomes Guilford County Sheriff B.J. Barnes on a frequent basis to discuss a range of 
issues, including the Sheriff’s support of the Salvation Army. The sheriff requested we help with 



 

the Salvation Army holiday toy drive, so with the help of the Sheriff’s office WPAW had 
morning air personality Chuck Marsh arrested and placed in a make shift jail at a local shopping 
center parking lot. Chuck braved near freezing temperatures in the jail for 93 hours in an effort to 
collect toys for the Salvation Army Christmas toy drive. Seven truckloads of toys were collected, 
along with over $5,000 in cash. 

WPAW’s morning show has a young man who is a huge fan of the show and he calls in on a 
regular basis to give updates on his medical condition. He suffers from brain tumors and has had 
multiple surgeries. Out of these appearances and discussions with the young man’s parents we 
determined that the Pediatric Brain Tumor foundation could use our help and we now hold an 
annual School spirit contest to raise money and awareness for the cause. School kids raise money 
for the foundation in hopes of winning a concert at their school by a major country artist. 

WPAW often hosts members of the local VFW to talk about issues facing veterans. Out of these 
appearances local VFW members identified a need veterans have regarding entertainment and 
the lifting of their spirits. We began Operation DVD to collect movies and other entertainment to 
send to veterans, as well as active duty solders, sailors and air-men serving around the county 
and the world. 

WPET 

WPET addresses the needs of the community in many ways.  It is involved with the Muscular 
Dystrophy Association, and every year, it assists them with raising much needed funds, for 
intense research to help find cures that affect so many here, and abroad. We’re also involved 
with the religious community, and we are out in many churches throughout the Piedmont area, 
assisting with many of their activities and outreach programs. In the past we have been involved 
with the World Harvest Food bank, and any number of other causes. In recent days, we helped 
the Colfax Community Center with raising funds, to assist in renovations to their community 
center.  One of the recent events we enjoyed, was our visit to Guilford Baptist Church, for an 
afternoon time of fellowship dedicated to some fine outstanding Senior Citizens. Of course, we 
air local Baseball (and our very own Jim Scott, serves as announcer for the Greensboro 
Grasshoppers). We also air local College basketball along with High School Football games. 

WQMG 

WQMG’s role is to mirror and address the needs of our community.  WQMG works hand in 
hand with various charitable community organizations and is very active in the community.  The 
station assisted fire victims in Greensboro, raising a total of $23,000 for the Mallard Lake 
Apartment fire on the weekend of January 30th-February 1st 2004 by doing an all request 
weekend.  Listeners were given the opportunity to request and hear their favorite song for a 
donation to the fire victims.   

In March and April of 2004 the station provided public service announcements and on-air 
personalities to benefit basketball games to raise funds for the Winston-Lake Family YMCA and 
the Host Homes organization.  This is an ongoing event with WQMG.   

Each May through September, the station provides free entertainment, children and senior citizen 
activities, health and community services like voter registration, health screenings, etc. each 



 

month at the station’s QMG Stone Soul Picnics.  The average attendance at these events is over 
5,000. 

WQMG extends its reach into the community by partnering with the Triad Health Project for the 
Winter Walk for AIDS in December of 2007.  All proceeds from this event go to AIDS research. 

WQMG also partners with the Sickle Cell Disease Association of the Triad to help raise 
awareness about Sickle Cell Anemia and its effects on the African-American community, also 
helping to raise money for its annual hair-a-thon.  Proceeds go to Sickle Cell and AIDS research. 

WQMG was very instrumental this year, partnering with the Guilford County Board of Elections 
Voter Registration drive, registering over 150 new voters in Guilford County in day. 

In December of 2007, WQMG joined with The Homeless Prevention Coalition of Guilford 
County (Salvation Army), to hold a clothing/food drive to help stock the homeless shelters 
throughout the county, aiding in the fight against homelessness.  The station set up shop in the 
parking lot of the local Costco for 5 days in December until an entire Tractor trailer was filled 
with clothing, food, and other necessities to help the homeless. 

WQMG also partners with the National Association of Letter Carriers every year to collect can 
goods for the needy families of the Triad as well as the Greensboro Food Drive and the Fill the 
Mayflower campaign, all of which help stock the local food bank. 

Every year in September, in conjunction with The Tom Joyner Morning show, WQMG, sponsors 
“Take a Loved One to the Doctor.”  This program helps listeners who may not have health 
insurance and offers free screenings for high blood pressure, sickle cell, diabetes and other 
illnesses that directly affect the African-American community.  Every year, this program has 
literally saved lives. 

WQMG lends its support to the International Civil Rights Center and Museum, supporting their 
many Galas, but more importantly helping to raise awareness and remember The Greensboro 
Four. 

WQMG held a radio-thon for the victims of Hurricane Katrina, where listeners were invited to 
call in and request their favorite songs and at the same time make a donation to help the 
survivors of Hurricane Katrina.  This money was contributed to the Hurricane Katrina Relief 
Fund. 

WQMG raised and contributed $25,000 to Barber Park, one of the local parks in Greensboro.  
WQMG also lends its support to other various local organizations, like the NAACP, the Healthy 
Black Marriage Summit, and the Jamestown Public Library’s reading program. 

WQMG participates in “Make a Difference Day,” as all of our Entercom stations do.   As part of 
this event this year, company volunteers painted the War Memorial Stadium, a minor league 
stadium. 

WQMG, in its commitment to the health of our listeners, airs public service announcements on 
Breast Cancer Awareness, High Blood Pressure, Prostate Cancer, etc.  



 

EMERGENCY PROGRAMMING 

WSMW 

During inclement weather, or traffic emergencies, WSMW provides in depth coverage.  In the 
aftermath of the recent tornadoes in the area, WSMW interviewed survivors and instructed others 
on where and how to receive aid.  Of course, WSMW ran all EAS alerts leading up to the 
tornado’s touching down.  All EAS alerts are carried on WSMW, including Amber Alerts. 

WSMW has coordinated a catastrophic event plan, which includes steps necessary to broadcast 
from a remote site, if needed.  We’ve put together emergency procedures to remain on the air, 
serving our listeners, in the case of an extreme emergency. 

WEAL 

WEAL interrupted our regular programming for the “War on Terror,” and of course, 9/11.   We 
have also interrupted programming in the event of special weather events that have caused a 
significant interruption to our listener’s daily routine.  During the past 2 winters, we’ve had 
freezing rain events that left thousands without power.  We cooperated with Duke Power and 
local officials to restore calm and provide much needed information to our community.  We’ve 
also interviewed local Red Cross officials and volunteers in their efforts to assist the victims of 
the recent hurricanes.  Plus, earlier this year, we teamed up with our sister (97.1 QMG) FM to 
raise and award money to the victims of a tragic fire in Greensboro by spending a day at the 
location of the fire accepting donations. 

WEAL has in place a catastrophic event plan, to be implemented in an emergency situation. 

WJMH 

WJMH is committed to providing needed information to our listeners, at any time.  From Amber 
Alerts to EAS Alerts, from breaking local news stories to updates on emergency situations, from 
weather alerts to coverage of local emergencies, our listeners know we’ll be there when they 
need us.  Whether through the voice of our News Director, the input of local experts, the sharing 
of background information by our airstaff or through call-ins from listeners and eye witnesses, 
our commitment is to be a dependable 24 hour, 365 days a year source for what matters now.    

WJMH alerts listeners to local emergencies such as weather related power outages, Severe 
Weather Alerts, school cancellations and delays, chemical spills, major fires, traffic situations, 
law enforcement related emergencies (standoffs, robberies, hostage situations, etc.) or any other 
situations necessitating public awareness as well as situations that might potentially impact the 
safety of our listeners.   

Within the last month, WJMH broke from regular programming during a late night tornado 
emergency that caused severe damage, including loss of life to residents of our listening area.  
The station broadcast continuously updated weather information, including specifically targeted 
radar information for neighborhood areas experiencing dangerous storm activity, powerful wind 
shear, the threat of hail, high winds, etc.  We provided tracking information on the movement of 
the various storm cells, educational information on potential situations to prepare for, 



 

instructional information on home safety areas, etc.   Call-ins from listeners and observers in 
affected areas were broadcast, as well. 

WJMH has in place a catastrophic event plan.  Included are details for preparation to broadcast 
from a remote site when needed, as well as emergency procedures to remain on the air, in the 
event we are not able to broadcast from our present site. 

WPAW 

WPAW interrupts programming with severe weather alerts, Amber alerts and major traffic 
accidents.  Recent examples include the early May tornados that struck the area, A February gun 
incident at a local school and many recent major traffic accidents that shut down major highways 
in our area. 

While not implemented, since Sept 11, 2001, WPAW has in place a plan to deal with a 
catastrophic event, were it to take place in our area. This contingency includes remote broadcast 
facilities, and emergency procedures to remain on the air to serve the public in the event of a 
terror event. 

WPET 

WPET interrupts our regular programming for needed weather alerts, to convey information on 
public calamities, traffic issues, EAS Alerts, Amber alerts, etc.  WPET covers winter weather 
emergencies, announces school and business closings, power outages, etc. 

WPET’s catastrophic event plan includes preparations for emergency procedures, in the event of 
catastrophe. 

WQMG 

WQMG interrupted regular programming when America went to war with Iraq to provide news 
coverage.  The station also alters programming for winter weather emergencies by announcing 
school and business closings, traffic information and power outages. 

WQMG has designed a catastrophic event plan which includes preparation to broadcast from a 
remote site, plus emergency procedures to remain on the air, in the event of a catastrophic 
emergency. 

LOCAL MUSIC INITIATIVES 

WSMW 

WSMW hosts local musicians on a regular basis.  Nearly every week, live bands perform on the 
air.  During the Wicker Show’s “Wicker Wheel Of Music,” local artists get to show off their skill 
on a well known classic song, then have the opportunity to play a song of their own and promote 
any upcoming shows they have in the area. 



 

There have also been several successful “Battle of the Bands,” featuring exclusively local talent.  
These events are also a generator of money for charity (JDRF was able to take donations at the 
door).   The winner of the last event was later featured in a national TV show for Fox, “The Next 
Great American Band,” after appearing on WSMW. 

Local bands are invited to appear at many of WSMW’s large community events, including “Fun 
4th” and “Farmer Appreciation Day” among others. 

WEAL 

1510 WEAL is extremely pro-active in providing an outlet for local musicians on stage and on 
our station.  For over 18 years, we’ve hosted the 1510 WEAL Gospel Talent Search.  Our 
participants are featured on air, and some have gone on to great success and even garner the 
Gospel industry’s highest honor, the Stellar Award (i.e., Greensboro’s own Men of Standard).   
In addition, we team with our sister FM to feature local artist at our Stone Soul Picnics 
throughout the year.  WEAL also produces a weekly show called Hip Hop Praise that showcases 
local artist for two consecutive hours every Saturday, 11a-1p. 

WJMH 

WJMH regularly highlights local music and local artists.  

Locally produced music is given equal consideration with the music released through major 
labels.  Regularly, WJMH exposes local music to the listening audience in regular music 
programming.  Upon signs of positive feedback, such music increases in frequency of airplay.  In 
a number of cases, such local songs have gone on to achieve local, regional or even national “hit 
music” status.   

Local artists have often been given the opportunity to appear on-air and interact with the WJMH 
on-air personalities.  Appearances and on-air performances by such local figures have included 
those of former local artist Fantasia Barrino, who, of course, went on to great success as the 
American Idol winner, as a successful stage actor on Broadway and now, with a well established 
and successful recording career.   

Additionally, WJMH is committed to our regular Local Artist Spotlight, in which the music of a 
particular local artist receives airplay, often accompanied by an on-air interview with 
background and a discussion of the music.  At times, audience reaction is integrated, as well.   

In the last few months, WJMH has presented two local educational forums for aspiring local 
artists and musicians in conjunction with Guitar Center.  A top WJMH air personality has hosted 
these events, with guests receiving expert advise from industry specialists who’ve advised on the 
inner workings of the music industry, explained the realities behind common misconceptions, 
described necessary steps to achieving success in the music industry, offered insights into 
opportunities to be aware of, warnings about potential pitfalls, etc.  Audience members were 
given the opportunity to ask specific questions and seek input.  Highlights were videotaped and 
presented on the station’s website.  Two more such events are scheduled at this time, to take 
place before the end of summer. 



 

WPET 

WPET has used local talent during events, as well as our annual Kids Carnival. We also have 
used some local talent on their air, from their own CD releases, and there are times, we are 
privileged to have them come for live interviews, and to sing live on the air.  

WPET counts it real privilege to serve this community, and take great pride in doing so. There 
are special times, when we conduct interviews on the morning show of various activities, and 
enjoy being a help to special needs of concern. 

WQMG 

WQMG airs music from local artists, as it promotes them as guests on the QMG Stone Soul 
Picnic Series.  This is the station’s opportunity to showcase local talent live on stage at a free 
event sponsored by the station.  Once weekly, on Tuesdays local music is spotlighted on the 
Afternoon show as well. 
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NEWS  AND COMMUNITY SERVICE PROGRAMMING 

Entercom Buffalo broadcasts a significant amount of news and community service 
programming.  Listed below is a sampling of this programming.  Attached hereto as 
Appendix 1 is a more detailed chart with the programming for each Entercom Buffalo 
station. 

WBEN broadcasts a four-hour long daily locally produced news program called 
“Buffalo’s Early News” that informs listeners of various current news and issues of local 
concern. 

WBEN broadcasts a three-hour long daily locally produced talk program called “The 
Tom Bauerle Show” that discusses various current news and issues of local concern. 

WBEN broadcasts a three-hour long daily locally produced talk program called “Sandy 
Beach & Co.” that discusses various current news and issues of local concern. 

In the past year WBEN has produced and broadcast many news and information specials 
on topics of interest to its listeners such as: tax tips, home improvement, Buffalo city 
expenditures, Buffalo area schools, historic preservation, soaring gas prices, local crime 
and casinos. 

WTSS airs two-minute news segments throughout the morning as well as one-minute 
news segments throughout the day and an additional two-minute news segment at 10 PM. 

WWKB broadcasts a weekly half-hour locally produced program called “Living Prime 
Time” that addresses local environmental, health care, family, women’s and economic 
issues. 

WWKB broadcasts a weekly half-hour locally produced program called “Rusk Report” 
that covers the economy, education, crime and family issues of local concern. 

WKSE, WLKK, WTSS, and WWWS twice weekly (and WWKB once weekly) air a 
locally produced half-hour program entitled “On Target with Penny Wolfgang.” Ms. 
Wolfgang is a local Supreme Court judge and her show addresses the following topics as 
they relate to the Buffalo community: crime, health care, education, the economy, the 
environment, minorities and women and family issues. 

WGR, WKSE, WWKB and WTSS air a weekly half-hour program called “Radio Health 
Journal.” The program addresses issues of interest to the local community in the health 
care field. 

WGR, WWWS and WKSE air a weekly hour-long locally produced program called 
“Mary Davis Show” in which Ms. Davis and a panel of guests discuss current events and 
issues. 

WGR, WKSE, WWKB and WTSS air a weekly half-hour program called “Viewpoints” 
that addresses a broad range of current events from politics to arts and education. 
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Entercom Buffalo stations air numerous PSAs for a wide range of local and charitable 
organizations, including the following as examples: SPCA, Alzheimers Association, 
Beechwood Facilities, Hunters Hope, Theater of ‘Youth, Habitat for Humanity, Boys and 
Girls Clubs of Buffalo, United Way of Buffalo and Erie County, Camp Good Days & 
Special Times, Juvenile Diabetes Foundation, Buffalo Zoo and the UB Center for the 
Arts. 

Women & Children’s Hospital of Buffalo needed to purchase medical equipment.  The 
community was unaware of this need.  WKSE hosted a Radiothon (a live broadcast) from 
the hospital to bring awareness to the community of this life-saving facility and its needs.  
This annual radiothon broadcast over the last 3 years has raised over $1.6 million to keep 
this amazing hospital here in Buffalo. 

Our local SPCA was on the verge of closing because they do not receive government 
subsidies and needed to stop taking money out of their endowment fund to balance their 
budget.  WBEN, WTSS and WWKB hosted 3-day Radiothons to raise funds to keep our 
SPCA open.  Since the Radiothons began nearly 5 years ago, the stations have raised 
$713,054 in funds and gotten over 440 animals adopted. 

COMMUNITY SERVICE ACTIVITIES 

The WGR Morning Show raised over $1400 for ALS Research through the Muscular 
Dystrophy Association at the Alfred T. Caffiero Golf Classic by auctioning off an 
experience to play golf with the Morning Show in this classic.  In addition, each show 
raised awareness for the event, raising additional funds during their auction following the 
day of golf.  The WGR Morning Show also did their show live from the Lancaster 
Country Club the day of the event. 

WGR produced and aired 100 :30 commercials promoting the Keith’s Classic/Carly’s 
Club Auction in August to benefit Childhood Cancer Research Initiatives of the Roswell 
Park Alliance Foundation at Buffalo’s Roswell Park Cancer Institute.  WGR was the 
exclusive radio sponsor of the golf tournament 7/12/04 and the silent auction on 8/28/04. 

WGR talent hosted fundraising activities (golf tournament and auction) that raised 
$210,000 to benefit the Children’s Hospital of Buffalo Foundation. 

The WGR Morning show conducts an annual bake sale each May to benefit the City of 
Buffalo.  May 2003’s bake sale was held to raise awareness of the City’s budget 
problems.  May 2004 bake sale raised over $2,000 to supplement the public schools’ 
athletic budget. 

WGR held an on-line auction of signed memorabilia to raise money (approximately $1 
200) for Gilda’s Club to open a new facility in Buffalo. 

During the last week of September 2004, WGR aired a segment for “Dining Out For 
Life”, a fundraiser to support Aids Family Services and Aids Community Services three 
times daily. 
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WKSE donated $11,557.75 to Juvenile Diabetes Research Foundation raised from 
Annual Cheer For The Cure. 

WKSE conducted a contest where local high schools compete for a concert at their school 
by writing the most postcards to send to the American troops overseas. 

WKSE talent raised the largest food donation in the Food Bank of WNY’s history with 
“Fasting For Families.” 

WKSE talent hosted a Toy Drive at St. Addalbert’s Response To Love Center.  This 2- 
week toy drive urged fortunate listeners to donate new/unopened toys to help needy 
children enjoy a Merry Christmas.  Over 50,000 toys (approximately $250,000 worth) 
were collected at the Center, where the WKSE host sorted and re-distributed the toys to 
3,000 needy families for Christmas. 

WKSE donated a 2003 Jeep Renegade to a vocation program for Renaissance Campus 
and Kids Escaping Drugs. 

WTSS donated $14,640.14 to Roswell Park Cancer Institute raised from sale of 
StarTracks CD in December 2002 and $13,209.42 in December 2003. 

WTSS donated $6,716.50 to Autistic Services raised at Evening With The Stars 
dinner/auction. 

WTSS talent hosted Polar Bites, an event that raised over $19,000 to benefit Buffalo Zoo. 

WTSS talent emceed 7th annual Memorial Walk for the local Hospice. 

WTSS talent emceed annual Bachelor Auction to benefit the Leukemia & Lymphoma 
Society. 

WTSS talent hosted Wines in the Wild fundraiser that raised over $26,000 to benefit the 
Buffalo Zoo. 

WTSS talent hosted and judged at Polar Bites 2004 that raised over $20,5000 to help feed 
thriving animal collection at the Buffalo Zoo. 

WTSS donated $100 to Child & Family Services during annual drive. 

WTSS talent hosted annual Gelatin Splash to benefit the Leukemia & Lymphoma 
Society. 

WTSS hosts Starry Night In The Garden, a wine and food tasting event (complete with 
silent auction and live music).  Money raised benefits the Botanical Gardens. 

WTSS hosts Wines in the Wild to benefit the Buffalo Zoo. 

WTSS hosts Starry Night in the Garden featuring Richard Marx.  Proceeds to benefit UB 
Center for the Arts. 
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WTSS hosts Starry Night in the Garden featuring Tears for Fears.  Proceeds to benefit 
UB Center for the Arts. 

WTSS hosts Boo Bash (child-friendly Halloween carnival) to benefit Kids Escaping 
Drugs. 

WTSS hosts Trans Siberian Orchestra concert to benefit Leukemia Society. 

WBEN and WGR donated $500.37 to Roswell Park Cancer Institute raised from various 
summer events. 

Four WBEN and WTSS station personalities volunteered hours to create tabletop 
doghouses at the Art Unleashed Designer Doghouse Auction.  Proceeds to benefit SPCA. 

WBEN and WTSS host a representative of the SPCA to visit the stations weekly, often 
bringing pets available for adoption, for 5- to I O-minute interviews during morning 
shows regarding the SPCA, its services and its needs. 

WBEN, WGR, WWKB, WKSE, WTSS and WWWS each aired 21 60-second 
announcements promoting support for the Children’s Miracle Network Radiothon.  The 
WKSE Morning Team hosted the 4-day Radiothon that raised over $300,000 to benefit 
Women’s & Children’s Hospital.  Station employees donated time to man phones during 
the event.  WKSE continues this annual Radiothon that has raised over $1.6 million over 
the last 3 years. 

Entercom Buffalo employees volunteer a day of work for annual Make a Difference Day 
doing home construction for Habitat for Humanity. 

Twelve Entercom Buffalo employees volunteered time to man phones at an annual Kids 
Escaping Drugs telethon. 

Entercom donated $18,000 to underwrite exclusive sponsor evenings for “Masterworks 
from the Phillips Collection” for the Albright-Knox Art Gallery. 

American Flag Poster Sale - After 9-11, Entercom Buffalo employees sold flag-posters at 
our facility.  Over $100,000 was raised and donated to the American Red Cross for their 
post-attack efforts.  

Women & Children’s Hospital of Buffalo Radiothons - WKSE hosts 3- to 4-day annual 
live broadcasts from the hospital to raise money and bring awareness to this life-saving 
facility.  Over the last 3 years we have raised over $1.6 million to keep this amazing 
hospital here in Buffalo.  

SPCA Radiothons - WBEN, WTSS, and WWKB host 3-day broadcasts each year to raise 
money for the local SPCA (which does not receive any government subsidies).  Since the 
Radiothons began nearly 5 years ago, the stations have raised $713,054 in funds and 
gotten over 440 animals adopted.  
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High School Spirit - WKSE encourages local high schools to collect pennies (or nickels) 
to raise money for pediatric services at Roswell Park Cancer Institute (Carly's Club).  
Over the last few years we have raised over half a million dollars.  

13 Hours of Giving - WKSE broadcasts live for 13 hours at a satellite location to 
encourage our community to drop off donations of toys, winter outerwear and cash to 
distribute to needy children/families at Christmas.  13 community organizations are 
selected to benefit from our efforts.  

Fasting for Families - WKSE afternoon host broadcasts live for 3 days at a local grocery 
story (while living on-site and fasting for the duration) encouraging the community 
grocery shoppers to donate non-perishable foods.  All food collected is donated to the 
local Food Bank to distribute to needy families for Thanksgiving.  

Stuff-A-Bus - WBEN broadcasts at satellite locations between Thanksgiving and 
Christmas encouraging the community to donate new mittens or gloves, hats, scarves, 
boots and coats (and alternate years encouraging donations of non-perishable food items).  
All items are "stuffed" into a bus for donation (winter clothing  to the Salvation Army 
and food items to the local Food Bank).  Stuff-A-Bus has evolved to Warm Hands Warm 
Hearts - WBEN broadcasts live from a satellite location to collect NEW mittens, gloves, 
hats, scarves, boots and coats during the holiday season.  Last year, 30 large boxes of 
items were collected for donation to the Salvation Army.  

Honor our Troops - WBEN encourages listeners to submit a picture and story of why 
their soldier should be chosen.  Each week one "Spotlight Soldier" is chosen from all 
entries.  One "Soldier of the Year" is chosen from the 12 "Spotlight Soldiers".  A gala to 
honor the 12 soldiers is held at a local restaurant to be attended by honorees, their 
families and members of the community.   

Educator of the Year - WBEN encourages listeners to submit a story of why their favorite 
educator should be chosen.  Each week one "Educator of the Week" is chosen from all 
entries.  One "Educator of the Year" is chosen from the 12 weekly Educators".  A gala to 
honor the 12 educators is held at a local restaurant attended by honorees, their families 
and members of the community.  

Starry Night in the Garden - Star 102.5 host an annual outdoor wine and food tasting 
event (with music and auction).  To date, over $100,000 has been raised to help the 
Buffalo Botanical Gardens maintain the facility and its exotic plant life.  

StarTracks CDs - Star 102.5 sells CD with proceeds to benefit Roswell Park Cancer 
Institute.  

Cheer For The Cure - Kiss 98.5 sponsors local cheerleading competition (among area 
high school squads) with proceeds to benefit the Juvenile Diabetes Foundation.  

Habitat for Humanity - WBEN supports Habitat For Humanity with work crews and on-
air promotion to recruit other Habitat volunteers during a 12-week annual rehab project.  
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Whiney Awards - A celebrity dinner held November 2007 raised nearly $7,000 for the 
Martin House Restoration Corporation (a not-for-profit corporation dedicated to restoring 
the Darwin D. Martin House Complex in Buffalo...a national historic landmark).  

Sales of The Lake's "Local Music CDs" benefit "Music is Art", a privately funded 
organization designed to keep Arts in Education alive in the Buffalo Public School 
System through the donation of musical instruments to local area schools.  

Boo Bash - WTSS hosts this annual child-friendly Halloween event which has benefits 
Carly's Club (and in past years has benefited Kids Escaping Drugs).  

Katrina Relief Fundraisers - WKSE held the "Labor of Love" fundraiser encouraging the 
community to donate bottled water, non-perishable food items, clothing, and toiletries.  
WBEN held a Radiothon to raise cash for the relief efforts.  WLKK held a concert to 
raise funds for the relief efforts.  Between our 3 stations, 27 semi-trailer loads of 
water/food/clothing/toiletries were shipped to New Orleans, and almost $136,000 was 
donated to the relief efforts.  

Re-Treeing Efforts - Entercom Buffalo supported the re-treeing efforts of our Buffalo 
Olmsted Parks System after the surprise October storm destroyed the majority of our area 
tree population.  Volunteers planted nearly 400 new trees in Delaware, Cazenovia, Martin 
Luther King Jr., and Riverside Parks. 

Buffalo Zoo – Entercom Buffalo Partnered with the Buffalo Sabres in early 2007 to raise 
funds and awareness to improve their Elephant House.  Organized and aired promos 
regarding a raffle of Sabres tickets and hotel stay in Toronto that raised $10,000. 

Entercom Buffalo provides annual support for the Ashford Hollow Foundation, home to 
The Essex Arts Center, which provides support to the inner city young, by a series of 
“Flash Parties” to raise money and responsiveness for the project. 

“Live Local Music Paint Box Project", where the radio station is at the area malls with 
local musicians playing holiday music in support of the Roswell Park Cancer Center 
Institute. Patrons can purchase boxes of Holiday Christmas Cards and Gifts designed by 
children, and the proceeds go into cancer research, education and patient care at Roswell 
Park. 

WNY United Against Drug Abuse – The WWKB Saturday Midday Show performed a 
live action broadcast from this event to raise money to assist in preventing children from 
getting involved with drugs. 

KB All-Star Reunion Sock Hop – This all-star gala held at Samuels Grande Manor 
featuring KB personalities both past and present raised money to benefit Camp Good 
Days and Special Times. 

The first annual AM1400 Solid Gold Soul Anniversary Party in cooperation with the 
American Heart Association offered listeners free blood pressure and cholesterol 
screenings as well as information on how to maintain a healthy circulatory system.  
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Upstate New York Transplant Services (UNYTS) was also on-site educating listeners on 
how they can become organ and blood donors.  Each year, WWWS honors a “Solid Gold 
Citizen of the Year”…someone who has made a difference in the local African American 
community. 

AM1400 sponsored free local HIV/AIDS screening clinics in support of National Black 
HIV/AIDS Awareness Day.  WWWS encouraged listeners to stop out at various 
locations around Buffalo to visit our own on-air personality, James Cornelius, and get 
tested for HIV/AIDS. 

The Juneteenth Festival in Martin Luther King, Jr. Park in Buffalo.  This annual 
celebration aims to actively preserve and promote the broad spectrum of African 
American heritage through educational and cultural activities that will benefit the 
community as a whole.  WWWS is a proud sponsor of this event. 

EMERGENCY PROGRAMMING 

WBEN provided comprehensive wall-to-wall coverage of the massive northeastern US 
unexplained power loss affecting millions of people, including live interviews with 
emergency officials, phone calls from concerned listeners and interviews with local 
homeland security leaders.  WBEN broadcast critical information to its audience 
including where power is and where power isn’t, what to do if they’d lost power, where 
to go for emergency help, roads that were open/closed and information on regional 
transportation closures (i.e., Buffalo Airport).  WBEN provided this information to all 
other Entercom Buffalo radio stations. 

At the start of the blackout, the WKSE Morning Host returned to the station, interrupted 
regular programming and went back on-air (approx.  3 hours) to help people during 
blackout. 

At the start of the blackout, WTSS talent was broadcasting live at the Erie County Fair.  
She immediately returned to the station and stayed on-air through evening with shared 
information from sister-station WBEN. 

WBEN provides its listeners with live coverage of news and weather events of local 
concern, including: blizzards and snowstorms, the northeast blackout, hurricanes, 
summer rains and other adverse weather and the war in Iraq. 

In October 2006, a surprise October storm devastated the Western New York area.  The 
weight of the heavy wet snow destroyed the majority of our area tree population and left 
most of the area without power for over a week.  WBEN provided 24-7 coverage to the 
community relying mainly on battery-operated radios for information and updates on this 
emergency situation.  Our other stations relied on the WBEN newsroom for regular 
updates on government warnings, road conditions and other important information. 

LOCAL MUSIC INITIATIVES 

WBEN’s Tom Bauerle Show features local music as bumps during his shows on Friday. 
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Local artists include: 
Jeremy Hoyle Band 
Hit N Run  
Boys of Summer  
Joyryde  
The Enemies  
Alan Syms  
Sweatin’ Like Nixon  
Leah Zicari  
Weekend  
Highwire  
Kenny Gunn  
Jim Neyerlin  
Taylor Made Jazz  
Rob Witherspoon  
Doug Yeomans  
Bourbon Street Brass  
 
WGR promotes local band, Strictly Hip, to entertain the crowd at stadium parking-lot 
tailgate parties prior to home Buffalo Bills Games. 

WGR supports a local act, Jackdaw, that plays at various station events.  WGR also uses 
Jackdaw in music bumps. 

WKSE hosts an event called “Kiss the Summer Hello.” In the past two years local artists 
promoted at event included: Seven Day Faith, Jinxed, Someday Never Comes and The 
Juliet Dagger. 

WKSE has also promoted local artists Seven Day Faith and Jinxed at its Kissmas Bash 
and on air. 

WLKK presented a free concert at Sunset Bay featuring local musicians Weekend. 

WLKK produces an annual Local Music CD featuring local musicians.  Compact Discs 
#1-4 (as well as a special vinyl edition of volume 4) featured the following local artists: 

Jackdaw 
Jim Neyerlin and the Legends 
Gretchen Schulz 
Jeremy Hoyle Band 
Ron LoCurto 
Yvonne Schmidt 
Dave Meinzer 
Mark Winsick 
Nelson Starr 
Noa Bursie 
PorterWood 
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Outlyers 
The Feast 
Woke Up In Vegas 
Jim Whitford 
Anatara 
Doug Yeomans 
JoyRyde 
Cosmic Stepping Stones 
Rob Falgiano 
Mo Porter 
REV 
The Dreaming 
Terry Sullivan 
This Day and Age 
Hastings 
Salt Peter 
NAVAR 
Mark Winsick 
Ronnie Raiser 
Dee Adams 
Any December 
Maria Sebastian 
Mockba 
Highway Beautifyl 
Davey O 
Pamela Ryder 
McCarthyizm 
Mombrea 
Steve Roth 
Chris Squier 
Kari Czubinski 
Guestroom Project  
Greg Klyma 
Alison Pipitoni 
Jim Pirinelli 
Diana Kallay 
Middleman 
Tom Stahl & The Dangerfields 
Floozie 
Kilissa Cissoko 
Matt Surowiec & Eric Earsing 
Brian Wheat & Groggy Darlin’ 
Scott Celani Band 
Tina Marie Williams 
Ani DiFranco 
Willi Nile 
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WTSS’s Starry Night at the Garden events have included the following local artists in the 
past years: 

The Filter Kings  
Terry Buchwald  
Ana Terra  
Universal Grill  
Universal Honey  
 
WTSS also airs songs by many local artists, including: 
Terry Buckwald  
Mark Krurnowski  
Michael Civisca  
Mary Stahl  
Universal Honey  
Brian McNight  
Rick James  
Goo Goo Dolls 
Scott Celani Band 
Michael Berube 
 
WWWS gives airplay to local artist Anthony Watson. 
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APPENDIX 1 
 

Station WBEN-AM 
City of License Buffalo 

Date: 3/27/08 
 
    

Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach 
explanation if necessary) 

Local News     
     -Locally Produced 1200 Buffalo’s Early News (M-F 

5A-9A) 
Daily news program 

 1176 Top & Bottom of each hour 
(24/7) 

 

 300 Buffalo’s Evening News (M-F 
6P-7P) 

 

 180 Saturday’s Early News (Sa 
6A-9A) 

 

 120 Sunday’s Early News (Su 8A-
10A) 

News 

 

     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated 504 CBS News  News Top of the hour 24/7 
Issue Oriented 
Programs 

    

900 Tom Bauerle (M-F 9A-12N) 
900 Sandy Beach (M-F 3P-6P) 

     -Locally Produced 

900 Ron Dobson (M-F 7P-10P) 

Issues Crime, politics, and/or 
general issues of local 
interest 

900 Rush Limbaugh (M-F 12N-
3P) 

National political issues 

900 Dr. Joy Browne (M-F 10P-
1A) 

Human Interest issues 

     -Syndicated 

360 Laura Ingram (Sat 9P-12M 
and Sun 1P-4P) 

Issues 

National political issues 

Local Politics     
     -Locally Produced 120 Hardline with Kevin 

Hardwick (Sun 10A-12N) 
Local political issues 

     -Syndicated 60 Meet The Press (Sun 12N-
1P) 

Politics

National political issues 

PSA’s 13-15 
 

:15 live liners and :30 or :60 produced announcements of 
national (Ad Council PSAs on various issues) or local issues 
(including Amber Alerts, Erie County SPCA, United Way, 
Alzheimers Assoc., Women & Childrens Hospital of Buffalo, 
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Hospice, Habitat for Humanity, The Buffalo Zoo, Leukemia & 
Lymphoma Society, Juvenile Diabetes Foundation, Leave-A-
Legacy, Beechwood, Roswell Park Cancer Institute, and Buffalo 
Olmsted Parks, as well as dozens of other smaller local 
organizations) 

Local 
Emergencies 

13,040 total minutes over last 3 years - Wall-to-wall coverage of weather 
and critical issues affecting the community on an as needed basis (i.e., 
February 2008 snow storm, October 2006 surprise storm, NY Presidential 
primary, and search and capture of escaped convict Bucky Phillips 

Local 
Music/Musicians 

12-15 During Tom Bauerle Show 
on Fridays (9A-12N) 

Issues Bumper music featuring 
local artists 
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Station WGR-AM 
City of License Buffalo 

Date: 3/27/08 
 

Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or 
times/week 

Format 
of 
show 

Comments (Attach explanation if necessary) 

Local News     
     -Locally Produced 60 Inside High 

School Sports 
(Sat 10A-12A) 

Local 
Sports 
News 

Focuses on local student-athletes 
who are succeeding both on and off 
the field/court as well as promoting 
good sportsmanship 

     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated     
Issue Oriented 
Programs 

    

     -Locally Produced 60 Mary Davis (Sat 
6A-7P) 

Issues Panel discussion on various local 
topics including minority issues, race 
relations, crime, education, women, 
and health issues. 

30 Radio Health 
Journal (Sat 6A-
6:30A) 

Discussion covering health care, 
public health, recreation, abortion, 
patient rights, children at risk, 
parenting, family issues, ethics, 
consumerism, state laws and 
legislation.   

     -Syndicated 

30 Viewpoints (Sat 
6:30A-7A) 

Issues 

Topics include politics, media, 
government, labor, business, arts and 
education, mental health, women’s 
issues, military, science & technology, 
crime, consumerism, and culture.       

Local Politics     
     -Locally Produced     
     -Syndicated     
PSA’s 13-15 

 
:15 live liners and :30 or :60 produced announcements of national 
(Ad Council PSAs on various issues) or local issues (including 
Amber Alerts, Erie County SPCA, United Way, Alzheimers Assoc., 
Women & Childrens Hospital of Buffalo, Hospice, Habitat for 
Humanity, The Buffalo Zoo, Leukemia & Lymphoma Society, 
Juvenile Diabetes Foundation, Leave-A-Legacy, Beechwood, 
Roswell Park Cancer Institute, and Buffalo Olmsted Parks, as well 
as dozens of other smaller local organizations) 
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Category Minutes/ 
Week 

Shows or 
times/week 

Format 
of 
show 

Comments (Attach explanation if 
necessary) 

Local 
Emergencies 

904 total minutes over last 3 years - WGR does not air any local newscasts, 
but when there are AMBER Alerts, school closings or dangerous weather 
conditions, WGR alerts our audience immediately.  In addition, we work in-
house with WBEN to pass along any local or national breaking news, 
especially snow forecasts.  During the surprise October 2006 storm, WGR 
relayed the information WBEN provided regarding warnings from local 
governments, road conditions and other important information. 

Local 
Music/Musicians 

2-3 During 
Afternoon Drive 
(M-F) 

Sports Bumper music featuring local artists 

 
 

Station WKSE-FM 
City of License Buffalo 

Date: 3/27/08 
 

    
Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach 
explanation if necessary) 

Local News     
     -Locally Produced 20 6am – 10am Music News & Views 
     -Syndicated     
National News     
     -Locally Produced 20 6am – 10am Music News & Views 
     -Syndicated None    
Issue Oriented 
Programs 

    

60  Mary Davis (Sun 6A-7A) Panel discussion on 
various local topics 
including minority 
issues, race relations, 
crime, education, 
women, and health 
issues. 

     -Locally Produced 

60  On Target with Penny 
Wolfgang (Sun 7A-7:30A 
and Sun 7:30A-8A) 

Issues 

Supreme Court Justice 
discusses local issues 
including crime, 
healthcare, education, 
economy, environment, 
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minorities, women, and 
family issues. 

     -Syndicated     
Local Politics     
     -Locally Produced     
     -Syndicated     
PSA’s 13-15 

 
:15 live liners and :30 or :60 produced announcements of 
national (Ad Council PSAs on various issues) or local issues 
(including Amber Alerts, Erie County SPCA, United Way, 
Alzheimers Assoc., Women & Childrens Hospital of Buffalo, 
Hospice, Habitat for Humanity, The Buffalo Zoo, Leukemia & 
Lymphoma Society, Juvenile Diabetes Foundation, Leave-A-
Legacy, Beechwood, Roswell Park Cancer Institute, and 
Buffalo Olmsted Parks, as well as dozens of other smaller local 
organizations) 

Local 
Emergencies 

2,340 total minutes over last 3 years - Changed format of station (from 
Music to information) for the October Storm emergency 24/7 for 3 days 
(October 12-15, 2006). 

Local 
Music/Musicians 
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Station WLKK-FM 
City of License Buffalo 

Date: 3/27/08 
 

    
Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach explanation if 
necessary) 

Local News     
     -Locally Produced 30 Six 1-minute 

newscasts per day M-
F in morning drive 

Music  

     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated     
Issue Oriented 
Programs 

    

     -Locally Produced 30 On Target with Penny 
Wolfgang (Sunday 6A-
6:30A and Sun 6:30A-
7A) 

Issues Supreme Court Justice 
discusses local issues including 
crime, healthcare, education, 
economy, environment, 
minorities, women, and family 
issues. 

30 Radio Health Journal 
(Sun 7A-7:30A) 

Discussion covering health care, 
public health, recreation, 
abortion, patient rights, 
children at risk, parenting, 
family issues, ethics, 
consumerism, state laws and 
legislation.   

     -Syndicated 

30 Viewpoints (Sun 
7:30A-8A) 

Issues 

Topics include politics, media, 
government, labor, business, 
arts and education, mental 
health, women’s issues, 
military, science & technology, 
crime, consumerism, and 
culture.       

Local Politics     
     -Locally Produced     
     -Syndicated     
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Category Minutes/ 
Week 

Shows or times/week Format 
of show 

Comments (Attach explanation if 
necessary) 

PSA’s 13-15 
 

:15 live liners and :30 or :60 produced announcements of 
national (Ad Council PSAs on various issues) or local issues 
(including Amber Alerts, Erie County SPCA, United Way, 
Alzheimers Assoc., Women & Childrens Hospital of Buffalo, 
Hospice, Habitat for Humanity, The Buffalo Zoo, Leukemia & 
Lymphoma Society, Juvenile Diabetes Foundation, Leave-A-
Legacy, Beechwood, Roswell Park Cancer Institute, and Buffalo 
Olmsted Parks, as well as dozens of other smaller local 
organizations) 

Local 
Emergencies 

    

Local 
Music/Musicians 

60 Mon-Sun Music Includes singles by local artists 
as well as live in-studio 
interviews and acoustic 
sessions by local musicians. 
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Station WTSS-FM 
City of License Buffalo 

Date: 3/27/08 
 

    
Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach explanation if 
necessary) 

Local News     
     -Locally Produced 170 Local news/weather 

breaks  
Music  

     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated     
Issue Oriented 
Programs 

    

     -Locally Produced 60 On Target with Penny 
Wolfgang (Sun 10P-
10:30P and Sun 
10:30P-11P) 

Issues Supreme Court Justice 
discusses local issues including 
crime, healthcare, education, 
economy, environment, 
minorities, women, and family 
issues. 

30 Radio Health Journal 
(Sun 11P-11:30P) 

Discussion covering health 
care, public health, recreation, 
abortion, patient rights, 
children at risk, parenting, 
family issues, ethics, 
consumerism, state laws and 
legislation.   

     -Syndicated 

30 Viewpoints (Sun 
11:30P-12M) 

Issues 

Topics include politics, media, 
government, labor, business, 
arts and education, mental 
health, women’s issues, 
military, science & technology, 
crime, consumerism, and 
culture.       

Local Politics     
     -Locally Produced     
     -Syndicated     
PSA’s 13-15 

 
:15 live liners and :30 or :60 produced announcements of national 
(Ad Council PSAs on various issues) or local issues (including 
Amber Alerts, Erie County SPCA, United Way, Alzheimers Assoc., 
Women & Childrens Hospital of Buffalo, Hospice, Habitat for 



20 

Humanity, The Buffalo Zoo, Leukemia & Lymphoma Society, 
Juvenile Diabetes Foundation, Leave-A-Legacy, Beechwood, 
Roswell Park Cancer Institute, and Buffalo Olmsted Parks, as well 
as dozens of other smaller local organizations) 

Category Minutes/ 
Week 

Shows or times/week Format 
of show 

Comments (Attach explanation if 
necessary) 

Local 
Emergencies 

1,755 total minutes over last 3 years - With hourly newscasts providing the 
latest news and weather, WTSS is front and center when it comes to 
emergency information on a timely basis. 

Local 
Music/Musicians 

1,008 total minutes over last 2 years - During the Christmas Season, Star 
102.5 features many local and regional artists. These unique songs can only 
be heard on Star 102.5:  
Buffalo’s own Scott Celani Band - “Christmas by the Lake” . 
Mark Krurnowksi - One of the best guitarists in the Buffalo-Toronto 
corridor, and founder of The Filter Kings, Mark has produced two great 
holiday CD’s, many songs of which you hear on STAR 102.5.  
Michael Civisca "That Holiday Feeling" - Released in 1997 by Rhapsody 
Records, Michael’s version of "THAT HOLIDAY FEELING" recorded with 
Mary Stahl, has become a WNY classic. 
Buffalo's Own Terry Buchwald - put out an excellent Christmas album a 
few years back, from which we play "Blue Christmas," and "Run Run 
Rudolph"  
Toronto artist Michel Berube duets with Jennifer Warnes on "Little 
Drummer Boy/Peace On Earth."  
Toronto’s Universal Honey are Leslie Stanwyck and Johnny Sinclair, whose 
CD "Can't Stop Thinking About Christmas" is a Star exclusive. 
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Station WWKB-AM 

City of License Buffalo 
Date: 3/27/08 

 
   
Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach explanation if necessary) 

Local News     
     -Locally Produced     
     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated 1008 CNN News from :00 

to :06 after the hour 
(24/7) 

News National and international news 

Issue Oriented 
Programs 

    

30  On Target with Penny 
Wolfgang (Sat 6A-
6:30A) 

Supreme Court Justice discusses local 
issues including crime, healthcare, 
education, economy, environment, 
minorities, women, and family issues. 

     -Locally Produced 

30  Rusk Report with 
Brian Rusk (Sat 
6:30A-7A) 

Local 
Issues 

Topics include economy, education, 
crime and family issues.   

30  Radio Health Journal 
(Sun 6A-6:30A) 

Discussion covering health care, public 
health, recreation, abortion, patient 
rights, children at risk, parenting, 
family issues, ethics, consumerism, 
state laws and legislation.   

     -Syndicated 

30  Viewpoints (Sun 
6:30A-7A) 

National 
Issues 

Topics include politics, media, 
government, labor, business, arts and 
education, mental health, women’s 
issues, military, science & technology, 
crime, consumerism, and culture.       
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Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach explanation if necessary) 

Local Politics     
     -Locally Produced     

810 Bill Press (M-F 6A-9A) 
972 Stephanie Miller (M-

F 9A-12N and Sat 2P-
5P) 

972 Ed Schultz (M-F 12N-
3P and Sun 12N-3P) 

1134 Randi Rhodes (M-F 
3P-6P, Sat 5P-8P and 
Sun 3P-6P) 

810 Leslie Marshall (M-F 
7P-10P 

     -Syndicated 

1242 Alan Colmes (M-F 
10P-1A, Sat 8P-12M, 
and Sun 9P-1A) 

National 
Political 
Issues 

Each program covers the national 
political landscape with interviews, 
special features, and the latest news 
from across the country 

PSA’s 13-15 
 

:15 live liners and :30 or :60 produced announcements of national (Ad 
Council PSAs on various issues) or local issues (including Amber Alerts, 
Erie County SPCA, United Way, Alzheimers Assoc., Women & Childrens 
Hospital of Buffalo, Hospice, Habitat for Humanity, The Buffalo Zoo, 
Leukemia & Lymphoma Society, Juvenile Diabetes Foundation, Leave-A-
Legacy, Beechwood, Roswell Park Cancer Institute, and Buffalo Olmsted 
Parks, as well as dozens of other smaller local organizations) 

Local Emergencies 1,440 total minutes over last 3 years - In the event of a local emergency, WWKB will 
normally simulcast WBEN-AM 930. 

Local Music/ 
Musicians 
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Station WWWS-AM 
City of License Buffalo 

Date: 3/27/08 
 

    
Local Interest Programming Summary 
(Average for the last three years) 
 
Category Minutes/ 

Week 
Shows or times/week Format 

of show 
Comments (Attach 
explanation if necessary) 

Local News     
     -Locally Produced     
     -Syndicated     
National News     
     -Locally Produced     
     -Syndicated     
Issue Oriented 
Programs 

    

     -Locally Produced 60  On Target with Penny 
Wolfgang (Sat 6A-6:30A 
and Sat 6:30A-7:00A) 

Supreme Court Justice 
discusses local issues 
including crime, 
healthcare, education, 
economy, environment, 
minorities, women, and 
family issues. 

 60  Mary Davis (Sat 7A-8A) 

Issues 

Panel discussion on 
various local topics 
including minority issues, 
race relations, crime, 
education, women, and 
health issues. 

     -Syndicated     
Local Politics     
     -Locally Produced     
     -Syndicated     
PSA’s 13-15 

 
:15 live liners and :30 or :60 produced announcements of 
national (Ad Council PSAs on various issues) or local issues 
(including Amber Alerts, Erie County SPCA, United Way, 
Alzheimers Assoc., Women & Childrens Hospital of Buffalo, 
Hospice, Habitat for Humanity, The Buffalo Zoo, Leukemia & 
Lymphoma Society, Juvenile Diabetes Foundation, Leave-A-
Legacy, Beechwood, Roswell Park Cancer Institute, and Buffalo 
Olmsted Parks, as well as dozens of other smaller local 
organizations) 

 

12856233.1  



EXHIBIT 14 

ENTERCOM MEMPHIS’S 
COMMITMENT TO LOCALISM 

 

 



 

 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

Public Affairs Programming: 

“Memphis Today” on Stations WRVR-FM, WSNA-FM and WSMB-AM:  
This locally produced hour long public affairs show airs on WRVR-FM from 6:00 
a.m. to 7:00 a.m. on Sundays, WSNA-FM from 5:00 a.m. to 6:00 a.m. on 
Sundays.  The topics discussed on the program are determined based on input 
from community leaders, newsmakers, ascertainment surveys and letters and 
emails from listeners.  “Memphis Today” has won two Achievement in Radio 
Awards for Best Public Affairs show. 

“Focus on the Family” on Station WRVR-FM:  This hour long show is hosted 
by Dr.  Bill Maier and airs Sundays from 5:00 a.m. to 6:00 a.m. on WRVR-FM.  
Various guests appear on the show and discuss issues of interest to the family. 

“Mr. Dad’s Positive Parenting” on Station WSNA-FM:  Hosted by Arin Brott 
and produced in San Francisco, this 30 minute program focuses on important and 
timely topics of interest to parents and families.  “Mr. Dad” focuses on the 
childhood stage, and bigger family issues related to health, fitness, nutrition and 
education.  Program airs Sunday, 6:00-6:30am. 

Local Newscasts: 

Station WRVR-FM airs local news Monday through Friday at the top and bottom of the 
hour from 5:00 a.m. to 8:00 a.m. for a total of 35 weekly newscasts or approximately 150 
newscasts per month.  Each newscast is 2 minutes in length.  The newscasts are locally 
produced by the News Director. 

Station WSMB-AM airs local news Monday through Friday at the top of the hour from 
5:00 a.m. to 8:00 a.m. for a total of 20 weekly local newscasts, or approximately 85 per 
month.  Each newscast is 2 minutes and 30 seconds in length.  The newscasts are locally 
produced by the News Director.   

Public Service Announcements:  Stations WRVR-FM and WSNA-FM and WSMB-AM 
air a minimum of 140 public service announcements per week or approximately 560 total 
per month.  They are drafted by an Entercom Memphis employee.  The announcements 
are taken from those submitted to the stations by various organizations.  Airtime value for 
the cluster is $840,000 per year.  

Other: 

WSNA-FM has developed a "community action plan" to represent the Gay and Lesbian 
Community based on the overwhelming response from the station’s sponsorship efforts 
last year (2007).  In 2008, the station will sponsor "Pride 2008" in Memphis, TN. from 



 

June 1-June 14, and will conduct a parade and community-wide event at Peabody Park 
where we expect 4,000 attendees. 

WSNA-FM began a separate marketing wing of the radio station called "Snap Cares" to 
manage the large amount of requests the station gets each year (www.snap941.com).  
Along with developing a partnership with Memphis Pride organizers, the station also 
does quarterly events as part of "Snap Cares,” such as the Annual FedEx Special Kids 
and Families Plane Pull.  The station has 3 personalities that are doing WEEKLY "Snap 
Cares" events. 

COMMUNITY SERVICE ACTIVITIES 

Entercom Memphis makes public speaking and appearances for non-profit groups such as 
schools, charities, and civic organizations. 

All Entercom Memphis personnel participate in Make a Difference day.  Entercom 
Memphis personnel give an 8-hour day of silent service to the community.  In addition, in 
2007, Entercom Memphis supported Dorothy’s Place Memphis Adult Alzheimer’s Care 
Center.  Approximately 50 employees committed 8 hours to clean, landscape and make 
the surrounding a better place for the patients and the community. Past Make-A-
Difference days have included Habitat for Humanity, Porter Leath and Youth Villages. 

Entercom Memphis has also participated in the following events: 

Chocolate Fantasy-January 2003-2008 
This event highlights chocolate from around the world and an auction to benefit 
the American Kidney foundation of west Tennessee at the Oak Court Mall in 
Memphis.  2,200 people attended.  Station WRVR-FM supported this event with 
40 live and recorded promotional announcements, inclusion on the WRVR-FM 
website, talent to emcee the auction and staff the day of the event.  Total 
promotional value of $7,000. 

Soup Sunday-February 2003-2007 The Annual Youth Villages Soup Sunday is a 
fundraiser to benefit Youth Villages, a non-profit organization furnishing services 
and housing for displaced and disadvantaged children.  Station WRVR-FM is a 
long time sponsor of this event where people taste soups, appetizers and desserts 
from over 32 of Memphis’ finest restaurants, games and activities for kids and 
live music.  More than 3,000 people attended the 3 hour event and over $60,000 
was raised for the charity.  Station WRVR-FM supported the event with live and 
recorded promotional announcements, inclusion on the WRVR-FM website, 
talent to emcee and staff at the event.  Station WSNA-FM aired promos and liners 
for the promoting the event.  Total promotional value of $18,500 (WRVR-FM) 
and $16,000.00 (WSNA-FM). 

The Shrine Circus-March 2003, 2004, 2005 
Station WRVR-FM supported this event for the benefit of local Shriners with on-
air ticket giveaways, 24 live promotional announcements and talent to introduce 
the circus.  Total promotional value of $3,500. 



 

Easter Eggstravaganza-April, 2003-2008 
Station WRVR-FM partnered with the Germantown Parks and Rec. Dept. in 
support of the City of Germantown, Tennessee, for this free event to the public 
with an Easter Egg hunt and games and rides for the entire family.  Station 
WRVR-FM supported the event with live and recorded promotional 
announcements, inclusion on the WRVR-FM website and talent to emcee and 
staff at the event.  Promotional value of $15,500. 

Youth Villages 5K-April 2003-2008 
Station WRVR-FM pre-promoted the race to support Youth Villages with 65 live 
and recorded promotional announcements and provided an emcee.  3,500 runners 
participated, all proceeds benefited Youth Villages.  Total promotional value of 
$8,625. 

Wet Nose Wednesday and Wet Nose 5K (2005, 2006, 2007, 2008) 
WRVR understands the need to control the pet population in the city.  Animal 
shelter overcrowding is a serious problem in Memphis.  In order to remedy this, 
WRVR has strong ties with Guardian Angel Pet Rescue Foundation.  Our “Wet 
Nose 5K” works in conjunction with our weekly “Wet Nose Wednesday” feature 
to educate the community on the proper treatment of pets as well as the placement 
of homeless pets into good homes.   
This Wet Nose 5K walk is now in its 3rd year and raises thousands of dollars for 
Guardian Angel Pet Rescue as well as finds homes for hundreds of pets. Wet 
Nose Wednesday is a feature on the station every Wednesday at 8:40 with our 
morning show. The station has an adoptable animal live in the studio with a local 
animal rescue group telling listeners about the animal. The animal is also featured 
on the station webpage at www.wrvr.com.  

 
Mid-South Air Show-May & June 2003-2006 
The air show is organized specifically to benefit the “Children charities of the 
Mid-South.” It takes place at the naval base in Millington, Tennessee with 
hundreds of exhibits, stunt pilots and the Blue Angels.  Station WRVR-FM 
supported the event with 150 live and recorded promotional announcements, 
inclusion on the WRVR-FM website and staff at the event.  Total promotional 
value of $21,250. 

Harbortown 5K-June 2003-2006 
Station WRVR-FM promoted the race and the pre-registration with 48 live and 
recorded promotional announcements and inclusion on the WRVR-FM website.  
2,300 runners participated.  All proceeds to benefit the Boy’s and Girl’s club of 
Memphis.  Total promotional value of $7,500. 

Germantown Family 4th-July 4, 2003-2006 
Station WRVR-FM partnered with the Germantown Parks and Rec.  Dept.  for 
this free event in Germantown, in support of the City of Germantown, Tennessee.  
There were games, rides, a petting Zoo, live music and a fireworks show.  The 



 

event was supported with 100 live and recorded promotional announcements, 
Steve & Debby did emcee the event.  Total promotional value at $13,500. 

Big Scoop Ice Cream Festival-July 2003-2007 
This annual event in support of the Ronald McDonald House had over 35 
participants giving out samples of ice cream, frozen treats, cookies etc.  There 
were children’s activities and games.  Total promotional value of $11,250. 

Making Strides Walk-October 4, 2003 
Station WRVR-FM supported this 5k walk through downtown Memphis to 
benefit the American Cancer society with 140 live and recorded promotional 
announcements, inclusion on the WRVR-FM website and talent to emcee the 
event.  Station WSNA was also a major sponsor for this event - the event was 
promoted on all outlets of the station, on-air, station webpage & the station 
newsletter.  The BUZZ morning team co-emceed the event with WRVR.  Station 
WSNA’s van led the race.  Race attendance was 3,400.  Total promotional value 
of $1 9,500 (WRVR-FM) and $10,000 (WSNA). 

Showcase of Dogs-October, 2003-2007 
This 3-day event averages attendance of over 50,000 people, with over 100 booths 
with products and services, dog show and exhibitions with all proceeds benefiting 
St. Judes.  Station WRVR-FM & WSNA supported this event with 225 live and 
promotional announcements, 12 live remote cut ins, inclusion on the WRVR-FM 
website and staff support.  Total value of $26,000. 

Taste of the Town-October 23, 2003 
This event features food from some of the area’s finest restaurants, live music and 
a live & silent auction, 2,700 people attended.  Station WRVR-FM supported the 
event with 58 live promotional announcements, inclusion on the WRVR-FM 
website, staff and morning show talent to emcee the event.  A portion of the 
proceeds benefited the Make-a-Wish Foundation.  Total promotional value of 
$9,350. 

Festival of Fun & Fright-October 24-25, 2003 
This 2 day haunted house and kid’s festival at Bob Hailey athletic complex 
benefited the City of Germantown, Tennessee and was free to the public.  Over 
2,000 people attended.  Station WRVR-FM supported the event with 40 live 
promotional announcements, inclusion on the WRVR-FM website and staff at the 
event.  Total promotional value of $7,000. 

Boogie in the Books-November 15, 2003 
This event featured food, wine and live music.  Station WRVR-FM supported this 
event with 112 live promotional announcements, inclusion on the WRVR-FM 
website, staff and morning show talent to emcee the event.  All proceeds 
benefited the Shelby County Public Libraries.  Total promotional value of 
$16,100. 



 

Air Awards-November 2003-2007 
This event was created to benefit the March of Dimes and to recognize radio’s 
brightest achievements, WRVR won several awards.  Three Entercom Memphis 
employees are on the Board of Governors and have spent countless hours to 
organize and execute the event.  Value is $5,000. 

WRVR Toy Truck-December 2003-2007 
This is a signature event for station WRVR-FM, The WRVR-FM morning show 
lives in a parking lot, broadcast their show live from the parking lot encouraging 
Entercom Memphis listeners to fill up a 24 foot truck with toy’s and clothes for 
the children of Porter Leath Children’s Hospital.  Station WRVR-FM raised 
$46,000 and over 16,000 toys and supported the Toy Truck with 150 live 
promotional announcements, 50 breaks during live cut ins, 5 days of the morning 
show broadcast and staff to execute the event.  Total promotional value of 
$48,000. 

Chocolate Fantasy-January 2004-2007 
This tasty event featured chocolate from around the world and an auction to 
benefit the American Kidney Foundation of west Tennessee at the Oak Court 
Mall in Memphis.  3,000 people attended.  Station WRVR-FM supported this 
event with 40 live and recorded promotional announcements, inclusion on the 
WRVR-FM website, talent to emcee the auction and staff the day of the event.  
Total promotional value at $7,500. 

Soup Sunday-February 2004-2007 
The 19th Annual Youth Villages Soup Sunday is a fundraiser to benefit Youth 
Villages, a non-profit organization furnishing services and housing for displaced 
and disadvantaged children.  Station WRVR-FM is a long time sponsor of this 
event where people taste soups, appetizers and desserts from over 40 of Memphis’ 
finest restaurants, games and activities for kids and live music.  Over $50,000 was 
raised for Youth Villages.  Station WRVR-FM supported the event with  live and 
recorded promotional announcements, inclusion on the WRVR-FM website, 
talent to emcee and staff at the event.  Station WMBZ-FM aired promos and 
liners for the promoting the event from February 8, 2004 to February 22, 2004.  
Total promotional value of $16,500 (WRVR-FM) and $16,500.00 (WSNA). 

Antique, Garden and Gourmet show-February 28, 2004 
This annual arts and crafts show at the Agricenter has hundreds of booths and all 
proceeds benefit the Madonna Circle of Memphis, a local women’s organization.  
Station WRVR-FM supported this event with 30 live and recorded promotional 
announcements and inclusion on the WRVR-FM website.  Promotional value of 
$5,250. 

Oscar Night America with Ronald McDonald House of Memphis -February, 2007 
Station WSNA-FM presented this Black Tie event at the Pink Palace.  This 
catered event is the only Oscar night party sanctioned by the Academy of Motion 
Picture Arts and Sciences in Tennessee and benefits the Ronald McDonald House.  



 

The event sold out 2 weeks before the event.  Station WSNA-FM supported this 
event with live and recorded promotional announcements, inclusion on the 
WSNA-FM website, on-air interviews and an emcee.  Total promotional value of 
$16,700. 

The Shrine Circus-March  2004-2007 
Station WRVR-FM supported this event for local Shriners with on-air ticket 
giveaways, 24 live promotional announcements and talent to introduce the circus.  
Total promotional value of $3,500. 

Memphis Homeschoolers Association-March 19, 2004 
Station WRVR-FM gave an education tour of the station facilities.  Value is $500. 

Wild World of Wines-April 1, 2004 
Station WRVR-FM promoted and supported this annual event at the Memphis 
Zoo to benefit the Zoo and the Audubon Society with 47 live promotional 
announcements, inclusion on the WRVR-FM web site and talent to emcee the 
event.  The event was a catered event with live music and educational tours of the 
zoo.  Total promotional value of $7,875. 

Rendezvous at the Dixon-May   2004-2007 
Station WRVR-FM presented this long running family picnic with games, 
activities and rides and supported the event with 47 live and recorded promotional 
announcements and ticket giveaways.  All proceeds benefited the Dixon Gallery 
Museum.  Total value of $5,875. 

Harbortown 5K-June  2004-2007 
Station WRVR-FM has been a long time sponsor of this event.  Station WRVR-
FM promoted the race and the pre-registration with 60 live and recorded 
promotional announcements and inclusion on the WRVR-FM website.  3,000 
runners participated.  All proceeds benefited the Boy’s and Girl’s club of 
Memphis.  Total promotional value of $9,000. 

Heart Walk-September, 2004-2007 
This 5K walk through downtown Memphis was a huge success with over 5000 
participants.  All proceeds benefited the American Heart Foundation.  Station 
WRVR-FM supported the event with 230 live and recorded promotional 
announcements to encourage registration, inclusion on the WRVR-FM website 
and talent to emcee the day of the event.  Station WSNA was also a proud sponsor 
of The American Heart Association/2004 Heart Walk - the station ran 
approximately 230 recorded & live promos promoting the event, hosted the event 
and led the walk with Entercom Memphis station vehicles.  Total promotional 
value of $30,750 (WRVR-FM) and $30,000 (WSNA). 

Southaven Springfest - April 2003-2005 
Station WSNA was the main radio sponsor for this event in support of the city of 
Southaven, Mississippi.  The station supported this event with recorded & live 



 

promos, broadcasted both days of the event and hosted nightly entertainment.  
The 23rd annual Southaven Springfest was held at Snowden Grove Park.  The 
Southaven Springfest offered such activities as Better Than Ezra performing live 
on stage Saturday, April 24th, Ingram Hill performing live on stage Friday, April 
23rd, Mississippi State BBQ Championship (a Memphis in May, Inc. sanctioned 
event), Miss Southaven Springfest Pageant, Flea market, Arts and Crafts Fair & 
more.  Promotional value of $15,000. 

Beale Street Music Festival - May 2003-2008 
Station WRVR and WSNA  supported this world-famous event, promoted for the 
betterment of the Greater Memphis area by Memphis in May, Inc.  The stations 
aired live & recorded promos and ticket giveaways for the event 4 weeks prior to 
its opening.  The station broadcast live from Beale St.  for all 3 days with 
interviews with the bands, traffic reports, weather reports and conditions of the 
park.  Promotional value of $65,000. 

The Great Southern Food Festival - May 24-25, 2003  
Station WSNA supported this event with recorded & live promos and ticket 
giveaways.  In addition, the station helped secure Jeffery Gaines at no charge to 
Memphis in May, Inc.  The station broadcasted live for both days and hosted 
entertainment on the main stage for both days.  Promotional value of $15,000. 

Collierville 4th of July – July 4, 2007,2008 
Station WSNA-FM promoted and presented the Collierville 4th of July at H.W. 
Cox Jr.  Park at 440 W.  Powell Rd., in support of the City of Collierville, 
Tennessee.  Station WSNA-FM ran recorded & live promos.   Promotional value 
$15,000. 

Hollywood Pet Star Animal Adoption - July 26, 2003 
Station WSNA did a live remote with Nikki from 12:00 p.m. to 2:00 p.m. at 
Hollywood Pet Star on Broad Street.  During this time, local animal adoption 
agencies were on site showing dogs & cats that were available for adoption.  The 
station did 25 live promos to pre-promote the event.  Promotional value of $5,000. 

Elvis Presley International 5K Run & Fun Walk - August 16, 2003 
This annual run draws 4,000 participants from across the country and around the 
world.  Held during Elvis Tribute Week each August, runners and walkers 
complete the course at the famous Gates of Graceland.  Station WSNA promoted 
and hosted the Elvis 5k Run /Walk in front of Graceland on Elvis Presley Blvd. 
from 6:00 a.m. to 10:00 a.m.  The station pre-promoted the event with 50 live 
promos.  All proceeds went to benefit United Cerebral Palsy.  Promotional Value 
of $7,500. 

Hollywood Pet Star Animal Adoption - August 23, 2003 
Station WSNA did a live remote with Argo from 1:00 p.m. to 3:00 p.m. at 
Hollywood Pet Star on Stage Road.  During this time, local animal adoption 



 

agencies were on site showing dogs & cats that were available for adoption.  The 
station did 25 live promos to pre-promote the event.  Promotional value of $5,000. 

Grand Casino & Make A Wish Foundation - September 5, 2003 
Station WSNA ran 50 recorded promos and 80 live promos to promote a free 
concert with Ingram Hill.  The Casino presented the Make A Wish Foundation 
with a check for $5,000.00.  Kramer & Dana hosted the event and did a live 
remote from 7:00 p.m. to 10:00 p.m.  Promotional value of $5,000. 

Plane Pull for Special Kids - September 2003-2007 
This event held in conjunction with FedEx is to benefit “Special Kids with 
Special Needs.” Station WSNA-FM ran 100 live promos to pre-promote the 
event.  The event averages over 5,000 in attendance.  Promotional value of 
$10,000. 

Air Awards - November 2003-2005 
Station WSNA submitted and attended the 2nd Annual Air Awards, presented by 
the local March of Dimes.  The event was attended by all full-time Jocks and 
upper management.  WSNA won 6 awards, including best station promo, best one 
time show for public service, best newscast, best morning show, best mid-day 
show, and best pm drive show.  The Promotions Director for WSNA was also on 
the Board of Governor’s for the March of Dimes/Air Awards.  The station 
continues its involvement.  Promotional value of $8,000. 

Southern Lights - December 1-31, 2003 
Southern Lights is a display of Christmas lights setup inside Central Park in 
Southaven, Mississippi, to benefit city governments across the northern part of the 
state.  Station WSNA supported the event through on-air recorded promos.  The 
station also provided banners for each display and recorded/produced a 30 minute 
compact disc of Christmas music that was played over a low-power transmitter 
for people to hear on stereo in their cars.  Promotional value of $10,000. 

Southern Women’s Show & Hollywood Pet Star - March 27-28, 2004 
Station WSNA’s staff joined Hollywood Pet Star at the Southern Women’s Show 
to benefit the organization, growth, and development of career women by 
presenting a Fido Fashion Show on Saturday & Sunday of the show.  Station 
WSNA’s disc jockeys hosted the event and showed off animals that were 
available for adoption.  Almost every animal that was show on stage was 
successfully adopted.  Promotional value of $5,000. 

Southaven Springfest -April 23-34, 2004 
Station WSNA hosted the City of Southaven/2004 Springfest to benefit the City 
of Southaven, Mississippi.  The entire on-air staff attended the event, which 
included hosting concerts each night, judging a youth cooking competition, etc.   
Station WSNA also supported this event with live & recorded promos, as well as 
ticket giveaways.  Promotional value of $15,000. 



 

Beale St Music Festival - May 2004 
Station WSNA was an extremely active sponsor of this world-known cultural 
event that supported South Africa as its sponsoring country.  The event also 
benefits Memphis in May, Inc. and the Greater Memphis area.  The station 
broadcasted live for 3-straight days.  The station reported on weather conditions, 
traffic problems, park conditions, interviewed artists, conducted artist meet and 
greets with fans and emceed three different stages in the park.  This event was 
supported with a large amount of live & recorded promos, as well as ticket 
giveaways.  Promotional value of $25,000. 

Collierville 4th of July - July 4, 2004 
Station WSNA promoted and presented the Collierville 4th of July at H.W. Cox 
Jr.  Park at 440 W.  Powell Road to benefit the city of Collierville, Tennessee.  
Station WSNA ran recorded & live promos.  Kramer & Dana hosted the event 
from 5:00 p.m. to 11:00 p.m.  The station also did a live broadcast to pre-promote 
the event.  Proceeds benefited the Collierville Parks, Recreation & Cultural Arts 
Department.  Attendance was 10,000- 12,000.  Promotional value of $15,000. 

Kids Expo - August 14, 2004 
WSNA held its first annual Kids Expo at the Wolfchase Mall to benefit the safety, 
education and development of area-wide children.  The station featured booths for 
everything that a child would need, from self-defense to gymnastics and home 
safety.  The station ran recorded & live promos for 3 weeks leading up to the 
event.  The on-air staff was on hand to host events on the stage and to meet & 
greet young fans.  The Mall had approximately 45,000 people through the Mall in 
1 day, and normal traffic in Mall on a Saturday is 20,000 people.  Promotional 
value of $30,000. 

Furry Friday 
Furry Friday is a feature on station WSNA every Friday at 11:20 with Nikki.  The 
station has an adoptable animal live in the studio with a local animal rescue 
groups telling listeners about the animal.  The animal is also featured on the 
station webpage at www.941thebuzz.com.  Currently the Furry Friday webpage is 
the one of the top 10 pages visited on the WSNA’s entire site.  Promotional value 
of $2,000 each week. 

Corn for Korn – September/October 2007 
WMFS collected "Corn for Korn" in September/October 2007.  Listeners were 
encouraged to bring cans of corn to Twisted Thursday promotional events.  The 
listener with the largest donation won exclusive access to the band Korn at 93X 
fest.  We raised over 3,000 pounds of canned corn for The Memphis Food Bank. 

MIFA Hope Chest - December, 2007 
WMFS collected new, unwrapped toys for the MIFA Hope Chest in December, 
2007.  WMFS personalities appeared, free of charge, at Toys R Us on four 
separate occasions to collect toys.  In addition, a live rock n roll memorabilia 
auction was held at the 93X-Mas concert event at The New Daisy Theater.  



 

Monetary proceeds were used to purchase toys.  In sum, WMFS raised over 
$5,000 in new toys for the MIFA Hope Chest. 

Tornado Relief – May 2007 
WRVR and WSNA participated in a tornado relief effort for the citizens of 
Jackson, Tennessee that were hit by a tornado in May of 2007.   The stations 
broadcast live from a Wal-Mart and filled up a truck with bottled water, gloves, 
diapers, tools, can goods etc. and then drove that truck over to Jackson. 

Hurricane Relief – Fall 2005 
WRVR, WSNA, and WSMB responded to the victims of Katrina by inviting 
listeners to donate supplies.  The stations filled up 2 RV's with supplies for the 
victims of Katrina in New Orleans....then drove the RV's down to New Orleans.   
WRVR understood how many Gulf-Coast residents moved to Memphis after 
Hurricane Katrina.  In an effort to help them, WRVR joined the Red Cross for 
two large-scale fundraisers including a shrimp boil at Owen Brennan’s, where the 
stations invited all displaced people from Katrina to stop by and have a taste of 
home for free and encouraged our listeners to stop by to eat and donate. The 
stations raised  $30,000 and $21,000 in non-perishable items.  The stations also 
invited all residents to stop by a local Walmart (Germantown and Trinity) to 
donate cash and items to help victims of Hurricane Katrina. 

MAKE A WISH STORIES OF LIGHT:  

For 16 years and counting, the holiday season means  WMC-FM Stories of Light 
Radiothon for Make-a-Wish.  Over a half million dollars is raised each year to grant 
wishes to seriously ill children in the West Tennessee area covered by the Mid South 
Make A Wish Foundation.  In addition to the annual 2-day radiothon, WMC-FM 
personalities Ron and Karen host luncheons, dinners and live wish granting events 
throughout the year.  

 

Race for the Cure:  

For more than 14 years, WMC-FM is host of the annual Susan B. Komen Race for the 
Cure held in October in Germantown, Tennessee.  The race grew from 1,500 walkers the 
first year, to more than 14,000 in 2007.  FM 100’s Ron, Karen, Jill Bucko and Lance 
Balance and Brett host the event and walk along side listeners.  FM 100 promotes the 
race throughout the month of October on air, on web and on site.  

 

Kids Kan! For the Memphis Food Bank 

WMC-FM and the Memphis Food Bank team up each year to collect cans of food to 
restock the Memphis Food Bank.  Memphis city and county schools, and many private 
and Catholic schools participate in the week-long can drive. Over the last four years, we 
have helped raise almost one million pounds (canned foods) which equates to almost 
900,000 meals. 



 

EMERGENCY PROGRAMMING 

Entercom Memphis interrupts regularly scheduled programming for special bulletins, for 
example the capture of Saddam Hussein, election coverage and severe weather coverage.  
On occasion, Entercom Memphis will also interrupt normal programming for local news 
items, such as an interstate accident or fire or shooting at an area school.  Recent 
examples include tornados in 2007, 2008, and a large fire that encompassed 3 blocks in 
downtown Memphis. 

LOCAL MUSIC INITIATIVES 

Every Sunday night at 10:00 p.m., station WSNA airs a locally produced show featuring 
local music artists.  The show is entitled “Homegrown” and features un-labeled local 
music artists.  Ingram Hill is a band WSNA supported.  They are now on a national label, 
Hollywood Records, and are receiving airplay nationwide. 

On April 24, 2004, station WRVR-FM presented the R&B Party, a catered event with 
live music.  The station supported the event with 60 promotional announcements, on-air 
ticket giveaways and inclusion on the WRVR-FM website.  Proceeds benefited the Pals 
of Porter Leath Children’s Hospital.  Total promotional value of $9,000. 

On July 5, 2004, station WSNA was the only local radio station asked to host a historic 
event for Memphis music, the 50th Anniversary of world renowned Sun Studios.  This 
event marked the 50-year anniversary of Elvis Presley recording of “That’s All Right 
Mama.” Media from around the world, including The Today Show, CNN and others 
covered the event.  Local music icons were on hand, including Justin Timberlake, Isaac 
Hayes and more.  Station WSNA also participated in the worldwide broadcast of “That’s 
All Right Mama,” live from inside the studio with the original members of Elvis’ band.  
The station ran recorded & live promos promoting the event, hosted the event, 
broadcasted live from the event and handed out over 2,500 fans to listeners.  Promotional 
value of $15,000. 
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

WFBC airs 60 minutes of locally produced programming per week that is issue-oriented, 
as well as 60 minutes of syndicated programming per week that is issue-oriented.  WBFC 
airs 30 minutes of locally produced programming per week that addresses local politics.   

WFCB broadcasts “Radio Health Journal,” a 30-minute nationally syndicated show that 
covers current health and medical news. 

Entercom’s Greenville stations air “Movers and Shakers,” a locally produced 30-minute 
show hosted by WFBC’s news director.  The show addresses local concerns voiced by 
community leaders throughout the area via requests the station sends out for their 
assessment of the top ten concerns in their community. 

Entercom’s Greenville stations air “Focus on the Upstate,” a locally produced 30-minute 
show hosted by WORD/WYRD’s news director.  This show addresses local concerns 
voiced by listeners throughout the area via requests the station sends out for their 
assessment of the top ten concerns in their community. 

WGVC airs “Movers and Shakers” at 7:00 am on Saturdays and “Focus on the Upstate” 
at 7:30 am on Saturdays.  Both locally produced programs deal with community issues.  
WGVC airs “Viewpoints at 6:00 am on Saturdays and “Radio Health Journal” at 6:30 am 
on Saturdays.  Both syndicated programs deal with national issues.   

WROQ airs a total of 120 minutes each week of issue oriented programming.   This 
includes the 30-minute locally produced program “Focus on the Upstate,” the 30-minute 
locally produced program “Movers and Shakers,” the 30-minute syndicated program 
“Radio Health Journal,” and the 30-minute local program “Upstate Issues.” 

WSPA airs a total of 60 minutes each week of issue oriented programming.   This 
includes the 30-minute locally produced program “Focus on the Upstate,” and the 30-
minute locally produced program “Movers and Shakers,” which include a public affairs 
discussion with community leaders. 

WTPT airs 120 minutes of issue oriented programming each week, including two 30-
minute locally produced shows and 2 syndicated shows.  Viewpoints a 30-minute 
syndicated program, the 30-minute syndicated program “Radio Health Journal,” the 30-
minute locally produced program “Movers and Shakers,” and the 30-minute local 
program “Upstate Issues.  

WORD and WYRD air a total of 120 minutes each week of issue oriented programming.   
This includes the 30-minute locally produced program “Focus on the Upstate,” and the 
30-minute locally produced program “Movers and Shakers,” which include a discussion 
on areas of community interest.  WORD also airs “Fox News Sunday,” a 60-minute 
syndicated program that discusses national issues.   
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WORD and WYRD air 360 minutes of locally produced, local and state election 
coverage, as well as syndicated national election coverage at various times throughout the 
week.  This coverage includes election returns and analysis.      

On May 3, 2004, from 3:00 to 5:00 pm, WORD held a debate for the Republican 
candidates for the U.S. Senate, which covered the national issues important to the 
Greenville/Spartanburg area.  All six candidates were invited, and five attended the 
debate.  The station allowed people attending to write questions, and WORD’S hosts 
picked the best questions to ask the candidates.  The station had the candidates sit next to 
the crowd in Westgate Mall in Spartanburg, which allowed the candidates to feel that this 
was not a traditional debate.  Every candidate remarked that this was the best debate they 
had attended, and the debate received statewide media coverage from television and 
newspapers. 

WORD held a debate for the Republican candidates for Greenville County Council on 
May 18, 2004 from 3:00 to 4:00 pm.  The candidates debated county planning and the 
Martin Luther King Day holiday. 

From 3:00 to 4:00 pm on June 17, 2004, WORD held a debate for the Republican 
candidates for the U.S. Senate run-off.  Congressman Jim DeMint and former Governor 
David Beasley debated the issues on The Ralph Bristol Show.   

WORD and WYRD broadcast the program “America in the Morning” each weekday 
morning for an hour.  “America in the Morning” includes up-to-the minute coverage of 
breaking news and on-scene reports plus the morning essentials including weather, 
business, sports and lighter material. 

WSPA-FM airs a three-hour program each Friday morning in the spring and fall called 
the “Magic Mornings Home Town Tour.”  The program addresses issues of concern to 
the community in focus during that day’s program, including economic growth, 
education, law enforcement and recreation. 

Local Newscasts: 

WFBC airs 60 minutes of local news and 20 minutes of national news that is locally 
produced weekly.  Newcasts air approximately 20 times per week.   

WFBC has local newscasts on the hour and half-hour throughout morning drive time, i.e., 
5:30 am to 10 am. 

WROQ airs 20 locally produced, 90-second newscasts per week that focus primarily on 
local news, with some national news mixed in. 

WSPA airs 50 minutes of local news and 25 minutes of national news weekly.  Newcasts 
air approximately 20 times per week.   

WTPT airs 25 minutes per week of local news and 75 minutes per week of nation news 
weekly.  Newcasts air approximately 4 times per day.   
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WORD and WYRD air 252 minutes of locally produced local news and syndicated 
national news each week.  Local newscasts air Monday through Friday from 6:00 am to 
6:00 pm.  National newscasts air from 12:00 am to 11:00 pm each day, including 2-
minute Fox News segments that air 12 times per day and 1-minute Fox News segments 
that air 24 times per day.   

Public Service Announcements: 

The Entercom Greenville stations air literally thousands of Public Service 
Announcements for dozens of charities and community organizations each year.  The 
stations air produced PSAs supplied to them from these organizations either directly or 
through the stations’ ABC Network affiliation or though the Advertising Council.  The 
station creates PSAs for many charities and organizations, especially for events that it 
stages either to build awareness or to conduct fund raising. 

WFBC airs 20 minutes of public service announcements per week.   

WGVC airs 84 minutes of public service announcements per week.   

On average, WROQ airs 10 minutes of public service announcements per week.   

On average, WSPA airs 50 minutes of public service announcements per week. 

On average, WTPT airs 10 minutes of public service announcements per week.     

WORD and WYRD air 392 minutes of public service announcements per week for 
various national, state and local groups.   

COMMUNITY SERVICE ACTIVITIES 

WFBC-FM has participated in the following charitable activities: 

• Scream Xtreme Haunted House - A portion of the proceeds from this event went 
to Meyers Center for Special Children. 

• Leukemia Society Suspension Promotion - Entercom employee Heidi Aiken was 
suspended from a crane for five hours and all money raised went to the Leukemia 
Society.  Heidi Aiken was also named Woman of the Year by the Leukemia 
Society for 2003. 

• Entombed in Concrete - Entercom employee Kato Keller was entombed in 
concrete for 48 hours.  Listeners gave pledges to get him out.  The station raised 
$5,000 for the Meyer Center for Special Children. 

• Usher Backstage Online Auction - The station auctioned a pair of backstage 
passes for Usher with money raised going to the Upstate American Red Cross to 
benefit flood victims. 

• Make A Difference Day - Station personnel visited retirement communities and 
played games and interacted with residents. 

• Make A Difference Day - Station personnel went to Winn Dixie stores across the 
Upstate and collected canned goods for Meals on Wheels. 
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• Friends of the Reedy River Concert - WFBC sponsored the Friends of the Reedy 
River concert with Edwin McCain.  The money raised went to Friends of the 
Reedy River to protect and preserve the Reedy River. 

• Kato’s Ride for Freedom - On air talent Kato from the Hawk and Tom morning 
show rode a bike from Greenville to the steps of the state capitol in Columbia in 
the name of freedom.  WFBC listeners sponsored Kato at any amount of money 
per mile they chose, and all the money collected was given to local all-volunteer 
fire departments. 

 
WROQ has participated in the following community service activities:   
 

• Chase Away the Blues (Compass of Carolina). 
• Meals on Wheels Heartwell Gold Poker in Anderson - This event drew attention 

to and helped raise thousands of dollars for Meals on Wheels. 
• Rock Out Hunger for the Food Bank of South Carolina - This event drew 

attention to the issue of starvation in our own backyard and gathered thousands of 
pounds of food during a one-day, live remote broadcast. 

• Rock n’ Roll Up Your Sleeve Blood Drive - This event drew attention to the 
constant need of blood in the upstate and helped gather hundreds of units of blood 
during a one-day, live remote broadcast. 

 

WTPT has participated in the following community service activities: 

• Rock n’ Roll Up Your Sleeve Blood Drive - This event drew attention to the 
constant need of blood in the upstate and helped gather hundreds of units of blood 
during a one-day, live remote broadcast. 

• Red Cross Drag Race. 
• The Rise Guys 28 Hour Marathon Broadcast for Toys For Tots. 
• The Rise Guys Golf Outing for “Our Children” and “Keegan Williams” 
• Live Morning Show broadcast at the BMW Pro-Am gold outing which raised 

money for several area children’s charities. 
 

WORD has participated in the following community service activities:   
 

• WORD On The Town - The station has taken its morning and afternoon drive 
programs to remote locations all over the broadcast area to broadcast live.  The 
station interviewed local civic leaders including mayors, police chiefs, fire chiefs, 
and community organization spokespersons, who discussed areas of concern to 
people in the town.  WORD brought to the listeners attention activities they could 
become involved with to benefit their town.  These broadcasts totaled more than 
100 hours over a one-month period.   

• Upcountry History Museum Opening - WORD partnered with the museum for 
their grand opening ceremonies.  The station broadcast and placed on its website 
vignettes from World War II veterans.  The station interviewed the museum’s 
director and other representatives outlining the displays and events offered to the 
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public at the new Greenville facility.  WORD also broadcast information about 
the availability of school tours for students.   

• New Year’s Eve Fundraiser - Each year for the past two years, WORD has 
partnered with the Chautauqua Society, a local performance group that presents 
living history events, and the Foothills Philharmonic, a local volunteer orchestra, 
for a New Year’s Eve fundraiser.  The station promotes the event on-air and 
online.  The event serves as the main fundraising activity for each of these local 
groups.  

 
At various times of the year, WSPA supports local charities.  For example, the station 
supports the Adopt A Family for the Salvation Army and raises over $10,000 for local 
families.   

In addition to the causes supported by individual stations or the stations working together, 
Entercom’s Greenville stations participate in Entercom’s company-wide “Make a 
Difference Day.”  One day each year, the stations dedicate the on-air resources and every 
member of the 65 person staff to a particular cause.  In 2004, the stations adopted 15 area 
homes for the elderly.  Entercom Greenville employees went to one of these facilities to 
read to the residents, play games with them and talk to them.  In 2003, the stations’ entire 
staff conducted a food drive at area Winn Dixie stores for the benefit of Meals On 
Wheels.  With the help of listener donations, the Greenville stations filled 28 fifty-gallon 
barrels with food in one day. 

EMERGENCY PROGRAMMING 

WTPT airs local emergency information when requested, including Amber Alerts and 
weather alerts. 
 
WFBC airs local emergency information when requested, including Amber Alerts and 
weather alerts.   

WGVC airs local emergency information when requested. 

WROQ is constantly monitoring weather, Amber Alerts, as well as traffic and public 
safety issues to pass along emergency information to listeners in as timely fashion as 
possible.   

WSPA airs local emergency information at least once per week and as often as needed.  
The station is always on standby for local Amber Alerts and performs weekly tests of the 
Emergency Alert System.   

WORD covers special news events.  The station has had special live coverage for 
election coverage, special weather coverage and coverage of other major events, 
including the Iraq War.  With the stories of national importance, the station carried 
network coverage from ABC News, plus it had special local coverage of these events.  
With the stories of local importance, the station had extended coverage of local elections.  
For the Democratic presidential primary election on February 3, 2004, the station had live 
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coverage from the John Edwards’ Campaign Party in Columbia from one of its reporters.  
The station’s local coverage for that event included reporters at Spartanburg and 
Greenville County election offices. 

For state election races on June 8, 2004, WORD had election coverage from 7:00 pm to 
11:00 pm.  This coverage was hosted by WORD’s Ralph Bristol and by Mike Smith of 
the Spartanburg Herald Journal, with WORD reporters all over the state.  WORD’s 
coverage featured call-ins from WORD reporters who were with the two leading 
Republican U.S. Senatorial candidates, and those candidates were interviewed live on the 
air.  WORD had live coverage from the party of the U.S. Senatorial nominee of the 
Democratic Party that night as well. 

For the June 22, 2004 run-off election, WORD did special election news reports of the 
Republican U.S. Senatorial race from 7:00 pm to 10:00 pm.  The station spoke with the 
winner of the election live on the air.  WORD had reporters live at Greenville County and 
Spartanburg County counting the votes. 

WORD has covered special weather events.  During these events, the station announces 
school, business, and road closings.  WORD solicits and accepts calls from its listeners to 
get reports from around the listening area.  WORD has a special weather plan, where 
staff members work extra hours getting the information to the public.  The station posts 
school closings on its website. 

WORD’S coverage of the liberation of Iraq, included extended coverage from ABC 
Radio Network and extended coverage from the WORD staff.  The station paid special 
attention to the liberation of Iraq on its local shows.  With the Columbia disaster and the 
death of former President Ronald Reagan, WORD peppered network coverage from ABC 
with local coverage from the WORD Talk Show Hosts and WORD News Anchors. 

WSPA-FM and WFBC-FM broke regular programming to provide continuous coverage 
of momentous events, including 9/11, The Columbia Disaster, and The Iraqi War. 

The stations also interrupted programming for the following: 

• Amber Alerts - the stations reports every fifteen minutes for the first two hours of 
the report, then once an hour until the alert is over; 

• Flood Warnings - the stations interrupt music programming to give warnings; and 

• School and Business Closings - the stations interrupt music programming to 
report all school and business closings during ice storms and snow. 

LOCAL MUSIC INITIATIVES 

WROQ hosts “Fresh Tracks,” a weekly 2-hour, locally produced show that features local 
and regional acts.   

WTPT hosts a show for 1-hour each week that supports local musicians.   
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WSPA-FM and WFBC-FM work with small and independent labels to play music from 
those artists to try and help launch their careers.  WSPA-FM featured a promotion called 
“Upstate Idol” in April 2004 where listeners got the chance to sing on air.  Some sang 
songs they had written.  On a Home Town Tour stop in Clemson the stations had Jamie 
Stake, a Clemson University student and her group “Take Note” sing live on the show.  
On another stop, the stations had The Traveler’s Rest High School Band perform live on 
the show. 

12856253.2  
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ENTERCOM WILKES-
BARRE/SCRANTON’S 

COMMITMENT TO LOCALISM



 

News and Community Service Programming 
 
Public Affairs Programming: 
 

The Morning News with Nancy and Kevin: “The Morning News with Nancy and 
Kevin” is a morning talk show on station WILK AM/FM that airs from 6:00 a.m. to  
9 a.m. every weekday.  During the program, local, state and national news topics are 
discussed with listeners.  The show is locally produced and features local talent, local 
news and traffic reports.  Five Entercom Wilkes-Barre employees are responsible for this 
program. 
 
The Sue Henry Show: The Sue Henry Show is a morning talk show on station  
WILK AM/FM that airs weekdays from 9 a.m. to 11:45 a.m.  During the program, issues 
of local, state and national interest are discussed.  In addition, many guests appear on the 
program every week to provide a more comprehensive look at those issues that affect 
Northeastern Pennsylvanians.  The show is locally produced.  Three Entercom Wilkes-
Barre employees work on this show. 
 
The Steve Corbett Show:  The Steve Corbett Show is an afternoon talk show on WILK 
AM/FM that airs weekdays from 3 p.m. to 7 p.m. Corbett’s background includes 18 years 
as an investigative reporter for a local newspaper, he draws on that experience to identify 
and explore the issues in our local communities. The program is focused on topical issues 
that include local, state, and national politics as well as anything else that affects the lives 
of people living in our listening area. The show is locally produced. Three Entercom 
Wilkes-Barre employees work on this program.  

Radio Pennsylvania Roundtable:  The Radio Pennsylvania Roundtable is a ½ hour 
public affairs program provided by The Radio Pennsylvania Network in Harrisburg, 
Pennsylvania that focuses on concerns affecting Pennsylvanians. Entercom Wilkes-Barre 
runs the program on the weekends, depending on other programming commitments. 

Outlook On Northeast Pennsylvania: Outlook On Northeast Pennsylvania is a weekly 
one-hour public affairs/information program featuring interesting area guests from a 
myriad of occupations and walks of life - all in some way serving the needs of the 
broadcast market.  The program(s) airs as a self-contained simulcast over all stations 
within the operations cluster, i.e., 98.5 KRZ, 107.9 WKRF-FM, 101.3 WGGY-FM/95.7 
WGGI-FM 'Froggy 101', WILK-AM/FM 910/980/1300 and 103.1, 'The Mountain' 
WDMT-FM 102.3 from 6 - 7 AM ET Sundays, with an additional program topic (back-to 
back) from 7 - 8 AM ET Sundays, with yet an additional 2-hour airing over WILK-
AM/FM NewsRadio between 4 - 6 PM later that afternoon.  



 

Over the past 3-years, the program has covered topics ranging from fundraising 
programs/walks for such charities as the Leukemia Society, the American Red Cross and 
the American Lung Association, to public service aspects of the itinerary, catering to the 
needs of vacationers (Pocono Travel Bureau/Williamsport Travel Bureau), Penndot (State 
Department of Highways) broadcasting advance information/warnings of 
thoroughfares under construction, new structures and improvements within 
Pennsylvania's infrastructure as well as a quarterly update from the State's Safety Press 
Officer on such ever-changing topics of DUI checkpoints, seat belt safety and aggressive 
driving.  Three local Pennsylvania State Police Troops are also utilized per year 
(especially pre-holiday travel) with the spokesperson from the local barracks speaking on 
law enforcement, the ramifications of drunk driving and even radar and speed traps in 
regard to the ever-changing 'points' system within the Commonwealth.  

The summer roster of programs range from executives of the local S.P.C.A. office to the 
President of an area-wide horse rescue, enlisted to delve into topics of animal abuse and 
even programs to increase awareness on monies needed to operate a farm for unwanted or 
ailing pets.  One topic which required a 2-week campaign (2-shows) was a local cancer 
hospice named "Candy's Place," named after the child diagnosed with an incurable form 
of the disease.  Area students from Wilkes University took turns during a one-hour show 
to inform listeners of events ranging from dances to volleyball tournaments, all to raise 
cash flow for the continuing success of the private nursing home.  Additional students 
from Marywood University were in-studio to tape a program on saving one of the 4-
existing electric locomotives which belonged to the historic "Vulcan Iron Works," a 
Wilkes-Barre/Scranton steel-producing operation which ceased operations in the mid-
1940s; its lone locomotive engine, resting on a downtown rail siding for over 60-years, to 
be hauled away for scrap metal, until the program allowed interested students to air their 
plans to save the engine for restoration and eventual exhibition at the Strasburg 
Pennsylvania Rail Museum.  

Not only has the program sparked awareness which has otherwise gone unnoticed but has 
done an exemplary job in raising tens of thousands of dollars for worthy causes which 
makes the local market, a much better place in terms of quality of life, thanks to this type 
of public discussion. 

Local Newscasts: Entercom Wilkes-Barre’s local newscasts feature interviews on a wide array 
of topics and issues touching the local community, including local governments, businesses and 
industry, civic organizations, public safety, health and medical and many others.  Entercom 
Wilkes-Barre employs two full-time employees and two part-time employees to gather news 
information and deliver it to the listeners.  



 

 

Station WILK AM/FM: On station WILK AM/FM, local newscasts air every :30 
minutes 5 a.m. to 7 p.m.  The newscasts at the top of the hour are five minutes in length, 
and the newscasts at the bottom of the hour are 2-3 minutes in length.  Station WILK 
AM/FM won Pennsylvania Associated Press Awards for news coverage, including best 
newscast, enterprise/individual reporting, special news reporting and sports featured 
coverage.  WILK AM/FM also airs ABC National News once per hour from 12 a.m. to 6 
a.m. and 1 p.m. to 12 a.m.  These newscasts are one minute in length. 
 
Station WGGY FM: On station WGGY FM, local newscasts of up to four minutes in 
length air at the top and bottom of the hour each weekday from 5 a.m. until 9 a.m. 

 
Station WKRZ FM: On station WKRZ FM, local newscasts of approximately three to 
four minutes in length air at the top and bottom of the hour each weekday from 6 a.m. 
until 9 a.m. 

Public Service Announcements: Entercom Wilkes-Barre stations air public service 
announcements everyday.  Some of the public service announcements are locally produced, and 
others are produced by civic groups and national organizations. 

For example, Entercom Wilkes-Barre has aired public service announcements for the benefit of 
many public interest campaigns and community organizations, including the following: WVIA 
Auction, Red Cross, Make-A-Wish Telethon, Whistles (cancer benefit), Duck Derby (benefit for 
cancer), AIDS Walk, Leukemia Walk, Lupus Walk, United Way, Asthma Walk, Toys for Tots, 
Children’s Miracle Network, Harvest Balloon Fest, Light the Night Walk, Entercom Safe 
Halloween, Do It For the Kids Walk, DUI Fair, special Olympics, Kid’s Safety Day, Diabetes 
Walk, various sports tournaments, Bowl for Kids Sake, Shave-A-Thon (cancer benefit), Stuff the 
Truck (troop benefit), Funfest (Hazleton downtown benefit), Rotary Balloon Festival, 
R.E.A.S.O.N. Open House, (animal shelter/horse rescue), Say No To Drugs Fair and American 
Lung Walk. 

Community Service Activities 

WKRZ Community Activities 

David Bradshaw Radiothon-July 2007 
WKRZ dedicated 12 hours of our broadcast day (6a-6p) as a radiothon to raise funds for 
David Bradshaw, a Scranton, PA child who was severely burned in a fire that destroyed 
his home. WKRZ had a special segment with the Scranton Fire Department on the 
importance of working smoke detectors in the home. WKRZ raised $13,000 for David 
Bradshaw through listener pledges. 



 

WKRZ Requestmas-December 2007 
WKRZ dedicated all programming to listeners request for 1 day to raise money for 
various local area charities to provide gifts for the needy at Christmas. Listeners called 
WKRZ to request songs…for a pledge price. The more wild the request, the more we 
bargained for a bigger pledge from the listeners. WKRZ raised over $5,000 for charitable 
organizations including The Domestic Violence Center, Wilkes-Barre, Silent Santa of 
Lackawanna County and Luzerne County Children and Youth. 

WKRZ-Turkey Bowl-November 2007 
WKRZ brought in 25 teams of 4 to Stanton Lanes in Wilkes-Barre, PA at a fundraiser 
benefiting needy families around Thanksgiving. Our bowlers made a team cash donation 
to bowl and WKRZ had a local grocery chain donate turkeys for every strike that was 
bowled in the first string of play. Over 300 turkeys were donated and benefited United 
Neighborhood Centers, Scranton, St. Vincent DePaul Soup Kitchen, Wilkes-Barre and 
the Supplemental Food Resource Center, Stroudsburg. 

WGGY Community Service Activities: 

Thanks 4 Giving Food Drive.  
Every year on the Friday before Thanksgiving, WGGY collects non-perishable food 
items for area soup kitchens in front of WalMart in Wilkes-Barre. The Doc Show 
broadcasts all day from 5AM until 7PM. 

 
Relay For Life.  
Our midday personality Jessie Roberts hosts the 24 hour event. Jessie joined the board for 
Relay for Life since losing her mother to cancer. Jessie contributes all year. 

 
Make-A-Wish 
When a local airline pulled out of the Flight to the North Pole for the Make-A-Wish 
Foundation, WGGY chartered a jet for the kids. The Doc Show started raising money on 
the morning show to make this happen. The jet fee was $12,000 and WGGY received 
over $37,000 in donations in one day. The remaining money went to put together 
“Wishes” for the local group of Make-A-Wish kids. 

 
WILK Community Activities: 

Adopt an Angel  
Every year just before Christmas WILK solicits gifts and donations for our needy 
children in Luzerne and Lackawanna Counties.  WILK reads letters from the children 
chosen by the County Children and Youth Services asking for those wishes to be 
fulfilled.  Every year, dozens of families have much needed gifts under the tree for their 
children. 

 



 

 

Corbett on Campus Voter Registration Drive  
WILK talk host Steve Corbett travels to local College and University campuses to 
register students to vote in the Pennsylvania Primary.  WILK promotes voter registration 
on-air and on-line the month prior to Primary Election Day. 

Organ Donation Registration Drive  
April 2007 WILK ran a Public Service Campaign during National Organ and Tissue 
Donor Awareness Month to increase awareness and registration for donors.  WILK also 
conducted numerous interviews on our talk programs and produced a one hour special 
featuring a local man who lost his daughter to a hit and run driver.  Her organs were 
given to numerous recipients. 

WDMT Community Activities: 

Annual Mountain Grown Music CD 2004-2008 
In the 4th year, The Mountain produces and promotes a local music CD which is sold 
within the region a local music store chain. All proceeds from each volume of the CD 
have benefited different local charities. These charities included Osterhout Library, 
Wilkes-Barre, SPCA of Luzerne County, Commission on Economic Community, local 
soup kitchens and local food banks. Approximately $5,000 has been raised to date. 

Wyoming Valley Thunder Motorcycle Show 2006-2008 
The Mountain sponsors this event yearly which brings out hundreds of families to the 
show. Proceeds from this event benefits the Wyoming Valley Children’s Association. 

Lupus Loop at Nay Aug Park  
5K walk/run – The Mountain partnered with the Lupus Northeast to promote this event at 
a local park in Scranton. The Mountain asked people to join in on a great cause to 
promote awareness, education, service and research for those affected by Lupus. The 
Mountain also had station presence at the event.  

Emergency Programming 

Entercom Wilkes-Barre stations break from regular programming to carry live coverage of local 
events and community emergencies.  In the past two years, programming has been interrupted to 
cover the following events: 

The Wyoming Valley Flood Evacuation of 2006 in which Entercom Wilkes-Barre 
dedicated 13 hours of commercial free programming on WILK to provide assistance and 
instruction to the effected areas.  



 

The Valentines Day Snow Storm of 2007 in which 6 hours of continuous coverage was 
dedicated to events leading up to the storm and the fallout from the PennDOT emergency 
breakdown on the interstate highway system. 

Leading up to the April 2008 Presidential Primary Election, Entercom Wilkes-Barre 
covered all presidential candidate visits to the market and broadcasted all available public 
speaking engagements by each candidate on WILK AM/FM.  

All of Entercom Wilkes-Barre’s emergency and special news programming is locally produced 
and features local hosts, news reporters on the street and interviews with local officials and 
listeners. 

Local Music Initiatives 

Station WDMT FM airs music from local artists on small label, no label and demo compact 
discs.  The music is highlighted on the station as “Mountain Grown” music.  The songs are 
played in regular rotation 8 to 10 times daily. 

In addition, station WDMT FM produces and airs “The Mountain Grown Hour with Alan K. 
Stout” on Sunday nights, 9 p.m. to 10 p.m. during which 100% local music is played and local 
musicians and others in the music community are highlighted. 

Station WDMT FM also sponsors the “Homegrown Music Series” at The Woodlands.  Local 
musicians are booked for a free “no cover” night, which station representatives host.  In the past, 
Station WDMT FM has recorded the performances at these events and aired them as part of its 
Mountain Grown library. 

Each year WDMT FM produces a compact disc featuring the best Mountain Grown artists and 
sell it to benefit a local charity.  Every volume features 18 cuts from 18 local artists. 
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ENTERCOM WICHITA’S 
COMMITMENT TO LOCALISM  



 

 

NEWS AND COMMUNITY SERVICE PROGRAMMING  

Public Affairs Programming:  All Entercom Wichita stations broadcast a locally 
produced weekly program that discusses community issues. 

Station KDGS (FM) broadcasts a weekly program entitled “Empower Wichita”-a sixty 
minute program which highlights local issues and offers a weekly forum of guests from 
various city, county, political and social organizations in the city of Wichita and the state 
of Kansas.  Kevin Andrews, Vice President of The Urban League of Kansas, and KDGS 
program director, Greg Williams, host the program, which airs at 10am on Sunday 
mornings.  This popular program has been running on KDGS since July 2000.  Local 
news organizations have twice nominated “Empower Wichita” as best local issues 
program.  The topics discussed on the program are selected by the hosts and have 
included such topics as gang intervention, civil rights/race relations in Wichita, fair 
housing, Mayor’s initiative on building bridges, education, AIDS in black women, 
increasing travel and tourism in Wichita, local elections, Black History Month, get out 
the vote activities, dead beat dads and the need for minorities to give blood. 

Stations KFH (AM-FM), KNSS (AM), KEYN (FM) and KFBZ (FM) broadcast  a 
community issues program each Sunday morning.  Some of the significant issues 
discussed on the program include mentoring programs for at risk youths, improvement of 
public school facilities, secondary education, the local economic impact on local 
charities, alcohol and drug addiction treatment, education, welfare of children, health 
insurance for the needy, economic development, suicide and mental health, breast cancer 
awareness, Habitat for Humanity housing issues, issues related to obesity and holiday 
blues/depression.  The program is produced and hosted by Entercom Wichita’s veteran 
News Director, Steve McIntosh. 

Local Newscasts: The local News/Talk station, KNSS, produces a 3 hour block of news 
for every weekday morning entitled “The Morning NewsWatch.”  Local newscasters host 
this program providing traffic, weather, sports and business updates in addition to local 
and national news.  The Kansas Association of Broadcasters many times has named the 
program Best Newscast in the State of Kansas.  KNSS invites many of Wichita’s local 
government and community leaders to appear on its Morning NewsWatch program.  
Listeners are encouraged to interact with the hosts regarding issues being discussed.  In 
addition, listeners are invited to a focus group annually where they have the opportunity 
to provide feedback to the management of KNSS. 

KNSS provides a two minute update of World News from ABC at the top of every hour.  
After every top of the hour World News update KNSS provides a two minute local 
newscast.   In addition, KNSS provides a one minute State update from Kansas 
Information Network at the bottom of every hour. 

KNSS broadcasts weather updates twice per hour except in the mornings when traffic and 
weather is reported every ten minutes. 



 

 

KNSS’s news staff gathers most of the local news.  The staff’s responsibilities include 
attending all school board, city and county meetings, as well as a variety of news 
conferences that occur in Wichita.  In addition, KNSS has partnered with other media 
outlets in the community to gather local news and information.  For example, station 
KNSS and TV stations KSNW and KAKE share local information and news stories.  
KNSS also has an affiliation with a local business journal which serves as a source for 
local business news and the Kansas Information Network which is a network of Kansas 
radio stations providing each other with state news. 

KFBZ airs local newscast every weekday morning @ 7am, 8am and 9am. 

KEYN airs local newscast, which include local news, information, traffic and weather, 
every weekday @ 6:20am, 6:50am, 7:20am and 7:50am. 

KDGS airs local newscasts, which include local news and information along with traffic 
and weather updates each weekday @ 6:20am, 6:50am, 7:20am, 7:50am and 8:20am. 

Entercom Wichita stations air numerous public service announcements throughout the 
year.  The majority of these announcements are locally produced.  Entercom Wichita 
stations run over 10,000 public service announcements each year.    These 
announcements run Monday through Sunday across all day-parts on all six stations. 

COMMUNITY SERVICE ACTIVITIES  

Entercom Wichita participates in numerous community service events and activities in 
the local community throughout the year.  In addition, Entercom Wichita utilizes on-air 
inventory and its production facilities and producers to promote the events and activities.  
Some of our past events and activities have included: 

Fun Fair for Kids, Walk-a-thon with American Lung Association, Ride for the Red with 
Red Cross, Entercom Golf Classic to benefit Independent Living Resource Center, KNSS 
Golf Tournament to benefit Starkey Foundation, Barry Sanders Golf Tournament to 
benefit Boys and Girls Club of Wichita, Walk America-March of Dimes, Big 
Brothers/Sisters Bowl a thon, Zoobilee-Sedgwick County Zoo, Blood drive with Red 
Cross, Relay for Life-American Cancer Society, Light the Night-Leukemia and 
Lymphoma Society, Make a Wish Foundation, Voter Registration promotions, Read 
across America- Special Olympics, Free Food Wednesdays to benefit Kansas Food Bank, 
Cruise Night to benefit Catholic Charities, KEYN Car Show-Sedgwick County Zoo, 
Downing Concert Series to benefit Children’s Home, Lose the Training Wheels to benefit 
Independent Living Resource Center,  Woofstock to benefit Kansas Humane Society, 
City of Wichita Trash Round-up,  Boo and Brew Bash to benefit Dress for Success,  
American Family Golf Classic to benefit Heartspring,  Urban Professionals of Wichita to 
benefit Urban League of Kansas, Unity in the Community Fun Day, Sister to Sister  tea to 
benefit Breast Cancer , Heather Muller Black Box Theatre at Wichita Children’s Theatre 
and The Sports Daily Golf Tournament to benefit Elliott School of Communication and 
many more. 

 



 

 

EMERGENCY PROGRAMMING  

All Entercom Wichita stations interrupt regular programming to carry special emergency 
coverage.  In the past this emergency coverage has included severe weather coverage 
when tornados and thunderstorms threaten, Amber Alerts to communicate child 
abductions in the area and a spill at a local chemical plant. 

LOCAL MUSIC INITIATIVES  

KDGS plays a limited number of songs from local artists.  The songs played are decided 
upon by the Program Director and Music Director on a per song basis.  When the station 
plays a single from a local artist, it also promotes where local music can be purchased if 
available.  KDGS also uses its web site to promote local artists by providing a page for 
them to post picture and music .wav files for listeners to download. 

12856310.1 
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

WCHY airs the program “The Weekend Perspective,” a locally produced news program, 
for an hour weekly on Sundays. 

WCHY airs the program “Radio Health Journal” on Sunday mornings from 5:00-5:30 am 
that addresses health, medicine, and society. 

WCHY airs the program “Viewpoints” on Sunday mornings from 5:30-6:00 am that 
focuses on local issues of crime, environment, housing, schools, poverty, taxes, economic 
development, urban sprawl, and consumerism. 

WMMM airs the program “The Weekend Perspective,” a locally produced news 
program, for an hour weekly on Sundays. 

WMMM airs, twice daily on weekdays, the program “Eco-Minute,” which is a program 
about the environment and its impact on the community. 

WMMM airs the program “E-Town,” a multi-cultural musical program, for an hour 
weekly on Sundays. 

WOLX airs the program “The Weekend Perspective,” a locally produced news program, 
for an hour weekly on Sundays. 

WOLX airs the program “Radio Health Journal” on Sunday mornings from 6-6:30 am 
that addresses health, medicine, and society. 

WOLX airs the program “Viewpoints” on Sunday mornings from 6:30-7:00 am that 
focuses on local issues of crime, environment, housing, schools, poverty, taxes, economic 
development, urban sprawl, and consumerism. 

WOLX airs, during its morning show, a weekly “Weekend What’s Up” feature that 
covers local weekend events. 

Public Service Announcements:  Stations WCHY, WMMM and WOLX only air public 
service announcements that are locally produced. 

COMMUNITY SERVICE ACTIVITIES 

WCHY (formerly station WBUZ) has been very involved in the following community 
activities: 
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• April 2004 YMCA of Dane County  

WCHY sponsored and promoted the YMCA of Dane County Healthy Kids Day. 

• May 2004 Memorial Day Festival 

WCHY sponsored a community event that raised money for fifty-six local 
charities. 

• May 2004  Habitat for Humanity  

WCHY sponsored a concert that raised money for Habit for Humanity. 

• May 2004 Alliant Energy Safety Tour  

WCHY sponsored and promoted the Alliant Energy Safety Tour, promoting 
family electrical, natural gas, and fire safety. 

• July 2004 Local Children’s Charities  

WCHY sponsored a fireworks display with proceeds benefiting local children’s 
charities. 

• September 2004 Local Charities  

WCHY sponsored a Labor Day community event that raised money for local 
charities. 

• Make A Wish Foundation  

Twice a year, WCHY hosted an on-air program to benefit the Make A Wish 
Foundation of Wisconsin. 

• In addition, WCHY promoted a number of charitable events including: the 
Conservancy Fun Run/Walk, benefiting the Deforest Fire Department; the Light 
the Night Walk, benefiting the Leukemia & Lymphoma Society; and the Cystic 
Fibrosis Wine Opener, benefiting various charities. 

• April & October 2008 KIDFEST  

WCHY hosts “KIDFEST” at Keva Sports Center, which is an interactive, family-
friendly day featuring games, rides and exhibits for children.  This bi-annual event 
is promoted through on-air announcements and online. 

• June 2008 Rhythm & Booms 2008  

On June 28, 2008, WCHY will participate in Rhythm & Booms, the largest 
fireworks show in the Midwest held at Warner Park in Madison.  The station 
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provides a team of volunteers dedicated to putting the park back into its pristine 
state at the conclusion of the fireworks. 

• MS Ride and MS Walk 

WCHY is involved in the promotion and execution of two major Madison events 
for the Multiple Sclerosis Society of Wisconsin:  the MS Ride and the MS Walk.  
The station runs hundreds of promotional announcements to recruit participants 
for these events.  Additionally, WCHY fields teams of walkers and riders for each 
event, and in addition to raising awareness for the cause, also solicits financial 
donations.   

WMMM has been very involved in the following community activities: 

• December Yearly Red Cross  

 WMMM sponsors and promotes the Keith Richards Blood Drive for the Red 
Cross.  

• Nature Conservancy 

WMMM has produced six music CDs, with sales benefiting the Nature 
Conservancy. 

• May 2004 Memorial Day Festival Benefiting Local Charities  

WMMM sponsored a community event that raised money for local charities. 

• May 2004 Habitat for Humanity  

WMMM sponsored a concert that raised money for Habit for Humanity. 

• Summer 2004 AIDS Ride 

WMMM promoted a local event that raises money for AIDS research, and raised 
over $270,000. 

• July 2004 YMCA and Local Children’s Charities  

WMMM sponsored the YMCA Run For Kids Sake, and a fireworks display with 
proceeds benefiting local children’s charities. 

• September 2004 Local Charities  

WMMM sponsored a community event that raised money for local charities. 
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• Dane County Humane Society  

WMMM sponsored and promoted the “Dog Jog,” an event that benefited the 
Dane County Humane Society.  In addition, WMMM hosted a program called 
“Humane Holidays” where listeners are encouraged to donate items to the local 
humane society pet shelters. 

 WMMM provided on-air exposure to a number of summer festivals, including the 
Willy Street Fair, Atwood Community Festival, Orton Park Festival and more, 
and proceeds from the events are returned to the community. 

 WMMM launched a campaign for donations to the Red Cross to help raise 
awareness and aid to the hurricane victims in Florida. 

 WMMM’s non-profit station partners are Nature Conservancy and the Atwood 
Community Center.   

• April & October 2008 KIDFEST  

WMMM hosts “KIDFEST” at Keva Sports Center, which is an interactive, 
family-friendly day featuring games, rides and exhibits for children.  This bi-
annual event is promoted through on-air announcements and online. 

• Summer 2001-2008 105.5 Triple M Pantrython 

For the past seven years, WMMM has teamed up with the Atwood Community 
Center for “Pantrython,” an event created to help raise money for area food 
pantries.   Each year, through an on-air radio auction and by selling musical 
requests, WMMM and our sponsors raise more than $16,000 in a single day.  

• Summer 2008 Act 6 AIDS Ride 

WMMM promotes “ACT 6,” which is the sixth annual AIDS Network Cycles 
Together and the Wisconsin AIDS bike ride to raise funds and awareness for 
AIDS Network.  This event creates awareness in the community of HIV/AIDS.  
Held on August 7-10, 2008, ACT 6 will cover 300 miles on a bike.  The event is 
promoted through on-air announcements and online.    

• June 2008 Rhythm & Booms 2008  

On June 28, 2008, WMMM will participate in Rhythm & Booms, the largest 
fireworks show in the Midwest held at Warner Park in Madison.  The station 
provides a team of volunteers dedicated to putting the park back into its pristine 
state at the conclusion of the fireworks. 
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• December 2008 Rock ‘N Roll Up Your Sleeve  

WMMM and The Red Cross will team up again to encourage all eligible blood 
donors to donate at the Madison West and Madison East Blood Donor Centers.  
The goal of “Rock 'N Roll Up Your Sleeve” is to ensure that blood is available for 
patients in need during this holiday season.  Pat Gallagher will be broadcasting 
live at the American Red Cross Blood Donor Center on December 11, 2008.  The 
event is promoted through on-air announcements and online.    

• WMMM is involved in Madison’s visual arts community, hosting the “Art of 
Being Green” art show as part of the Going Green Wisconsin Expo.  The station 
encouraged local artists to create works of art using eco-friendly and recycled 
materials, which garnered a huge response.  WMMM also helps to host the Art 
Fair on the Square in July, which is one of the largest art fairs in the country.   

WOLX has been very involved in the following community activities: 

• November and December 2003 Salvation Army  

In the months of November and December, WOLX staff participated in ringing 
bells for the Salvation Army. 

• January 2004 Ronald McDonald House  

WOLX sponsored a live concert at the Park Ponderosa, with proceeds benefiting 
the Ronald McDonald House. 

• February 2004 Arthritis Foundation  

WOLX sponsored a charity auction, with items auctioned on-air.  The station 
raised $14,000 for the Arthritis Foundation. 

• March 2004 UW Comprehensive Cancer Research Center  

WOLX sponsored a charity bowling event that raised over $25,000 for the UW 
Comprehensive Cancer Research Center. 

• May 2004 Memorial Day Festival Benefiting Fifty-Six Local Charities  

WOLX sponsored a community event that raised $53,000 for local charities. 

• May 2004 Habitat for Humanity  

WOLX sponsored a concert that raised $73,000 for Habit for Humanity. 

• July 2004 YMCA and Local Children’s Charities  
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WOLX sponsored the YMCA Run For Kids Sake, and a fireworks display with 
proceeds benefiting local children’s charities. 

• August 2004 School Supplies for Homeless Children  

WOLX sponsored Project Bookbag, a fundraiser with a local grocery store to buy 
school supplies for homeless children. 

• September 2004 Local Charities  

WOLX sponsored a Labor Day community event that raised money for local 
charities. 

WOLX launched a campaign for donations to the Red Cross to help raise 
awareness and aid to the hurricane victims in Florida. 

 WOLX’s non-profit station partner is the American Heart Association.   

• February 2007-2008 WOLX Stuff Sale  

WOLX holds an internet and on-line auction over three weeks to raise money for 
the Arthritis Foundation of Wisconsin.  The event is promoted through on-air 
announcements and online.  Listeners are able to login to the station website to 
view and bid on a number of valuable items.  In 2007, we raised over $7,000 from 
online auction bids. 

• April & October 2008 KIDFEST  

WOLX hosts “KIDFEST” at Keva Sports Center, which is an interactive, family-
friendly day featuring games, rides and exhibits for children.  This bi-annual event 
is promoted through on-air announcements and online.   

• April 2008 MS Walk  

WOLX participated in the seven-mile walk in downtown Madison, which was 
attended by over 2,000 participants, to raise awareness for multiple sclerosis and 
to raise money to fund countless programs, services and research.  The event was 
promoted through on-air announcements and online. 

• June 2008 Rhythm & Booms 2008  

On June 28, 2008, WOLX will participate in Rhythm & Booms, the largest 
fireworks show in the Midwest held at Warner Park in Madison.  The station 
provides a team of volunteers dedicated to putting the park back into its pristine 
state at the conclusion of the fireworks. 

• November Thanksgiving on the Mayflower 
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During the 3rd week of November, WOLX, with the help of Mayflower Trucking, 
promotes “Thanksgiving on the Mayflower,” a food drive to help the Community 
Action Coalition stock local food pantries.  The event is promoted through on-air 
announcements and online.  In addition to creating awareness of the hunger 
problems in our community, this event also has the tangible benefit of filling the 
shelves of food banks and helping feed local families.   

• August – November WOLX Friday Night Football/WOLX High School Hook 
Up 

During the football season, WOLX attends a highlighted high school football 
game.  Station participants broadcast games, run food drives and distribute prizes 
at these events.  Additionally, WOLX provides high school updates on academics, 
athletics, arts, and club & organizations on the “High School Hook Up.”  The 
events are promoted through on-air announcements and online. 

EMERGENCY PROGRAMMING 

Stations WCHY, WMMM and WOLX have interrupted regular programming to convey 
news that is pertinent to the local area.  For example, in Spring 2004, regular 
programming was interrupted for a news report that a local woman was found after being 
missing for five days. 

LOCAL MUSIC INITIATIVES 

WCHY recruits local, unsigned and small label acts to play the Entercom Madison stages 
at two annual charity concert events. 

WMMM hosted the “Sgt. Pepper Studio M Sessions” and the “Christmas in Studio M 
Sessions,” to support local music.  In addition, WMMM provides ongoing support of 
local music through online webpages dedicated to local music, playing local music on-air 
and inviting local artists to play in Studio M on a monthly basis.   

WMMM includes local artists in its “Live From Studio M” in-house produced CDs and 
during its “Live From Studio M” sessions where an artist performs in-house.  The show is 
promoted and replayed on the weekend. 

WMMM invites local musicians to perform periodically for a feature called “Talent 
Roundup Day.” 

WMMM recruits local, unsigned and small label acts to play the Entercom Madison 
stages at two annual charity concert events. 

WOLX recruits local, unsigned and small label acts to play the Entercom Madison stages 
at two annual charity concert events. 
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EXHIBIT 19 
 

 

 

 

 

 

ENTERCOM DENVER’S 
COMMITMENT TO LOCALISM 



 

2 

NEWS AND COMMUNITY SERVICE PROGRAMMING 

Public Affairs Programming: 

For stations KALC, KOSI and KQMT, local programming subject matter is determined 
by ascertainment interviews with local community leaders.  Listeners are also invited to 
share their thoughts, opinions and experiences on pertinent local issues.  As part of her 
regular duties, the Public Affairs Director for the stations conducts the ascertainment 
interviews, tabulates issues raised and produces programming responsive to the issues.  
Station KQMT receives listener feedback through its web-based “Mountain Community,” 
e-mails to station managers, and phone calls.  Station KEZW selects subjects for its local 
affairs programming based on listener request, quarterly ascertainment and topics that 
relate directly to the target audience of the station.   

Station KALC-FM: 

KALC broadcasts the locally produced program “Colorado Insight” in two 30-minute 
segments weekly, each dealing with a community issue.  Both segments are aired 
between 6:00 a.m. and 7:00 a.m. on Sunday mornings.  Community leaders are 
interviewed as part of the program. 

KALC broadcasts the program “Radio Health Journal,” a nationally syndicated, 30-
minute weekly discussion of pertinent health topics.  The segment is aired from 7:00 to 
7:30 a.m. on Sunday mornings. 

KALC broadcasts the program “Viewpoints,” a nationally syndicated, 30-minute 
‘point/counter-point’ discussion of pertinent news items.  The program is aired from 7:30 
to 8:00 a.m. on Sunday mornings. 

Station KOSI-FM: 

KOSI broadcasts the locally produced program “Colorado Insight” in two 30-minute 
segments weekly, each dealing with a community issue.  Both segments are aired 
between 8:00 a.m. and 9:00 a.m. on Sunday mornings.  Community leaders are 
interviewed as part of the program. 

KOSI broadcasts the program “Radio Health Journal,” a nationally syndicated, 30-minute 
weekly discussion of pertinent health topics.  The segment is aired from 7:00 to 7:30 a.m. 
on Sunday mornings. 

KOSI broadcasts the program “Viewpoints,” a nationally syndicated, 30-minute 
‘point/counter-point’ discussion of pertinent news items.  The program is aired from 7:30 
to 8:00 a.m. on Sunday mornings. 

On Wednesdays, KOSI airs “Women’s Wellness Wednesday,” a program that provides 
tips on women’s health issues. 

 



Station KQMT-FM: 

KQMT broadcasts the locally produced program “Colorado Today” in a weekly one-hour 
segment, which addresses community issues.  The segment is aired at 7:00 a.m. Sunday 
mornings.   

KQMT broadcasts the program “Radio Health Journal,” a nationally syndicated, 30-
minute weekly discussion of pertinent health topics.  The segment is aired from 6:30 to 
7:00 a.m. on Sunday mornings. 

KQMT broadcasts the program “Viewpoints,” a nationally syndicated, 30-minute 
‘point/counter-point’ discussion of current news items.  The program is aired from 6:00 
to 6:30 a.m. on Sunday mornings. 

KQMT broadcasts “The Mountain Green Report,” a :60 second environment-oriented 
report that runs three times weekdays at 7:30 a.m., 1:30 p.m. and 6:30 p.m. and addresses 
local, national and international environment and health concerns.  The program is locally 
written and produced by KQMT midday talent.  KQMT also promotes and provides 
content for a special subsection of our website called “Mountain Go Green Dot Org,” 
which contains a wealth of green news, events, tips, and a library of our “Mountain Green 
Reports.” 

Station KEZW-AM: 

KEZW broadcasts “On The Horizon” on Sunday mornings from 8:00 to 9:00 a.m.  This 
locally-produced program is hosted by Secure Horizons staff and KEZW staff and 
features guests discussing health and lifestyle issues related to the age 50+ community.  
The show largely focuses on non-profit organizations, free medical services, Medicare 
information and community entertainment. 

KEZW broadcasts “The Breakfast Club” on Weekday mornings from 6:00 to 10:00 a.m.   
This locally-produced morning show features weekly guests that cover a variety of 
neighborhood issues.  Politicians, executive directors of non-profits, military service 
organizations and 50+ service providers are highlighted.  There is a backlog of guests that 
wish to appear on “The Breakfast Club,” due to its popularity with Denver’s adult 
community.  The host of the Breakfast Club is a five-time recipient of the American 
Legion Media award and 2007 recipient of the Governor’s Volunteerism Award. 

KEZW broadcasts “Neighborhood News” weekdays on the half-hour.  This locally-
produced program is a 60-second feature that highlights events being provided by 
churches, service organizations, clubs and other groups for the benefit of their 
neighborhoods.  KEZW has received tremendous response from the local community 
regarding its “Neighborhood News” segment.    

On April 15, 2008, KEZW broadcasted a special two-hour broadcast from Regis 
University that featured interviews with Korean War Veterans, who shared stories of 
their service during the war.  KEZW moderates a 12-week junior seminar series at Regis 
University that features veterans from WWII through today. 



On June 6, 2004, KEZW aired a special listener-oriented program called “KEZW 
Broadcast from Normandy.”  This special 4-hour broadcast commemorated the 60th 
anniversary of D-Day and honored Colorado’s WWII veterans with interviews, broadcast 
actualities and live coverage of the ceremony at Normandy. 

Local Newscasts: 

Station KALC-FM:  Station KALC broadcasts three one-minute news reports each 
weekday morning between 6:00 a.m. and 9:00 a.m.  The station provides 45 minutes of 
traffic reporting each week, as follows:  twelve :30 second AM drive reports and six :30 
second PM drive reports.  

Station KOSI-FM:   KOSI airs a total of 70 minutes of locally originated news 
programming a week, as follows:  two minutes on the hour from 5:00 to 8:00 a.m. and 
:90 seconds on the half hour from 5:30 to 8:30 a.m., Monday through Friday.  
Additionally, KOSI provides a total of 70 minutes of traffic reports a week, as follows: 
twenty-one :30 second reports between 5:30 and 9:00 a.m., and seven :30 second reports 
from 3:50 to 7:00 p.m. 

Station KQMT-FM:   KQMT’s in-house news department produces eight newscasts a 
day (duration: three minutes), Monday through Friday, running every half-hour as 
follows:  5:00 a.m., 5:30 a.m., 6:00 a.m., 6:30 a.m., 7:00 a.m., 7:30 a.m., 8:00 a.m., and 
8:30 a.m.  In addition, KQMT runs 14 traffic reports each weekday during the morning 
and afternoon drive times (duration: 45 seconds).  Local weather is included in each 
newscast, as well as hourly in non-newscast hours. 

Station KEZW-AM:  KEZW carries two minutes of CNN Network News at the top of 
ever hour, as well as two minutes of Metro Local News and traffic from 6:00 a.m. to 6:00 
p.m. Monday through Friday.  This is a total of 326 minutes of CNN News and 130 
minutes of Local News each week. 

Public Service Announcements: 

Station KALC-FM and KQMT-FM:  These stations include public service 
announcements inside the locally produced program “Colorado Insight.”  The station 
forwards public service information to the Entercom news department, where the 
program is produced, for insertion into the program.   

Station KEZW-AM:  KEZW broadcasts public service announcements as part of the 
“Neighborhood News” segment.  KEZW airs approximately 13 public service 
announcements each day, which are read live to benefit civic organizations. 

COMMUNITY SERVICE ACTIVITIES 

Station KALC-FM participated in the following community activities: 

 



Car Toys for Tots Drive 

KALC worked with local retailer Car Toys to help collect toys for Toys for Tots 
and provided one week of promotional announcements and Web exposure. 

Miracle on 19th Street Baby Shower  

KALC participated in a daylong drive at Target to get supplies for babies and 
children for the Christmas dinner for the homeless hosted by a local restaurant 
and provided one week of promotional announcements and Web exposure. 

Children’s Miracle Network  

KALC broadcast a three-day radiothon raising money for the Children’s Miracle 
Network and raised $1,004,745 for CMN.  Recently, KALC provided in-kind 
support valuing $64,900, on-site volunteer talent, and promotional 
announcements through station on-air spots and online for this event which raised 
$230,000.  

9 News Health Fair  

KALC helped provide general health care to the underinsured or under privileged.  
It provided two weeks of promotional announcements and web site exposure. 

Tapas Tequila and Twister 

 KALC helped raise money for the Generations Cancer Foundation with three 
weeks of promotional announcements. 

Big Wheel Brews and Chili  

KALC promoted the event benefiting the Vail Fire Department with two weeks of 
promotional announcements  

Bonfils Blood Buddies  

KALC helped create awareness for the need for blood donors in the summer 
months - each of three events were given ten promotional announcements  

Tri For the Cure  

KALC provided three weeks of promotional announcements benefiting the 
Denver chapter of the Susan G. Komen Foundation  

Cocktails and Karaoke  

KALC provided two weeks of promotional announcements benefiting the 
National Jewish Research Center. 



The Ultimate Drive for the Susan G. Komen Breast Cancer Foundation  

KALC provided two weeks of promotional announcements benefiting the Susan 
G. Komen Breast Cancer Foundation. 

Fired Up For Kids Launch Party  

KALC provided two weeks of promotional announcements publicizing the debut 
party for the Firefighters Calendar 2005, to benefit the Children’s Hospital Burn 
Unit. 

Dumb Friends League Pledge for Pets Telethon 

KALC provided in-kind support in the amount of $6,000 and provided 
promotional announcements through station on-air spots and online. 

Go Red For Women – American Heart Association 

KALC provided in-kind support in the amount of $39,400, on-site volunteer talent 
and promotional announcements through station on-air spots and online. 

Concert for Kids 

KALC provided in-kind support in the amount of $6,000 and provided 
promotional announcements through station on-air spots and online. 

American Heart Association Heart Walk 

KALC provided in-kind support in the amount of $21,200, on-site volunteers and 
promotional announcements through station on-air spots and online. 

Summer Drivin’ Teen Safety Campaign 

KALC provided in-kind support in the amount of $23,200 and provided 
promotional announcements through station on-air spots and online. 

Courage Classic Bike Tour for the Children’s Hospital 

KALC provided in-kind support in the amount of $26,500, on-site volunteers and 
promotional announcements through station on-air spots and online. 

Denver Public Library Summer Reading Program 

KALC provided in-kind support in the amount of $6,000 and provided 
promotional announcements through station on-air spots and online. 

Denver Public Library Book Sale 



KALC provided in-kind support in the amount of $3,000 and provided 
promotional announcements through station on-air spots and online. 

Brew at the Zoo Benefit for Red Apple Program 

KALC provided in-kind support in the amount of $28,840, on-site volunteers and 
promotional announcements through station on-air spots and online. 

Firefighter Chili Cookoff 

KALC provided in-kind support in the amount of $5,000, on-site volunteers and 
promotional announcements through station on-air spots and online. 

Martini Miracle Ball Benefit for the Children’s Hospital 

KALC provided in-kind support in the amount of $16,400, on-site volunteers and 
promotional announcements through station on-air spots and online. 

Station KOSI-FM participated in the following community activities: 

KOSI-FM participates in many community service activities to benefit local 
charitable organizations, both alone and with other Entercom stations.  For 
example, our on-air personalities participate in many events as emcee and also 
raise funds for volunteer organizations.   

American Lung Association Catch Your Breath  

In June 2006, KOSI provided in-kind support in the amount of $54,500 and 
provided promotional announcements through station on-air spots and online. 

Concerts for Kids 

In June 2006 and June 2007, KOSI provided in-kind support in the amount of 
$125,500 and provided promotional announcements through station on-air spots 
and online. 

Diana Price-Fish Cancer Foundation Bachelor Auction 

In July 2006, KOSI provided in-kind support in the amount of $48,500, on-site 
volunteers and promotional announcements through station on-air spots and 
online. 

Kids Cure for Cancer 5K 

In July 2006 and July 2007, KOSI provided in-kind support in the amount of 
$68,500 and $86,150, respectively, on-site volunteers and promotional 
announcements through station on-air spots and online. 

Denver Public Library Summer Reading Program 



In July 2006 and July 2007, KOSI provided in-kind support in the amount of 
$93,000 and provided promotional announcements through station on-air spots 
and online.  Over 27,000 children signed up for the summer reading program in 
2006, and over 21,000 children signed up in 2007.   

Dumb Friends League Adopt-a-Thon 

In August 2006, KOSI provided in-kind support in the amount of $39,250, on-site 
volunteers and promotional announcements through station on-air spots and 
online.  The event resulted in 200 animal adoptions. 

Denver Public Library Book Sale 

In August 2006 and August 2007, KOSI provided in-kind support in the amount 
of $39,000 and $34,000, respectively, on-site volunteers and promotional 
announcements through station on-air spots and online.   

Light the Night Walk for the Leukemia and Lymphoma Society 

In September 2006, KOSI provided in-kind support in the amount of $77,250, on-
site volunteers and promotional announcements through station on-air spots and 
online. 

Urban Cowboy Event to benefit Safehouse Denver 

In October 2006 and October 2007, KOSI provided in-kind support in the amount 
of $67,250 and $21,850, respectively, on-site volunteers and promotional 
announcements through station on-air spots and online. 

Volunteers of America Adopt a Family 

In December 2006 and December 2007, KOSI provided in-kind support in the 
amount of $11,000 and $14,000, respectively, to this event, which helped 525 
families in 2006 and 5,000 families in 2007. 

Arthritis Foundation Jingle Bell Run 

In December 2006 and December 2007, KOSI provided in-kind support in the 
amount of $63,200 and $20,000, respectively, on-site volunteers and promotional 
announcements through station on-air spots and online. 

Dumb Friends League Pledge for Pets Telethon 

In January 2007 and January 2008, KOSI provided in-kind support in the amount 
of $61,478 and $20,380, respectively, on-air volunteer talent and promotional 
announcements through station on-air spots and online. 

Project Safeguard Valentine’s Dinner and Dance 



In February 2007 and February 2008, KOSI provided in-kind support in the 
amount of $92,700 and $64,900, respectively, on-air volunteer talent and 
promotional announcements through station on-air spots and online. 

Camp Fire USA Incredible Kid Day 

In March 2007 and March 2008, KOSI provided in-kind support in the amount of 
$47,900 and $12,305, respectively, and provided promotional announcements 
through station on-air spots and online for this event which sent thousands of 
letters to “incredible” kids. 

Quarters for Kids Kick-Off 

In April 2007 and April 2008, KOSI provided in-kind support in the amount of 
$500 and $8,000, respectively, on-air volunteer talent and promotional 
announcements through station on-air spots and online. 

Arthritis Foundation Walk 

In May 2007 and May 2008, KOSI provided in-kind support in the amount of 
$84,600 and $40,790, respectively, on-air volunteer talent and promotional 
announcements through station on-air spots and online. 

Cerebral Palsy of Colorado Mother’s Tea 

In May 2007 and May 2008, KOSI provided in-kind support in the amount of 
$25,000 and $21,395, respectively, and provided promotional announcements 
through station on-air spots and online. 

Ronald McDonald House Light the House Fundraiser 

In November 2007 through January 2008, KOSI provided in-kind support in the 
amount of $20,160 and provided promotional announcements through station on-
air spots and online. 

Junior League of Denver Read 2 Kids Day 

In March 2008, KOSI provided in-kind support in the amount of $10,935 and 
provided promotional announcements through station on-air spots and online for 
this event, which distributed thousands of books to children.  

KOSI and the Arthritis Foundation present the “Jingle Bell Run” - a 5K run-walk 
to benefit the Arthritis Foundation. 

Station KQMT-FM participated in the following community activities: 

 

 



The Denver Public Library  

Denver has the #1 rated library in the country and when they faced severe budget 
cutbacks, KQMT launched a month-long campaign to raise awareness, raise 
money and collect used books that could be resold at the Library’s used book sale.  
The effort culminated in a day-long radiothon raising enough money to keep the 
Bookmobile on the streets for another year.  The station continues to be involved 
by supporting the annual Used Book Sale and spending “Make A Difference Day” 
volunteering at the Library. 

The Colorado Coalition for the Homeless  

KQMT received the Media award from this organization for its work in 
coordinating food drop-offs to local shelters and stories covered in the station’s 
news and public affairs shows spotlighting ways to provide more shelters in times 
of need. 

Taste of Thanksgiving  

Working in tandem with Whole Foods, KQMT promoted and hosted two Taste of 
Thanksgiving events at a local Whole Foods store raising money for Food Bank 
of the Rockies and Boulder Community Food Share.  Over $10,000 was raised at 
these events. 

Share Our Strength  

The Aurora school district fundraiser promoted and hosted by KQMT to raise 
money for Aurora teacher programs. 

Taste of the Nation  

These events in Denver and Boulder raised money for Food Banks and were 
promoted and hosted by the station. 

Local Music Initiative  

KQMT solicits donations of instruments that it refurbishes and provides to local 
schools.  The station also takes local musicians to the local schools to perform and 
to mentor children interested in a career in music. 

Cherry Creek Arts Festival 

In July 2006 and July 2007, KQMT provided in-kind support in the amount of 
$84,000 and $89,000, respectively, and provided promotional announcements 
online for this free public art festival that advances the arts in the community. 

Jingle Bell Run 



In December 2006 and December 2007, KQMT provided in-kind support in the 
amount of $15,575 and $17,574, respectively, and provided promotional 
announcements online for this run to benefit the Arthritis Foundation. 

Dumb Friends League Pledges for Pets Telethon 

In January 2007 and January 2008, KQMT provided in-kind support in the 
amount of $20,380, on-air volunteer talent and promotional announcements 
through station on-air spots and online. 

Technology Recycling 

In February 2007 and February 2008, KQMT provided in-kind support in the 
amount of $8,750 and provided promotional announcements online for this free 
technology recycling event. 

Homegrown Volume 6 CD Sale 

In February 2007 and February 2008, KQMT provided in-kind support in the 
amount of $34,750 and $32,250, respectively, and provided promotional 
announcements online.  The CD was produced and sold to raise money to keep 
music alive in area public schools, and over the last two years, $10,899 was 
donated as part of this program.    

Denver Zoo APE-ril 

In March 2007 and March 2008, KQMT provided in-kind support in the amount 
of $12,500 and provided promotional announcements online for this event to raise 
awareness of apes and to solicit donation of cell phones. 

Green Apple Festival 

In April 2007 and April 2008, KQMT provided in-kind support in the amount of 
$8,000, on-air volunteer talent and promotional announcements online for this 
free outdoor concert to celebrate and educate the public about Earth Day. 

Denver Botanic Gardens Earth Day Festival 

In April 2007 and April 2008, KQMT provided in-kind support in the amount of 
$11,500 and $12,500, respectively, and provided promotional announcements 
online for this event. 

Plant-A-Tree 

In April 2007 and April 2008, KQMT provided in-kind support in the amount of 
$35,000 and provided promotional announcements online for this event to support 
the Mayor’s Million Tree Initiative.   



Capitol Hill People’s Fair 

In June 2007 and June 2008, KQMT provided in-kind support in the amount of 
$10,500 and $12,500, respectively, and provided promotional announcements 
online for one of Colorado’s longest running urban festivals. 

Station KEZW-AM participated in the following community activities: 

KEZW is the only radio sponsor of the Colorado Freedom Memorial, a local 
effort to build a memorial dedicated to all Coloradoans killed in military service.  
The campaign is working to raise $1.3 million dollars for the memorial’s 
construction.  Additionally, a KEZW on air personality emcees military events 
every month, donates his time to the VA hospital and also hosts a series of talks 
about music of the 40s to today for schools, churches and civic groups. 

EMERGENCY PROGRAMMING 

Station KALC-FM:  KALC regularly interrupts regular programming to cover weather 
emergencies, including snowstorms, blizzards, hail storms and the recent tornados in the 
area.  During the most recent weather emergency, we reported information with our 
partner KUSA-TV.  The station also teamed up with the Red Cross to collect funds for 
the Tornado victims through the station website.  

Station KOSI-FM:   KOSI announcers provide up to the minute information to our 
listeners.  For example, KOSI provided extensive coverage during the tornados in Weld 
County and provided extended coverage of the snowstorms that impacted the Denver 
area. 

Station KQMT-FM:   During the past two years, regular programming has been 
interrupted once to carry extended coverage of the tornados in May 2008 that hit 
Windsor, Colorado and surrounding areas.  During the tornados, the station aired 
announcements from the Red Cross and other local relief agencies directing listeners 
about the needs of the devastated area and how to assist.  The station also worked on a 
benefit concert with local bands to raise money.  

LOCAL MUSIC INITIATIVES 

Station KALC-FM:  Recently, the Alice Morning Show conducted a search for local 
music.  Performers were encouraged to enter via the station website, and winners were 
added to an upcoming locally produced movie soundtrack.  Also, within the past two 
years local bands such as The Fray and One Republic have released major label songs 
with KALC leading the way on airplay.  We are currently developing a new/local music 
show to run on Sunday evenings that will feature local artists from time to time. 

Station KQMT-FM:  KQMT has done extensive local music initiatives.  The station’s 
“Mountain Homegrown Initiative” is part of the fabric of the radio station.  On Monday 
nights at 10:00 p.m., we air the “Mountain Homegrown Show,” which is two hours of 
local music, hosted by a local musician, and includes bands recorded live in our studio.  



The Denver Post did a story about this KQMT program and NPR did a segment on radio 
stations that have conscientiously turned their focus back to music, spending a large 
portion of the program on KQMT.  KQMT has also arranged for local musicians to go 
into Front Range schools to perform for students and to mentor music students on 
intricacies and careers in music.  Each year the station produced a “Mountain 
Homegrown CD,” a CD of local bands recorded in KQMT’s studio went to benefit music 
programs in local schools.   KQMT is also involved in a project with Guitar Center 
offering members of the Mountain community with an opportunity to “get schooled” in 
various aspects of learning to play music.  The station has conducted private tutoring 
sessions with Jock Bartley of Firefall fame, and with the area’s number one local band, 
Opie Gone Bad. 

Station KEZW-AM:  KEZW plays music from local artists on a regular basis as “special 
features” and allows local musical groups to perform on special Friday broadcasts of the 
morning show.  KEZW promotes local music through the KEZW Swing Stage at the 
Capitol Hill People’s Fair and Banks In Harmony Summer Concert series.  The station 
puts local musicians on the air about one Friday a month, and plays local artists CDs 
about three times a week  
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NEWS AND COMMUNITY SERVICE PROGRAMMING  

WNTR and WXNT broadcast “Inside IBJ,” a thirty-minute locally produced program that 
deals with business stories in the Indianapolis area. 

WXNT, with a news/talk format, presents a minimum of 850 minutes per week of short-
form newscasts, at least 33% of which consists of local news.  Additionally, the station 
presents hourly weather information and local commuter traffic during relevant times. 

WXNT also broadcasts every major political debate of national or local interest, regular 
policy speeches from civic leaders, and hosts the Mayor of Indianapolis for a monthly 
Q&A segment with listeners. 

WNTR programs a minimum of 30-minutes of news programming each week, a majority 
of which is focused on the Indianapolis area.  The station also presents weather and 
traffic information on a regular basis. 

WZPL-FM programs a minimum of 30-minutes of news programming each week, a 
majority of which is focused on the Indianapolis area.  The station also presents weather 
and traffic information on a regular basis. 

All three stations broadcast a weekly public affairs program on Sunday mornings, called 
“Top of the Week.”  Issues of community interest, as ascertained by our cluster news 
director, are addressed in this 30-minute forum with local guests and experts. 

All three stations also provide a minimum of 5-minutes daily to public service 
announcements, live or recorded, to help promote local activities which may interest 
listeners. 

COMMUNITY SERVICE ACTIVITIES 

In 2003, WNTR cooperated with the Salvation Army on Operation Care from the 
Homefront. The station personalities manned collection points for care package item 
donations that were shipped to Indiana National Guard troops serving in Iraq. 

WZPL broadcasts Cats Haven, a monthly feature on the WZPL Morning Show that 
encourages pet adoption and shelter donations. 

WZPL asked listeners to donate water bottles for Hurricane Charley’s victims in four 
hours and a station personality personally delivered 10,000 bottles to the victims in 
Florida. 

Hurricane Katrina Relief (August 2005) 
Immediately after the devastation of Hurricane Katrina, WZPL-FM’s Smiley Morning 
Show set up “drive-thru donation” sites around Indianapolis.  WZPL broadcast live, 
encouraging listeners to donate.  In just one day, WZPL raised more than $80,000. 
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Gleaners Food Bank (August, 2007) 
Gleaners, the state’s largest food bank servicing more than 400 charities, was forced to 
halt food distributions when thieves stole copper piping from the agency’s refrigeration 
units -- $500,000 in perishables were spoiled.  Entercom Indianapolis secured three 
broadcast locations and each station collected food and money to help Gleaners re-open.  
In less than ten hours, listeners donated the equivalent of 120 tons of food. 

Komen Indianapolis Race for the Cure® (April 2008) 
Entercom Indianapolis sponsored the 2008 Komen Indianapolis Race for the Cure.  The 
stations promoted the event through a series of public service announcements, formed a 
DJ/Listener team of walkers, and broadcast live from the event. 

“Yes Ma’am A Mammogram” (Annually in April) 
WNTR-FM presents “Yes Ma’am A Mammogram,” a month-long campaign to inform 
listeners of the dangers of breast cancer and the importance of mammograms.  The 
campaign features a micro-site with important information and daily interviews with 
survivors, doctors, and experts on the Ann Duran morning show. 

Dining Out for Life (Annually in April) 
Each year, WZPL & WNTR have sponsored Dining Out for Life – a one day fundraising 
campaign to benefit The Damien Center for AIDS victims.  Indianapolis-area restaurants 
donate 25–50% of proceeds from the entire day.  Entercom Indianapolis airs a series of 
promotional announcements encouraging listeners to “dine out” at participating 
restaurants and both stations broadcast live from a participating restaurant during the day. 

Ramp for Camp (Annually in May) 
WNTR-FM partners with local business Two Men and A Truck in a one day fundraiser to 
collect money for the Salvation Army Sumer Camp.  In 2008, the efforts generated 
enough money to send 15 kids to camp. 

Pet Fest (Annually in October) 
Entercom Indianapolis presents the state’s largest pet adoption day.  Last year, over 300 
homeless pets were adopted during the one day event and 200 local pet shelters 
participated. 

The 12 Trees of Christmas (Annually in December) 
In an effort to brighten the Holidays for needy families around Indianapolis, The Smiley 
Morning Show created The 12 Trees of Christmas.  During the month of November and 
early December each year, the Smiley Morning Show encourages listeners to nominate a 
friend or family member that needs a Christmas Tree.  Each day, for 12 days, the 
morning show personally delivers a brand new Christmas tree and a certificate for a fully 
catered turkey dinner. 

Christamore House  
Christamore House is a United Way agency promoting the general welfare of residents in 
the Haughville neighborhood, a west side community of Indianapolis.  Its programs focus 
on the personal and family development of area residents and include a preschool, 
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adolescent recreation, adult education, seniors activities, counseling, emergency clothing, 
food and infant supplies, dental and well child clinics.  WXNT-AM’s Abdul in the 
Morning has a personal interest in helping to promote the mission of the Christamore 
House and to raise money for their operations.  WXNT has promoted the Christamore 
House through public service announcements and live morning show broadcasts.  In 
addition, Abdul personally volunteers at the Christamore House and encourages his 
listeners to join his efforts. 

Make A Wish Request-A-Thon (Annually in December) 
WZPL produces an annual Request-a-thon to benefit the Make A Wish Foundation of 
Indiana.  During the event, the WZPL morning show broadcasts for 36-hours to accept 
cash donations from listeners in exchange for song requests.  In 2007, a total of $356,023 
was raised – enough to grant “wishes” for 59 area children who face a life-threatening 
medical condition.  To date, WZPL’s Request-a-thon has generated a grand total of over 
$2-million and granted more than 375 wishes during its eleven year history, thanks to the 
generosity of Indianapolis radio listeners. 

Peace in the Streets – 2008 
WXNT morning show host has developed a personal and professional relationship with 
the Mayor of Indianapolis, Greg Ballard. Our VP/GM has done the same through our 
Indianapolis Broadcast Group. Through discussion the Mayor shared his concern for a 
rising crime rate in the streets of Indianapolis. Because of these relationships we are 
airing a “Peace in The Streets” public service campaign with messages delivered directly 
by Mayor Ballard. 

Nora Northside Community Council 
The Entercom Indianapolis Director of Engineering is a Board Member of the largest 
council in Indianapolis. Due to his involvement, Entercom Indianapolis stations annually 
promote and host a beautification and environmental campaign for the Northside of 
Indianapolis. Free trees are provided to residents as part of this campaign. Additionally 
our office facilities are used to host many Council meetings. Our talk show personnel 
also are slated for speaking to various Council activities. 

ITA/Central Indiana Early Childhood Brain Development 
The Entercom Indianapolis Director of Engineer is a Director with the International 
Talent Academy. Through this involvement our stations promote on air via PSA's, ITA's 
early childhood brain development program they run in Central Indiana through courses 
designed to teach via the arts, piano, dancing, etc. Additionally we recently supported 
their annual fundraising effort endorsed by Carmel Mayor Jim Brainard. 

EMERGENCY PROGRAMMING 

In 2002 and 2003, there were two major tornado outbreaks. WNTR carried extensive 
emergency announcements as the storms hit, and covered the damage and reaction in 
special breaking news coverage after they hit. 
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WXNT has interrupted regular programming for weather information, local tornado 
damage and other local problems. Interruptions have occurred because of political 
debates, disasters and other political speeches. 

WZPL has interrupted regular programming for local tornados and other weather 
information. 

In the past year, there have been two recent incidents which activated “Emergency 
Programming” on the Entercom Indianapolis stations: 

March 2008 Earthquake in Southwest Indiana 

 All three stations immediately ceased regular programming within minutes of the 
quake, which struck at 5:38am.  The stations broadcast safety information, news from the 
most severely affected region, and made experts available to answer listener questions on 
the air.  Additional information was posted to the stations’ websites and sent via email.  
News and Safety information continued throughout the day to alleviate fears of 
aftershocks.  Follow-up news reports continued for several days following the quake. 

December 2007 & January 2008 Severe Winter Storms 

 Several times this past winter, the National Weather Service issued snow 
warnings for the region.  All three stations implemented hourly weather reports and 
information on hazardous road conditions.  Weather and Safety information was also 
posted to the stations’ websites and sent by email. 

Entercom Indianapolis LLC maintains several emergency operating procedures 
instructing air talent on the handling of many possible contingencies including tornadoes, 
severe thunderstorms, winter storm warnings, earthquakes, toxic spills, and terrorist 
attacks.  The overall policy makes it clear that regular programming should be interrupted 
to provide news and information vital to community safety. 

Entercom Indianapolis LLC has a certified meteorologist on retainer to provide 
authoritative updates when severe weather is forecast.  WXNT news staff is available to 
WZPL & WNTR for updates.  The stations maintain regular contact with community and 
civic leaders, who may use our airwaves to reach the community in times of need.  And, 
the cluster maintains a relationship with news personnel from a local television station to 
provide additional resources. 

LOCAL MUSIC INITIATIVES 

WNTR-FM programs an Oldies music format, which does not easily lend itself to 
showcasing local music.  However, the station has sponsored or promoted numerous 
events featuring local “cover” bands in the community.  Prior to the station’s format 
change in 2005, WNTR-FM (then-WTPI) was the longtime media partner for the 
Indianapolis Jazz Festival and local chapter of the American Pianists Association. 
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WZPL-FM, programming Adult Contemporary music, has a strong reputation in the 
community for supporting local artists. 

 “Homegrown Buzz” is a 10-minute weekly feature that spotlights a local artist, 
plays at least one of their songs, promotes their website, and promotes upcoming 
performances.  Homegrown Buzz is hosted by our afternoon personality.  It airs once 
every Saturday morning and once every Sunday evening. 

 “Open Mic Morning” is a recurring feature of the station’s morning show which 
allows local artists to compete in an “American Idol” style on-air showcase.  This event is 
held at least twice each year. 

 Several artists, first showcased on “Homegrown Buzz,” have generated enough 
local support to eventually be placed in regular rotation for airplay on WZPL-FM.  Jon 
McLaughlin, Virgin Millionaires, Sally Anthony, Hum-V, Zero Sum, and X-Ray Roger 
Jimmy to name a few recent examples were able to convert their exposure by WZPL to 
national airplay or recording contracts. 

12856316.1  
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

Public Affairs Programming:   KAMX, KJCE and KKMJ all run local public affairs 
programming. The environment is a huge local issue and our stations each run a 60 
minute public affairs show geared towards informing Austinites about environmental 
issues and ways that they can “go green.” Each individual station also airs a 60 minute 
public affairs show spotlighting the needs of our community. Each show features    
interviews with Austin community leaders about topics ranging from public service 
events, care for children, new community projects, schools and safety. 

Local Newscasts:   

KKMJ has a news and weather partnership with KXAN-TV for breaking news and 
continual weather updates. 

KAMX has a news and weather partnership with KVUE-TV for breaking news and 
continual weather updates. 

KJCE  has a news and weather partnership with KXAN-TV for breaking news and 
continual weather updates. 

Public Service Announcements:  All 3 stations rotate announcements of public service 
on a regular and rotating basis. Our public service director reviews all submissions then 
places the PSA’s in a rotation system to be read on the air throughout the day by our air 
talent. 

COMMUNITY SERVICE ACTIVITIES 

KAMX participates in the following community service events annually:   

• Bikes for Kids – As part of this holiday promotion lasting four weeks, the 
station raises money for the Kelly Davidson Foundation, which is then 
used to purchase bicycles for families that have been determined to be in 
need of assistance or experiencing financial hardship.  The Foundation 
provides their children with bicycles and helmets for Christmas.  KAMX 
partnered with Univision Television to receive nominations for families in 
need from the Hispanic Community in 2007.  The program has been in 
place for 11-years and has raised over $1,000,000 and placed over 5,000 
bicycles. 

• DIGIKIDS® Event – Mix 94.7 and afternoon host Bridget Taylor 
partnered with Ashley Furniture Home for a DIGIKIDS® event.  
DIGIKIDS® creates a small CD with two high-resolution digital photos 
along with medical and identifying information to aid in recovery efforts if 
a child is lost or kidnapped.  The CD is small enough to carry in a wallet, 
pocket or purse, and allows parents to quickly provide law enforcement 
officials, the media, the National Center for Missing & Exploited Children 
(NCMEC), and other agencies this valuable information. 
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• Voter Registration Drives – Mix 94.7 kicked off 2008 by partnering with 
Senator Kirk Watson’s office for a series of voter registration drives 
targeting the 25-34 audience.  Over the course of four Saturdays, Mix 94.7 
promoted and participated in free day shows at Stubbs Jr.  The station 
signed up voters and updated information for those already registered.  
More than 500 Central Texas residents took advantage of the opportunity. 

• Austin Ice Bats Event for Susan G. Komen Foundation – Mix 94.7 
partnered with the Minor League Hockey Team the Austin Ice Bats to 
promote a large fundraiser benefiting the Susan G. Komen Foundation.  
The Austin Ice Bats dedicated one night of concession sales, a portion of 
the ticket sales and auctioned off the pink hockey sticks used for pregame 
and the actual Pink Jerseys worn by the players.   

• 2008 Annual Scholtzsky's Bun Run – Mix 94.7 partnered with 
Schlotzsky's for Austin's longest-running 5K race, the 2008 Annual 
Scholtzsky's Bun Run benefiting the Austin Sunshine Camps who serve 
over 1,000 at-risk youths annually by providing year-round programs, and 
by giving kids the unforgettable experience of a real summer camp.  For 
78 years, the Young Men's Business League of Austin (YMBL) has been 
sending at-risk and underprivileged children to the Austin Sunshine 
Camps.  The huge volunteer base of Schlotzsky's and the YMBL allows 
the Bun Run to donate more than 94 percent of race proceeds directly to 
the children. 

• Run Away Into Spring Fashion Show – Mix 94.7 partnered with Austin 
Monthly Magazine for the Run Away Into Spring Fashion Show 
benefiting GENAustin.  GENAustin's mission is to foster healthy self-
esteem in girls by engaging them to explore and define their personal 
values and to build skills that empower them with confidence and courage 
to make wise choices.  The show presented 35 to 40 spring looks provided 
by Austin Monthly's fashion advertisers and representing three different 
categories:  Daytime Casual Wear, Evening/Cocktail Wear, and Swim 
Wear.   

• Shoes for Kids 5K – Mix 94.7 partnered with Fox 7 and Shoes for Austin 
for the Shoes for Kids 5K.  This fun, family event was presented by New 
Balance and benefits Shoes for Austin, a local nonprofit organization that 
provides athletic shoes as a motivational tool for children to complete 
physical fitness goals.  Shoes for Austin has managed to plug into schools, 
after school programs and other nonprofits who serve children in lower 
income communities.  They give the shoes to kids who are participating in 
designated athletic or wellness programs.  

• LiveStrong Day – Mix 94.7 partnered with the Austin-based, Lance 
Armstrong Foundation for LiveStrong Day.  LiveStrong Day is a day to 
remember the more than 10 million cancer survivors in the United States.  



 

4 

On this day, people wear yellow as a means to raise awareness of and 
bring attention to an issue that impacts all Americans - cancer. 

• Fundraiser for Capital Area Crime Stoppers and People Against 
Violent Crime – Mix 94.7 partnered with The Mike Adelman Memorial 
Golf Association.  The association was formed in the fall of 2001 with the 
goal of raising money and awareness for the fight against violent crime.  
The main beneficiaries are Capital Area Crime Stoppers and People 
Against Violent Crime, which is a state-wide service organization that 
supports and works with crime victims in many ways to ensure that their 
rights are upheld according to the Texas Crime Victims Bill of Rights.  
Mix 94.7 partnered with Crime Stoppers to raise $15,000 for a slain 
Austin police officer’s family.  The officer was murdered in an Austin 
park while on patrol. 

• Children’s Hospital Fundraiser – Mix 94.7 helped raise over $500,000 
toward funding a new Austin children’s hospital through listener 
donations.  

KKMJ participates in the following community service events annually: 

• Majic of Christmas – The station participates in a four-week program 
that has helped over 4,000 needy kids and families providing food, 
clothing and toys during the holidays.  The event helps countless 
individuals as well as charities including Safe Place, Casa, and Eastside 
Community Center. 

• Back to School Drive – As part of the school drive, the station helps 
gather school supplies for underprivileged children and schools in the 
Austin area.  Each year, the drive benefits a different school based on 
need. 

• Susan G Komen Georgetown Breast Cancer Golf Tournament – The 
station served for three years as a title sponsor raising money and 
awareness for breast cancer. 

• Great American Dog Walk – The station assists in this event, which 
raises money for training service dogs in Central Texas.  Station 
involvement includes morning show hosts serving as grand marshals, as 
well as on-air and on-site presence. 

• Majic Restaurant Week – The event provides special discounts to 
listeners at Austin’s best restaurants with a portion of each sale donated to 
Austin charities such as Caritas.   

• Austin Symphony Partnership – The station’s partnership brings a free 
firework and symphony performance to over 100,000 Austinites for the 
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4th of July holiday.  Music is simulcast on KKMJ in synchronization with 
fireworks display.   

• Ladybird Johnson Wildflower Center – The station is involved with 
fundraisers and raising awareness of the nonprofit center that introduces 
people to the beauty and diversity of wildflowers and native plants.  

• Zilker Park Kite Festival – Majic 95.5 supported The Zilker Park Kite 
Festival, sponsored by The Exchange Club of Austin and the City of 
Austin Parks and Recreation Department.  The “Kite Tournament” was 
created by The Exchange Club of Austin in 1929 with a mission to 
encourage creativity in children.  The Exchange Club uses revenue from 
concessions, kite and t-shirt sales to help local kids who are in abusive 
situations and to prevent child abuse.  Scholarships are given to high 
school seniors who have overcome challenges to enable them to attend 
college. 

• Women’s Health Festival - Majic 95.5 and Univision Television co-
sponsor a Women’s Health Festival for Latina women relating to health 
issues affecting Latina women and their families, including diabetes, 
blood pressure and many other health issues. 

• 2008 Arthritis Walk – Majic 95.5 and Kim Stewart partnered with the 
Arthritis Foundation for the 2008 Arthritis Walk at Zilker Park.  The 
Arthritis Walk® is the Arthritis Foundation’s annual nationwide event that 
raises awareness and funds to fight arthritis, the nation’s leading cause of 
disability.  It is a tremendous opportunity to help improve the lives of the 
46 million men, women and children diagnosed with arthritis. 

KKMJ participates in the following ongoing projects: 

• Wet Nose Wednesday – The station supports an adoption program in 
partnership with the Austin Humane Society by featuring a “Pet of the 
Week” for adoption.  Thus far, the station has had 100 percent success for 
adoptions of featured dogs.  

• Tiara Tuesday – This event is a monthly “girl’s night out” happy hour for 
women in the Austin area, which is held on the fourth Tuesday of every 
month from 6:00 to 8:00 pm, with some exceptions due to holidays.  Ten 
percent of net profits benefit a local charity.    

• Majic Community of Hope - Our Austin community helps an African 
community, Umzimvubu.   KKMJ got over 275 South African kids 
individually sponsored through our efforts with World Vision.  This 
equals over $66,000 a year, and World Vision reports that the radio 
audience will continue to sponsor their specific child through the next five 
years making the figure $330,000.    
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Entercom Austin stations participate in the following community service events: 

• Annual Williamson County Children’s Health Festival – Mix 94.7, 
Majic 95.5 and Talk 1370 participate in this event.  More than 1,300 
people attended the Williamson County and Cities Health District’s 
(WCCHD) Annual Children’s Health Festival.  The event emphasized 
physical activity and nutrition while highlighting the importance of good 
health and safety.  In addition, information focusing on health insurance 
for uninsured and underinsured families was available.  With the support 
of Entercom Austin's cluster of stations, the attendance numbers set a 
record for the festival. 

• BMW Drive for the Cure and 12th Annual Ultimate Drive – Mix 94.7 
& Majic 95.5 partnered for the BMW Drive for the Cure, and Mix 94.7 
and BMW of Austin partnered for the 12th Annual Ultimate Drive event 
benefiting the Susan G. Komen Foundation.  For every mile driven, BMW 
donated $1 to the Susan G. Komen Foundation.  Since the program's 
inception in 1997, the event has raised over $11 million for breast cancer 
research, education, screening and treatment programs. 

• Weigh Good Donation Drive – Mix 94.7& Majic 95.5 partnered with 
Goodwill Industries of Central Texas for the annual Weigh Good 
Donation Drive.  Each year in the spring and fall, Entercom stations urge 
members of the community to clean out their closets and donate to the 
Goodwill Weigh Good Donation Drive.  The spring goal was met in 
raising over 725,000 pounds in goods.   

• Balance Program – This is a campaign meant solely for helping women 
of Central Texas to create balance in their lives through on-air messages, 
online messages and events in and around town.  The program’s hub is 
www.balanceaustin.com, with tips on how to create balance with family, 
career, diet and fitness.  Every month, we send out a newsletter focusing 
on topical issues, and every month we ask a prominent Central Texas 
female to share how she creates balance through a podcast.  We have 
added the Balance 5K – benefiting the National Ovarian Cancer Coalition.  
The Balance 5K is Austin’s women’s only race and we hope to make this 
an annual race for Austin.   

• Just 1 Thing – In June, our group of radio stations plan to launch a 
sustainability campaign called “Just 1 Thing” where we help educate and 
encourage Central Texas listeners to come up with one thing they can do 
to make a difference in our environment.  A devoted website will act as 
the engine that drives a number of different ‘green’ initiatives, ideas and 
concepts.  This is Entercom Austin’s way of giving back to the community 
as a whole.  We plan to involve our Public Affairs programming on 
Sunday mornings with an additional hour devoted to sustainability 
discussions. 
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Entercom Austin stations participated in the following relief efforts: 

• Raised money for the Red Cross during 911.  Over $200,000 cash was 
collected by jocks and staff on street corners.   

• Collected 19 semi-truck loads of much needed supplies for the victims of 
Hurricane Katrina while on-site at HEB grocery stores in a single day.  

• Ran a 6 week campaign encouraging people to consider visiting the State 
of Louisiana post-Katrina rebuilding efforts.  The campaign included 
testimonials from our local talent, including top rated morning veterans JB 
& Sandy on KAMX, as well as Kim & Alex in mornings on KKMJ.   

EMERGENCY PROGRAMMING    

In the event of an emergency Entercom Austin has plans in place for programming. Our 
stations air weather and Amber alert information. In the event of a local weather 
emergency the music stations have the ability to suspend music and air constant weather 
updates until the threat is over. We can also air the up to date tracking information of our 
TV partners. Recently KAMX was instrumental in tracking down a person who was 
stalking women in Austin and we received a citation from the chief of police. 

LOCAL MUSIC INITIATIVES   

KAMX accepts music from local artists and reviews them for airplay during the weekly 
music meeting. In the past several local Austin artists have grown to become popular 
national acts based on their initial airplay from KAMX. 

12861704.1  
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NEWS AND COMMUNITY SERVICE PROGRAMMING 

Public Affairs Programming:    

KBWF has two hours of public service programming per week on Sunday mornings from 
5:30 a.m. to 7:30 a.m.  The programs include “Today’s World,” a 30-minute talk program 
which is locally produced and features community leaders, as well as “Infotrak,” which is 
network syndicated.  “Commonwealth Club” is a 60-minute talk program that features 
national and world leaders. 

KBWF utilizes listener advisory panels to gather information and pertinent ideas for 
programming.  Members of the panel are selected via phone once every six months, and 
we solicit on-air for voluntary participants.   

KOIT airs 2 hours, and 35 minutes of public affairs programming per week, including 2 
hours on Sunday from 6:30 to 8:30 a.m., and one minute each weekday at noon following 
the newscast.  Two of the station’s 30-minute programs are produced in-house, one hour 
is produced by a local organization, and a half-hour is syndicated.  In addition, the 
weekday segments at noon are locally produced.   

KOIT solicits advisory panels two times a year to provide feedback on programming and 
discuss issues of importance to the community for station action.  The advisory panels are 
selected from “KOIT Club” members, which includes more than 30,000 people in the 
community.  In addition, the station contacts organizations it serves with local PSAs and 
public affairs programming.   

KDFC has listener advisory panels that discuss programming and how the station is 
serving the community.  The members are selected through an online application on the 
station website, and the station tries to obtain a diverse group to serve on the panel.  In 
addition, KDFC has conducted lunches with community leaders to help understand their 
needs.  This has resulted in partnerships for various local causes.   

KDFC airs 90 minutes of public affairs programming each Sunday morning.  “Today’s 
World” is a 30-minute program that is locally produced and deals with local issues.  
“Commonwealth Club” is a 60-minute program that is locally produced and features 
local, national and international issues.     

Local Newscasts: 

KOIT, KDFC, and KBWF each have 30 minutes of local news during the AM drive per 
week that are all locally produced.  

Public Service Announcements: 

KBWF airs 20 minutes of public services announcements each week.  

KDFC airs public service announcements every daypart, and also posts them on the 
station website. 
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KOIT airs a public service announcement every hour of the day. 

COMMUNITY SERVICE ACTIVITIES 

KDFC supports the “Music in School Today” program.  The station presented the 
program with a $22,000 check this year for local public school music programs. 

KDFC held its first annual “Classical Star Search” event that showcased local amateur 
classical talent online, on-air, and on site, as well as awarded prize money. 

Once each quarter, the KDFC Classical Invasion orchestra plays on the main stage of 
local festivals for free. 

KDFC hosts a free family day at the San Jose Tech Museum.  Participants who mention 
KDFC get in free to see live broadcast and free live concert. 

KDFC posts a “Pet of the Week” on its station website to encourage special treatment of 
animals. 

KOIT is partnering with the Crohn's and Colitis Foundation to inaugurate the first Take 
Steps, San Francisco event.  Our News Director, who has Crohn’s, serves on the National 
Board of this organization, and she shares personal messages and her story on a blog 
linked to the station website.  
 
To respond to the cost of gasoline and rising air fares, KOIT has begun a “Staycation” 
promotion for summer.  The station is highlighting stay-at-home vacations for our 
listeners, including postings on the station website for things to do in the Bay Area. 
Station personalities are participating in the promotion.   
 
“Wet Nosed Wednesday” is a weekly feature on the KOIT Morning Show and on the 
station website.  Local SPCA's send us pictures and back stories on pets that need homes.   
Through this feature, the SPCA’s are getting responses from many of our listeners.   
 
In support of the Special Olympics, KBWF reached out to Collin Ray, a high profile 
national recording artist to perform at the opening ceremonies and got him to record a 
PSA message inviting the public to support Special Olympics by attending the opening 
games.  Station personnel are formally hosting all three hours of the opening ceremonies. 
 
KBWF provides free specialty concerts for the public and have held performances at 
locations all over the Bay Area.  In addition, KBWF provides artists to play at 
community parks for a series of free lunch time concerts. 
 
KBWF participates in “Plate to Plate,” a 5k run walk in association with Project Open 
Hand and the San Francisco Giants.  Proceeds benefit Project Open Hand to provide 
meals for families in the nine-county Bay Area. 
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Station KBWF provided recording artist to perform and station personnel to emcee the 
Operation Second Chance concert for military heroes, which is a free concert to benefit 
wounded soldiers who served in the Iraq War. 
 
KBWF helped raise money for Togo's Juvenile Diabetes research foundation campaign.  
The station drove traffic to Bay Area restaurant locations where, on selected days, 
proceeds were donated to JDRF. 
 
KBWF featured the Southern California wildfire relief donation link on its website and 
auctioned off Hannah Montana tickets to benefit the relief fund. 
 
KBWF takes future recording artists to local businesses and provides free entertainment 
for the community. 
 
EMERGENCY PROGRAMMING   

KOIT, KDFC and KBWF broadcasts local emergency information, as needed, including 
Amber Alerts and weather warnings.   

LOCAL MUSIC INITIATIVES   

KBWF encourages and features local artist in a short-form spotlight program.  The 
station airs a feature on Friday mornings that highlights local artists from a wide variety 
of genres.  

KDFC has a feature called “Hometown Tuesdays” that features local artists and outside 
artists performing locally each week.  The station also airs regular San Francisco 
Symphony and San Francisco Opera broadcasts, which reaches two to three times more 
people than the live events in the concert hall.  KDFC offers an extensive community 
events/arts calendar on-air and online.   

 “From the Top” is a national show featuring teenaged classical talent aired on station 
KDFC each Sunday night.  The station offers a sponsored local live taping of the show. 

12859806.1  
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• BEFORE THE
FBDER.A.T. rOl\,.fl\.1UNICATIONS COMMISSION

Washington, D.C.
September 15, 2005

Statement of

DIANE NEWMAN

Entercom New Orleans

Operations Director of WWL 870-AM New Orleans, LA

Good Morning, I am Diane Newman, Operations Director of Entercom's Station WWL 870. -

AM, New Orleans, LA. I want to thank the Commission for this opportunity to tell the story of

• the importance of local radio to our local communities, especially in times of a devastating crisis

like Hurricane Katrina. Before I discuss what happened in New Orleans, please allow me to

share how important I believe it is that I appear before the Commission today. David Tyree was

one of the people I loved most-a dear friend and long-time host for WWL. He is being buried

today in his hometown in Oklahoma after a long battle with cancer. David exemplified the heart

and soul of WWL. I know that rather than grieve at his funeral, David would want me here

today to tell the story of how his beloved WWL so valiantly served the New Orleans he loved.

WWL is a 50-kilowatt news talk AM station, licensed to New Orleans, LA. In addition to

WWL, Entercom New Orleans operates four PM stations and one other AM station in the New

Orleans market. All of these stations remained operational, as Hurricane Katrina raged through

• the city Sunday night and Monday; as levies broke from her fury; as New Orleans filled with



•

•

•

water. To conserve generator fuel we shut down two of the PM stations Tuesday and were

forced to operate the stations remaining on the air at reduced power due to generator capacity

and JO conserve fll~l:".,~ Knowing the threat that hurricanes posed to the City, EntercoI!'. ~T:~,.r

Orleans had developed and followed a detailed emergency preparedness plan that worked.

Throughout the crisis our staff was committed to doing whatever was necessary to serve our

community in this time of crisis. At one point on Monday during the storm, WWL's emergency

generator shut down and could not be restarted remotely. Knowing that WWL was the lifeline to

the community, Dave Cohen, our News Director, and Dominic Mitchum, one of our engineers, 

who were stationed at the Jefferson Parish Emergency Operations Center where WWL

maintained an emergency studio - drove several miles to the WWL transmitter site, which is

outside the levy system, wadded through a snake and alligator infested swamp to restart the

generator and get WWL back on the air.

As Hurricane Katrina tore the city apart and the subsequent flooding unfolded, WWL and our

sister Entercom stations became one of the few and at times possibly the only reliable means of

communication throughout the City. Local authorities, including the Mayor of New Orleans and

the President of Jefferson Parish, relied on WWL to get critical information out to their own

staffs as well as to their citizenry. Mayor Nagin made his passionate plea for help during an

interview on WWL.

After the 17th Street Canal broke and extreme flooding began on Tuesday, conditions

deteriorated to a point where it became apparent that we would not be able to remain in our

studio downtown next to the Superdome, even though we were on the fifth floor of an office



•
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building. We began discussions with Clear Channel. We needed studios and they needed the

news and information capabilities of WWL. Logic, necessity and the mutual respect of

broadcasters resulted in an unprecedented cooperative arrangement thllt ::111 f"\w~d Rnt';'''''::QrTI· to·set

up studio operation at Clear Channel's facilities in Baton Rouge and bring the signal into our

stations in New Orleans via satellite. Our engineers, with local cooperation including police

escorts were able to set up satellite-receive capability at the Jefferson Parish Emergency

Operations Center where, as part of our emergency planning Entercom had existing microwave

facilities to reach our transmitter sites. Louisiana Network let us use their satellite uplink. Clear

Channel assisted in the programming and simulcast the programming on their two PM's that

remained operational. United Radio Broadcasters of New Orleans was born. We gave

permission to retransmit our signal to any radio station that asked. We believe that dozens of

radio stations were carrying the WWL signal during the worst of the crisis, and many continue to

do so now. In addition, the WWL programming was carried on short-wave station WHRI.

Meanwhile on the air, we were the stage... the platform... the lifeline for local officials, breaking

news, live press conferences -... .the voice of the voiceless... the voice of the authorities trying to

reach them... the voice of family and friends worried about loved ones. We brought in additional

news reporters from other markets as far away as Seattle, Buffalo, Boston and Cincinnati to help.

The on-site emergency responders were regularly monitoring WWL. Ultimately, WWL became

a form of a backup 911 system for New Orleans. In many ways Radio became a "first

responder."



•

•

•

All of this was done by the extremely dedicated and brave group of people who placed the needs

of the community above their own personal needs. Many of our radio family members lost

everything they owned. Many didn't know the f·~tA of *~eir·~~~nts; br.::Jthers, sisters, friends.

But, we did the work. We do the work. Local radio was an invaluable connection for listeners

throughout Greater New Orleans, the Gulf South and cities across America. We are the

touchstone for the community during the hurricane and the devastation that followed. We are the

connection as the story continues to unfold. Our close working relationship with people like

New Orleans Mayor Ray Nagin; Jefferson Parish President Aaron Broussard; NOPD Chief Eddie

Compass; Sheriff Harry Lee; Emergency Managers - Dr. Walter Maestri & Terry Ebert & Tab

Troxler; St. Tammany Sheriff Jack Strain; St. Bernard Parish President Junior Rodriguez;

Plaquemines Parish President Benny Roussell; Senators David Vitter and Mary Landrieu;

Congressman Bobby Jindal and William Jefferson; and so many more - relationships developed

through the years - proved invaluable during this - the worst natural disaster in the history of

America. We - WWL and United Radio Broadcasters - believe our efforts helped save many

lives.

As a compelling indication of the importance local officials place on WWL being in the heart of

the community, the City of New Orleans has told us that they would do whatever it takes to

expedite the return of WWL operations to its studios in downtown New Orleans. We are

working on that return as I sit here today.

I am proud to be part of WWL and Entercom New Orleans. I am proud to be a broadcaster and I

am proud to be a native of New Orleans. And, as a Hurricane Betsy survivor... I believe when
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bad things happen - good things come from it. Now, as a Hurricane Katrina survivor, I believe

when devastating things happen - extraordinary blessings will come from it. Although it will

take extraordinary efforts, New C~:", ....i.,·~vm H.-,,,,v·;cr·a~we intend to do our part to aid in those

efforts. Thank you for the opportunity to be here today. I will be happy to answer any questions

you have.
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March 25. 2008

Mr. Chris Claus
Market Manager EntercomlNew Orleans
400 Poydras Street, Surt. 800
New Orleans. LA 70130

Dear Mr. Claus:

On behalf of the Board of Directors of the New Or1eans Affiliate of Susan G. Komen for the Cure®, I'd
like to thank you and Entercom for all of your support this past year. With the help from Entercom in
tenns of both outstanding coverage of our local events this year, including the Think Pink! Event and
our Race for the Cure®, and the volunteer time of many of the Entercom family, you have helped us
promote our promise to save lives and end breast cancer forever by empowering people, ensuring
quality care for all and energizing science to find the cures within our community.

As you know, the New Or1eans Affiliate of Susan G. Komen for the Cure®--along with those who
generously support us with their talent, time and resources-is working to better the lives of those
facing breast cancer in our community. We join more than 100,000 breast cancer survivors and
activists around the globe as part of the wor1d's largest and most progressive grassroots network
fighting breast cancer. Through events like the Komen New Or1eans Race for the Cure. we have
invested over $1.2 million dollars lOCALLY since 2001 in breast health and breast cancer awareness
projects in our 7 parish area. Up to 75 percent of net proceeds generated by the Kamen New Or1eans
Affiliate stay in the Greater New Or1eans area. The remaining income goes to the national Susan G.
Komen for the Cure Grants Program for energizing science to find the cures. I have included a list of
our most recent funded local grants for your review.

Wrthout the support of Entercom family and the broadcasts on Magic 101.9. B-97 and WNL 870 and
1350AM, I am quite sure the response and most importantly, the promotion of breast cancer awareness
and Kamen events in our community would be severely lessened. Your contribution brings us ever
closer to a cure and ensures a better future for women and men fighting this disease.

That said we are concemed regarding the new FCC rules that would affect your ability to do the
wondelful work to promote causes such as ours. We believe that FCC intervention is not necessary as
the Entercom family is more than completely addressing our needs and feel that new FCC regUlations
would prohibit the hard work you do. Please relay our view that Washington mandates aren't necessary
because your station's programming is already responsive to the needs of our community.

Thank you for joining us in the fight against breast cancer. With your help we are truly saving lives.

,

Lisa W. Plunkett
Executive Director

The greatest risk factors for

breast cancer are being female

and growing older.
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MarXet Manager
EntercomlNew Or1eans
400 Poydras St.
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New Orleans LA 70130

Becky zaheli (beckamz@cox.net)
Wednesday, March 26, 2008 10:50 AM
Mike Kaplan
Becky Zaheri
Entercom letter

To Whom it May Concern,
My name is Becky Zaheri, and I am the President and Founder of Katrina Krewe. Katrina Krewe is an all 'Volunteer
organization that was eS1ablished in November 2005 to provide relief from the trash and debris that resuMed in New
Or1eans during Hunicane Katrina. In a matter of months, our Krewe mobilized over 10.000 local, national and international
volunteers to bag, and remove, over 250,000 tons of Katrina debris from the streets of New Or1eans. Our
organization continues to foster ami-litter awareness among neighbortloods, schools and businesses in the New Orleans
area through our "Keep it Klean!~ pubUc awareness campaign, and our ~Kids Against Trash" school program. Katrina
Krewe also serves as a networking tool and liaison for other local recovery efforts, and we promote those efforts to our
current pool of over 25,000 volunteers.

In the days and months following Hurricane Katrina, Entercom was the lifeline to all New Orleanians, and it was the
Entercom stations who were the initial broadcasters of Katrina Krewe's efforts to the pubUc. Not only did a variety

. Entercom stations regularly announce Katrina Krewe's scheduled clean ups, but many Enlercom employees also
..,articipated in those clean ups, and the stations have continually run ~Keep it K1ean~ PSA's on our behalf. Additionally,
they sponsored ?n event and donated a portion of the proceeds to Katrina Krewe, which greatly assisted us in funding our
efforts. Throughout the entire process, Entercom has remained a very crucial part of Katrina Krewe's success, and they
have been a tremendous source of support to our organization, and to the City of New Orleans as a whole.

If the FCC were to control the local content of Entercom's programming, it would greatly inhibit Entercom's ability to
effectively assist New Orleans, and its citizens, in continued recovery efforts. Only the locals, those who Jive and breathe
the aftermath of Katrina, can truly understand what is essential for the City of New Orleans to thrive, and Entercom is a
shining example of a broadcasting company that is already incredibly responsive to the needs in our community.

Should you need to contact me with any questions, I can be reached al becky@CleanNO.org or at 504-329-7908.

Thank you for your time!

Sincerely,
Becky Zaheri
Katrina Krewe President and Founder
w,"/wCleanNO.org
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March 20, 2008

Chris Claus
Market Manager
Entercom New Orleans
400 Poydras Street, Suite 800
New Orleans, La 70130

Dear Mr. Claus,

Children's Hospital is a 501(c)3 not-for-profit corporation, and Louisiana's
only full-service pediatric hospital, serving more than 56,000 unique patients
in 2007. Children come to us from all 64 parishes in Louisiana, 39 states and
four foreign countries. We serve all children, regardless of their ability to pay.
Because of that we rely on community support in order to continue to provide
outstanding care to our young patients.

The Entercom family of radio stations in New Orleans has been a vital partner
in our fundraising effons. They regularly list our events on their online
calendar and promote many fundraisers throughout the year with PSAs and
on-air mentions.

TIle stations have allowed us to promote our services at their annual NFL
Draft Fest and have donated proceeds from a celebratory dinner that was held
for one of their long-time broadcasters.

The largest support the station group has given the hospital over the years has
been the Entercom Radiothon, benefiting Children's Hospital. This multi
station, multi-day annual event has raised more than $2 million since 2004.
The amount of publiciLy it has generated and goodwill, is inuneasurable.

We at Children's Hospital work hard to meet the needs ofour patients and
their families. The Entercom group has been helping us further that mission
and are committed to our future success. FCC mandates could hann this
relationship and therefore hurt our ability to reach more patients and potential
donors.

if you would like more infonnation about Entercom New Orleans and their
continued support of Children's Hospital, please contact me at (504) 896
9345.

~nce:elY, r .~ )
'1?n~dry e-f::::::,

Vice·President. Marketing
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March 26, 2008

Mr. Chris Oaus
Market Manager - Entercom!New Orleans
400 Poydras St.. 8th Aoof
New Orleans, LA 70130

Dear Mr,C1aus,

I am the President and Chief Executive Officer of Second Harvest Food Bank of Greater
New Orleans and Acadrana (GNOA). For over 25 years, GNOA has provided emergency
food assistance to 23 parishes across southern Louisiana. Currently, we distribute food
to 210 nonprofit and faith-based member agencies. Since Hurricanes Katrina and Rita.
GNOA has distributed over 81 million pounds of food and supplies, more than four
times fts annual distribution amount before the storms. We serve nearly 250,000
people annually and distribute food to provide an estimated 63,000 meals each week.
In our role as the leader in the fight against hunger in southern louisiana, we have
created new ways to ensure that food gets to the men, women and children who are in
need ofemergency food assistance.

Each year, Entercom and fts member stations participate in raising the awareness of the
hunger crisis by broadcasting live from our NaUonal Hunger Awareness Day event 
sharing our mission with thousands ofconstituents across our service area. In our most
recent initiative, the stations have devoted time to conducting oo-air interviews with
my staff and I on the growing need for state funding to purchase food for the 850,000
individuals Jiving in poverty.The stations were instrumental in spreading the word of
this campaign and In 2007, helped us secure S5 million from the state of Louisiana.

In addition to providing support to a number of projects and events,the Entercom staff
has participated in volunteer activities to prepare food for distribution to our member
agencies. During their Day of Caring event in 2007, Entercom held a 2-hour live
broadcast from our warehouse and conducted on-site interviews with GNOA staff. In
November 2007, Entercom further expressed their support ofGNOA by selecting us as
their charity of choice during the Trans-~berianOrchestra Concert opening the door
to a number ofcharitable donatJons.

Entercom has gone above and beyond to support the work of the food bank. In
addition to the aforementioned assistance. the stations regularly air news stories and
PSAs concerning issues ofimponance to out organization and its mission.

As dedicated partners In the fight against hunger, Entercom and its member stations
are effectively serving the public by keeping the issue of hunger on the front line. It is
my belief that station personnel shoukl not be subject to federal mandates about their
selection of content on the air. The proposed FCC mandates are not needed or useful
as Entercom's programming is responsive to the needs ofour local community and the
Issues that affect it the most.

Sincerely,

Natalie A.Jayroe
President & CEO

Celebrating 25 Years of Feeding Hope in South Louisiana.



March 28, 2008

Chris Claus
Market Manager EntercomINew Orleans
400 Poydras St. Surte 800
New Orleans LA 70130

Dear Mr. Claus:

This letter Is In support of the programming of WWL, 7~ AM. The Lake
Pontchartrain Basin Foundation has partnered with ,is 'station since 1989 to
educate the 1.5 million basin citizens about the crif : I~nvironmental issues that
directly impact their lives in the Greater New Orleans egion. One need look no
further than Hurricane Katrina to understand the imp: ,nt role WNL 870 AM
played as the provider of essential information to a d v,stated communrty,

The Lake Pontchartrain Basin Foundation (LPBF) is ' membership based
nonprofit organization mandated into existence by al1 a~ of the Louisiana State
Legislature in 1989. As the public's independent yo" ,the LPBF is dedicated to
restoring and preserving the water quality and habi Of the entire Pontchartrain
Basin. Through coordination of restoration activ~ eCtucaUon, advocacy,
monitoring of the regulatory process, and crtizen acf J LPBF works in
partnership with all segments of the communrty to r. 1m the Basin for this and
future generations.

i
Wrthout WWL 870 AM's abitity to quickly supply info' ~tion from us to the public
much of the recovery of the Greater New Orleans ~'O!l would be placed in
Jeopardy. This station has been a major condurt for to describe the most
critical issue facing us in the his10ry of this region, . slalland loss. A great
example of our partnership with VtNIl 870 AM is the e~nt agreement to air, at
no cost to us, a public service announcement descrit);ng the need to restore our
coast for hurricane protection. Without restoring the lO!Jisiana coast including
barrier islands, marsh land bridges, cypress-tupleo swamps and bottomland
hardwood forests, the citizens of our region are in tr~ndous danger from future
hurricanes. WWL 870 AM understands this issue ani!l has dedicated air Ume to
help our communrty respond to this crisis. This is trulY , service that means I~e
or death.

TIvee lakeway· Suite 2070· 3838 North Causeway Blvd.. • P.O. aoJ ~. Melairie. louisiana 700Q9.6965
(504) 836-2215, Fa" (50') 836-1070

www.saveourtak•.org ~l I

P.2<3
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We oppose the new programming rules proposed by. : FCC. As described
above. our community depends on W'Nl870 AM to • . cial information. We. as
an organization depend on this station to act as a co dyit of critical information
that we need to supply to our 1.5 million constituents; .

Sincerely,

Anne Rheams
Deputy Director

,
•
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NEW ORLEANS FIRE FIGHTERS AsSOCIATION
LOCAL 632

Louisiana AFL-CIO lnlernalionol Associalioft of Fire ~ighlen G~( Now OrIeo'l$, AFl-etO

Nichola, G. Feltoo, Jr.
Pre,ident

wallace A. BaileY
EMcutive: VKe Presic£w

Michael C. Long'''''
fiNt Vte. President

Keiih T. Noyo
SecoM Vice President

. .

a
March 28, 200S

M~. Chris Claus, Market Manager
EntercomINew Orleans
400 Paym.. Sllee" S" Floor
New Orleans, lA 70130

Dear Mr. Claus:

Terrell P. Hampion
Secretory·Treasurer

TIV$tees:
Darry! P. Klumpp
Chip 1. Moo<e
lawrence A. Bethea

I am the: President of the New Orleans Fire Fighters Association and a Captain on
Engine 2). We represent about 1500 active and retired Fire Fighters of the City
ofNew Orleans. All of the citizens in the City of New Orleans depend on our
members not only to fight fires, but also for medical emergencies, natural
disasters, homeland seew-ity and numerow other emergency situations.

The WWL Radio Station in New Orleans. on numerous occasions, have given our
organization the opportUnity to make the citizens aware ofvery serious issues
facing the Fire fjghters before and after Hurricane Katrina. These issues have
affected the working conditions, safety, lack ofsupplies and equipment, and other
concerns ofour Fire Fighters. These concerns have in tum effected the quality of
service we are abJe to provide to our community. It is vitallhat the public is made
aware of these issues.

We are an organization with limited resources. The only way we can get our
m~5age out to the public is by way of the news media, i.e., WWL Radio.

Ov.er the years WWL has worked with the New Orleans Fire Fighters Association
~ we strongly feel that the new FCC regulation will severely hamper the efforts
of not only the station, but the Fire Fighters, i~ keeping the citizens ofNew
Orleans aware of the many issues and concerns we arc facing in our community at
this time.

We appreciate your cooperation in this maner md ifyou have any questions,
please contact me at my office or on my cell at 504·450-6679.

." 1504' 366·8564

':G.=I£~
3520 Gen. 0eG0u11e, Suite 3001 • New Orleon~, IA 7011.4....... Fax: {5041 360-8103
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March 28.; 008

To the FCC

I am the Fn: iident and Founder of Support Our War Heroes, a 501(c)3 non profit
foWldation. Our mission is to assist military members who sustain life altering injuries in
Iraq and Ai: ,hanistan. We are a national organization but we serve military members in a
three state a "ea: Louisiana, Mississippi and Texas. Our organization was helped
significanll~ by Public Service Announcements broadcast on WWL radio.

The mi)itu~ has very stringent policies about releasing the names of seriously injured
military ruCI.1bers because of privacy laws. Our exposure OD WWL has allowed injured
military rr.el ,bers in need to find us and we have been able to assist them. Additionally,
this expos01 ~ in the communily has raised awareness of our organization and helped us
with our fJr. Jraising efforts. One of the greatest benefits WWL has offered SOWH is to
honor our rr IJitary her0e3. 1be heroes on our website bave either been seriously injured
or lost their ives in Iraq and Afghanistan. While life goes on for the military member or
his family. r lany ofthese sacrifices are forgotten over time. Publicly honoring these
heroes is irn >erative to sustain our freedom and our society.

I strongly di :agree with the FCC regulating Public Service Announcements. Reputable
stations like WWL are capable of discerning between information that is important for
public const mption and infonnatioo that is not.

Sincerely,

~/'tr'.d~
Suzy McDw iel
President an I Founder
Support QuI War Heroes
www.supro tourwameroes.org
985·640-18: 6

Suzy McDaniel Silvia Muller Cathy Schroeder Karen Salul~rnacchia Argiro Morgan

nE East 1-10 Service I :oo:d=--__.:S.:I;de:::.:II::.•.::lA-:.:.7.:046.:.:.':.....- P.:.98..:-5_.64:.....-9_.8_'_3_7 in_f_o_O_'..:uppo<toU:..:..__rw_..._""_ro_._'_."'_9:-
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Mr. Chris Claus
Market Manager
Entercom!New Orluns
400 Poydras Street. Stll!!. 800
New Orleilns. LA 70130

Our Mr. Claus:

fmice Foulks
Pr.:;iacRl

Mol'c; SchrJmm
Exe(utiuc DJr,elor

~4arch 28. 2008

On behalf of French Quarter Festivals, Inc., we wish to tlCpress our IppreciaUon to Enterc(lmlNew
Orleans for the support that yOu have provided to our nonprofit Otl.nilalion through the years, aud
especially (or the role that vou are tiP:ing in our 2Stll anniversary ce~bralion of the French Quarter
Festival. April ll-n, 2008.

The mission of our self-sustaintne SOl(c)3 or,aniration is to promote the VieulC carre' and the City of
New Orleans throu,h high quality special events and activities that showcase the culture ilnd heritaSt of
this unique city, contribute to the economic well-beirc of the community, and instill iocrused prkle in
the people of New Orleans.

The events we produce are free. and our financial resources are limitrd. Therefore, we rE lyon
Entercom/New Orteans to reach the general publk and malee them aware of these positive comm Jnity
catherings thilt are important both socially and economically. The April French Quarter Fo!stival ahne
attracts nearly 400.000 people and has a projected economK impact in excess of $100,003 million. Our
other events, while somewhat smaller lind different in nature, Ire melningfulto this community cnd
our ability to promote them would be minimal wilhol,lt the help of Entercom/New Orleans.

We thank you for runninc PSAs, conducting pre-event interviews. and providing remotes cnd inteflnews
during our events to encouraae ~rtkipationand keep the public informed of changes and on-coing
ilctivities. We are very protective of this partnership and are concerned about the negati/e impact that
FCC inteNention milht hive in the future, panicularty as it relates to Entercom's progranlmi...g.

fQFI is er,teful (or the services thlt Entercom has provided to cor organization for the pclst 2S yeilrs and
we hope to have the opportunity to continue our partnership at this same level for years to come

Sincerely.

~~
Marci SChramm
Executive Oirector
French Quarter Festivals, Inc.

French Quarter Festivals. Inc.
400 North P,lus Strut SlIItt lOJ. New Orftans. LouisianQ 70130 501.512.5130 tl Ww.fgfi.,"'9



NEW ORLEANS POLICE DEPARTMENT
CRlSIS TRANSPORTATION SERVICES

Mr. Chris Claus
Market Manager
400 Poydras St. Suite 800
New Orleans, La 70130

Dear Chris,

As the administrator of the NOPD Crisis Unit I want to thank you for an outstanding job
in giving the people of New Orleans a place 10 tum lO. The station has always played a
critical role in educating the citizens of this city on issues that affect our lives. but
certainly these past two years post Katrina, I think WWL has been responsible in actually
saving lire lives of others. Your programming has kept us infonned as to programs we
could access to assist us in recovering the physical and emotional aspects of our lives. Its
programs have been specifically created to meet the ongoing demands and challenges that
change in our lives daily. WWL has given the people of this city an avenue to vent their
frustrations and at the same time learn how to overcome whatever obstacle was in their
path at that particular moment. I, being a guest. avid listener and call in person have
reaped the rewards of your presence in my life. As a professional I have been given the
opportunity to share with the public valuable mental health resources. as a listener I have
stayed current on the going omi£TMs in my city and as a call in person have been given an
avenue to vent and regain my energy to complete my day<ifTMs tasks.

Each and every host has displayed a true concern and love for this city and the people
that live here. It is evident in the daily conversations which are rich in spirit and hope.
Hope. which is something we all need to hear each and every day.

New Orleans in its rebirth is unique and the mtXIia programs that our brought to the
people need to continue to be the ones that pertain to the uniqueness of the people in this
city. Our continued recovery is clearly contingent on the life saving resource offered to us
by WWL on a daily, hourly and minute basis. You, living here as well. know what we
need and you give it to us the best.

Thank you for your fine work and I look forward to my continued relationship with
WWLa€: just the way it is.

Cecile W. Tebo, LCSW
NOPD Crisis Unit Administrator



The Idea Village
INNOVATION T.. AOVCO'" TAlENT AND COLL.A80IU,TIO"

March 30, 2008

Chris Claus
Market Manager, Entcrcom
400 Poydras SI.
Suite 800
New Orleans LA 70130

Dear Chris,

I am the Director of Marketing for The Idea Village. a non-profit economic development
organization whose mission is to ignite innovation by providing strategy. talent and
resources to entrepreneurial ventures. As of February. 2008. The Idea Village has
Supported over 2 J0 entrepreneurs through grants and strategic assistance, with 90% of
these businesses remaining open, and 38% of them expanding. These efforts have Jed to
the retention of over 1174 jobs and $86 million in revenue in New Orleans.

Currently, WWL is a strong ally in OUf efforts. The network welcomes The Idea Village
staff on its various programs to offer a platfonn for publicizing our upcoming events and
projects, which makes our work more effective and enables us to expand our sources of
funding. Moreover. by showcasing top young talent. WWL is serving The Idea Village
mission to market New Orleans as an entrepreneurial haven with abounding opportunity_
Garland Robinette and his staff, in particular, have been superior ambassadors to The
Idea Village, to the entrepreneurs we support, as well as to the new wave of bright, young
talent that has emerged in post-Katrina New Orleans.

The Idea Village has a powerful working relationship with WWL, and we fear that FCC
intervention would damage this relationship and render our partnership far less effective.
Please allow local media to dctennine their own content without Washington mandates.
This is best for The Idea Village, and the non-profit community at large. Thank you.

Si'/lJ,e\y,

L~
The Idea Village
638 Camp Street
New Orleans, LA 70130
504/304-3291 (office)
212/920-1981 (cell)
www.ideavillage.org
Ibaum@ideavillage.org



United Way
for the Greater New Orteans Area

March 27, 2008

Mr. Chris Claus
Market Manager
Entercom New Orleans
400 Poydras Street, Suile 800
New Orleans, LA 70130

Dear Mr. Claus.

Thank you! United Way for the Greater New Orleans Area cOllunends Enlercom for helping us rebuild
lives and communities post-Hurricanes Kalrina and Rita. United Way for the GNQ Area is a 501(c)3 nOI
for-profit charitable organization. We provide an organized system 10 make people moTe independent and
self-reliant. We contribute 10 the stahiliry of our region by gathering resources, providing volunteers and
delivering financial assistance and human services.

United Way is working every day to meet the ever-changing needs ofour communities in Jefferson.
Orleans, Plaquemines, 81. Bernard, 51. Tammany and Tangipahoa parishes. We could nol do this without
the support of the Enteroom family of radio stations in New Orleans.

Your radio group is vital to our fundraising efforts. You broadcast United Way PSAs, allow us 10 tape a
weekly half·hour public affairs program, "United We Build", featuring the good works of other nonprofits
and also call upon US for topical updates during news/talk programming.

Post-KatrinalRita, United Way has raised a combined 539.2 million through pledged dollars and grants,
enabling us to fund over 90 local United Way partner agencies. So far people in our six-parish area have
been assisted more than one-point-three million times.

United Way's primary focus continues to be on long-tenn hunicane recovery. Due to the size and scope of
the recovery effort, United Way is working with individuals, businesses, faith groups, nonprofits and
government so we can have 3 healthy quality ofhre, a strong workforce and brighter economic future.

The United Way 'system' works to strengthen the community's ability to impact its own problems.
Entercom New Orleans is integral in achieving this mission. FCC mandates could hann our successful
relationship and make it difficult to reach potential donors and deliver help and hope to those who need it
IllOSt.

If you would like more infonnatiOfl please don't hesitate to contact me. For a complete Iisling ofour
partner agencies and their United Way funded programs, visit www.unitedwaynola.org

Sin""ly, .~

:f;;:~fi,{Yl· /-
Vice-President, United Way for the Greater New Orleans Area
504-827·6848
terryw@unitedwaynola.org



•COURT WATCH
NOLA

P.O. Box 750633
New Orleans, La. 70175-0633

(504) 994·2694

Chris Claus, Market Manager
EntercomINew Orleans

Dear Mr.Claus,

March 27, 2008

] am the Executive Director ofCourt Watch NOLA, a local non-profit organization whose
mission is to promote accountability and transparency in the Orleans Parish Criminal Justice system.
Our organization was created through the Coalition Against Crime. a coalition ofover 20 different
groups within New Orleans. We began as a pilot program with start-up funding by the Business
Council ofGreater New Orleans, Common Good and Citizens for One Greater New Orleans. We
now have an active Board ofDirectolS and have secured our annual budget. When we began in the
summer of 2007. we only had a dozen volunteers and were tracking about 2S cases in criminal court.
Currently, we have 85 volunteers and are tracking 385 cases, about 16% ofthe pending cases in the
criminal courthouse. The information that is compiled hy the volumeers is reduced to quarterly reports,
where the geoCl1l1 efficiency ofall involved parties is studied and rated. These reports are then
disseminated to the community via website and media.

Our establishment as a successful non-profit organization is directly attributable to the support
and coverage by the media of our accomplishments, in particular WWL 870 AM with Garland
Rohinerte. I have been told repeatedly both in the courthouse and after speeches I have given on
hehalfofCourt Watch NOLA, that my interviews on WWL 870 AM were the basis for name
recognition and estahfished credihifity ofour efforts. We are roundly considered one ofthe great
success stories to come about from the new focus on the state of crime and criminal adjudications in
New Orleans.

Our organization has an effective working relationship with the station that heJps us serve the
puhfic. Station personnel should not he subject to Washington mandates about their selection of content
on the air.

Sincerely, diu.
~rman ~
Executive Director
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• The
Yfr\7 JImmyFund

DANA-FARBER CANCER INSTITUTE

May 27, 2008

To whom it may concern:

Michael J. Andrews
Chairman, The Jimmy Fund
Division of Development &The Jimmy Fund

10 Brookline Place West, 6th Floor
Brookline. Massachusetts 02445-7226
(BOOI52.JIMMy' 617.632.4070 fax
www.jimmyfund.org

The WEEIINESN Jimmy Fund Radio-Telethon is one of the Jimmy Fund's fastest
growing fundraisers, raising over $12 million since it's inception in 2002. This amazing
achievement could not have been possible without the tremendous support and incredible
vision of WEEI Sports Radio arid Entercom, Boston.

With so many inspirational stories making their way over the airwaves, we have
continued to expand our reach to an even wider audience, receiving gifts from across the
US and abroad. WEEI has been an integral part of the success of this event and their idea
to extend the broadcast to two days has significantly impacted what we are able to
accomplish.

In addition to the Radio-Telethon, WEEI has played a significant role in a number of
other Jimmy Fund fundraising initiatives, including the Todd Schwartz Memorial
Softball Tournament, Jimmy Fund Fantasy Day at Fenway, numerous promotions of the
Red Sox Jimmy Fund license plates, and much more.

We are grateful for the generous support of WEEI Sports Radio and Entercom, Boston as
they continue to promote the Jimmy Fund message to all of their listeners.

Warmest~g~. ~

~~
Mike Andrews
Chairman

~ DANA-FARBERrill CANCER INSTITUTE
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Morell 26. 2008

Mr. LZlrry Robb
Vice President I General Manager
Enlcrcom Buffalo
500 Corporate Pkwy., Suite 200
Buffalo. New York 14226

Dear Mr. Robb.

On behalf of every child in the United States, I would like to express my concern regarding the new rules
being considered by the Federal Communications Commission (FCC) (0 control broadcasling issues. The
positive relalionship that our Foundation has come to·rely on with your stations' inOuence. directly impacts
the polenlial of saving the lives of thousands of children who are dying needlessly or become pennanenl1y
dis:'lbled every year in our country.

The Hunter's Hope Foundation was established in 1997 by my wife Jill and I, after our inf:lt1t son. Hunter.
was diagnosed with Krabbe leukodystrophy, an inherited fatal nervous system disease. Since Ihe beginning,
the ultimate goal of the Foundation has been to fund research efforts to identify new treatments, therapies,
and a cure for Krabbe disease and other leukodystrophies. It is also our life-long commitment 10 heighten
public awareness of these discases as well as 10 augmenllhe likelihood of early deleclion "od trenlmenl. In
support of early deteclion, Hunter's Hope is moving forward with a National Awareness Campaign for
Universal Newbom Screening (UNBS), a program that will ensure every child is tested for all diseases at
bil1h, and where early detection and treatment can save the life of a child.

Therefore. we need your voice to help continue our National Awareness Campaign for Universal Newborn
Screening. Your support and programming of Public Service Announcements (PSAs) and periodic on-air
illterviews, has positioned LIS 10 launch programming beyond Western New York, and take Ihis life-saving
message for every child across the United States. For that reason, Ihe Hunter's Hope Foundation is nO! in
favor of having the FCC control local content from Washington. D.C. The FCC must continue 10 allow
programming decisions to be based on the long-standing relationships you have developed with community
organizalions, who have put their tnlst in you and Entereom Communications Corporation.

Once again, thank you for your support regarding the mission of Hunter's Hope Foundation. Please keep me
informed on the proposed FCC niles.

With Hope,

Jim Kelly
Pro Hall of Fame and Former Buffalo Bills Quarterback
Founder, Hunter's Hope Foundation

E~~ry Child. Ellt7] Timt. El'try,,:ht'rt.

HUllla's Hopt FlJIlIlJulitm. Corp<lrfllt Ofjiu. P.o. Box 6-13. O,dwrd Pl.lrk NY 141271716.667.1 ::(10
wlI'lt'.lIunlrrx!zt1rf',lJrl{.
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March 25. 2008

To: Federal Communications Commission

•
Uarharli S. Cur
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From: Barbara Carr, Executive Director. Erie County SPCA

Re: Proposed New Rules

J am the Executive Director of the Erie County Society for the Prevention of Cruelty to Animals. a
private, not-for-profit organization. Our organization serves all of the people of Erie County, NY and
beyond. There are more than 900,000 people living in this community and each is affected by our work,
whether that work is with domesticated animals, fann animals, wild animals or exotic species, or with
educational programs delivered 10 children and adults.

We have seen remarkable change in this community in its embrace ofhlll1lane thought and deeds as it
relates to animals, people and the environment. Our programs and policies are viewed by the rest oCthe
country's humane societies as worthy of imitation and reproduction. I and other staff members of the
ECSPCA are often called upon 10 address conferences throughout the country on the importance and
success orour local initiatives.

Wherever and whenever I have spoken about the success of our programs I have always found the need
to credit Entercolll Buffalo with the important part they have played in our success. Whether it is the
inclusion of our events in their community calendar, or the raising of the communities awareness of our
issues, the news stories conceming our important work, airing PSAs or assisting us with fund raising
activities, Eniercolll's hand has always been there for us and other local not-for-profits.

I don't believe a day goes by without some fonn of help being provided to the SPCA by Entercom
Buffalo and its employees. It might be an interview with one of our wildli fe specialists helping people
understand the problems created for animals and people associated with feeding wildlife, it might be a
slory that airs about a particular animal in nced ofa home, it might be the annual Radio-A*Thon they
hold for liS each year, bUI it is always somcthing of greal value to this community and to the SPCA as an
organization.

Far too often I have seen the poor results of government adding regulations and rliles, meant to be
helpful, but realistically hamling the ability 10 do good and serve a community. New rules might very
well haml rather than help Entercom Buffalo in its ability to support ours and olhers needs in this
community.

The relationship we treasure with Entercom Buffalo truly helps us to serve this community. Station
personnel. subject to Washington m:Uldates concerning their selclion of content, will have a layer, a
wedge, an obstacle, placed in their paths, when trying to serve this community that they have so
graciously served.
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THE WOMEN AND CHILDREN'S HOSPITAL oj BUFFALO
~

Man:h 24, 2008

Larry Robb, Vice President and
General Manager

Entercom Buffalo
500 COIporate Parkway
Suite 200
BufTalo, New York 14226

RE: Proposed FCC rules

Dear Larry:

I understand there is a possibility that the FCC may create rules that willlUnder
Entercom from supporting worthwhile charitable causes. including Women and
Children's Hospital of Buffalo. Your commitment to the Radiothon is outstanding and
we now have a new NEURO OR with your help,

As you know the Hospital treats more than 140,000 outpatients and inpatients per
year. Entercom's support assists us raising funds to support the various hospital and
outreach programs so critically needed in out community and beyond. FCC interference
would create less support for both capital equipment and research. The many
promotions that your station produces assists us throughout the year, not only raising
funds but awareness.

Please let me know how the family of Women and Children's Hospital can assist.

~erely.

~~
Elsie Dawe
Executive Director

219 BrvanT STrtr.f R"tT~ln N ..,v V...¥lo 1.11,." ,.".:, 0<" n ... ~" '~." ""~ .~~ .•



www.alzwny.org

Western New YOlk Chapler
2805 Wehlle Drive. Suite 6
w,n,alllsville. NY 14221

1166260600p
716626 2255 I

Au ",lilialc' "f ,I"" U"iv(·"i,y ~l 11"11:,1,,
(;"1;.11';'- (;,'U"" "I' ,,~• ..Ir.·",·,·

March 25, 2008

Larry Robb. VP/General Manager
Entercom Buffalo, LLC
500 Corporate Parkway, Suite 200
ButTalo, New York 14226

Dear Mr. Rob!>:

alzheimer's~ association

I am chagrined to read about the new rules now under consideration by the Federal
Communications Commission (FCC). As Executive Director ofthe AJzheimer's Association,
Western New York Chapter, I am fully aware of the critical role lhal Enlercom Radio plays in
getting our message to the Western New York community.

The AJzheimer's Association provides hands-on care and support for persons with dementia.
along with their family and professional caregivers, throughout this area. We know that many
caregivers become isolated from the larger community as a result of the rigors ofcaring for a
loved one with dementia at home. With more than 55,000 persons now diagnosed with
Alzheimer's or a related dementia in the eight counties we serve (a conservative estimate), it is
vitally important that our message of help and hope is received by those providing dementia care
at home.

Entercom Radio has performed a significant service to this community by running our ads and
Public Service Announcements. Over the years, you've helped us promote brain health through
"Memory Minute" reports, increased attendance at our special events, and infonned rhe
community about our services and programs. We've participated in many radio programs to raise
public awareness and share important dementia care information. I hate to think how we could
have reached the tens ofthousands of persons with dementia and their caregivers that we have
touched without your help.

Please pass my comments on to the FCC. Let us in community service decide who should be
able to take our message out for us, and how. Like most nonprofits providing direct care
services, we could never afford to pay for this public awareness, and appreciate all you've done
for us.

the compassion to care. the leadership to conquer



DMC
Delta Medical Center

March 2), 2007

To Wbom It May Concern

I am the Assistant Administrator for Delta Medical Center, a 243 Medical Surgical
hospital in Memphis, Tennessee. WRVR radio station has always been a partner in
helping us announce to the community when we host a free health screening or
educational event.

The station regularly airs public service announcements regarding our events as well as
offers us an opportunity to further promote these community events though a public
service program.

I am concerned that the new FCC rules will hann our partnership with these good people.
If it were not for their efforts our events would not receive the promotion necessary to
infoml the community about our health initiatives. In our community, prevention is
paramount. Many of the residents in our community depend on free services, such as
health screenings to help accommodate their healthcare needs.

If you have any questions regarding the above stated comments, please do not hesitate to
contact me.

Best regards,

Lynn Bennett Doyle, M.S.
Assistant Administrator
Delta Medical Center
90\·36-850\



March 24, 2008

Mandy Morgan
WRVR
5904 Ridgeway Parkway Center
Memphis, TN 38120

Dear Mandy,

Guardian Angel Pet Rescue, a is a NO-KILL, 501(c} 3 non-profil, community service organization staffed entirely
by volunleers in Memphis, Tennessee.

Found~d in 2001, GAPR is dedicated to rescuing animals from helpless situations, and offers refuge, medical care,
nourishment, and a second chance for life to companion animals that are in immediate peril of euthanasia in shelters
in the greater Memphis area. All rescued animals are lovingly cared for in private foster homes until they are
placed in responsible forever hornes to be a life long friend. GAPR promotes responsible pet ownership through
education, and has a mandatory spay/neuter policy for all animals. Since 2001, over 4000 pets have been saved.

Since we are a non-profit organization and rely solely on donations of time and money, the support provided by
WRVR has been inSlJ'Umental in our quest to raise awareness on how to help homeless, abused and injured animals.
Without their support, we would have to rely on word of mouth and spend money on advertising our fund raising
events that could be better spent on our primary objectives of saving these animals. WRVR features one of our
homeless animals live on the radio each week. In addition to this time, they also provide a link to our organization
on their Web site. This service not only increases public awareness, hut many of the featured animals are adopted
through this service.

Although we seek funds at our regular adoption events and through our Web site, GAPR has one major fundraiser
each year, the Wet·Nose 5K Run & Dog Walk. Not only does WRVR help us promote this evenl, but also Mike and
Mandy of WRVR come out on the Saturday of lite race to provide music, announce events and preside over the
awards ceremony. GAPR greatly appreciates the efforts and support of WRVR and especially the time and energy
devoted by Mike and Mandy. Again, their support helps spread the word that there are animals in need of shelter,
homes, food and medical care. 1be more people we can reach, the more animals we can save. By providing this
public service, WRVR helps spread the message so that we can raise funds and use litem to provide shelter, food and
medical treatment. We want to put all ofour resources into saving and protecting animals.

GAPR has an effe<tive working relationship with the station that helps us serve the public. Station personnel should
oot be subject to additional goverrunental mandates about their selection of public service content on the air.
Furthermore,
Washington mandates are not ne<:essary because the station's programming is already responsive to the diverse
needs ofour conununity.

I would be glad to discuss any questions or comments the FCC may have regarding our organization and our
association with WRVR. Please feel free to view our Web site at http://www.guardianangeloetrescu!..coml. As you
will set' from our Web site, we show our support ofWRYR by acknowledging the contributions the station and their
employees provide 10 our organization.

Rt'gards,

Barbara Snodgras
CEO, Guardian Angel Pet Rescue



DENVER
RESCUE
MISSION

3.26.2008

To Whom it May Concern:

Since 1892 the Denver Rescue Mission has been serving the needs of the poor and homeless through

emergency services, rehabilitation, traru;itionaJ and pennanent housing, and community outreach. Radio

stations like KQMT have helped the Mission raise funds as well as awareness throughout our commlUlity.

For the past seven years, we have been able to build a long lasting relationship with KQMT through

various radio campaigns, public service announcements and live remote broadcasting. Station employees

and radio personalities continually volunteer their time at the Denver Rescue Mission and have a personal

connection with the poor and needy. The station's programming is committed to charity partners like the

Denver Rescue Mission and the needs ofour community.

We arc concerned that new FCC regulations would inhibit the hard work that the station is doing to help
address the issues of homelessness in the greater Denver area. Being a Denver based station, KQMT has
a personal understanding and a heart for serving the poor and needy; a service by which would be missed

if the selection ofon air content was mandated by Washington.

The Denver Rescue Mission greatly values our partnership with KQMT and their personal connection

with our community. We feel strongly that the stations programming decisions ~ made by those who

have longstanding ties and know our community best.

Sincerely,

Greta Walker

Di....ector of Public Relations
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March 2S; 2008

Mr, Warren Green.
Promotion Director
99.5 The Mounlain
4700 S. Syracuse 51., 5uit~ 1050
Denver. CO 80237

Dear Mr. Green,

On behalf of the Dumb Friends League and the animals in our care, tbank y()U very much
for your ongoing'suppon Over the years. As you may be aware, the Dumb Friends League
is a non-profit animal welfare organization that cafes for nearly 25,000 animals each
year. Your contributions help WI:

• place pets in oew, loving homes
• reunite lost pets with their owners
• feed, vaccinate and spay/neuter animals prior to adoption
• groom animals, some having acute needs such as heavy matting
• foster animals that are either too young or too ill to go directly up for adoption
• investigate animal cruelty and neglect •
• provide behavior programs to help keep pets in homes for life.

Your station's support has been invaluable to us in helping us continue to provide these
services. Speciffcally, ....-e appreciate your complimentary support in providing;

• running PSA spots and pi.tching ()ur programs and services
• putting infonnation on your Web site to help our efforts
• providing on-site talent for our annual telethon and other events which also

increases our success in reaching our audiences and accomplishing our mission

We feel fuat KQMT 99.5 The Mountain does a tremendous job in helping our
organization independent of legislative .reqUirements and is very response to the needs of
our community.

Thank you.

ilil7.f2b-
Rohert D. Rohde .
President·

RDRlllh

,

2080 S. QUE8EC ST. I DENVER, co 802)1.3298 Iphon~ 103.751.5772 lfd. l03.6!i6.0061 Iweb www.ddfl.org



KQMT is addressing the needs ofmy local community. New FCC regulation will prohibit the hard work
and dedication the station is currently displaying. Concerts For Kids has an effective working
relationship with the station thot helps us serve the community we live in. Station personnel should not
be subject to Washington mandates about their selection of content on the air. To reiterate, Washington
mandates aren't necessary because the station's programming is already responsive to the needs of my
organization and my community.

Sally Hallingstad
Director of Marketing a Events
(0) 303.605.2885
(F) 303.605.2884



Thomas L. Bock
Past National Commander

The American Legion
1455 S. Chambers Road #101

Aurora, CO 80017
(303) 731-7023

March 24, 2008

Amy Griesheimer
Vice President and General manager
Entcrcom Denver Radio

Dear Ms Griesheimer,

I am writing on behalfofThe American Legion Department of Colorado and it 25,000
members. OUf organization serves the 450,000 veterans in our state and supports OUf

military families including active duty, National Guard and reserves. We also have
educational programs like American Legion Boys and Girls State, scholarship programs
and other children and youth oriented programs that support citizens in our communities.

We are extremely concerned about new programming rules the FCC is considering that
could effect the valuable support we have received from radio station KZEW - AM 1430.

In the past K.ZEW has been very cooperative in promoting American Legion programs in
support ofour communities and without that support the success of these programs will
be jeopardized. This radio station has helped raise awareness ofspecial activities and
functions that are important to our members as well as local citizens. They have provided
us a direct voice to the community by airing our PSAs, performing onsite broadcasts and
local inteIViews.

We fmnly beJievc that KZEW is addressing the needs ofour local community and new
FCC regulations will inhibit the dedicated service they are already providing. It is hard to
believe that mandates originating and forced upon radio station personnel from
bureaucrats in Washington DC can recognize our needs and benefit our local community.
The management and radio personnel at KZEW are already fully addr~ssing the needs of
our community and outside interference can only inhibit their ability to continue this
response.

Sincerely,

(signed)



Rocky Moun~1n USO

Wednesday, March 26, 2008

Ms. Amy Gricsheimer, Vice President and
General Manager
Entercom. Denver Radio
% Rick Crandall, Station Manager
KEZW-AM 1430
4700 South Syracuse Street
Suite 1050
Denver, CO 80237

Dear Ms. Griesheimer:

The Rocky Mountain usa at Denver International Airport provides services for military folks
both active duty and retired personnel nying through the airport. We provided services for over
106.000 people this past year. All the way from directions on how to get to a hotel, to
contacting an airline and rearranging travel arrangements are all our responsibilities. In our
Center at the airport we have computel1i connected to the internet, a reading area with all types
of books and magazines thaI folks can take with them, we have a large screen television
viewing area, a children's plays area, a secure storage area for canyon luggage, an Xbox play
area and an internet cafe with all sorts of "free" food and beverages. This is a "home away
from home" for OUI military men and women. We also, have troops deploying through the
USO Center and we attend home comings, often providing the food and beverages for all in
anendance.

We rely on KEZW, a local broadcast station, to help get the word out, not only about the usa
but about OUI needs. We receive NO goverrunent funds, and rely solely on personal and
corporate donations to help provide the services that we make available to the military. The
usa has a wonderful history of over 67 years of service to our military persolUlcl all the way
back to President D. Roosevelt, when he brought together seven organizations to form the
United Service Organizations. KEZW has helped us promote the USO as they air our
upcoming events in its community calendar and they regularly air interviews about the USO
sharing stories concerning issues of importance to our organization and OUI mission.

K.EZW is addressing the needs ofour local community and certainly the needs of the USO.
They provide us with the opponunity to reach the community that we truly believe will not
only support us, but will continue support our military personnel. New FCC regulation will just
get in the way of the hard work that this station is already doing in our community. Our
organization has an effective working relationship with KEZW, and we believe that the station
personnel should not be subjecl to Washington mandates about their selection of content on the
air. This station is responsive to the needs ofour community and we truly thank them for all
that they do for the USO.

Sincerely,

Hedy Margolis, Center Manager
Rocky Mountain USO, Denver InleOlational Airpon. 8700 Pella Blvd. P.O. Box 492093, Denver CO 80249-9093.

Phone (303) 342-6876 Fax (303)]42-6877



24 March 2008

Amy Griesheimer
Vice president and general manager
Entercoln Denver Radio

Dear Ms. Greisheimer

This is in response to a 24 March fax conceming FCC regulations of public affair.;;
programming.

I am the director of the US Department of Veterans Affairs Regional Office of Public and
Intergovernmental Affairs. There are approximately 440,000 veterans in Colorado, or 14
percent of the state"s population. Of those, 240,000 live in the Denver area. This does
not include dependents of veterans.

Government regulations prohibit me from endorsing any private company. I therefore
restrict my comments to my personal observation of facts.

During my time in my cWTcntjob (since 1998), KEZW has regularly provided a master
of ceremonies for Veterans Day and Memorial Day parades and also has broadcast the
parades. In addition, KEZW has frequently aired news stories about veterans issues.

I have found that KEZW will accept almost any opportunity to interview visiting officials
of the Department of Veterans Affairs, including the secretary. The station frequently
provides coverage of veterans and veterans issues.

We have a good working relationship with KEZW that helps us get our message out to
the veteran community. I do not see how FCC intervention would improve the current
situation.

TIlis statement may be used in your response to the FCC but may not be used for any
advertising purposes.

.Jlea~,contact me ifyou have questi

( <~
- ,------

~aul Sherbo
V A Public and Intergovernmental Affairs
155 Van Gordon Street - Suite 500
Lakewood, CO 80228
(303) -914-5855



Mardl 21, 2008

Amy GriesheirTlel"
V.P. and General Manage!" c:A Entercom IJen'.'er Radio

Dear Ms. GriesheirTlel",

My name is Jim White and I am the Director of Community Affairs for
the Volunteers of Amer1ca Colorado Branch. The Volunteers of America
served fNe( 200,000 people in need last year ranging rrom 3-", year oIds
at our HeadStart program to 93-9't year old seniors on our Meals on
Wheeis program. We offer- services for yolAh as well as adlllinistefil19
the largest SheIteI" in COklr'adO for battered women and their chiknn.
I have had the good fort..r.e 01 workiI'lg with KEZW for over the past 15
yeae;.

KEZW, and Rick Dandall in particular, was the v~ first station to
alr our ooncems over a waiting list on MeaI§ on YJheeIs. The station
not crii helped raiSe bad/y needed funds for the program blA: also helped
us to recn.it delivery voIl.1lteers. SW'lce that time the slatkin has
helped us find senkrs that have had heat issues in their homes 00ing
the hottest part c:A summer and to identify hornebolsld elderly that need
their lawns raked in the summer. ThIs station has been a direct line
for bottl finding those in need and recruiting those wanting to help..a
conduit, if you wilt, between these two groups.

KEZW sponsored a fundraiser for Meals on Wheels for over 10 yeatS
and OON when we have an event with tidet sales Qgging, the stJtion
helps us promote our ft.n:lraisers and boost our bottornIine. It is that
type r:I spontanefty that is most helpful to any non profit. When a need
is identified and a response is needed a station like KEZW needs to be
able to put a spokesperson on air and send out a can for help. I-s I am
writing this we are working on a volunteer program to help homebound
Individuals get their sidewalks shoveled next winter. We want to matdl
up neighbor helping neighbor this summer before the first !lake fails, I
haven't even discussed this yet with the radio station but it is
reas:sumg to know that if it is the right thing to do, KEZW w\II help.

The demand on dlarities is increasing. f\rding sot.f'CeS are either
stagnant or drawing bade. It is vital that a station ~ke KEZW has the
l'Ieldbility and ability to help us connect with the oommunity. Please
feel free to call me at 720-26+3323 if I can answer any other questions
on this matter. Thanks f04" this opportunity to express my opinion.

Jim 'NtVte
Director 01 Convrulity Affairs
Volunteers of America



March 25, 2008

Amy Griesheimer
Vice President & General Manager
Entercom Denver Radio

Ms. Grieshmeimcr:

( am writing you today on behalfof the Aurora Center for Active Adults in Aurora
Colorado. My position as Specialist afSenior Service at the Center includes
responsibility for public awareness afthe programs and services offered at the Center.
The ACAA mission is to provide a continuum of services and resources for adults 50 and
over and their families, thus fostering their dignity and contributing to their health.
independence, welt being and quality of life. The Center is nationally accredited by the
Nationallnstitute afSenior Centers. The average attendance at the ACAA is over
100,000 annually.

The 2006 population of Aurora is estimated at 294,451 (COA Planning Department), of
this population, 23,750 residents are over the age of 65. The Center is a municipally
funded service of the City of Aurora. As such, the resources available to promote our
programs and services are very modest. We rely heavily on KEZW 1430 AM Station to
air OUf public service announcements, to mention infonnation contained in press releases
and to give interviews with our statTon air that help infonn and educate the senior
community about valuable services and special events we offer. The support we receive
from the station is an invaluable means of communicating effectively to the population
we serve.

lfthe FCC specifies the issues the station must address it will stifle the dynamic, and at
times spontaneous, process that leads to very important infonnation being shared in a
timely fashion. I believe such a change would have a very adverse effect on the way we
work with KEZW 1430 AM Station. and as a result have a negative impact on our ability
to reach and serve the senior community. Thc proposed changes sound like a lot of
bureaucracy that would take time and energy to manage and only result in a less effective
process of delivering valuable and timely infonnation to the community.

Thanks you for taking the time to consider my concerns and share them with the FCC.

Respectfully,

Sheila Anthony
Specialist of Senior Services
Aurora Center for Active Adults



~~.
~Semor
II Hub

March 25, 2008

Amy Griesheimer
Vice President & General Manager
Entercom Denver Radio

Dear Ms. Griesheimer,

Dedicated to caring!

The Senior Hub has been serving seniors and homebound individuals throughout Adams
County and eastern portions of Arapahoe County for over 22 years. Last year over 12,000
individuals received services through the many programs that The Senior Hub provides.
These programs include, Meals on Wheels, RSVP, Senior Solutions, Adult Day Service and
Respite and In-home Care.

Recently we heard that the FCC was going to regulate the conununity service infonnation
provided by KEZW here in Denver. We have a concern about this issue.

KEZW has the current ability to help non·profits like The Senior Hub disperse infonnation to
the seniors in our community who might need help. If the FCC decides to control the
disbursement of that infonnation it could have a dramatic impact on the success ofour
programs and limit access to some of those we serve.

We appreciate the efforts and support that KEZW has afforded The Senior Hub over the
years and we are hoping to expand that support even further over the next few years making
sure that every effort is made to meet the needs of the seniors in our neighborhoods.

Sincerely,

Renee Pees
Development & Community
Relations Director
303-426-4408
rdees@seniorhub.org



---------- --- ---

Minoru Yasui Community Volunteer Award
The Denver Foundation

55 Madison Street, 8'. Floor
DenVf!'r, CO 80106

JOJlJOD-J 790
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____ Pa~~

March 24, 2008

Ms. Amy Griesheimer
Vice President and General Manager
ENTERCOM Denver Radio

Dear Ms Griesheimer:

I am a proud Sponsor of the nonprofit program, Minoru Yasui Community Volunteer Award
(MYCVA), located here in Denver, Colorado. MYCVA is designed to single oul and honor the
unsung "heros" in our community who have received Iinle or no public recognition. Each month
an individual is selected, from nominations presented to the Award Comminee. on the basis of
constructive contributions 10 the community-contributions thai are unique or outstanding.

One of the features of this Award is the opportunity to encourage others to voluntt:t:r.
With that thought in mind. we are extremely grateful for the vital opportunity K.EZW~AM 1430
provides our monthly recipient via their briefmoment of fame on the air. It is a "first" for many
of the honored volunteers; a ufirst"they proudly share when talking with other potential
volunteers. The station also includes our events on its community calendar which raises
awareness and recognition and promotes volunteerism.

We salute KEZW 1430 for their long standing ties with other community organizations. school
teams celebrating their victories over-the-air, the coverage of political candidates who rely on
broadcasters to reach voters and the delivery of Public Service Announcements. The MYCYA
Committee feels KEZW 1430's first hand knowledge of and responsiveness to the audience it
currently serves provides the FCC with targeted marketing opportunities. They do it out of a
sense ofcommunity pride and service rather than in response to a mandate from Washington.

Thank you for your consideration. Please feel encouraged to contact me (303.753.1162) or
DolUla Mankin. 2008 MYCYA Chainnan. (303.691.0144 x14) as needed.

Respectfully,

Darlene Silver

Darlene Silver, Sponsor
Miooru Yasui Community Volunteer Award



03/2G/20~8 22:59 3~3G9G~~G3 DUMB FRIENDS LEAGUE

r... DUMB FRIENDS
.~ LEAGUE· .,iDee 1910.

PAGE 01

March 25, 2008

Mr. Rick Crandall
Station ManagerlProgram Director
KEZW-AM 1430
4700 S. S)'nlcuse St., Suite 1050
Denver, CO 80237

Dear Mr. Crandall,

On behalfofthc Dumb Friends League and the animals in our care, thank you very much
for your ongoing support OYer the years. As you may be aware, the Dwnb Friends League
is a non-profit animal welfare organization that cares for nearly 25,000 animals each
year. YQurcontribution helps us: .

• place pets in new,loving homes
• reunite lost pets with their owners
• feed, vaccinate and spay/neuter animals prior to adoption
• groom anirnids, some haVing acute needs such as heavy matting
• foster animals that are either too young or too ill to go directly up for adoption
• investigate animal crnelty and negleet
• provide behavior programs to help keep pets in homes for life.

Your station's support bas been invaluable to us in helping'us continue to provide these
services. Specifically, we 8ppteciate your complimentary suppon in providing:

• air time for interviews throughout the year to educate the public a.bout animal
welfare issues

• running PSA spots and pitching our pwgrams and services
• putting information on your Web site to help our efforts
• providing on-site talent for our 8DI1.ual te'lethon and other events which also

increases our success in reaching our audiences and accomplishing our mission

We feel that KEZW dOes a tremendous job in helping our organiution independent of
legislative requirements and is.very response to the needs of our community_

Thank you.

Sincerely,~

IlU7.
Robert D. Rohde
President

RDR\llh

2080 S. QUEIlEC sr, IDENvER. co 80231-3298 lr"H,nt 301.151,5172 l.fu: 303.15516,0063 lwc:b www.ddfl,Ofg



IRick Crandall· fcc.pdf

Mardl2/i, 2001

Federal CommunicaliollS Commission
44512thStJW,SW
Washlngtoa. OC 20jS4

Tllwbomil:rnay~

The Denver Brass, Inc., is in its 21· concel1 season, brilIgiDg professional bTass musie of inspiration and
sustenance: 10 a diverse an alway.J expanding audience: in 1M Denver MelrO area aod bey(llld. Oil« 75,000
peuons hear The Denver Brass live in COIIUft ilMllIlly; many t!lousands~~ RICMd through saki of
eocnpact discs and nJltio broadcasls.

Since 2001, K.EZW 1430 AM in Denver h.u hem an invaluable partner ofThe Dalver B,-.,. nis Slalioo
hu bfcD a rtodio sptJDIQr orour Iow-prieed eommunity eveots ill maoy ways: sivio& aWllY tickets on-air
{which allows !bose wbo mi£ht DOl otberwise be able {o utend!be opportunity to e~e<1ee li~ Illusic that
Ili:als, llourilbes, and inspires). ioelooing our evenD in its eomtIlunity ealelldar (which rnise!l awareness of
our events for DeW and returning audienc:e.s alike), and airint: intervicws with 'IttlsicilUlll (which helps break
down banien betW«ll musicians aod alodialce:. Listmen wbe> might DOl otherwise attend an evelll feel
~kocned aod Ihint "'1'1W is for met") III .ddition, 0IHit' pasoaaIities bostVMC DelIver Bras.s scasoa
series CllIlCUU, allowing wmmunity Il'lelIlbers 10 fttllDllte aI home aI ow eYallS U they inlc:nct with lbese
iieDdly, weU-lalown voices. KEZW airs our PSA.. enerJizeI our audienc:es, aqd brinp lbc Wlll.'lIllDlIy..-
K£ZW'slonptanding lie' to the ronununity il saves have made it an invaluable &S5d to our communiI)'.
They ore our ITIO.SI powerful partnen ill nlsing awareness ofour eonunWlity events, and are direclJy linked

. to the success ofTbe Denver Brass, Inc. KEZW 100 AM has faithfully and effeaively served the necd1
ofour eommunicy for yean and we fa'W:DIly desire thai tho fCC not impose lICW guidelines llpOIl tbcm !hat
would inlafn-e widllhis servia::l N~ FCC mandites 10 curb aDd l;OOlro! KEZW are not in Om,',,""', best
lDleteSlSl

V":7:r
K~~
Associale DirecIof
lbe Denver 8nJ.l:

--

Page 1

-._--....



IRick Crandall· letter for Rick Crandall-doc Page 1

------------- _..-_ ..__.- ----- -----_._- ---------- --.-.

Amy Griesheimer
Vice President and General Manager
Enten::om Denver Radio

March 26, 2008

Dear Ms. Griesbeimer:

It has been brought to my attention the FCC is considering new regulations regarding the
way KEZW manages their public affairs programming.

First of all, I am concemed and. opposed to the Federal Communications Commission
issuing directives that should be on a local level. The local stations know best what the
community needs and wants and not some entity in Washington D.C.

KEZW is a major player in the Denver market. It is the only station that offen old time
music and educational programming that reflects the local community. The Restaurant
Show is one-of·a·kind and has a huge following. Rick Crandall, Station Manager and
Program Director is an integral member oftbe community, serves on many Advisory
Boards and is always available for public appearances in major events in the Metro
Denver Area.

I am in Sales & Marketing for a Health Care Organization and am the Medicare expert to
tbe seniors in our community. Jwas on the Colorado Commission on Aging and the
Govemoc's delegate [0 the White House Conference on Aging. Jchair a major event in
Arapahoe County and Rick has faithfully been our M.C. for the past 5 years. He is our
major "draw" and loved by all the seniors.

With your proposed cbanges, my fear is that KEZW will end up as just another radio
station and, most importantly, that Rick will not be available to our seniors. As you know,
since January 2008, every 7 seconds someone is turning 60. That demographic is and will
have a tremendous impact on our society. Now is not the time for the FCC to imervene
with a radio station that is responding to the market needs.

Please reconsider your decision and listen to the people who know.

Kathy Turley
Silverprint Colorado
Arapahoe County Council on Aging

j
___--..J
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March 26, 2008

Ms. Amy Griesheimer
Vice Presidenl & General Manager
Entercom Denver, U£
4700 Soulh Syracuse Street, Suite 1050
Denv",", CO 80237

Dear Ms. Griesbcimer,

WINGS
OVER THE

ROCKIES

I am the President and CEO of Wings Over the Rockies Air & Space Museum. located on the
fanner Lowry Air Force Base. The mission ofour non-profit organizalion is to educate and
inspire people of all ages through aviation and space endeavors of the past, presenl and future.

KEZW supports Wings Over the Rockies' mission by belping to notify the public about our
events and programs through their community calendar and airing interviews and announcements
on their station. As one specific example, KEZW has conducted live inlerviews with wwn
veterans in conjunction with Wings hosting a 8-17 Aying Fonress at the Centennial Airport.
During the B-1 7 event, the public can take rides in the aircraft and visit with velt:rdIlS wbo served
in the airplane in WWn. This not only infonns the public of their increasingly rare opportunity
to see this historic aircraft, but also shares the inspiring stories of these veterans with many more
people than Wings would be able to reach on our own.

The staffat KEZW lives and works in Denver and knows the needs and interests of the local
community and their specific audience. They focus tbe content of their public affairs
broadcasting on these needs and interests. It would not serve the local community well to have
this contcnt determined by rules and regulations established by people in Washington DC who do
not have first hand knowledge of the local community. The content for public affairs
broadcasting is best determined by local people who know the public tbey seek 10 serve.

Respectfully,

Gregory J. Anderson

7711 East Academy Blvd., Denver, CO 80230-6929· Phone: 303-360-5360 • wwwWingsMuseum.org

-_ .._- ._--,
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Mr. Phil Hoover
Vice PrestdentlGeneral Manager
Entercom Indianapolis, LLC
9245 N. Meridian Street. Surt. 300
Indianapolis, IN 46260

Mr. Hoover,

.-----..

I
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April 7. 2008

As President of the Nora-Northside Community Council,. Inc. (NeC) we are glad to take this
opportunity to express our appreciation for Entercom's participation in community affairs.
Nee is an all-volunteer civic organization with some 59 neighborhoods under its ·umbrella
in the approximately tweNe square miles of our area of interest in central north Washington
Township, Indianapolis. Our organization's major mission is to provide information to the
community and to the governmental agencies which serve that community.

Since 1967 Nee has provided a monthly public forum to share matters of interest and
concern. We promote the orderly growth, development. and enhancement of the community
and the welfare of its people in Indianapolis.

We are thankful for the help which Entercom Indianapolis has VOluntarily provided us in our local
community efforts. We have a great working relationship with the radio stations. We fee4
strongly that Washington, DC mandates are not nP.<'-essary because the programming of the
Entercom Indianapolis stations is already very responsive to the needs of our community.

Thank you for your time in this matter.

~
Ruth Hayes, President

Nora·Northside Community Council, Inc.

8565 North Pennsylvania Street, Indianapolis, 46240

The Ncn.Noo1h5~COfTII'lUIilyCouncf. I~_ b IIlO4·for-pmf\l CIIrJIOl1IlIt.n In ll'lO St:tIO of In<lillM lind IIl,u uMlpt un:)8r Section SOl(c)(J) of 1M IRS COOO.



My name is Erich Miller. I am the Executive Director of My Brother's Keeper, a non·profit Christian charity in
Easton, Massachusetts which delivers furniture and food free of charge to families in need. Anyone residing in
the geographic area we serve is eligible to receive our help, without regard to religion, race, class, gender,
sexual orientation, ethnicity, age, or disability, if any.

WEEI·FM has been a tremendous supporter of our organization's work over the years. Entirely as a donation,
WEEI-FM has created very professional announcements promoting our work and special events, they have
donated tens of thousands of dollars worth of free on-air advertisements, they have donated WEEJ-FM
promotional products and sports memorabilia for fundraising auctions, they have provided links to our charity
on their website, and they have arranged for on·air lalent and other slation staff to be present at our events to
ensure our success.

Without question, WEEI·FM's in·kind donations have directly generated thousands of fundraising dollars to
further our work. Equally important, though, their donations of on-air advertisements have greatly enhanced the
name recognition afMy Brother's Keeper within WEEI·FM's broadcast area. As a smaller, grass-roots non
profit. My Brother's Keeper has received a real 'stamp of legitimacy' from WEEI-FM which will have an
extremely positive, long·range impact on our work.

My Brother's Keeper is proud to count WEEI-FM among our supporters. It is our opinion that WEEr-FM is
independently, pro-actively meeting the needs of our community through their hard work. We urge thc Federal
Communications Commission not to enact new rules which would in any way affect our relationship with
WEEI-FM and the lremendous support they give us.

Sincerely,
Erich Miller. Executive Director
My Bro/her's Keeper
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INTERNATIONAL TALENT ACADEMY

p1

Mr. Phil Hoover
Vice President/General Manager
Entercom indianapolis, LLC
9245 N. Meridian Stree~ Suite 300
Indianapolis, IN 46260

Mr. Hoover,

April 7, 2008

Sincerely,

I am the President of the International Talent Academy. Our organization works
through the arts to accelerate early brain development in young children through our
many local programs.

The lnlcrnational Talent Academy is an active participant in the local
community, offering a destination where the whole family can learn and spend quality
time together. We have many exciting opportunities including research-based, high-level
unique educational programs for young children and their parents intended to increase
children's I.Q. and develop their special talents in the perfonning arts.

We are very fortunate that Entercom Indianapolis has provided us access to
airtime to promote our local community programs. We have a great working relationship
with the radio stations. We feel strongly that new fCC mandates are not necessary
because the programming of the Entercom lndianapolis stations is already responsive to
the needs of our community.

Thank you for your time in this matter,

(i~--
Tatyana Komarova
International Talent Academy
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My name is Anthony P. Gemma and I am the president of the Gloria Gemma Breast Cancer Resource
Foundation, a 501(c)3 non profit breast cancer foundation established in 2094 in memory of my
mom and in honor of her courageous fight against breast cancer. Our objectives are to raise
breast cancer awareness, increase breast health education, and generate funding for critical
breast health programs in our local community.

Throughout the past several years, WEEI-FM has been instrumental 1n the success of promoting
the Gloria Gemma Breast Cancer Resource Foundation through public service announceMents,
promotional support and generous donations to help with our fundraising efforts. WEEI-FM has
also helped to generate thousands of dollars for the Gloria Gemma Breast Cancer Resource
Foundation through auctions, raffles and participation in ~any of our events.

WEEI-FM is addressing the needs of our local community. We believe that new FCC regulation
will adversely affect the hard work the station is already doing.

Sincerely,

Anthony P. Gemma
President
Gloria Gemma Breast Cancer Resource Foundation
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Ms. Susan Munn, VP/General Manager

Entercom Rochester, llC

High Falls Studios

70 Commercial Street

Rochester, NY 14614

Dear Ms. Munn:

Over the past 18 years, Ronald McDonald House has been able to serve around 10,000 families who face

the crisis of an ill or injured child. By providing a safe, nurturing home-away·from-home for these

families who come to Rochester, parents and other family members are able to remain at the hospital

bedside <IS their child recovers, At the end of these long and stressful days, the family can return 10 our

House to Nrecharge" and be encouraged by the work of our staff and volunteers. However, the best

encouragement that they receive comes from the other families who are sharing their journey of crisis.

Within the waifs of Ronald McDonald House, an invisible network of families supporting each other gives

the hope they need to face each day and the problems that go with it.

As House Manager for ovef 10 years, I have seen the "magic" of relationships that occur between

families who would never have met had it not been for the crisis they face with their child. It crosses

cultural and ethnic boundaries, social and economic strata as well as geographic lines. These families

are cared for and care fOf each olher within the walls of our House.

Our House has Served families from almost every state in the United States as well as 20 foreign

countries. Every county in New York Stale has been represented at one time or another.

Our relationship with WBEE goes back 20+ years to the time when the Ronald McDonald House was only

a dream. Our very first Radiothon was held out in an empty field with the hope that there would be it

house there someday.

And that dream became areality. The WBEE listening community stepped up to help us build and open

the House and has continued to help keep the doors open for families who need its safe walls. The

support that has come from activities, announcements and concerts over the years hovers somewhere

S\.lpparting the Ronald McDonald HOllSe and other chi'dren~c.hornie.:>.



around $500,000. The funds that come to RMH have allowed us to care for families during their worst

nightmare without cost to them.

It costs RMH around $100 per night to provide a room for a family. A "donation" of $10 is asked from

each family. However, almost 75% of our families are unable to donate that amount. With the support

of our friends at WBEE. families stay near their child without needing to pay. A burden is lifted from the

family!

Our relationship with WBEE has allowed us to tell the story of our families and support them in a way

that they can receive nowhere else. The stan and listeners ofthe station truly understand the deeper

meaning of our events and fund raisers. Simply put, this relationship between RMH and WBEE brings in

the support that our families need. When a need is made k.nown, it is met. The story of our families is

told so that others can join in our mission.

FCC mandates and regulations would inhibit the great working relationship that RMHC has with the

station and its listeners. We are able to serve aoo nurture these families (some of which are WBEE

listeners!) because of the support and diligence of this station. They should not be subject to anything

that would damage the great things that are being done for our families.

Thank you so much for you time and consideration.

Sincerely,

" .

Cher Niedermaier

House Manager

Ronald McDonald House
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Federal Communications Comrrissio:l
..1-45 12th Street, SW
Washington, DC 205,4

Dear Commissioners.

Tam ,,-Tiring regarding- yeur recer::i: proposals regarding conunercial radio stations. The
San Francisco Symphony serVe6 ~~arly 600,000 people annually with our subscription
CODCens, free community conccr..s, a,,n eA.1ensive education and community programs.
KDFC hai~ a longtime partn::! of the San Francis::o Symphony, :nost \1sibly thrOl.:.g;~

.our weekly radio bro3deasts. The st3.:tion also includes cur events in its commU.'lity
calendar, md regul3rly airs PSAs, raisin.~ aW:u'f':[les5 of QUi activj~ies.

KDFC is addressing the; nex:; ufilie Bay Area comm~ty 3!ld new FCC regulation \vill
ne~tively impact the hard work it is curn:ntly doing. T!1e Sen Francisco Symphony has
an effectivc working reL1.tionship with KDFC that helps us SlaVe i..l:Je public. Station
personnel should not be subject to feder:al mmd:l.tes about their selection of on-air
content. Such mancates are IlOt necesS2..-y because L"-e s>aIion's progra.'!!.rning :s zl~e.:uiy

responsive to the [leeds of our comnnmilY.

Thank you for your consideration.

Sincerely,

Brent Assink
£'x~uti\-'e Director



To whom it may concern:

M=b26,2008

l am David Gockley, geoeral diredorofSan Fraocisoo Opera. Our qrr.s company is ODe of the most
respected operaoompBnies in the world and one of the Bay Area's largest 3lJd most acela.imod cultural
insritutions. KDFC is an importmt partner ofthis opera OOOIplIIy.

Last year, KDFC joined with us to launch a series ofradio broadcasts -the first regularbroatkasfs from
San Fr.mcisc:o Opera in man:: than 25 years. Togetber, OUT CI"fjUlinrtioos worked bard to tring the
oper.1 art fron to the entire Bay Area free ofcharge. This isjust one Wirj that KDFC supports JocaI arts
institutions and save> the broader Bay Area community.

Because of the ioac:dible job they do wIth the classical music fonnat, they aR: an invaluable partner to
us in marketing Qll(" overall scasou.. Ptrbaps most importaotIy. ky are a key ally in ourefforts to bring
tree optn to the Bay Area in • mmber of differmt vmys.. They wiI1iogIy join with us as media
sponsors fer OUT tradjtjonaJ Opc:r.t in the Park festivities at Goldcu Gate Park for audim;:rs ofmore than
10.000 and have pllUtno:cd with us to Iauocb new parks coocc:rts at Dolores Part and ocher venues.. Fn::e
live simulcasts wen: among the first innovations ofmy tc:uure and KDFC bas been an immediate aJd
KEY any in ourdfOl1S to reach new n:od divQ'SIC muiieooes fortbis grc:ar.art fonn. TheyjoiDed with us
as media sponsors and~ oo-air takds as C\UJf. hess fOr our four fiec live simukasts: Sairt
SaCns'sSanttan andDeIi/ah at AT&.TPark to a crowd ofoearly 15.000 m ~23, 2OCI7; a IIIDe
22, 2007 live simukasl of Mozart's Don GkNannito capacity crowds at fourvenues (San Francisco's
Verba Boma Cen1er for the Arts, CalP~ at UC Berkeley, Moodavi Ccob" fa the
Pafonning Arts at UC~ and the Wells Fago Cmta" far the Arts mSanIa Rosa); Vetdi's
Rigoktto 00. October 6, 2006 pesaJted to aD aud.ieoce ofapproxim:ttdy 14.000 at Civic Cm1er Plaza
andFrost~ at Stanford University. and the fDst, a simukastofPuccini's MDdama BUlterfty
OIl May 27, 2006, drawiDg &,.000 peop~ to Sau Fraoclsco's Civic CeoIcr Plaza. And. for- our most
recent inoovabon, they joimd willi us once ag;Un to help us GCt the ward out abeD Sm Fraocisco
Opera's rBioowide digita.l cinema presentaDoos..

Through Ibcir inclusim of Sao Francisco Oper.t in tbc: wmmunity ca1eodar, regular news stories
oonceming issues of impor1ancc 10 the oompany. froqumt public service annouocemeots (PSAs) ami
their wut m our 0UlIICtDU5 romrtJImity events.. K.DFC bas rroven to me tba:t they an:: a tmncndoos
axomwUty RSlUt:e and. great friend DOt mfy 10 San FI'1IDCisco Opera 001.10 aU oflilis cays 0l3Dy

arts: and cultural. institWons.

I want yoo to bow 1hol KDfC ~ aI=dy wilding _ tho """""""'Y _ in San Fnmcisoo "'" !be
Bay Area. We believe Ibal the DeW FCC regl11atiOOS willjustgd in the 'W':Iy oflbc bard wtD. the staDoo
~ olready~ ...... o1Jow tho """"" to develop Os OM> polici<s and pnoclioos and I" Ibem
corrti:n.ue to do the great work they are abt:ady doing in ourCity.

Sin=ely,

~

D~vid GoCkM)' Gen.,,,; Di,ecto, Oon..d Runnidu Music Director



I .:1:1 Ihe l"IJU:ldcr ;:nJ ~r.:"id\'m 01" S.ia j r:'Eld~.) r ~·nc.r:n;.n.::c......Ii: .:n:- "I<;.1I:(/..t6d1

,'I..·..cnlilll; ;....-1\\ C..·11 SlJ-l nO b ....· \ ..','.1; ;In.; tn:-lnull\'md r..:.::I:lI". dl.lm~.. r mu"i..:. ,i,'/z .me
n'll1cmp(lr:;:'~ dWl":": ~lI,:r;i,r:l!.ll1~·<': ..: :mnw:':l)' hCI\\ic.:n S;:f/Il::lIlx-t· ;1;U.i V:,I.V In ,ltiJH!I'!l til

no.:rIVnl'.l10{"\'.... , ;11..· "r~.lI!i/;:1 inn als,: !1n"1\ uk..; Ill;: C{\;,~!:~\Il\!(Y \~ il~1 J~ I~:::;; il.: ;:ns ..:dur:'l\!1 'n
fllU~r:Ull:i. indlJdi,l~ ;il-.;dlll.l: ;:11:';' ~\·"i.i<·I:{"l<·" ;];.J r:'l·.· p:';;llil,; rl:r~'tl::'l;m .. .:s.;: '!;~

( 'lm;lll.:ll~ty \"h:..:(; C:!1l\'r ! ;: ...1',"M "llr rn.;,:-;:m;;; r...;.~:!.;J 'J"• ..:r .: ~.ipn p.:n;,·c ::, 'h~ J<!~

,\r...:a .

•\ ... d 1.)..:..1rrC""::'ll\.'r ..,t r::il"il: .:n,l ti;l:1.: ..·. S;m 1-r<li1ci_tfl 10cr!i·~.ll;.l"l:';",~ lSi 1') rd'.:' ,0;1

"J ),'(" ell hdp di"-'Cl!lin;l!(' il,fml1l.lIioll .!o..ll:l lll.;r "'VCnil<. l...: ~ >1-(' f\';.::..!.t::;. gi\:!> ..t'\::y
:kl. :1." '" u,:r f\.=r!Olm;l"c":,, ol:.!ir :.l:J \':.: u '.unc:y III :::u:n~l:Ullil~ ~'l ~':1i:' ,~P' ,~I'" I~...:.i ;,~ it..:
~~:Ilion. Llr!i~'!' !hi~ ~":d:'. "n<: n:"srp's ,:ni~ts '.\':.IS lh... fir.'l ii:,r,:t:ip,.111 k':ilIr..d ia KDi ("~

,,;.;,\ l,tl;!'l;S .\1" i(·,. ~l :. ;~b.; r(·~I.L "I~' ;lc.. <:n: .....·~ on iii;.; Lli~{..l!:.

[11 {,;u:1ciusillll, FCC ~';;u!;llium: ,m: t,n:l\·.:c;:.;ar~ <I:: KDFC;<; a~:\:~l:" ,Itldr..::..... ;:!!! lh..: ncc<!,
.,(i11l' I.'.::tl (:"mJlHmily.

"i;u;.:r\· .....

/;' --./

c?/t!,{ I ..j"'"t;.:::=.-;.- ...t -..:"f. L-c-
" fh:!h -\. r::!1

j~f(.·.~i.i:1i\. S;m j·r.uK,......·;) l\n;~{lll.ll;..:'·"



March 24, 2008

33/2712008 1~:5'3 ~i5':l::320·;<:4

Gr.ah!.r toy A~
McJk.-A·W'ish ;:o.-:!atiorl"
235 Pifll\ Sired. 6T~ Floor
SO" ~,ono:.cD, CA 9<110.1·2745
J L~ 9'J!2·947.4
'" 15 9S2·Q4d4 /0>1'
www.moh.",i$h.Of~

Mr. Dwight Walker
Vice President & General Manager
Enlercom
201 Third Street
San Francisco, CA 94-;03

Dear Mr IJIJal:<er:

I am ihe Executive Director of lhe Greater Bay Area Make-A-Wish
Foundation, which grants wIshes to children v"ith life-threatening medical
conditions. Since our inception in 1984 we have granted over 4,600
wishes and rely or. a network of supporters f~om ov.:;r a 17-eoL!nty area in
northern Califomi~ i(1 fl Inri rlllr ,:.ffnrtc:.

Classical 102.1 KDFC has been a major media sponsor of our
organization for several years. As a sponsor, the stalion ;Jromoles our
annual fund raising events ,,'.'iti'< PSAs, announcements in its enewsletter,
rislings in the com~unity calendar, and live on-air mentions. In addifon,
several on-a~r personalities have serlled as Master of Ceremonies at our
events. Since many of the OJ's have a perscn21 relationship ...·/ith our
organization, t~;ir on-air comments exhibit heartfelt support of what we
do. The station even funded a wish. Nathaniel's wish to meet itzhak
Perlman, through our Adopt-A-Wish program.

We believe that KDFC's listeners best fit the demographic we are tryiny to
reach - affluent. educoted individuals who respond to our appeal to help
fund \o".'ishes. T:'le ongoing 3i.ipport that KDFC provides fer our fund=-afs'ng
efforts helps contribute to the feet that Vie have never r,ad to decline a
childts wish or limit the scope of a child's imagination for his/her wish due
to a lack of flJnds. KDFC has beer. extr2mely responsive to our needs
and we encourage the FCC root to mandate selection of station conlent.

Sincerely,

(1 -k . r Ii"
!yO",!).,.! o~ vv<.(20<--

Patricia Wilson
Executive Director

Shore the Power of 0 Wish\>.\



March 27, 2008

To Whom It May Concern:

I am the Executive Director of Music in Schools Today, a tax exempt nonprofit
that serves over 10,000 children and youth annually in schools and community centers,
and advocates to restore music as an essential principle of pre-K through 12 education.

MuST is the Bay Area's answer to the crisis in music education: Classical102.1 KDFC is
an invaluable ally in this mission.

The station regularly airs PSAs concerning issues of importance to our MuST and its
mission. It has aired supported our musical instrument drives throughout the Bay Area,
promoted our fundraising efforts, and has pledged proceeds of its charity CO to our
organization.

Two fine examples of KDFC serving this public servke mission are its annual Music
Educator of the Year Award, and the on-air Save School Music Week. These campaigns
celebrate and support specific needs in Bay Area schools.

KDFC, our local station, is addressing these local needs without being subjected to
content. I believe that new FCC rules aren't necessary because the station's programming
is very and sincerely responsive to the needs of my community.

Thank you for your consideration.

Meg Madden
Executive Director
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Chairmir; KC'o·in Manip
Feder.l Communicai:iol"'>S CcIm:1i;.!(ioo
445 12· Street, S.W.
W3sbing1:on, DC 20554

RE: MB Doc.:Cet No.Q4..233

Dear FCC Co:-tlmissi";:er:

This btler ~ in reference to the FCC rec=nfJy initiated N¢tice of J'ropG;~d Rulen'..E..~ilg ~<l

b.-:.arlc:ist !~ji!:ln esser'ti!lg that ~O<l~ers fl't:1y Dot be ad~Ul tely suving titeiy kx:al
c<;m;ntmitie..

The San Francisc.o Ba}" A..-ea's local ~1t';i~Ol: and !"!d~o ~tatiO~li an tA1remely snppor::i..,e of
~rganiz%tions 300 aoo"\!~ in £lUi .:om;]l;U1ny. in pr+.m.:l:.r L.c~d~? San FI'Ule!soo (tSF), a
50l{e)(3), operarirtg- under tfIe Sart P~jse.o Cbamber ofCornrnt-rce :;ctmaUion, has benefited
tTom the support ofinany l::lCa! swioni. iii ~IacKGO:-TV, KGO·AM lUciio ~"1d ~t~oro

(Korr, KDFC• .t.&Wf'). Far mo.::e tbaH two decades these compani ~ have s:pcnsOTe-d ...cti-J"e
participants if!~ip S.an Ftinci~cO'$ .signatwe leaderfnip develoi,m~nt program, sapponed
variOU8 fundra="S and prodUcce·pubJie service JnnOWlcemerrts fOT reCI L1it:ment and events.

Our community ~ eniidied by the support the'_ many locaJ community b lSed crganj7.aOOll! receive
from local bTQad~.

ThUlk you for )'OCr oonsideration.

Sili~ereJy,

/(J. U~
/L...'-oG-/~/YI.

Dianne M. Easton
Executive Dircc.tOT

cc: 'Nancy PelQSi, Speaker of the: Hou~, 8~ District CaJifoniia
Michelle Carey
Commission!:!'" Mich3.el Copps
Ric\:: Chcssen
Comm5sioner Jonathan Alklsetin
Rudy Brioche
Commission\!/!" ~borah Tb)'I'Y. Tate
Am)· Blomkt::;"lship
Comn:.i$$icnet' ?..cb-en McOcwe1J
Cristin! PaULe
Moni.:a Oe!lli. ChiefMed~ Bu:reau
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March 26. 2008

Ms. Jackie Wi~
Vice Pr\:sidc:nt and CCIt('ral Malla~t:(

EntacolII Rlll.liu·Wichi':l

l:un the Vice Prc,gitk.:111 of the WichilA f)owntownl)evelopmenlCorpor:uion, a non-pro"1 501(c)3
UlIgllnil.:L1ion focu.o;:.ed on 51lmul:uing interest and investment in our dowutown core urea. In my capacity
as Vice I"residcnl uflhe Olg:illiz:lliulI I W(lt k c1n~e1y with se,..er.tI non-profit organizatiuns IhaillUk1
fllndr:Ji~el~ in our downlo\lo-'fl district. The:>e f\lmlr~isen result in uf milliuutl (If dollar,; heing rai.~d on
behalf of childr~n.chJcrly, people who afC homde~", perJ;nns with di~hilities and other WOf"lhy t:8I1SCl1.

!lllch al;, "cholarship funds. educ:orional pro!!rams and culluraJ divl.-rsity project!>.

Emcrcorn Kndio h3.~ !leen eXlremely helpful in making our community awan.~ of these llon.profjt~ and
their missions and sped(kally in brin),-lllg atlcllliorl to the individual evenL... NO{ only did !.he s,t;Uion rUll

PSAs ami list Ihc.~ event.. on lheir community calendar. they also aired inkrvie.....s wilh uc~flni7.cr!>and
those who benefit from such events. TIli!S type of loUp!'ocl I!!. cR.<'oClIlial in helping nol only WODC but
abo 11..:.sc olher n')Ii-p.oti~ a.;:compli~ their mission.

EtllCll"l)ll1 111I~ heen an oUfuanding community parmer:md our organization. and t1lOSt.: we work c1o~ly

with throughout the year, have establi.shed ~UI cCfcclivc workiug Iclaliom;hip with the Enlercom. We
view thc stltlioll ~1S 11/1 es:.cUlial componcnT in helping us serve the public. Station personnel shuuld nOT
be whjCCl TO Wa...hington lnandates about their 5e_lection orC()nlcnl un till": air

TImllk )·ou for yoor attenlion In this mattet'.

SillCl:fI..:ly,

Arm Kcdt':r
Vi~ I'n:'_"idc:nl

;,()7 r.Do.,~
.,.....1.t.>, KS 1j1:>n:>
J16,<:&4~~:,""

..-"" :'t',~ ('.11\,9 ':.,



March 27, 2006

Jackia Wisa
ENTERCOM Radio
VtCe President, Gencm.1 Manager
2120 N. Woodlawn Suite 352
Wichita, KnnSflS 67206

Ms. Wise:

I am the Mnrketing & Public Relations Manager at SedgwICk County Zoo in Wichita,
Kansas which servos mora thon 500,000 visilors annually_ The Sedgwick County Zoo Is
a not-lor-profit ocganization, accredited by the Association of Zoos and Aquariums
(AZA). Sedgwick County Zoo has been recognized with national and intElfnationa'
nward5 lor Its support of ritlld conservation programs nod suceasslul breecing of rare
and endangered species. Irs the NO.1 ouldoot' family tourist attraction in Knnsns ilOd is
horne to more than 2.000 nnimals 0' nearty 400 different species.

ENTERCOM includes our events in ils community caJcndar, raising awareness of our
j$SUCS and events. ENTEACOM spedficallv promoted, Night of the living Zoo. Fnther's
Day Car Show, Kids' Zoobilec and Wet-n-Wikt Days through pre--r~rded radio, live
liners, call Ins and web support boosting our tOfnl attendance for these events to 49,428
goo!;,ts in 2007.

Our organization has nn effective working relationship wilh ENTERCOM Radio that
helps us serve lhe public. Station personnel should not be subject to Washington
mandates nbout their selection of cOllhml on the air.

Sincerely,

Christan Bnumer
Sedgwick County Zoo
Marketing & Public Relations

•••
ftcfo 5555 Zoo 8OlJeYllJd. "'&:lIdll, KarlSllJ ff7?1?·169l! • l' 3Ui u.oWLO (9-i5J) f' 316 942.378f. w,W'II.!U 0f9
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Jil&:kic Wise. VPIGM
Erlt"oom Radio Wichita
212U W. WooJ.l_wa. Ste. 3S2
W(chi1ll.., lCS 672ul

{lear Ms. wise;

aoss Wtl\l 2nd !:\,e.t It;Itltl

WiClwL'" K¥t$liI", _07103
TCl 318. 'J&2 .~ ."Tv
FAX .116-9-':1'2078
Tf'N 800·(7y·l)tll;Il ..·."

"

1 am wrilinE this letter rtrJIl'ding tba involvement aod pwu.en.hip that IJU fxx:n ft:tabli5bc4 wilh
En~ Radto and U:$, IndtpcndcalUviog.Resource Ceo&«. lttlicb i8 • local DOD-pn)fit nrpnizatiOCl
here iD WichIta Kansas ttw provides lCf'Viucs and ,wgrams to pc:rsunI with dislsbiliticll..

Indcpondeol Livina,K~ CoQtw hu bc:s:n in wichita for (Wet" 20 year providing~«:lI~I
pmgram:! to pet8OM' (lraU -eM with diabilities. We help lhe60pcrJOnl lJIlI)' I" ~t horne: 10 live as
indepcndendyas they can with their disability. 1II2007.lDdcpe:Ddcnl Liviftg ltesoun::c C.enW(lLRC)
pC"Ovidod la-'YiCCl to over 24,000 pcr$OIU ill the WichitalSodgwick County whldl averages out to
2,000 p::n.nra • mamb. ~ far ill 2OOS, ILRC is Cl)(p«kKl,,& 3,000 calk. month tiom perlIOf1lf wim
tfuahiliti«; Ik'Cdw8 s.ervk.es., and the neods~ '" come.

Since CSlallli.dring. rdatioaAIiip with F..oten:om Radio,. wWch we.ue so grau:ful for, me swion has
ailed lM:riodJo int«vicWII with U$ and ow volunleets to help promote fundrsisi.nsr; I.D.dA.W~
I;:V....... " tN.t we &Rl doing in the COlJurt~ity\0 help lIUppOrt our tawIC. Tho mrion iuclude$ OUT ovc:ou
in its comrDWlity CIIImdM abuulOW" evea.t$ as w~U as procDOI.1oaawarmess about OW' SGt'Viees &Ad
f""08J'IOs. EIlt.>:J"CCIID statiou Iw. also partnered with out o(~"l1l72tioaa.s. 'POI\l'l'lr foc sever.al ofour
l!V«IlS pruvHtlng support Uti our commiUl-"\.'A U wllliu PllhitJing in-kind dnnariOh$ ofadvertising for
our evc:ob which again c:notiaUClS to raise awarooess aOOut tho~1l and services Ihat we provide
to pcnot\S witJt, diubilitios.

Enttroorn n..dio (KEYN-KFH-KNSS-KOOS-KfBZ) is lIddrc:$Slr\8 the nOlOds ofOW" local COO'l"\unity.
Ne..... FCC regulatJocu will just get ift Chc: way olthe hard work the lItalioa it aJrcady doiDg for
UfCJil1in.rioos: such lIS 0UI'1. wtIo don'. havo III lot uf funds aVllli!abk to purcha$e adverri!in.. 10 bring
6WatCl~ to the oommunity abouc wbo we~ and \WI do r« pcnoD1 with disabilities.

M.'\. Wise, we ft.,;1 tMI: oar orpni7atioa bar &It effective W<rt.iJl8 I'datioPsbip with the !:t.atwn du&1
helps Wi ~('Ve. tho public.. The~~mel slilould DOC he subject to Washington mandlttcs about
tbolr ac:b::rion ofcoutent OIl tho &it or patticipe.tioa.

Please ra.\lll.hi, letter dong and atk the FCC 10 redlinl:: tb.:.il' decision ahoul the FCC ruling and allow
the ll.atlonS to cootlnue to make IW~lni:decision' hued on lheir 100000000dirlK tics in the
ccMnmunity. Wallhingkm m.,.s.ta are not~ because the sulion'~ pnlgramnUag ls aln-.ly
re~jvc:10 the aced ofoul'"COlIlRluoily.

Sinc=lY
~~

Cindi Ihvuh
ILRC Oevclopmc.llt Director

wVJw.llrc;k5,urC C;mPOwerln~ p.opl. wltll dl ..bllitll!''' 5
~
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'Illurstl:ty, T\t..n;i1 27, 2008

Jackie \:(rlSe• VPIG M
I1ntetcom Radio wichlla

Dear Jack.i~:

A~ <4 :stll.l:t1 KCrvicc non-profit chmry, we rely on youe support (0 help us n:adl
prople in w community. We sene approxim:udy 20,000 IW:0l'lt: \::tch Yl~tr <Iud
our Marriar.,e (or Keeps projcci wil/mullo rcl.nlit thousands of coupks. Public
servlce :lnn(JuncClllClU!llfl2kl::oI l1'g (hffcrt:TUX in eff«b\'dy reaching our
~lclil:un'::C..

We: :a11llh:(idc ,hi: support ofEn~n:omSt3.tions as you have air~ our public
Slntet'" ;mnouncements. This has been of paniculac help lO our Marriar,e ror
Keeps project. where we rectWl couplet In parlil'jp:.lli: ill lI1:lrri~'l; I:ru;dlflll:llf

education. ·Ihi.... proiccl ~ rOtl.:.m:h-b:.csco <U1d govnnment funded.~ public
~:rvicc: ~1Il1o~.nu:(,.'Ill:'!'blhave helped us build recognrtion for the proiet"t and Ius
I'rumukd diTl'(.,t n·Jerrals to the program.

II h:.l, bet.." brought to our :ifttenbon thae the FCC h:as proposed new rules that
will 3ffect the ability of radio stations to choose wh:&L puhlic scrvice
:mnouncemenrs they put on air. [ bdicvc Ihil1 will Ix" vl,:ry lJ;iMlltlll tv kM,.:11
ch.uilies :lIld lliher (iIf.al\~.tIi<IlI~, Ilk,; l..:.ttholic O,:uiti~5"

We have a f,ood rcbtionship wilh _he r..clKI ¥tA.iulllJ ;md work etfl"Ctivdy with
them 10 sh:lCC i.n(onn;ilioll willi thl: IlUlJlic. The stlbons ~ responsi\'e to our
Ilcl"lbi.

SiIlCl:rdy,

l'ercs:a. L KwU'.c
Din:I:lllr Ilf t\.hrkl:huK ;till! Communications

Uniled'(2:
Way, .. '::J.

)52 N. Bro<ldway St.• Wichiu, K;Ul.~;j.\ (iTZ14
01(1) 2M-X:H,1 • OlCi) ~(i.4-4447. ((:0;)

www"I~lIll1llin1,:trilil:~"...khi{a"ofh
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DRESS FOR SUCCESS·
WICHITA

March 27. 200R

Jackie: Wise. VIce Pcesidelll & Ocn¢ml'~~~¥:e'r
CIO Entercom RAdio - WiehiLa
2120 N. Woodlnwn
WkhitA. K.4nsos 67206

Dear Jackie.

-'--"-

'.,

I nm the F.xocutive Director "fDress for SucceS$ WiclUtD, a nonrrofit orglUliwlion thol
provides in~rview Llud wurk.n:lated clothing along wil:h othet progrom... th4t support low
income women llS they enter tho workplace rmd beyond. Over the post sellCn years more
than 8,000 women have n::ceivod "gently used" interview and work rebned clothlne that
are donnted to us by individual.ln thocommuniry. Publlo support hi crucial to the !llJCCCll;,

of our progr,lms nnet scrvi~. I

Entcrcom Radio and Dress fur S\lCCC3S Wlchitu~ lin effective working relntionship for
tho past sevensl years thllt helps us setYc the public and inform the community ofour
need" ptogmms and services. 'l"ht:y b'Vc Alway:/; been respon..oqive to our requests for
tu>:ti:lUulce in providing puhllc x;rvicc anIlOlln«)moou conceming lS!lues ofimp)rfflncc 10

our or~onization llIld our m.i~ioll.

I fccll.hnt Washlnetoo mandAtes are not nocessary nnd thnc local programminbl docision~
!dlould be left to the discretion local stutions.

SinCC~1•

~ak ....,

~~01tJ
E.xecutive Director

Dress rOJ: Success WJchha
1422N. High

Wichita. Kansas 67203
Pho..: 316.945.8779

Fax: 316.945.8178
~,dr9S'fQ!lluc~':\.Q[~

-"~ ****'1'- CHARilY NAVIGATOR



I30YS & GIRLS cwns
OF SOlJTH CENTRAL "AN~'"

Admlnislr"tNe OfficIO
24{)O N Op(xlllUllily n-j"..
Wlcnib. KS. 67' I~
Tot :J 111 20 1-1 fI90
Fa-:: 3I(i·("'7-5459

March ?8. 2008

Jackie Wise,
Vice President and General Manager
of Enter(;om Radio-Wichita

Dear Jackie.

I nm the din..-ctor of i1 dlarUablc organizallon thal wrves cl,ildren ages 6~ 18. LaSl
year. ovt."f 1000 people In lhe community turned to us fur help in some capacity.
Not Dilly do we serve our regulaJ fOembers, OOt through outreach events we
extend some aspect of our se.vice to the wider community.

The station regular1y airs public service announcements (PSAs) we provide.
nlt~y assist uS: with promotk>nal events and include us in <lny pron-orlon Ihal
inc.mases awareness of our causa.

OUf orgsni7otion has an effective working relationship wiltl the station that helps
U6 serve the public. StaHon personnel should not be subject to Washington
mandates about thei, selection of contenl on the ai(.

J Davis
hlef Professional O"lcer

The Positive Place For Kids

United~
Way ~.

f"l1dld Pi'lrtnef.
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Kdnsas

Big Brothers Big Sisters

To Jackie Wise;

J am the Marketing Director for Kansas Big Brothers Big Sisters. Wo are the 2,ltJ
largest Big Brothers Big Sisters agency in lhe United States. We serve more
children UlaCl New York. los Angeles, Chicago, etc. In 2008. our agency served
more thsn 6.200 children statewide.

Entercom Radio in Wichita Kansas is a huge part of our success. They have
partnered with us on many recruitment and fundralslng events over tho past 5
years. We have always been able 10 count on them for development and airing of
PSA's, on·air interviews on all or their stations and staff suppon for fundraising
event such as Bowl For Kids' Sake

Needless 10 say we are grateful to Entereom and their understanding of our
needs as a non-profit for free and reduced air lime to talk about important issues
ill our community.

It is our understanding that the proposed FCC rules could harm inslead of help
our local station'S efforts to suppOr1 us as a non·profil.

Big Brothers Big Sisters has established an effective working relationship with
Entercom Radio that helps us serve many ktds in need.

We do not believe that Washington mandates are necessary because the
stalion's programming is already responsive to the needs of our community and
goes above and beyond in their fight to help non·profits in the area.

Sinccrely,

Cara Kliewer
Director of Marketing
Kansas Big Brothers Big Sislers
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